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Yearly  $4,  in  advanre,  by  mall,  C.  8.  and 
iHland  iKMiaeaaiona;  Canada,  $'4.50;  foreign,  $5. 


iditorial  Promotion  Which  Performs 
Community  Service  Rated  Best 

Managing  Editors  List  Many  Novel  Plans  For  Creating  Greater  Reader 
Response — Others  Stress  Importance  of  Routine  News  Handling 


rS  best  tsrpe  of  editorial  promo-  where  such  events  are  comparatively  secured  a  law  against  Tennessee’s  tive  editorial  promotion  is  not  some 
ticD  is  that  which  performs  a  rare,  is  to  bring  in  spectacular  attrac-  child  marriages.  stunt  or  popularity  plaything  but  is 

‘coomunity  service.”  Such  is  the  tions  such  as  grand  opera  companies,  “Several  weeks  ago  my  state  editor  a  community  service.”  He  told  how 
of  newspaper  executives  tennis  champions,  and  the  like;  pro-  received  a  tip  from  a  country  corre-  the  News  was  instrumental  in  driv- 
juolioDed  recently  by  Editor  &  Pub-  mote  them  intensively  for  only  two  spondent  that  nine-year-old  Eimice  ing  the  gamblers  out  of  his  city. 

or  three  days — letting  professionals  Winstead  had  been  married  to  Charlie  “Gambling  had  gotten  so  bad  in 
Aai^iing  from  fighting  imsatisfac-  handle  the  maangement — and  charg-  Johns,  a  22-year-old  farmer  of  Sneed-  Chattanooga  that  it  had  invaded  the 
Igty  liyl  legislation  to  running  a  ing  only  enough  admission  to  break  ville,  Tenn.  I  immediately  dispatched  business  conrunimity  and  it  was  get- 
Families  Campaign  was  even.  People  are  grateful  for  such  a  reporter,  John  Thompson,  and  a  ting  to  the  point  where  goods  could 
Bted  in  reply  to  a  query  as  to  the  attractions  and  remember  kindly  the  cameraman,  Kyle  Moore,  to  Sneedville  not  be  sold  unless  a  lottery  was  pulled 
^  (fiective  editorial  promotion  in  newspaper  that  makes  them  possible  to  cover  the  story.  off  and  an  automobile  or  cash  prize 

^pwt  six  months.  Editors  feel  that  — but  they  should  be  merely  inciden-  The  next  day  the  Journal  printed  given  away.  We  started  a  campaign 
fek  sort  of  work  attracts  more  reader  tal  to  the  job  of  producing  a  news-  a  complete  story  with  pictures,  and  which  exposed  a  $6,000,000  annual 
htoit  than  the  periodic  and  almost  paper.  the  day  following  the  story  was  on  gambling  racket  in  Chattanooga  with 

ihNVS  obvious  editorial  “stunts.”  “But  when  you  get  right  down  to  front  pages  of  papers  all  over  the  numbers  sweepstakes,  lotteries,  tip- 
UsD,  diis  method  requires  no  extra  it,  no  promotion  can  beat  the  simple  country.  Thompson  and  Moore  made  boards,  slot  machines,  race  track  and 
moM,  only  concentrated  editorial  but  often  neglected  stunt  of  putting  repeated  trips  back  to  Sneedville,  and  every  other  form  of  conunercialized 
jW«nHim  and  coverage.  out  a  paper  that  day  after  day  is  in-  the  story  was  kept  lively  for  a  few  gambling  running  wide  open.  The 

A  few  newspapers  said  that  they  teresting,  lively,  newsy  and  well  days.  Stories  and  pictures  full  of  result  was  a  city  ordinance  cutting 
im  opposed  to  all  promotion  ven-  illustrated.”  human  appeal  were  run  day  after  day,  out  the  lottery  evils,  a  running  to 

BS,  having  that  they  do  the  pa-  Mr.  Olds  referred  to  the  “unhappy  together  with  editorials  calling  for  a  cover  by  many  of  the  racketeers  and 
tt  more  harm  than  good.  Typical  editors  who  fumble  with  the  imfa-  state  law  to  prevent  child  marriage,  a  general  tightening  up  of  gambling 
ittw  of  t^t  sort  is  epitomized  in  miliar  duties  of  circus  management  Two  full  pages  of  pictures  were  law  enforcements.” 

»  opression;  “We  think  the  best  and  press  agentry.  It’s  surprising  that  printed  on  Tuesday  and  Wednesday  The  Chattanooga  News’  best  editor- 
iMotion  is  to  turn  out  the  finest  some  of  them  aren’t  battered  to  bits  of  week  before  last.  ial  promotion  recently,  Mr.  Poe  wrote, 

epir  we  can  produce  every  day  in  by  their  own  barrages  of  ballyhoo  and  “Next  day,  we  ran  a  story  from  our  was  a  “Farm-to-Prosper  Campaign” 
be  jMi^-and  let  it  be  its  own  pro-  bunk,”  he  concluded.  Nashville  correspondent  under  a  ban-  which  it  copied  from  the  Memphis 

utit.’’  Current  editorial  promotion  schemes  ner  head  about  a  bill  pending  in  the  Commercial  Appeal.  It  is  a  prize  con- 

Swrel  editors  expressed  them-  range  from  “soap  box  derbies”  to  free  state  legislature  which  would  pro-  test  in  which  farmers  are  urged  to 
rivB  u  strictly  against  “stunts”  and  swimming  instruction  for  children,  hibit  children  under  16  years  old  from  practice  diversified  farming  and  prog- 
KBt  in  favor  of  the  “community  ser-  tennis  tournaments  and  “inquiring  marrying.  Four  days  later  it  was  ressive  soil  conserving  methods  \m- 
id’'  campaigns,  but  many  newspa-  reporters.”  Several  newspapers  are  passed  by  the  House  of  Representa-  der  which  they  raise  their  own  food 
en  combine  their  efforts  in  both,  and  fiiin  believers  in  the  reader  interest  tives,  and  five  days  later  by  the  Sen-  supplies  so  as  to  depend  less  upon 
HBc  lilted  many  “stxmts”  that  they  created  by  their  Neediest  Cases  Cam-  ate.  Governor  Gordon  Browning  im-  the  success  of  their  cash  crops.  It 
DMact  every  year.  paign  every  year.  mediately  signed  the  bill,  and  child  also  encourages  home  improvement 

Ibe  general  conclusion  is  that  As  an  example  of  what  can  be  done  marriage  in  Tennessee  is  now  a  thing  and  beautification.  The  News  gives 
nqpaper  editorial  promotion  in  the  way  of  community  service,  of  the  past”  $675  a  year  in  prizes  and  select  win- 

are  almost  always  applicable  Robert  B.  McNitt,  managing  editor  of  J.  Charles  Poe,  executive  editor  of  ners  from  each  of  the  40  counties  in 

B  mr  the  country  and  that  every  the  Knoxville  (Tenn.)  Journal,  wrote  the  Chattanooga  (Tenn.)  News,  also  Tennessee,  Alabama  and  Georgia, 
cv^^r  has  unlimited  ideas  for  de-  of  how  the  newspaper  campaigned  and  voiced  his  belief  that  the  “most  effec-  State  prizes  are  also  given  and  a  grand 
^opment  hidden  in  its  ovm  commu-  prize  of  $250  to  the  best  of  the  three 

ity.  Promotion  schemes  are  num-  wj  .  .  „  .  ,  j,  o.  j*  states. 

edw.  HaWKinSf  Ullt"KhQrdt  V  isit  studio  Waiter  J.  Lyon,  managing  editor  of 

Ibking  the  side  of  the  editors  who  jjjg  Binghamton  (N.  Y.)  Sun,  said  that 

R  against-  “stunts,”  George  Olds,  they  have  devoted  all  their  spare  time 

editor  of  the  Springfield  energy  during  the  last  months 

ifa.)  Doily  News  arid  Leader  two  a  cam- 

>d  Leader  and  Press,  said  that  his  paign  to  remedy  “smokeless  smoke- 

bad  done  some  “stunting”  in  ^  stacks”  and  “vanishing  payrolls,”  and, 

^  past  but  that  what  they  learned  two,  debunking  plan  C,  the  city  man- 

'Rattieir  experience  was  this:  “That  ager  form  of  government 

^  the  more  spectacular  promotion  Mr.  Lyon  said  that  both  ideas  came 

hold  comparatively  little  from  a  ^  increase  in  the  city  tax  rate, 

!ada  interest— that  filling  a  paper  that  two  reporters  and  an  editorial 

ife  your  own  promotion  no  writer  were  assigned  to  the  only 

how  done,  dulls  the  whole  was  a  extra  for  and  re- 

^  and  distracts  the  organization  search  and  that  the  liked  it 

ife  primary  job  a  to  the  700  ABC 

"■paper.  the  campaigns,  he 

^  Mr.  Olds  added  that  “there  are  “The  Chamber  Commerce 

I  suppose  they  would  be  so  of  seeing  our  pictures 

as  stunts — that  carry  a  rela-  empty  factory  buildings  they  turned 

high  degree  reader  over  an  industrial  drive 

require  a  minimum  of  distracting  commission  appointed  by  the 

^ort  One  such  is  the  ‘amateur  pic-  mayor  and  contributed  $5,000  which 

^  contest.’  interesting,  was  matched  by  city  council  to  hire 

•  lood  picture  copy,  doesn’t  greatly  - an  experienced  industrial  solicitor.  In 

W  our  routine,  and  is  free  of  harm-  William  W.  Hawkins,  left,  chairman  of  the  board  of  Scripps-Howard  Newspapers,  four  months  he  landed  the  Ramsey 

“  DUgs.’  and  W.  N.  Bnrkhardt,  right,  editor  of  the  San  Francisco  News  meet  Dick  Powell  Shoe  Company  employing  400.  By 

Aaother  stunt,  good  in  small  cities  on  a  recent  visit  to  the  Warner  Bros,  studios  in  Burbank  (Continued  on  page  42)  ,,  . 
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AUTO  STRIKES  BRING 
CANCELLATION  WAVE 


Plymo&tk,  D*Soto,  Dodge  end  Hndaon 
Stop  Their  Adrertiaing — Sit* 
Downa  Held  Illegal  in 
Ontario  Planta 


Detroit,  March  10 — Last  week  we 
reported  in  Editor  &  Publisher  that 
the  big  spring  automotive  advertising 
drive  in  newspapers  was  under  way. 
It  was,  and  up  until  Monday  of  this 
week,  there  was  nothing  on  the  auto¬ 
mobile  horizon  that  gave  reason  to 
believe  March,  1937,  could  be  anything 
but  a  bumper  month.  Under  the  cap¬ 
tion  “Close  to  1929  Records”  the  De¬ 
troit  Sews  published  an  editorial 
showing  that  in  Detroit  the  automo¬ 
bile  factory  employment  on  Monday 
stood  at  the  highest  point  in  Detroit’s 
history,  excepting  only  the  spring  and 
summer  of  1929.  It  was  only  8  i»r 
cent  below  the  1929  peak.  The  chief 
factor,  said  the  Detroit  News,  prob¬ 
ably  was  the  effort  of  the  automobile 
manufacturers  to  reduce  seasonal  vari¬ 
ations  and  spread  employment  over 
the  year.  The  employment  has  soared 
far  ahead  of  that  maintained  in  the 
1936  automobile  season,  the  first  in 
which  seasonal  stabilization  of  auto 
industry  employment  was  attempted. 

In  direct  contrast  to  the  editorial, 
page  one  of  the  News  blue-streak 
edition  headlined  the  sit-down  strikes 
called  in  the  afternoon  in  all  major 
Detroit  plants  of  the  Chrysler  Corpo¬ 
ration,  following  demands  of  the 
United  Automobile  Workers  for  ex¬ 
clusive  collective  bargaining  privi¬ 
leges.  Hie  United  Automobile  Work¬ 
ers  also  called  a  sit-down  strike  at 
the  Hudson  Motor  Car  Company 
where  11,000  men  were  employed.  In 
all,  nearly  90,000  men  are  affected  and 
out  of  work. 

B.  K  Hutchinson,  finance  chairman 
of  the  Chrysler  Corporation,  said 
Chrysler  plants  in  other  cities  would 
have  to  close  when  parts  are  ex¬ 
hausted. 

This  writer  has  talked  with  John 
Mansfield,  president  of  Chrysler  of 
Canada,  where  Premier  Hepburn  of 
Ontario,  in  contrast  to  Governor 
Murphy  of  Michigan,  has  ruled  all  sit- 
down  strikes  illegal. 

Naturally,  the  first  cancellations 
went  out  from  the  Plymouth  Corpo¬ 
ration.  Plymouth  had  scheduled  an 
unusually  large  newspaper  release  to 
rim  the  week  of  March  7.  Newspaper 
representatives  of  Detroit  wired  their 
publishers  late  Monday  afternoon, 
canceling  both  Plymouth  and  De  Soto 
releases  which  had  been  placed  by 
J.  Stirling  Getchell.  In  many  cases, 
newspapers  had  the  option  of  running 
this  Plymouth  ad  on  any  of  the  first 
three  ^ys  of  the  week  and  where 
the  ad  appeared  on  Monday,  it  will 
be  passed  for  payment 
The  Chrysler  schedule  released  by 
the  Lee  Anderson  Agency  and  re¬ 
ported  in  this  column  last  week,  was 
canceled  by  wire  late  Monday. 

Ruthrauff  &  Ryan  agency  canceled 
all  Dodge  truck  and  passenger  car 
schedules  by  wire  on  Tuesday. 

Brooke,  Smith  &  French  had  re¬ 
leased  a  Hudson  ad  to  all  dealer 
points  to  rim  on  Wednesday,  March 
10. 

Hiis  ad  was  canceled  by  wire. 
Oldsmobile  and  other  General  Mo¬ 
tors  units  have  not  been  affected  by 
the  current  strike  wave.  However, 
the  anticipated  schedule  for  dealer 
points  which  was  expected  the  week 
of  March  14,  is  not  expected  to  ap¬ 
pear  before  the  end  of  March,  ac¬ 
cording  to  the  latest  information  from 
the  D.  P.  Brother  Agency. 

For  FViday  of  this  week,  in  most 


newspapers  in  Pontiac  dealer  points, 
there  has  been  released  a  Pontiac 
used-car  ad.  Hiis  ad,  either  420  lines 
or  672  lines,  depending  upon  the 
dealer’s  advertising  credit,  is  expected 
to  be  followed  by  one  or  two  inser¬ 
tions  later  in  the  month.  MacManus, 
John  &  Adams  agency  made  this  re¬ 
lease,  following  the  Pontiac  release 
mentioned  in  this  column  last  week 
to  metropolitan  points  only. 

No  other  newspaper  schedules  have 
been  affected  by  the  strikes — Chev¬ 
rolet  and  Ford  releases  which  were 
covered  in  last  week’s  issue  are  nm- 
ning  as  ordered. 

Willys  -  Overland  March  schedule 
was  released  this  week  to  run  in  dis¬ 
tributor  points  only.  Space  is  572 
lines  and  400  lines,  nmning  week  of 
March  14  and  28.  Dealer  list  may 
follow  later  in  March,  according 
to  United  Advertising  Agency  of 
Toledo. 

AMENDMENT  FAILS  IN  N.  Y. 


Anti-Child  Labor  Bill  Has  Only  42 
Supporters 

Albany,  N.  Y.,  March  11 — After  see¬ 
ing  102  thumbs  turned  down  on  rati¬ 
fication  of  the  anti-Child  Labor 
Amendment  and  only  42  hands  up¬ 
raised,  leaders  of  the  Assembly  have 
shifted  their  attention  to  outlawing 
goods  made  by  young  workers. 

Party  lines  split  when  the  lower 
house  of  the  New  York  Legislature 
once  more  declined  to  consent  to 
Congressional  control  of  child  labor. 
The  Democratic  -  controlled  Senate 
previously  had  voted  to  ratify  the 
amendment  at  the  behest  of  Governor 
Lehman. 

At  the  instigation  of  his  party’s 
chieftains,  Republican  Assemblyman 
Abbot  Low  Moffat  today  introduced 
a  bill  to  ban  the  sale  and  production 
of  child  labor-made  goods.  The  mea¬ 
sure,  more  far-reaching  than  a  simi¬ 
lar  one  sponsored  by  Assemblywoman 
Jane  Todd,  is  modeled  on  the  Ashurst- 
Sumners  Act  which  prohibits  the 
shipment  of  prison-made  goods  into 
states  that  bar  them.  The  bill  has  the 
approval  of  Catholic  clergy  who  con¬ 
demned  the  Child  Labor  Amendment 
as  a  youth  control  act,  Mr.  Moffat 
assert^. 

TYDINGS  BILL  MOVING 

Washington,  D.  C.,  March  10 — Hie 
House  judiciary  committee  has  re¬ 
ported  favorably  on  the  Tydings- 
Miller  bill,  designed  to  extend  the 
policy  enunciated  by  the  Supreme 
Court  in  the  Illinois  and  California 
fair  trade  act  cases.  In  those  cases 
the  court  ruled  that  a  producer  of 
trade  marked  or  “identified”  mer¬ 
chandise  does  not  sell  his  rights  in 
the  identification  and  can  insist  that 
retailers  do  not  sell  them  below  a 
price  fixed  by  the  manufacturer. 


WE  STAND  CORRECTED. 
MR.  SCRIPTS 

WELL  -  INTENTIONED  in 
its  desire  to  tell  the  story 
of  William  Randolph  Hearst  as 
an  editor.  Editor  &  Publisher 
fell  victim  last  week  to  one  of 
those  curdling  manifestations  of 
human  frailty,  an  unexplainable 
error  in  listing  the  Detroit  News 
as  a  Hearst  newspaper. 

This  obvious  misstatement  is 
the  more  humiliating  because 
the  Detroit  News  carefully 
states  daily  in  its  mast-head 
that  it  is  “not  affiliated  with  any 
group  of  newspapers.”  Estab¬ 
lished  in  1873  by  James  Edmimd 
Scripps,  the  News  has  since  re¬ 
mained  in  his  family  and  today 
is  owned  by  48  of  his  descend¬ 
ants. 

The  listing  of  those  units 
making  up  the  Hearst  $220,000,- 
000  empire  as  published  on  the 
lead  page  of  Editor  &  Publisher 
for  March  6  was  received  cor¬ 
rectly  from  the  Hearst  organi¬ 
zation.  It  was  copied  correctly 
in  the  Editor  &  Publisher  office. 
Then,  as  conscientious  sleuthing 
among  the  fatal  proofs  reveals, 
the  name  of  the  Detroit  Times 
was  not  set  by  the  operator  who 
composed  the  list.  Hie  proof¬ 
reader,  noting  the  Detroit  omis¬ 
sion,  mysteriously  inserted  the 
name  of  the  Detroit  News.  The 
palpable  error  eluded  a  double¬ 
check  by  staff  members  of  Edi¬ 
tor  &  Publisher  who  hereby 
reprimand  themselves  and  adopt 
as  this  month’s  slogan: 

The  Detroit  News  is  not  af¬ 
filiated  with  any  croup  of 
newspapers. 


MARRIED  AT  SAN  SIMEON 


W.  A.  Curley,  Managing  Editor  of 
the  N.  Y.  Journal,  Wed* 

William  A.  Curley,  managing  edi¬ 
tor  of  the  New  York  Evening  Jour¬ 
nal,  was  married  March  9  to  Miss 
Mary  Grace  in  the  great  hall  of  Wil¬ 
liam  Randolph  Hearst’s  home  at  San 
Simeon,  Cal.  Miss  Grace,  a  Califor¬ 
nian,  formerly  was  a  Warner  Broth¬ 
ers  motion  picture  actress. 

Miss  Grace  was  given  away  by  Mr. 
Hearst,  and  Col.  Joseph  Willicombe, 
Mr.  Hearst’s  secretary,  was  the  best 
man.  The  three  bridesmaids  were 
Mrs.  James  H.  R.  Cromwell,  who  is 
the  former  Doris  Duke,  Miss  Marion 
Davies,  and  Mrs.  Stephen  Sanford. 

Mr.  and  Mrs.  Curley  planned  to 
take  a  short  honeymoon  trip  by  boat 
back  to  New  York  where  they  will 
make  their  home. 

Mr.  Curley’s  first  wife  died  in 
March,  1935. 


NEWS  AND  FEATURE  HIGHLIGHTS 

IN  THIS 

ISSUE 

Editorial  Promotion  Which 

How  Newspaper  Advertising 

Performs  Community  Ser- 

Works  . 

18 

vice  Rated  Best  . 

3 

Radio  and  the  Newspaper... 

20 

ANA  Offers  New  Rate 

Editorial  . 

24 

Standard  . 

5 

Personal  . 25-26  1 

Senate  Passes  Copeland  Bill 
Curb  on  Press  Passes  Hits 

6 

Short  Takes . 

March  Retail,  Wholesale  Vol- 

28 

Lobbyists  . 

7 

ume  Shows  Increase . 

30 

Record  Turnout  for  Court 

Pass  in  Review  . 

31 

Hearing  . 

8 

Artists  Ponder  What  Has 

Important  Automotive  and 

Happened  to  Humor  in 

General  Advertisers  in 

Comics  . 

32 

1936  .  9-10 

Circulation  . 

34 

C.  E.  Lemon  Heads  ICMA 

Our  Own  World  of  Letters. . 

35 

Welfare  Group  . 

11 

Advertisers  and  Advertising 

Classified  Men  Should  Know 

Men  . 38-39 

Used  Car  Market  Thor- 

The  Labor  Assignment . 

40 

oughly  . 

16 

Shop  Talk  at  “Thirty” . 

44 

TWO  GANNETT  PAPERS 
POST  AGREEMENT 

Salaries  Below  $4,000  Re-establUhsi 

and  Minimum  Wages  Set _ 

Overtime,  Sickness  Dis¬ 
missals  Covered 

Albany,  N.  Y.,  March  11— Substan- 
tial  salary  increases,  dating  froo 
March  1,  are  granted  to  35  empl^ 
of  the  Knickerbocker  Press  and 
Albany  Evening  News  under  a  stats- 
ment  of  news  room  employment  polk* 
posted  this  week.  ^ 

Representatives  of  the  Tri-Cib 
Newspaper  Guild  had  been  negotiatij 
with  the  management  of  the  ^  ‘ 
newspapers,  owned  by  Frank  E.  Gan- 
nett  of  Rochester,  for  more  tKa^  | 
year  when  the  agreement  was  readud 
on  the  statement  of  policy  which  u- 
eludes  salary  increases,  restoration  cf 
depression  pay  cuts  and  a  40-hoa 
week  for  all  employes  below  the  rank 
of  managing  editor. 

In  its  contract  demands,  the  guild 
had  asked  for  a  closed  shop  and  a  10 
per  cent  differential  in  pay  in  fav« 
of  night  workers  over  the  day  staff. 

The  policy  agreement,  the  fiw 
granted  on  a  Gannett  newspaper,  wv 
reached  this  week  after  a  guild  coo- 
mittee  met  with  H.  W.  Cruickshad 
of  the  Rochester  general  offices.  He 
bulletin  board  statement  .qgm-d  by 
A.  J.  McDonald,  general  manager  d 
the  Albany  dailies,  said  in  part: 

"Rate  of  pay  for  full-time  employ« 
(reporters,  artists,  photographers,  copy 
de^  and  rewrite  men)  who  have  had 
not  less  than  three  years’  experience 
on  daily  newspapers  at  least  com¬ 
parable  to  those  in  Albany,  Schenn- 
tady,  Troy,  Glens  Falls,  GloversviBe, 
Pitt^eld,  Amsterdam  and  the  like,  d 
known  circulation  and  standing,  newt 
service,  picture  service  or  wire  ser¬ 
vice,  shall  be  not  less  than  $40  pv 
week  for  a  40-hour  work  week 

Comparable  standards  for  other  edi¬ 
torial  employes  are  set. 

“If,  in  the  judgment  of  the  manage¬ 
ment,  news  contingencies  require  ser¬ 
vices  of  more  than  40  hours  in  a  we^ 
employes  will  receive  equivalent  tine 
off  or  regular  wages  for  the  oveitioe 
work,  the  choice  to  be  at  the  discre¬ 
tion  of  the  management.  .  .  . 

“Sick  leave  with  pay  will  be  granted 
on  the  basis  of  at  least  one  week  ior 
each  year  of  employment  up  throu^ 
20  years.  The  management  reserra 
the  right  to  substantiate  claims  aid 
nature  of  illness  through  its  om 
physician. 

“Employes  who  are  dismissed  «il 
receive  one  week’s  pay  for  each  yea 
of  service  through  10  years. 

“Pay  cuts  will  be  restored  immedi¬ 
ately  to  all  employes  receiving  lea 
than  $4,000  a  year  whose  pay  cuti 
have  not  been  restored  previous  to  or 
through  this  agreement. 

“Hie  Press  Company  agrees  to  a- 
tablish  the  five-day  work  week  as  hr 
as  practicable. 

“Two  weeks’  vacation  with  pay  » 
granted  to  those  employed  for  ote 
year  or  more,  and  one  week’s  vach 
tion  with  pay  to  those  employed  a* 
months  but  less  than  one  year. 

“The  Press  Company  will  retain  fdl 
hiring  and  dismissal  right  except  fe 
guild  activity.  There  shall  be  no  dk 
missal  nor  any  pay  cut  as  result  ot 
installation  of  this  agreement 

“The  Press  Company  is  willing  at » 
times  to  meet  with  employes  or  that 
representatives  on  questions  of  work¬ 
ing  conditions  or  other  matters  relat¬ 
ing  to  employment” 

INS  HOLLYWOOD  BUREAU 

International  News  Service  ^ 
opened  a  one-man  bureau  in  Holly¬ 
wood,  Cal.  Wallace  X.  Rawles  ia  » 
charge. 
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A.N.A.  OFFERS  NEW  RATE  STANDARD 

lifues  Logarithmic  Charts  of  ‘^Norms’’  for  Dailies  of  Varying  Circulation — As  Many  News¬ 
papers  Below  as  Above  the  Indicated  Line 


ilEMBERS  of  the  Association  of 
Jyl  National  Advertisers  have  just 
received  a  series  of  nine  charts  for 
oiK  regions  of  the  United  States,  in- 
to  show  whether  any  news- 
piper’s  general  advertising  rates  are 
or  lower  than  the  “norm”  for 
otsipapers  of  its  size.  Particularly, 
shedier  higher,  for  the  charts  have 
iprrial  lines  to  show  deviations  up  to 
100  per  cent  above  the  norm,  but  no 
lines  for  deviations  below  the  norm. 

Tlje  charts,  prepared  imder  direc- 
tion  of  the  newspaper  committee  of 
the  ANA,  are  issued  in  a  thin  bonk  as 
big  as  half  a  newspaper  page  imder 
the  title,  “Newspaper  Unit  Rate 
Korm’  Charts — A  series  of  nine  charts 
designed  to  facilitate  the  comparison 
of  the  national  10,0(K)-line  daily  unit 
nte  of  any  given  newspaper  with 
4e  average  of  any  newspapers  that 
may  have  similar  circulation  in  the 
same  section  of  the  United  States.” 
Re  regions  charted  are:  New  England 
states,  Middle  Atlantic,  South  Atlan¬ 
tic,  East  North  Central,  East  South 
Central,  West  North  Central,  West 
Soudi  Central,  Mountain  states,  and 
Pacific  coast. 

Copies  of  the  study,  in  limited  num¬ 
ber,  the  ANA  annoimced,  may  be 
obt^ed  from  the  association’s  head¬ 
quarters  at  330  West  42d  Street,  New 
Yorii,  for  $3  a  copy. 

There  seemed  to  be  some  question 
this  week  whether  the  ANA  study 
mi^t  not  have  results  unexpected  to 
its  sponsors,  when  himdreds  of  news¬ 
paper  publishers  all  over  the  country 
lemn  that  their  rates  are  below  those 
established  as  normal  by  the  ANA 
itself.  Assuming  the  accuracy  of  the 
computations  made,  there  should  be 
as  many  newspapers  below  the  norm 
as  there  are  above  it. 

A  few  random  applications  of  the 
charts  to  circulations  and  rates  in  the 
fteoR  &  Publisher  International  Year 
Book  bear  this  out,  and  at  the  same 
time  illustrate  the  method  of  using 
the  charts.  This  method  consists  in 
finding  a  newspaper’s  circulation 
among  the  figures  at  the  bottom  of 
the  chart,  and  tracing  the  vertical 
line  from  that  point  until  it  inter¬ 
sects  the  heavy  black  curve.  The 
haizontal  line  from  that  point  to 
either  side  of  the  chart  will  show  the 
ana’s  normal  line  rate  for  10,000 
lines  of  general  advertising.  The 
chart  is  based  on  a  logarithmic  scale, 
both  crosswise  and  vertically,  so  that 
both  circulations  and  rates  in  the 
higher  brackets  are  represented  by 
IRogressively  smaller  measurements 
c®  the  chart. 

A  Pennsylvania  newspaper  with  a 
circulation  just  imder  30,000,  for  in¬ 
stance,  has  a  general  rate  of  8  cents 
a  line.  On  the  chart  for  the  Middle 
Atlantic  states,  a  30,000  circulation 
crosses  the  heavy  black  line  at  a 
trifle  above  10  cents  a  line. 

Likewise,  a  Middle  Western  news¬ 
paper  with  a  circulation  of  prac¬ 
tically  150,000  reports  a  rate  of  27 
cents,  against  the  30  cents  shown  on 
the  chart  for  that  circulation.  An¬ 
other  paper  in  that  section,  with  a 
circulation  of  420,000  and  a  rate  of 
19  cents,  barely  tops  the  line  on  the 
chart.  Still  another  paper,  circulation 
935,000,  rate  70  cents,  is  above  the  62 
<*nts  (approximately)  that  the  chart 
indicates. 

All  daily  newspapers  in  the  nation, 
but  no  Sunday  newspapers,  were 
^tiidied  in  making  the  charts,  Editor 
I  Publisher  was  told.  No  distinction 
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cents  a  line  and  rise  to  just  over 
$2.00  for  a  million  circulation, 
was  made  between  morning  and  even-  The  formula  for  the  mathematical  Mountain  States  chart  is  the  high- 
ing  newspapers,  but  further  studies  tistics.  School  of  Business,  Columbia  est,  shooting  off  the  top  of  the  chart 
are  said  to  be  under  consideration.  University,  in  collaboration  with  John  ($2.00)  at  700,0000  circulation  level. 


One  of  the  new  ANA  charts  showing  “norm”  of  newspaper  rates  in  West,  South  Central  States  —  Arkansas,  Louisiana, 
Oklahoma  and  Texas.  Copyright,  1937,  by  ANA;  reproduced  by  permission. 


At  bottom  the  study  represents  an 
attempt  to  find  a  means  by  which 
the  rates  of  one  newspaper  may  be 
compared  with  those  of  another  on 
some  better  basis  than  milline  rates. 
As  is  well  known,  the  milline  lates 
of  small  newspapers  are  consistently 
higher  than  the  milline  rates  of  large 
newspapers,  and  some  large  adver¬ 
tisers  have  set  arbitrary  limits  to  the 
milline  rates  they  will  pay,  thereby 
shutting  out  hundreds  of  smaller 
newspapers.  The  ANA  presumption  is 
that  to  some  extent  its  members  will 
now  pick  newspapers  on  the  basis  of 
how  rates  compare  with  the  newly 
established  “norms.” 

It  is  doubtful,  however,  how  far 
the  new  tabulation  will  affect  actual 
schedules,  for  space  buying  involves 
many  factors  other  than  agreement  of 
rates  with  a  theoretical  standard. 
Paul  B.  West,  president  of  the  ANA, 
pointed  this  out  in  an  introduction  to 
the  charts,  when  he  said:  “The  News¬ 
paper  Committee  does  not  mean  to 
indicate  by  the  publication  of  these 
charts  that  whether  or  not  the  rate 
of  a  given  newspaper  is  above  normal 
or  below  normal  is  the  sole  criterion 
by  which  it  should  be  judged.”  Pre¬ 
sumably  advertisers  will  continue  to 
be  moved  as  much  by  possibilities  of 
profit  at  an  existing  rate  as  they  are 
by  their  approval  or  disapproval  of 
the  rate. 

The  ANA  called  in  outside  experts 
to  work  out  details  of  the  charts, 
after  preliminary  studies  had  been 
made  in  the  ANA  offices.  While,  na¬ 
turally,  many  newspapers  were  found 
far  out  of  line  with  the  “norm”, 
either  above  or  below,  it  was  said  that 
the  trend  lines  were  convincingly  in¬ 
dicated  by  the  computations  made. 


W.  Morse,  statistical  expert  doing 
procedure  was  developed  by  R. 
Parker  Eastwood,  instructor  in  sta- 
post-graduate  work  at  Columbia. 
The  computations  were  made  and 
verified  by  Mr.  Morse. 

The  Newspaper  Committee  of  the 
Association  of  National  Advertisers 
consists  of:  M.  H.  Leister,  chairman. 
Sun  Oil  Company;  A.  T.  Preyer,  co- 
chairman,  Vick  Chemical  Company; 
Robert  B.  Brown,  Bristol-Myers  Com¬ 
pany;  J.  O.  Carson,  H.  J.  Heinz 
CompEiny;  W.  M.  Collins,  Canada 
Dry  Ginger  Ale,  Inc.;  J.  W.  Dineen, 
General  Motors  Corporation;  Fred  C. 
Foy,  Shell  Union  Oil  Corporation; 
Earle  J.  Freeman,  Kellogg  Company; 
W.  B.  Geissinger,  California  Fruit 
Growers  Exchange;  Robert  W.  Griggs, 
Standard  Brands  Inc.;  C.  W.  Harris, 

R.  J.  Reynolds  Tobacco  Company; 

S.  D.  Mahan,  Westinghouse  Electric 
&  Manufacturing  Company;  Grafton 
B.  Perkins,  Lever  Brothers  Company; 
and  E.  Strassman,  secretary  of  the 
committee. 

The  norm  curves  for  the  different 
regions  are  similar,  but  vary  consid¬ 
erably.  The  charts  for  the  South 
Atlantic,  West  South  Central,  and 
East  South  Central  states,  one  of 
which  is  reproduced  herewith,  are 
lowest,  ranging  from  just  above  2 
cents  a  line  for  1,000  circulation  to 
$1.11,  $1.12,  and  $1.14  respectively  for 
1,000,000  circulation.  New  England 
chart  starts  lower  at  1.4  cents  for 
1,000  circulation,  but  rises  higher,  to 
$1.48  for  1,000,000  circulation. 

West  North  Central,  Middle  At¬ 
lantic,  and  East  North  Central  states 
come  next,  all  starting  at  about  2.1 
cents  and  rising  to  $1.46,  $1.69,  and 
$1.80  respectively. 

Pacific  coast  charts  start  at  2.5 


DOWNS  INS  PARIS  CHIEF 

Appointment  Follow*  Exceptional 
Work — Joined  Service  3  Years  Ago 

Kenneth  T.  Downs  has  been  named 
manager  of  the  Paris  bureau  of  Inter¬ 
national  News  Service.  Announce¬ 
ment  of  Downs’  promotion  to  the  for¬ 
eign  post  was  made  this  week  by 
Barry  Faris,  editor-in-chief  of  INS. 

Downs’  appointment  comes  a  little 
less  than  three  years  after  he  first 
joined  the  INS  New  York  staff.  It 
is  based,  according  to  Mr.  Faris,  upon 
his  exceptional  work  in  covering  the 
Hauptmann  trial  and  execution,  the 
Morro  Castle  disaster,  the  Johnstown 
flood  of  1936  and  other  big  news  stories 
of  the  last  two  years. 

Besides  Downs’  promotion,  an¬ 
nouncement  also  was  made  this  week 
of  the  transfer  of  William  Cartan,  De¬ 
troit  bureau  manager,  to  Chicago 
where  he  becomes  assistant  to  Ferd 
Goodfellow,  Central  Division  News 
Manager.  Jack  Vincent,  formerly  as¬ 
sistant,  has  been  made  manager  of  the 
Detroit  bureau,  succeeding  Cartan. 
George  Gallati  has  been  named  night 
news  editor  in  the  Chicago  bureau. 
Additions  to  the  news  staff  include 
Harlan  Althen,  formerly  of  the  Mil- 
waukee  Journal,  and  Arthur  McCul¬ 
lough  of  New  York  to  the  New  York 
bureau;  Kenneth  MacDonald  of  Buf¬ 
falo,  qpd  William  A.  May,  formerly 
telegraph  editor  of  the  Owosso  (Mich.) 
Argus-Press,  to  the  Detroit  bureau. 

ADDING  CLASSIFIED  COURSE 

Kenneth  J.  Olson,  head  of  the  De¬ 
partment  of  Journalism,  Rutgers  Uni¬ 
versity,  New  Brunswick,  N.  J.,  has 
announced  that  a  course  in  classified 
advertising  will  be  added  to  the  cur¬ 
riculum  at  the  start  of  the  1937 
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SENATE  PASSES  COPELAND  BILL  WITH 
ONLY  TWO  HOUR  DEBATE 

Stiff  Opposition  from  White  House  and  Federal  Trade  Com* 
mission  Is  Expected — FTC  Wants  Jurisdiction  in 
Pure  Food  Act 


WASHINGTON,  D.  C.,  March  9— 
Consuming  only  two  hours  in 
debate,  the  Senate  t(^ay  passed  the 
Copeland  food-drug-cosmetic  bill  vir¬ 
tually  as  written  with  the  exception 
of  one  procedural  change  and  one 
substantive  modification  relating  to 
advertising. 

On  motion  of  Senator  Copeland  the 
Senate  struck  out  a  clause  permitting 
seizure  of  products  “advertised”  as  a 
ctire  for  specified  ailments  which 
medical  authorities  agree  are  not  sub¬ 
ject  to  cure  by  medication.  Seiziue 
will  be  permitted  for  false  labeling  in 
this  respect,  if  the  bill  passes. 

‘Hie  procedural  change  relates  also 
to  seizures.  As  drawn,  the  bill  pro¬ 
vided  trial  of  seizing  actions  shall  be 
conducted  in  a  federal  district  of  rea¬ 
sonable  proximity  to  the  producer’s 
place  of  business.  By  amendment 
proposed  by  Senator  William  E.  Borah 
of  Idaho,  this  was  changed  to  provide 
trial  in  the  producer’s  home  district, 
at  a  place  agreed  upon  between  him 
and  Ae  Department  of  Agriculture. 

Numerous  other  amendments  were 
offered  and  rejected,  and  an  attempt 
was  made  by  Senator  A.  Harry  Moore 
of  New  Jersey,  to  substitute  an  «i- 
tirely  new  bill,  but  it  was  accorded 
little  support,  and  failed. 

■nie  provision  for  injimctive  proc¬ 
ess  against  false  advertising,  setting 
up  the  Department  of  Agriculture  as 
the  moving  party  in  such  proceedings, 
was  adopted.  ’Hius,  the  Senate  in¬ 
vited  house  opposition  on  the  same 
issue  that  blodked  passage  of  the  act 
in  the  last  Congress.  Because  the 
Copeland  bill  was  amended  only  in 
minor  particulars,  it  is  probable  that 
it  has  not  overcome  the  objections  of 
President  Roosevelt,  who  did  not  par¬ 
ticularize  his  grounds  of  disapproval 
but  asserted  the  measure  as  drawn 
weakens,  rather  than  strengthens,  the 
Wiley  act  Asked  at  a  press  confer¬ 
ence  two  weeks  ago  what  he  might  do 
if  a  law  in  the  form  of  the  Copeland 
bill  were  presented  for  his  signature, 
he  replied  that  he  sometimes  follows 
a  policy  of  breaking  down  rather  than 
building  up,  but  he  refxised  to  clarify. 

Not  only  is  White  House,  and  house 
of  representatives  opposition  ^tici- 
pated,  but  militant  objection  will  be 
made  by  the  Federal  Trade  Commis¬ 
sion  whose  desire  it  is  to  have  jurisdic¬ 
tion  in  &lse  advertising  enforcement 
That  commission  has  been  described 
by  BSajority  Leader  Sam  Rayburn  as 
possessed  of  the  most  powerful  lobby 
in  Washington.  No  help  can  be  ex¬ 
pected  by  Copeland  from  the  Depart¬ 
ment  of  Agriculture  for  the  reason 
that  its  Food  and  Drug  Administra¬ 
tion  has  characterized  the  seizure  pro¬ 
visions  as  impractical. 

At  the  outset  of  disctission  today 
several  clarifying  changes  in  language 
were  agreed  to  in  order  to  bring  the 
bill  into  line  with  the  committee’s 
explanatory  statement,  the  latter  be¬ 
ing  the  basis  for  discussion. 

Senators  discussed  at  length  a  Ci¬ 
tation  in  the  injunction  provision 
which  would  make  it  imnecess^  for 
a  magazine  or  other  publication  to 
stop  a  press  run  or  recall  schedules 
made  up  weeks  in  advance,  to  com¬ 
ply  with  a  restraining  order.  It  was 
pointed  out  that  the  provision  as  sub¬ 
mitted  might  permit  a  magazine  ad¬ 
vertisement  to  appear  several  weeks 
after  the  advertising  was  enjoined  as 
false.  Because  of  the  practical  diffi¬ 
culties  involved,  the  provision  was 
not  changed.  The  argument  was  made 


that  since  the  product  had  been  niled 
out  the  advertising  could  not  have 
seriously  harmful  effects. 

The  bill  as  taken  up  today  provides 
a  product  may  be  seized  wherever 
foimd  and  with  no  limit  upon  quan¬ 
tities  taken  when  it  has  been  the  sub¬ 
ject  of  a  prior  judgment;  when  it  is 
misbranded  so  as  to  be  “actually” 
dangerous  to  health  (the  original 
draft  used  the  words  imminently 
dangerous  to  health) ;  when  it  is 
labeled  in  a  manner  which  is  mate¬ 
rially  false  and  fraudulent;  or  when 
it  is  labeled  as  a  cure  for  the  so- 
called  incurable  group  of  diseases. 

Senator  Moore’s  proposal  to  sub¬ 
stitute  an  entire  new  bill  was  ad¬ 
vanced  in  behalf  of  New  Jersey  physi¬ 
cians  who  protested  the  Copeland  bill 
was  loosely  drawn  and  made  the  addi¬ 
tional  objection  that  its  enactment 
would  wipe  out  the  benefit  of  court 
interpretations  of  the  Wiley  act  ex¬ 
tending  over  30  years. 

Senator  Copeland  pointed  out  these 
objections  to  the  Moore  bill:  it  omits 
all  reference  to  cosmetics  and  devices; 
it  does  not  cover  advertising;  it  leaves 
in  it  the  evil  of  “distinctive  names” 
which  are  given  products;  it  permits 
the  commercial  trade  to  establish 
standards  which  must  then  be  en¬ 
forced  by  the  Department  of  Agri¬ 
culture.  With  reference  to  the  last 
named  proposal,  he  argued  that  “the 
leaders  of  the  industry,  not  the  inde¬ 
pendent  men  in  the  industry,  but 
the  conunercial  organizations”  could 
establish  what  would  become  official 
grades,  backed  by  law.” 


New  York  Price-Fixing 
Act  Upheld  by  Court 

Albany,  N.  Y.,  March  10 — By  a  5  to 
1  ruling  of  the  Court  of  Appeals,  the 
manufactiuers  of  widely  advertised 
products  can  prevent  Uieir  sale  at 
prices  below  those  established  in  con¬ 
tracts. 

The  Feld  Fair  Trade  Act,  known  as 
New  York  state’s  Little  NRA,  was 
held  constitutional  today  when  the 
highest  court  reversed  its  own  previ¬ 
ous  ruling  to  conform  with  the  view¬ 
point  of  the  United  States  Supreme 
Court  which  recently  upheld  fair 
trade  laws  of  California  and  Illinois. 

Bourjois  Sales  Corp.  will  be  granted 
an  injimction  restraining  Abe  Dorf- 
man,  Brookl3m  druggist,  from  selling 
its  products  for  less  than  the 
prices  fixed  in  contracts  with  other 
dealers. 


SMALL  &  BREWER  FORMED 

(By  telegraph  to  Editok  &  Publisher) 
Chicago,  March  11 — Small  &  Brewer, 
Inc.,  has  been  organized  for  purpose 
of  representing  radio  stations  in  the 
field  of  national  advertising.  This  firm 
has  taken  over  the  radio  department 
of  Small,  Spencer,  Brewer,  Inc.,  pub¬ 
lishers’  representatives,  and  has 
merged  Weston,  Frykman  &  Allen. 
Offices  are  located  here,  also  in  New 
York,  Boston,  San  Francisco  and  Los 
Angeles. 


$250,000  N.  C.  AD  FUND 

Asheville,  N.  C.,  March  11— North 
Carolina  will  spend  $250,000  during 
1937  and  1938  to  advertise  the  state. 
The  Gravely  bill  authorizing  the  ap¬ 
propriation  was  enacted  into  law  to¬ 
day  by  the  general  assembly. 


Amid  Florida  Palm* 


Far  from  Minnesota’s  chilly  climes,  Davis 
Merwin  (left),  publisher  of  the  Minne¬ 
apolis  Star,  appears  to  be  enjoying  the 
sunshine  at  Delray,  Florida.  He  is  shown 
with  his  Harvard  classmate,  Maclin  P. 
Davis,  Nashville  hosiery  mill  head  and 
son  of  Amba88ador*at>Large  Norman  H. 

Davis. 


TWIN  CITIES  PARLEY  ENDS 


Star  Agrees  on  Statement  of  Employ¬ 
ment  Policy 

(By  telegraph  to  Editor  &  Publisher) 

Minneapolis,  Minn.,  March  11 — ^Ne¬ 
gotiations  between  a  committee  from 
the  Twin  Cities  Newspaper  Guild  and 
the  Minneapolis  Star  management 
were  concluded  here  early  this  week 
with  an  agreement  for  a  statement  of 
policy  on  the  part  of  the  publisher 
virtually  identical  in  economic  terms 
with  that  made  by  the  Minneapolis 
Journal  last  summer. 

The  agreement  received  the  approval 
of  the  paper’s  guild  unit  at  a  meeting 
late  to^y. 

One  of  its  important  provisions,  ac¬ 
cording  to  the  guild  committee,  was 
the  mention  by  publishers  of  Twin 
Cities  Newspaper  Guild  as  the  nego¬ 
tiating  agent  for  the  paper’s  staff. 
John  Thompson,  editor  and  general 
manager,  acted  for  the  paper. 

Under  the  terms  of  the  agreement, 
minimum  salaries  range  from  $18  a 
week  for  beginners  to  $40  a  week  at 
the  end  of  four  and  one-half  years 
of  service.  In  addition,  bonuses  of 
$2.50  for  assignment  after  6  pjn.  are 
provided. 

Dismissal  notices  begin  at  two 
weeks  and  there  is  a  general  state¬ 
ment  to  the  effect  that  additional  no¬ 
tice  shall  be  given  where  certain  cir¬ 
cumstances  and  lengthy  service  enter 
in.  The  statement  makes  provisions 
for  two  weeks  vacation  with  pay  each 
year  and  declares  that  the  policy  of 
the  paper  with  reference  to  sick  leave 
shall  continue. 

AKRON  GUILD  SUPPORTS  CIO 

Akbon,  Mar.  9. — Akron  Newspaper 
Guild  Monday  night  instructed  its 
three  delegates  to  the  Summit  County 
Central  Labor  Union  to  support  the 
CIO  “bloc”  on  all  questions.  It  was 
pointed  out  that  William  Green,  of 
the  A.  F.  of  L.,  had  sent  letters  to 
all  central  labor  bodies  asking  the 
expulsion  of  the  CIO  groups.  ’The 
guild  acted  unanimously  in  telling 
the  delegates  to  oppose  this  possible 
action. 


RESUME  PARLEYS 


Unit  Resolved  to  Make  “Still  AaetJ  ^  ^ 
Effort”  —  Preamble  Tentativ«|j 
Agreed  Upon — Knoxville  Votes 
to  Strike  “If” 
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At  the  instigation  of  the  guik 
negotiations  were  resumed  this  Mi 
between  the  Newspaper  Guild  of^ 
York  and  the  New  York  World-T^ 
gram  which  had  been  temporsti, 
suspended  last  week  due  to  faiS 
to  agree  on  two  matters:  the  pnk- 
ential  shop  and  the  question  of  wW 
er  the  guild  should  be  an  agentTi 
principal  in  the  final  contract 

This  week,  the  guild  unit  of  tk 
Knoxville  (Tenn.)  News-Sentinel,  u. 
other  Scripps-Howard  paper,  voted  k 
strike  if  negotiations  with  the  nua. 
agement  prove  to  be  unsatisfactot* 

Meetings  between  the  guild  reras 
sentatives  and  the  World-Tel^ 
management  began  Tuesday  and^ 
tinued  Wednesday  and  Thursday,  i 
preamble  to  a  possible  contract  mi 
tentatively  agreed  upon  1^  the  «. 
gotiators  along  with  a  form  for  si®#, 
tures.  The  proposed  preamble”^ 
“■nus  agreement,  entered  into  bt. 
tween  the  New  York  World-Telegr* 
and  the  Newspaper  Guild  of  Nar 
York,  a  local  of  tfie  American  Nem- 
paper  Guild,  acting  for  and  on  bdii 
of  all  editorial  employes  who  are  m 
or  who  may  hereafter  be  employed  k 

the  publisher - ”  It  was  tentatm^ 

agreed  that  the  signatures  were  ody 
to  be  designated  as  representatives  d 
the  World-Telegram  and  represent!, 
fives  of  the  guild.  Meetings  Wedna- 
day  and  Hiursday  were  spent  in  db 
cussion  of  minimum  wages  and  it 
preferential  shop. 

TTie  preamble  to  a  contract  pre 
posed  by  the  World-Telegram  tn 
weeks  ago  read,  “This  agreement  b- 
tween  the  New  York  World-Telegia 
and  its  editorial  employes,  as  repn* 
sented  by  the  Newspaper  Guild  d 
New  York,  becomes  ^ective. . .  J 

Hie  World-Telegram  guild  unt 
March  5  considered  a  published  stak- 
ment  in  which  the  objections  to  tis 
preferential  shop  and  the  guild  aii 
principal  were  reiterated  and  mik 
clear.  ’The  unit  resolved  that  tk 
guild  make  “still  another  rffort 
persuade  the  management  to  enfer 
into  a  guild  contract,  mindful  that  Ik 
failure  of  the  management  to  meet  oe 
legitimate  effort  to  obtain  guild  recq- 
nition,  a  guild  shop,  a  bla^et  10  ps 
cent  wage  restoration  and  satisfactor 
minimum  wages,  will  require  the  tot 
to  consider  other  steps  to  obtain  Ik 
ends  sought.” 

The  World-Telegram  unit  also  . 
affirmed,  in  a  resolution,  “its  autha 
ization  to  the  guild  to  negotiate,  as* 
summate  and  sign  an  agreement  k 
and  on  behalf  of  itself  and  its  mes* 
bers  who  are  or  who  may  be 


ployed  by  the  World-Telegram. 

In  a  report  to  the  Knoxville  Co 
tral  Labor  Union,  John  T.  Moutott 
president  of  the  News-Sentinel  uk, 
said  that  the  guild  vote  did  not  nr 
resent  “a  threat  to  the  managemtf 
and  that  the  guild  “hopes  and  deii» 
that  negotiations  will  be  settled 
contract  signed.” 

Negotiations  of  long  standing 
tween  the  guild  and  the  News-Senti¬ 
nel  management  are  now  in 
troversy. 

Moutoux  said  further  that  the  gup- 


had  voted  to  authorize  Miss 
Morean.  its  renresentative  to  tal 


Morgan,  its  representative 
Scripps-Howard  Advisory  coun^^ 
meeting  Sunday,  March  14,  at 
land,  to  announce  that  the  News-^J 
finel  guild  was  “ready  and  wil!“4  ^ 
to  strike,  if  necessary.” 


fon 

Oiyio' 


Eepresei 

Sp^e 


mea 

ckws 


pibUcat 

v«tisini 


iroiild  t 


ing 


loddep 


rolL 

branded 
,ute,  wl 
i&ct  I 
odien  ! 
ing. 

The  S 
using  b 
bll  air 
but  it  V 
balk  t( 
concurr 
exempli 
The  me 
commis 
cents  a 
able  wl 
tax  W01 
vertisin 


*‘J( 


Belton 
Broac 
The 
ment 
Suiulaj 
rated  i 
Minute 
ingEm 
newspi 
each  n 
at  no  a 
These 
length 
of  the 
‘Job 
nounoc 
boxes, 
annoui 
flyars 
l»vin( 
An  i 
ing  th 
saksm 
broadc 
pectivi 
cited 
was  r 
scrqiti 
telephi 
C(xned 
advert 


N. 


in  a 

Wwl 

a  “N 

Good 

this 

I  bund 

New 

pose 

invitj 


IDW 


7 


tM 


!ui^ 

N» 

Tfi 

mil 

uloil 

:tk. 

hci 

Of| 

f  4 
I, 
edk 
ma. 

epn. 

«ra 

eta 

y-  A 

:  wi 
!  Ol- 
igtt- 
rai 
b. 
igm 
N« 
lew- 

!  nn 
edW 
livdy 
OOlf 

'ad 

enii- 

dofr 

1  dh 
1  tilt 

!*»• 

tn 

tl» 

>gm 

cpi^ 

id  i 

n 

UQt 

salt- 

9  At 

Ul 

mid 

t  tb 
rt  to 
eolB 
it  Ik 
etw 
to*- 
.0  pi 
Ida; 
euit 
n  de 

10  It- 
itfatt' 

I  co¬ 
lt  k 
mo- 
ei- 
l" 

Ca- 
itoA 
Uflt 
t  T«t 
met 
lain 
1  id 

i  ^ 
Sent 

COB- 

emifll 

»  ^ 

OUQ&I 

villini 


apple  ad  tax  passed 

^^infton  Approve*  Drive  —  Re- 
fnie*  to  Stop  Liquor  Copy 
OiyMPiA,  Wash.,  March  8 — A  bill 
if  passed,  would  have  prohibited 
M  kind  of  liquor  advertising  in  this 
lit*  was  killed  by  a  standing  vote  of 
45  to  30  in  the  lower  house  of  the 
ffjshington  Legislature  last  week. 
Djwesentative  Robert  F.  Waldron  of 
gjjkjne.  who  led  the  fight  against 
measure,  branded  the  bill  as  vi- 
^  and  pointed  out  that  national 
pgUkations  which  carried  liquor  ad- 
would  be  barred  from  enter- 
M  the  state.  He  said  the  measure 
,nuld  throw  3,000  men  out  of  work 
ud  deprive  the  state  of  a  huge  pay- 
fjU.  Other  opponents  of  the  bill 
bnnded  it  as  a  discriminatory  mea- 
pBt,  which,  they  said,  would  vitally 
,ject  printers,  sign  painters  and 
otben  supported  by  liquor  advertis- 
ing. 

■Hie  Senate  passed  the  apple  adver¬ 
ting  bill  by  a  vote  of  28  to  12.  The 
bil  already  had  passed  the  House, 
but  it  was  ordered  engrossed  and  sent 
bjck  to  the  House  immediately  for 
tancurrence  in  a  Senate  amendment 
processors  from  the  tax. 
lie  measure  provides  for  an  11-man 
canmission  to  supervise  a  tax  of  two 
cents  a  himdredweight  on  apples  pay¬ 
able  when  shipped.  Proceed  of  the 
tax  would  be  used  to  finance  the  ad¬ 
vertising  campaign. 
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Confidence  Bill  Becomes  Law 


"JOBS  BY  THE  MINUTE’ 


B««ton  American  and  Advertiser 

Broadcast*  Employment  Ads  Daily 

The  classified  advertising  depart¬ 
ment  of  the  Boston  American  and 
Susday  Advertiser  recently  inaugu¬ 
rated  a  feature  called  “Jobs  by  the 
Minute.”  This  consists  of  broadcast¬ 
ing  Employment  ads  published  in  these 
newspapers  over  radio  station  WORL 
each  morning  with  the  correct  time, 
at  no  additional  cost  to  the  advertiser. 
These  broadcasts  are  15  minutes  in 
length  and  are  featured  each  morning 
of  the  week. 

“Jobs  by  the  Minute”  was  an¬ 
nounced  and  is  supported  by  page  one 
boxes,  readers,  streamers,  r.o.p.  ads, 
announcements  in  the  radio  log,  and 
flyers  which  are  enclosed  in  invoices 
laving  the  Boston  American. 

An  interesting  note  in  merchandis¬ 
ing  this  feature  is  the  equipping  of 
salesmen  with  transcriptions  of  the 
broadcasts  and  playing  them  to  pros¬ 
pective  advertisers.  An  incident  is 
cited  where  an  advertiser’s  contract 
was  renewed  by  playing  the  tran- 
soiption  of  his  ad  to  him  over  the 
telephone.  This  feature  was  wel¬ 
comed  with  great  enthusiasm  from 
advertisers  and  the  staff  alike. 


CURB  ON  PRESS  PASSES 
HITS  LOBBYISTS 

Only  Working  Newspapermen  Now 
Permitted  to  Sit  At  Press  Desks 
on  Floor  of  California 
Assembly 


Gov.  R.  C.  Stanford  of  Arizona  signs  a  newspaper  confidence  bill  which  was 
speeded  through  that  state’s  13th  legislature  early  this  month  by  efforts  of 
Arizona  Press  Club  members.  The  measure  will  enable  Arizona  newspaper 
reporters  legally  to  maintain  confidence  regarding  sources  of  news.  Pictured, 
left  to  right,  seated,  are  B.  P.  (Jack)  Lynch,  Phoenix  (Ariz.)  Republic-Gazette 
managing  editor  and  chairman  of  the  press  club  committee  which  prepared  the 
bill;  Governor  Stanford  signing  bill;  William  Tumbow,  press  club  president 
and  Gazette  legislative  reporter,  and  standing  in  rear,  Ralph  O.  Brown,  press 
club  secretary  and  Republic  legislative  reporter. 


N.  Y.  WORLD’S  FAIR  TOUR 

The  Brooklyn  (N.  Y.)  Daily  Eagle 
in  cooperation  with  the  New  York 
World’s  Fair  Corporation,  will  sponsor 
I  “New  York  World’s  Fair  National 
Will  Tour”  to  the  Pacific  Coast 
this  summer  by  a  group  of  several 
hundred  prominent  citizens  of  Greater 
New  York  and  Long  Island.  The  pur¬ 
pose  of  the  tour  is  to  extend  personal 
invitations  to  residents  of  the  cities 
hsited  to  attend  the  New  York 
World  Fair  of  1939.  The  party  will 
leave  New  York  July  18  on  a  special 
all-Pullman  train,  returning  Aug.  15. 


SIGNS  OF  THE  TIMES! 

Thomas  McCarthy,  Philadelphia 
News  labor  expert,  covered  his 
jDOOth  strike  in  four  years  this  week. 
“  was  the  walkout  at  the  Pennsyl¬ 
vania  Sugar  Refining  Company.  He 
hit  his  peak  of  activity  during  the  days 
of  the  NRA  when  12  strikes  were  in 
Wogress  at  one  time  in  Philadelphia. 


Idaho  Sets  Potato  Tax; 
Follows  Maine  Ad  Plan 

The  Idaho  Legislature  has  passed 
a  special  bill  to  tax  the  potato  grow¬ 
ers  of  the  State  one  cent  per  hundred¬ 
weight  on  all  potatoes  grown,  the 
proceeds  of  this  tax  to  be  used  for 
advertising  Idaho  potatoes  in  national 
markets. 

The  Governor  is  expected  to  sign 
the  bill  shortly. 

The  Idaho  program  for  advertising 
and  sales  promotion  closely  follows 
the  State  of  Maine  program  where, 
during  1936  and  1937  the  Maine  Legis¬ 
lature  appropriated  funds  for  adver¬ 
tising  its  potato  crop  and  other  farm 
products. 

Legislation  now  pending  before  the 
State  of  Maine  Legislature  proposes  a 
similar  industry  tax  to  that  of  Idaho, 
of  either  one  cent  per  barrel  or  one 
cent  per  hundredweight  on  the  1937- 
38  Maine  potato  crop,  which  is  known 
as  the  largest  crop  of  its  kind  in 
the  world. 

It  is  reported  that  Idaho  ships  28,- 
000  carloads  of  potatoes  per  year  to 
outside  markets  while  the  Maine  crop 
h2is  averaged  from  42,000  to  60,0()0 
Ccirloads  per  year. 

A  large  part  of  these  potatoes  of 
Idaho  and  Maine  are  sold  along  the 
Eastern  Seaboard  and  in  some  of  the 
larger  mid-west  industrial  centers. 

A  Maine  campaign  in  newspapers 
and  radio  advertising  has  been  con¬ 
ducted  in  Eastern  key  cities  diuring 
November  and  December,  1936,  and 
January  and  February,  1937.  New 
plans  are  under  way  to  extend  this 
promotion  generally  throughout  the 
States  of  Massachusetts,  Rhode  Island, 
Connecticut,  New  York,  New  Jersey, 
Pennsylvania,  Delaware,  Maryland 
and  the  District  of  Columbia. 

State  of  Maine  advertising  and  mer¬ 
chandising  of  potatoes  and  other  farm, 
orchard  and  seafood  products  is 
handled  by  Brooke,  Smith,  French  & 
Dorrance,  Inc.,  of  New  York.  No 
advertising  agency  has  as  yet  been 
appointed  by  Idaho. 

TEXAS  PASSES  DENTAL  BILL 

Austin,  Tex.,  March  8 — The  Texas 
House  passed  finally  118  to  0,  the  Stin¬ 
son  bill  prohibiting  advertising  by 
dentists  except  in  professional  cards. 
The  bill  also  outlaws  chains  of  dental 
establishments. 


PRALL  AGAIN  HEADS  FCC 

He  Will  Hold  Post  Until  March  11, 
1938 

Washington,  D.  C.,  March  10 — Pres¬ 
ident  Roosevelt  has  reappointed  An- 
ning  S.  Prall,  former  New  York  con¬ 
gressman,  chairman  of  the  powerful 
Federal  Communications  Commission, 
he  disclosed  at  his  Wednesday  press 
conference. 

Prall’s  term  as  chairman  will  last 
until  March  11,  1938.  However,  his 
term  as  a  member  of  the  FCC  has  six 
more  years  to  rim. 

Though  he  has  been  subject  to 
many  attacks  for  his  administration 
of  the  FCC,  Prall’s  connections  with 
the  White  House  apparently  out¬ 
weighed  any  proposal  to  shelve  him. 

Whether  this  reappointment  upsets 
the  imderstanding  that  the  chairman¬ 
ship  of  the  FCC  would  rotate  among 
the  seven  members,  could  not  be  de¬ 
termined  at  this  time. 


REP.  MARTIN  A  PUBUSHER 

An  important  name  was  inadver¬ 
tently  omitted  from  the  list  of  news¬ 
papermen  serving  in  Congress  printed 
in  last  week’s  issue.  It  was  that  of 
Representative  Joseph  W.  Martin,  Jr., 
one  of  the  ranking  Republicans  in  the 
House  and  former  Eastern  campaign 
manager  for  Gov.  Alfred  M.  Landon, 
who  is  co-publisher  of  the  North  At¬ 
tleboro  (Mass.)  Evening  Chronicle. 


‘PRESS  AGENT’  AN  EXECUTIVE 

The  press  agent  was  defined  March 
7  when  the  newly  formed  New  York 
Theatrical  Press  Agents  ratified  its 
constitution  at  a  five-hour  meeting  at 
the  Hotel  Algonquin,  New  York.  The 
term  press  agent  was  defined  as  an 
“executive  who  handles  one  or  more 
legitimate  attractions  for  producing 
managers  and  is  responsible  for  the 
publicizing  and  exploitation  of  such 
attractions.” 


SULZBERGERS  RECOVER 

Arthur  Hays  Sulzberger,  publisher 
of  the  New  York  Times,  and  Mrs. 
Sulzberger  were  reported  recovering 
from  illnesses  in  a  hospital  in  Assuit. 
Egypt,  March  9.  Mrs.  Sulzberger, 
suffering  from  a  stomach  ailment,  en¬ 
tered  the  American  Mission  Hospital 
last  week  and  Mr.  Sulzberger  entered 
the  hospital  after  an  influenza  attack. 


Lobbyists  covering  the  California 
legislature  found  the  going  much 
harder  this  year  when  legislators  met 
recently  at  Sacramento  for  first  half 
of  the  52nd  annual  session,  devoted  to 
introduction  of  bills.  Those  who  for¬ 
merly  obtained  press  passes  for  the 
purpose  of  cloaking  lobbying  activi¬ 
ties  found  a  surprise. 

The  Roosevelt  election  landslide  last 
fall  had  given  Democratic  control  of 
the  Assembly.  The  old  staff  of  at¬ 
taches  was  swept  out  and  a  new  force 
installed.  A  drive  was  instituted 
against  lobbyists,  who  were  more  nu¬ 
merous  at  the  capitol  than  legislators. 

It  had  always  been  customary  to  is¬ 
sue  press  passes  in  generous  numbers. 
Press  requests  coming  from  various 
types  of  publications  or  trade  papers 
were  difficult  to  refuse.  In  time  many 
recipients  of  these  courtesies  fell 
themselves  entitled  to  privileges  of 
the  Assembly  chamber. 

For  years  leading  newspapers  of 
the  state  and  wire  service  associa¬ 
tions  have  had  press  desks  assigned  to 
them,  located  on  both  sides  of  the  As¬ 
sembly  chamber.  Press  desk  space 
was  limited.  In  order  to  bar  all  lob¬ 
byists  effectively  from  the  chamber, 
it  was  felt  necessary  to  make  a  dis¬ 
tinction  between  working  newspaper 
people  and  others  to  whom  press 
passes  had  been  issued.  This  was 
done  by  dividing  holders  of  press 
passes  into  two  classifications:  (1) 
Actual  newspaper  people  entitled  to 
working  privileges  on  the  floor,  and 
(2)  others  who  would  be  restricted  to 
observations  from  seats  in  the  press 
gallery.  A  list  of  those  considered 
entitled  to  floor  privileges  was  worked 
out  by  a  committee  of  newspaper  men 
in  conference  with  Speaker  William 
Mosely  Jones,  and  the  chief  sergeant- 
at-arms. 

For  identification  purposes  each  ac¬ 
tive  newspaper  man  had  a  hiero¬ 
glyphic  or  “bug” — as  it  was  termed — 
placed  on  the  comer  of  his  press 
card.  Only  those  having  the  identify¬ 
ing  “bugs”  are  admitted  by  sergeants- 
at-arms  to  the  Assembly  chamber. 
All  others  having  press  passes  are 
restricted  to  the  press  gallery.  The 
official  list  of  those  accorded  Assem¬ 
bly  floor  working  privileges  includes 
representatives  of  11  daily  newspa¬ 
pers;  three  wire  service  press  asso¬ 
ciations;  two  weekly  publications  and 
one  press-radio  service — all  actively 
engaged  in  rendering  regular  news 
service  of  legislative  activities. 

Old-timers  at  Sacramento  say  this 
is  the  first  time  in  the  history  of  the 
legislature  that  Assembly  floor  priv¬ 
ileges  have  ever  been  restricted  to 
members  and  those  engaged  in  news- 
gathering  service. 

ACQUITTAL  IN  COAST  EXPOSE 

Los  Angeles,  March  8 — Without 
calling  G.  G.  Young,  publisher  of  the 
Los  Angeles  Examiner,  who  was  under 
subpoena  as  a  defense  witness,  the 
case  alleging  solicitation  of  a  bribe 
against  Helen  Werner  and  her  hus¬ 
band,  Erwin  P.  Werner,  closed  last 
week  with  the  jury  voting  an  ac¬ 
quittal.  Joseph  Weinblatt,  a  third  de¬ 
fendant,  had  charges  against  him  dis¬ 
missed  when  he  testified  for  the 
prosecution.  An  announced  intention 
to  subpoena  W.  R.  Hearst  was  not 
carried  out  by  the  defense.  The  action 
was  based  on  a  state-wide  liquor  con¬ 
trol  expose  in  which  the  Hearst  morn¬ 
ing  papers  in  Los  Angeles  and  San 
Francisco  participated. 
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RECORD  TURNOUT  FOR  ReUtxes  Censorship  on 


COURT  HEARING  Texas  Students^  Paper 

Newspaper  Compelled  to  Reserre  Austin,  Tex.,  March  9 — University 

Seats  for  Coverage  As  F.  R.  Texas  regents  have  ordered  that 

Fireside  Chat  Fans  Interest  “censorship”  of  the  Daily  Teion,  uni- 

.  „  versity  student  pubhcation,  be  luted 

in  Measure  q£  present  long  session, 

Washington,  D~^ March  10-The  f “P  scholastic  and  professional 
adroit  pubUdty  buildup  of  his  con- 


*Cub**  Ponders  Deeply 


Newspaper  Compelled  to  Reserve 
Seats  for  Coverage  As  F.  R. 
Fireside  Chat  Fans  Interest 
in  Measure 


uuwuup  ui  u  s  cou-  ^ig^rous  Complaints  reached 

KXI  d,e  regent  repeatedly  or  cri«cis„so, 


uuuseveii  u.  a  university  and  other  public  officials, 

record  pre«  turnout  at  the  opening  .-in^nature  expressions  of  opinions 
sessions  of  the  Senate  Judiciary  com-  __a _ „  _  _ _ .  _ i 


ut  equate  a  uuxcuuy  com-  reflecting  Upon  people  and  institu- 
mittee  on  the  court  reorganizaUon  «nd  instTnees  where  “ax- 

_ lo*,. _ _  on  grinders”  not  in  the  student  body  had 


mrasure.  ..on  grinders”  not  in  the  student  body  had 

To  accommodate  more  than  80  opportunity  of  writ- 

newspapermen  and  large  number  of  •  „  in  thn  nniW  Tnvnn  fhn 


ucwspai«:i.u«:»  auu  la.ge  ing  editorials  in  the  Daily  Texan,  the 

photo^aphers,  to  say  nothing  of  a  in^po^ed  a  regulaUon 


that  a  member  of  the  joi^nalism 
mittee  began  its  sessions  m  the  large  ^h^^ild  pass  on  all  editorials, 


caucus  room  of  the  Senate  office  build-  power  to  ^ude  those  deemed 


Voice  Inflection  Change 
Chinese  Libel  Charge 

Albany,  March  11  — Students  of 
Chinese  say  that  exactly  the 
idiom  in  the  language  may  have  « 
half  dozen  meanings  or  more,  de. 
pending  on  the  inflection  of  the  voice. 

The  differentiation  may  work  out 
first  rate  in  the  spoken  Chinese,  but 
how  about  getting  the  right  inflectiop 
when  the  word  is  printed? 

That  seems  a  little  difficult,  fo, 
recently  Yai  Kui  Chew,  28,  editor  of 
a  Chinese  language  newspaper  in 
New  York  City,  was  found  guilty  of 
criminal  libel. 

The  Court  of  Appeals  today  or- 
dered  a  new  trial  for  him,  saying  he 
had  not  had  proper  opportunity  to 
prove  justification  for  printing  the 
words  objectionable  to  Chin  Tong, 


deleterious.  It  was  further  held  that 


Dressed  in  tailcoat  and  wing  col-  publication  should  devote  its  at- 
lar,  and  relishing  the  limelight,  the  affairs,  and  not  en- 


hearing  opened  with  Attorney  General  controversies. 


Homer  S.  Cummings  as  the  first  wit-  students,  to  be  eligible  for 

I  i  t_i  •  j  1-  editor,  must  have  certain  scholastic 

Five  long  tables  were  occupied  by  accomplished  in  the  university, 

ffie  newspapermen  and  corre^n-  j^ave  taken  journalism  courses. 


Roberta  Salter  Neal,  two-year-old  dau^h-  words  oDjectionable  to  Chin  Tong, 
ler  of  Sam  Neal,  political  writer  of  the  secretary  of  the  Chinese  CharitaUe 
Nashville  Banner,  casts  a  critical  eye  Benevolent  Association, 
over  some  of  her  father’s  copy.  On  fre-  Mr.  Chin  said  Mr.  Yai  called  him 
quent  visits  she  makes  a  beeline  to  her  and  his  associates  “thieves  and  rob- 
father’s  desk  and  starts  to  pound  on  his  bers”  in  his  newspaper.  Mr.  Yai  said 
typewriter.  the  words  he  us^  had  been  trans- 


,  .  .  t  •  1  AAAUOV  AACIVC  J  U  UA  lAOAAdAAA 

dents,  surroundmg  in  a  half  circle  the  j^ave  made  an  average  “C”  grade. 


full  com^ttee.  .  , ,  ,  Ed  Hodge,  this  year’s  editor  of  the 

Probings  were  held  up  for  some  ^exan,  said  “the  board  has  taken  us 


18,000  Fans  Witnessed 
Golden  Gloves  Bouts 


the  words  he  used  had  been  trans¬ 
lated  incorrectly  and  meant  some¬ 
thing  entirely  different. 


GALLERY  DEAN  FETED 


time  to  enable  all  the  photographers  of  prison,  and  put  us  in  chains.” 
to  take  the  shots  necessary.  _ 1 _ 


Observers  were  of  the  opinion  that 
only  the  spectacular  investigation  by 
the  House  of  the  “Kerensky”  charges 
of  Dr.  Paul  Wirt,  the  Gary  school¬ 
master,  and  the  appearance  of  J.  P. 


HITS  BAN  ON  PRICES  IN  ADS 

Madison,  Wis.,  March  8  —  Daily 
newspapers  outside  of  Milwaukee  and 
weekly  newspapers  of  Wisconsin  have 


The  eleventh  edition  of  the  New  National  Press  Club  Honors  C,  A. 
York  Daily  News’  Golden  Gloves  box-  Hamilton  at  Eighty-One 

ing  tournament  attracted  18,496  fight  Washington,  D.  C.,  March  11— Dean 
fans  to  Madison  Square  Garden  Mon-  of  Washington  correspondents  by  vir- 
day  night  to  witness  16  amateur  bouts,  tue  of  55  years  membership  in  the 

The  New  York  team  representing  congressional  press  galleries,  Charles 
the  News  won  eight  of  the  16  titles  A.  Hamilton  will  be  feted  Saturday 
and  the  Philadelphia  Inquirer  team  night  at  the  National  Press  Club,  by 
had  the  best  record  for  an  out-of-  the  “Old  Timers’  Club,”  which  PTi^^i 
town  team.  Teams  of  the  Boston  solely  for  the  purpose  of  staging  an- 
Globe  and  Paterson  (N,  J.)  Call  were  nual  testimonials  to  the  veteran  scribe, 
tied  for  third  place,  and  the  Trenton  Mr.  Hamilton’s  81st  birthday  will  be 
(N.  J.)  Times  and  Buffalo  Courier  the  occasion  for  the  gathering. 
Express  squads  were  deadlocked  for  Mr.  Hamilton  entered  newspaper 
the  next  position.  work  on  the  East  Aurora  (N.  Y.) 

Other  papers  represented  were  the  Times  in  1880,  and  two  years  later 
Nassau  (N.  Y.)  Daily  Review,  the  came  to  Washington  as  correspondent 
Memphis  Commercial  Appeal,  Bing-  for  New  York  newspapers.  He  still 
hamton  (N.  Y.)  Press,  and  Miami  retains  a  press  gallery  membership 
Tribune.  card  issued  to  him  Jan.  19.  1883.  and 


iiACiabCA,  ciliu  uAs;  ausycciA  osivc;  w.x.  eti*  aa 

Morgan  before  the  Nye  Munitions  8°ne  on  record  before  the  state  sen- 
Con^ittee.  were  the  equal  of  the  ate  s  state  ^d  local  gwernment  com- 


Judiciary  hearings  in  attracting  ad' 
vance  newspaper  publicity  and  at' 
tendance  of  the  press. 


mittee  as  being  opposed  to'  the  Zimny 
bill  prohibiting  the  advertising  of  re¬ 
tail  prices  of  liquor.  Horace  Davis, 


The  “fireside  chat’’  of  President  Bay  and  Apptoton,  legislative 

Roosevelt  Tuesday  night,  only  served  ^airman  for  the  Wisconsin  Daily 


to  amplify  press  interest  in  the  Sen-  Newspajtor  league  read  a  lawyer’s 
ate  brings.  As  a  result,  seats  had  JJ^^o^itu- 


to  be  reserved  bv  newsoaoermen  uouui.  xv.  u.  Sanche  of  the  Wausau 
The  press  assoLtions  covered  the  <Wis.)  Record-H^a Id,  said  *at  the 


hearing  in  detail,  with  the  AP  and  freedom 

UP  each  assigning  four  men  to  the  press  The  bill  mterferes  with 


card  issued  to  him  Jan.  19,  1883,  and 


UP  each  ^i^mg  tour  men  to  the  1  advertisine  and  micht  lead  Among  the  newspaper  notables  only  last  month  produced  the  54-year- 

story,  while  the  INS  and  Universal  present  at  the  bouts  were:  Lord  Beav-  old  identification  when  a  nase  bov 


were  represented  each  by  two  men.  ^o  other  similar  measures  affwting 


ii^r^ngr^nrorpre^^  ^ve™^  oth-  W.  F.  Canfield  of  the 


the  “fireside  chat”  were  routine.  Wisconsin  Pre^ 

Mimeographed  copies  of  the  Presi-  “"^mg  more  than  200  weeklies,  told 
._x»_  the  committee. 


dent’s  speech  were  given  to  news¬ 
papermen  at  6:30,  four  hours  before 
he  sat  down  in  front  of  the  micro¬ 
phones.  Release  was  set  for  actual 
broadcasting  time. 

Before  the  radio  talk,  the  Presi- 


NEW  MISSISSIPPI  AGENCY 

Dixie  Advertisers,  Inc.,  a  new  ad¬ 
vertising  agency,  has  been  established 
by  George  Godwin,  publisher  of  the 


dent  posed  in  the  oval  room  of  the  weekly  Terry  (Miss.)  Headlight  and 


present  at  the  bouts  were:  Lord  Beav-  old  identification  when  a  page  boy 
erbrook,  British  publisher;  A.  R.  about  one-fourth  as  old  as  the  card, 
Graustein,  ex-president  of  the  Inter-  questioned  Mr.  Hamilton’s  right  to 
national  Paper  Company;  William  enter  the  Capitol  lobby  reserved  for 
Hurlburt,  vice-president  of  the  In-  members  of  the  press. 

temational  Paper  Company;  Roy  - 

Howard,  president  and  publi^er  of  OKLAHOMA  DAILY  SOLD 
the  New  York  World-Telegram;  and  Robert  H.  Breeding  and  Jo  0.  Fer- 
M.  H.  Aylesworth,  member  of  the  ex-  guson,  publishers  of  the  Cleveland 
ecutive  staff  of  the  Scripps-Howard  (Okla.)  American,  and  Lester  Gaf- 
papers.  faney  purchased  the  Vinita  (Okla.) 

Daily  Star  from  A.  H.  Bertram,  its 
owner  and  publisher  who  founded  it 


White  House  for  the  newspaper  pho-  public  relations  official  of  the  Missis- 


tographers,  for  a  few  “action”  shots,  sippi  Power  &  Light  Company,  with 
- — -  headquarters  in  the  Lampton  Build- 


MARKS  90TH  YEAR 


POSTER  LICENSES  ASKED 

Harrisburg,  Pa.,  March  9 — A  legis- 


ing,  Jackson,  Miss.  Godwin  is  also 
a  member  of  the  Mississippi  Adver- 


lative  proposal  to  place  an  annual  Commi^ion,  created  by  the 

license  fee  of  $100  on  all  firms  or  legislature  with  $100,000  to  adverUse 


individuals  engaged  in  the  outdoor  the  state’s  resources  and  advantages 
advertising  business  has  been  intro-  agriculture,  industry  and  recrea- 


duced  in  the  State  House  of  Repre-  tion.  _ 

sentatives  by  Assemblyman  Howard 

R.  Pearson.  The  bill  would  place  a  CHICAGO  STOCKHOLDERS  MEET 


tax  of  three  cents  a  square  foot  of  Chicago,  March  10— Stockholders  of 


service  of  each  outdoor  display  and  £j,g  Chicago  Daily  News,  Inc.,  will 
would  further  regulate  such  displays,  meet  here  March  15  to  consider  au- 


FOUR  NEW  PAPER  MILLS 


thorization  of  an  amendment  permit¬ 
ting  issuance  of  a  new  class  of  5  per 


Montreal,  March  8 — Four  new  ggnt  cumulative  preferred  stock  with 
newsprint  mills  will  shortly  be  under  a  par  value  of  $1.00  a  share.  Mean- 


constimetion  in  Northern  Ontario  as  a  'while,  the  Daily  News  has  filed  a 
result  of  the  Hepburn  Government’s  registration  statement  under  the  Se- 


forest  policy,  Hon.  Peter  Heenan,  curities  Act  of  1933,  covering  55,000 
Minister  of  Lands  and  Forests,  has  shares  of  the  proposed  new  stock. 

_ J  •_  r\^A. _ ^  ^ 


The  Brooklyn  (N.  Y.)  Times-Union,  in  1897,  Gaffcmey  became  publisher 
which  was  purchased  by  the  Brooklyn  and  editor.  He  formerly  was  with 
Daily  Eagle  Feb.  1,  celebrated  its  90th  the  Muskogee  (Okla.)  Phoenix  and 
year  of  continuous  publication  Feb.  more  recently  was  advertising  man- 
28,  M.  Preston  Goodfellow,  publisher  ager  of  the  Craig  County  Democrat. 

of  the  Eagle  and  Times-Union  said.  - 

The  Times  was  founded  on  Feb.  28,  OPENS  CHARLOTTE  BRANCH 

1848,  by  George  C.  Bennett.  The  pa-  Charlotte,  N.  C.,  March  8-The 

per  changed  ownership  several  times  Nachman-Rhodes  advertising  agency, 
until  1914  when  it  was  purchased  by  of  Augusta,  Ga.,  will  establish  an  of- 
the  late  Carson  C.  Peck,  who  was  sue-  fice  in  Charlotte,  with  offices  at  1207 
ceeded  in  its  ownership  by  his  son,  and  1208  Commercial  Bank  Building. 
Fremont  C.  Peck.  In  1932  it  acquired  H.  A.  Deadwyler,  formerly  of  Charles- 
the  Brooklyn  Standard  Union  from  ton,  S.  C.,  and  long  experienced  in 
Paul  Block  and  was  merged  as  the  this  field  of  work,  will  be  manager 
Times-Union.  On  Feb.  1  it  was  pur-  of  the  Charlotte  agency. 

chased  by  the  Eagle  and  was  moved  - 

to  the  Elagle  building,  from  which  it  NEW  WISCONSIN  AGENCY 
has  continued  to  be  published  as  a  Sheboygan,  Wis.,  March  8— The 
separate  newspaper.  Bartzen  Advertisine  Service  has  been 


announced  in  the  Ontario  legislature. 


NEW  FINANCE  FIRM 


GEORGIA  MEETING  DATES 

The  annual  convention  of  the 


the  Elagle  building,  from  which  it  NEW  WISCONSIN  AGENCY 
IS  continued  to  be  published  as  a  Sheboygan,  Wis.,  March  8— The 
parate  newspaper.  Bartzen  Advertising  Service  has  been 

GOODRICH  ISSUES  ALMANAC  organued  at  Sheboygan,  Wis.,  by 
,  .  t  .  .  r  gene  Bartzen,  who  has  been  pronuneni 

In  responre  to  the  incre^ing  ^  of  theatrical  and  commercial  pub- 


A  new  firm,  Davis  &  Thompson,  Inc.,  Georgia  Press  Association  will  open 
with  offices  at  1647  Union  Trust  Build-  May  24  and  close  June  1  in  Adel,  Ga. 


ing,  Cleveland,  has  been  incorporated  During  the  interim,  the  group  will 
to  carry  through  programs  of  financing  leave  May  25  for  Miami  to  b^rd  a 


rubber  on  the  farm,  the  B.  F.  Good¬ 
rich  Company  has  annoimced  the  re¬ 
lease  of  a  68-page  Goodrich  Almanac 
for  Farm  and  Home  which  will  be 
distributed  by  its  dealers  in  all  parts 


HEARST  TO  OFFER  BONDS 
Hearst  Magazines,  Inc.,  of  New 


for  newspaper  publishers  and  broad-  steamboat  for  Havana,  Cuba.  ’They 
casters.  Film  members  are  M.  Smith  will  leave  Havana  May  27  and  arrive 


of  the  coundy  during  the  next  few  York,  Wednesday  filed  in  Washington 
weeks.  Copies  may  also  be  obtained  a  registration  statement  under  tbe 


Davis  and  Chester  A.  Thompson. 


back  in  Adel,  June  1. 


by  writing  directly  to  the  company  at  Securities  Act  of  1933  for  issuance  ol 


Akron,  O. 


$13,000,000  of  debentures  for  1937. 
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IMPORTANT  AUTOMOTIVE  AND  GENERAL  ADVERTISERS  (100  CITIES) 


Rank  1936 

in  1936  1936  AdvertitM' 

this  Product  No.  of  Total 

Liat  Manufacturer  and  Products  Linage  Cities  Linsce 


193S 

1935  1935  Advertiser 

Product  No.  of  Total 
Linace  Cities  Linage 


1936 

1936  Advertiser 


In  1136  1136  Advertiser  1135  H35 

this  Product  No.  of  Total  Product  No.  of  Tvlij 

List  Manufacturer  and  Products  Linage  Cities  Linafs  Linafs  Cities  Li^^ 


Johnnie  walker  Whiskey .  467  A 

Canada  Dry  Cinger  Ale .  368,' 

Canada  Dry  Beverages .  100,* 

Cinzano  Vermouth .  68,1 

Canada  Dry  Sparkling  Water. .  37,! 

Holloway's  Gina .  12,] 

Hupfeli  Beer . 

Canada  Dry  Gin . 

60  Somerset  Importers,  Ltd . 

Haig  &  Haig  Whiskey .  760 ,i 

Dewar’s  Whiskey .  273,1 

Dewar's  Products .  11, i 

70  Bichfield  Oil  Co.  (Products) . 

71  S.  S.  S.  Co . 

72  Gillette  Safety  Razor  Co . 

Gillette  Razor  &  Blades .  040,< 

Probak  Blades .  32, 

73  Standard  Oil  Co.  of  Ohio  Prods. . 

74  Pepsodent  Co . 

Pepsodent  Tooth  Powder .  583. 

Pepsodent  Tooth  Paste .  250. 

Pepsodent  Antiseptic .  75, 

Pepsodent  Products .  48, 

Pepsodent  Dentrifices .  ... 

75  Congress  Cigar  Co.,  Inc . 

La  Palina .  063, 

Recollection . 

76  Weslinghouse  BIcc.  &  Mfg.  Co.. , 

Westinghouse  Refrigerator ....  740, 

Westinghouse  Misc.  Prods .  83, 

Westinghouse  Range .  43, 

Westinghouse  Pans .  31, 

Westinghotiae  Radio .  24, 

Westinghouse  Iron .  15, 

Westinghouse  Air  Conditioning.  8, 

Westinghouse  Mazda  Lamp ... 

77  Azton-Fisber  Tobacco  Co.,  The. . 

^ud .  477 

Twenty  Grand .  473, 

78  Wasey  Products . 

Mustcrole .  312. 

Edwards  OBve  Tablets,  Dr. . . .  238 

Zemo .  177. 

Barbasol .  88, 

KremI .  87 

Princess  Pat  Prep. .  17 

Primrose  House  Delv .  15 

Wasey  Prodnets .  3, 

Bast '''ootb  Paste .  2 

70  Packard  Motor  Car  (2o . 

Packard  (New) .  035 

Packard  (Used) .  , . . 

80  Potter  Drug  A  Chemical  Co . 

Cuticura  Products .  846 

Cuticura  >  aimm .  44 

Cuticura  Ointment .  0 

Cuticura  Boap .  4 

81  Penn^lvania  R.  R . 

82  Best  Foods  Inc . 

Nucoa .  332 

Hellrrun’s  Ma3rotmaise .  302 

Best  Foods  Mayonnaise .  218 

Best  Foods  Sandwich  Spread . .  24 

83  Hills  Bros.  (CUrffec) . 

84  Atchison  TopeteA  Santa  PeR.R. 

85  Catzadiao  P^fic . 

Canadian  Pacific  S.  S .  580 

Canadian  Pacific  R.  R .  265 

86  Atlantic  Refining  Co . 

Atlantic  Refining  Co.  Prods .  . .  845 

Atlantic  Safety  Kleen .  6 

87  U.  S.  Rubber  Co . 

U.  S.  Tires .  704 

Gaytees .  27 

Keds . 

88  Florida  Citrus  Exchange . 

Florida  Grapefruit .  342 

Florida  Oranges .  277 

Florida  Tangerines .  134 

Florida  Fruits .  66 

80  Schiffelin  &  Co . 

Teachers  Highland  Cream 

Scotch  Whiskey .  60S 

Hetmessy  Cogriac .  213 

Kopeke  Port . 

00  Distillers.  Ltd  .  . . 

Gordon's  Gins .  781 

Pumett  s  Gins .  24 

Vicke  •  Gin . 

01  Salada  Tea  Co.,  Inc.  (Salada  Tea). 

02  Kelvirutor  Sales  Corp . 

Kelvinator  Refrigerators .  662 

Leonard  Refrigerator  .  lit 

Kelvinator  Air  Conditioner. ...  24, 

Kelvinator  Oil  Burner .  . . . 

03  Anheuser-Busch,  Inc.  (Budweiser) 

04  Block  Drug  (bo . 

Gold  M^al  Haarlem  <!>il .  700 

Omego  (THl .  76 

Wemet  Dental  Mfg.  Co .  14 

05  American  Radiator  &  Standard 

Sanitaiy  Mfg.  Co.  Prods . 

06  Graham-Paige  Motors  Corp. 

(Graham)  (New) . 

07  American  Distilling  . 

Old  American  \\^skies .  660, 

American  Dist.  Co.  Whisides. .  26, 

American  Distilling  Co.  Prods.  24. 

Carioca  Rum .  13 

American  Gin .  10, 

American  (Hold  Label  Whiskey.  4, 

Old  Colony  Gin .  2 

Meadwooi  Whisky . 

Frontier  Whiskey . 

Briarcliff  Whidey . 

08  Continental  Can  Co . 

00  International  Harvester  Co . 

International  Trucks .  608 

McCormick- Deering .  24 

McCormick-Deering  Farm  Imp.  7 

100  Borden’s  Sales  Co.,  Inc . 

Borden’s  Omdensed  Milk .  213 

Borden’s  Cheeses .  208 

Barden’s  Milk .  Ill 

Borden’s  Dairy  Products .  72 

Borden’s  Products .  71 

Mel-O-Rol .  38 

Borden’s  lee  Oeam .  11 

None  Such  Mince  Meat . 

Borden’s  Evaporated  Milk .... 
Borden's  Cboco.  Malted  Milk . . 


846,006  80 
44,867  80 
0.280  54 
4,715  38 
50 

332,452  40 
302,640  27 
218,244  18 
24,038  5 

30 
75 

580,457  72 
265,585  63 

845,070  34 
6,236  18 

704.278  83 
27,004  16 


342.126  50 
277,500  51 
134.554  30 
66,706  40 


605,268  63 
213.431  57 


781.784  68 
24,023  8 


662,250  68 
HI. .536  30 
24,615  14 


700.480  88 
76,335  34 
14,821  45 


26,224  7 

24,272  10 
13,176  8 

10,468  7 

4,373  7 


608,435  78 
24,867  11 
7,135  4 

213.827  31 
208.165  47 
111.800  17 
72,500  0 

71.602  18 
38.515  5 

11,455  4 


467.481 

50 

’ 

302.028 

.39 

368,569 

50 

237,814 

45 

100,788 

48 

632.152 

82 

68,517 

16 

79,579 

10 

37,302 

31 

48  327 

16 

12,185 

6 

3.3.386 

17 

176..323 

10 

1,053,040 

74,008 

22 

760,088 

60 

326.003 

40 

273,811 

30 

310,077 

50 

11,050 

5 

42 

71 

1,024,207 

1,011,580 

081,045 

i7 

70 

040,675 

85 

1,307,603 

85 

32,270 

23 

7 

067,&39 

067,584 

■7 

583.302 

50 

250.900 

50 

75,806 

40 

103,034 

ik 

48,306 

48 

8,323 

10 

963,237 

302,018 

45 

063,237 

40 

276,208 

28 

956,604 

126,204 

16 

749.797 

73 

653.138 

65 

83,320 

32 

53,842 

28 

43,776 

12 

31,718 

24 

41  568 

29 

24,030 

0 

51,820 

15 

15,887 

12 

21.478 

20 

8,067 

11 

5,335 

6 

050,034 

20,114 

67 

477,082 

60 

70,120 

31 

473,852 

79 

945,480 

312,808 

79 

314.600 

75 

238,188 

58 

409,321 

84 

177.6.39 

75 

180,380 

71 

88,810 

55 

72,238 

22 

87.602 

20 

14,044 

17 

17,591 

0 

15,040 

5 

26,3^ 

i7 

3,957 

27 

2,864 

6 

035,015 

035,015 

100 

846.370 

95 

380,563 

1,032,015 

1,307,603 


676.495 
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36.421 

83 

76,874 
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84 

891377 
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877374 
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43 

953.483 
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32 
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822,027 

257,308 
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55 
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6 
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862,771 

601,036 

46 

223,855 

38 

37,880 

8 

802304 

48 

817.643 

708,401 

783,024 

63 
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239,083 
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11 

5,712 

5 

797,274 

74 

640,222 

701,645 
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85 
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115.864 

29 

21,230 
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71 
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88 

665,414 
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46,467 

26 

331,017 

14,269 

"5 

196,054 

29 

50,502 

ii 
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14 
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7 

738.274 

730,437 

45 
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74 

12,511 

6 
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31 
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21 

216,372 

22 

84,033 

18 
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n 

48,654 

45 

31.405 

26 
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101  R.  C.  A.  Mfg.  Co.,  Inc . 

R.  C.  A.  Victor  Radio . 

R.  C.  A.  Victor  Records . 

R.  C.  A.  Tubes . 

R.  C.  A.  Victor  Products . 

Radio  Corp.  of  America . 

R.  C.  A.  (bommunication . 

102  G.  H.  P.  Cigar  Co.,  Inc . 

El  Producto . 

La  Azora . 

103  Phillips  Petroleum  Co.  IT-ods. . . . 

104  Swift  &  Co . 

Swift's  Jewel  Shortening . 

Swift's  Meat  Products . 

Vigoro . 

Sunbrite  Cleanser . 

Formay . 

Swift's  Brookfield  Butter . 

Swift  &  Co.  Dairy  lYoducts . , . 

105  Johnson  &  Johnson . 

Johnson  &  Johnson  Red  Cross 

Products . 

Johnson’s  Red  Cross  Plaster. . . 
Johnson  &  Johnson  Red  Cross 
Com  Plaster . 

106  Knox  Co . 

Cystez . 

Callous  Ease . 

Nixon’s  Kotade,  Dr . 

107  Laml>ert  Co.,  The . 


550,146  83 
&3..500  33 
42,065  43 
36,154  18 


644.100  44 
175,082  18 


468,130  44 
121,802  52 
84,206  84 
6,110  20 
3,675  4 


545.807  80 
78,706  30 
380,588  57 


379.512  32 
74,302  33 
42,964  15 


7.124  33 
3,348  6 


462,008  48 
220,573  20 


247.054  30 
210,862  42 
43,801  60 
68,637  23 
35,403  7 


Listerine .  136,011  37 

Listerine  Sbaxing  Cream .  . 

108  Creomulsion  Co.,  Inc .  82  61 

100  Curtis  Publishing  Co .  61 

Saturday  Evening  Post .  514,803  47 

Ladies  Home  Journal .  124,580  15 

110  Groves  Laboratories .  61 

Grove’s  Laxative  Bromo  Quin. .  546,877  86 

Pazo  Ointment .  45,537  38 

Groves  T asteless  Chili  Tonic _  30,283  8 

Groves  EmuHfied  Nose  Drops .  15,170  10 

111  American  Safety  Razor  Co.  (Gem 

&  Kvereadv) .  74  65 

112  Union  Oil  Co.  of  California .  6! 

Union  Oil  Co.  Prods .  507,213  13 

Bif . ; .  1/.404  10 

Union  Hopper  Spray .  14,806  12 

Union  Home  Cleaning  Outfit . .  . 

Union  Oil  Top  Kit .  . 

113  Serve),  Inc.  (ElMtrolux) .  43  6] 

114  Chesebrough  Mfg.  Co .  6! 

Vaseline .  470,080  03 

Vaseline  Hair  Tonic .  03,114  18 

Pineoleum .  44,624  4 

115  Loose-Wiles  Biscuit  Co .  6 

I/x>se-WiIes  Sunshine  Crackers.  501,770  51 

Ixx>se-Wiles  Biscuit  Co.  Prods. .  16.781  4 

Rippled  'Wheat .  7,054  10 

116  Bauer  &  Black .  6( 

Blue  Jay  Com  Plasters .  572,528  82 

Velure .  36.068  0 

117  Glenmore  Distilleries  Co .  6l 

Glenmore  Mint  Springs  lA  hisk. .  189,400  64 

Glenmore  Two  Naturals  (Bour¬ 
bon  Whiskey) .  100.227  20 

Glenmore  lAliiskies .  97,358  47 

Glenmore  Kentucky  Str.  Whisk.  78,408  50 

Glenmore  Distilleries  Prods. .  57,845  39 

Glenmore  Whiskey .  33,047  18 

GlenmoreKentuckyTaveraWh.  20,703  14 

Glenmore  Tom  Hardy  Whiskey  10,275  41 

118  Tea  Market  Expansion  Bureau.. .  11  6 

110  Baltimore  &  Ohio  R.R .  43  5 

120  Lydia  E.  Pinkham  Medicine  Co. .  5 

Pinkham  Vegetable  Compound, 

Lydia  E .  571,724  97 

Pinkham ’s  ’Tablets,  Lydia  E . . .  18,567  35 

Pinkham 's  Prodnets,  Lydia  E..  . 

121  Texas  Co.  I*roducts .  88  5 

122  Raladam  Co.  (Idarmola) .  84  5 

123  PUlip  Morris  &  Co.,  Ltd .  47  5 

124  General  Household  Utilities  Co.  .  5 

Grunow  Radio .  428,518  73 

C>runow  Refrigerator .  129,581  36 

Grunow  Institutional .  0,803  7 

125  Ralston  Purina  Co .  5 

Ralston  ^hole  Wheat  (Cereals . .  201 ,647  50 

Ry-Krisp .  242.531  43 

Shredded  Ralston .  29,250  6 

Purina  Dog  Chow .  1,282  62 

126  Ballautine  &  Sons,  P .  26  5 

127  New  York  Central  Railroad .  52  5 

128  Foster  Milbura  Co.  (Doan’s  Pills).  06  5 

120  Emerson  Drug  Co.  (Emerson’s 

Bromo  Seltzer) .  32  5 

130  Seedol  Labs.  (Kelp-A-Malt  Tab.).  70  5 

131  Illinois  (Central  Railroad .  38  5 

132  Oldetyme  Distillers,  Inc .  5 

Three  Feathers  Whiskey .  430,848  50 

Oldetyme  Dist.  Products .  53,951  15 

Oldetyme  Distiller’s  Whiskies. .  30,167  9 

Grand  MacNish  Scotch  Whisk.  16,517  4 

Maywoode  Whiskey .  10,601  14 

133  F.  W.  Clemmts  ITods.  (bo .  5 

Krus’.'hen  Salts .  305,455  94 

Allenru .  126,670  85 

Buckley’s  Mixture .  77,003  70 

Moone's  Emerald  Oil .  14,150  25 

Radox .  12,202  15 

Clements  Tonic .  3,934  0 

Bronchuline  Emulsion .  . 

Dares  Mentha  Pepsin .  . 

134  Noxzema  Chemical  Co .  S 

Noxzema .  507,676  95 

Noxzema  Shaving  Cream .  6,108  6 

Noxzema  Sun  Tan  Oil .  3,280  3 

135  Climalene  Co.,  The .  { 

CUmalene .  .  461,023  38 

Bowlene .  .  51,689  28 

136  Campbell  Soup  Co .  4 

Campbell’s  Soups .  437,189  25 

Franco- .American  Spaghetti. ..  .  61,356  18 

Campbell's  Tomato  Juice .  . 

137  Schlitz  Brewing  Co.,  I.  (Schlitz)..  70  4 

138  Continental  Baking  Co .  4 

Wonder  Bread .  379,.M2  32 

(Continental  Baking  Co.  Prods. .  74,302  33 

Hostess  Cake .  42,964  15 

{Continuei  on  pagt  36) 
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WELFARE  GROUP 

Sub-Chairmen  Selected  to 
({•■die  Newspaper  Boy  Affairs 
of  National  Assn. — Seek 
Ban  on  “Newsie” 


London  Proprietors  Condemn  Invasion 
of  Privacy  In  Their  Reply  to  Simon 


MUTUAL  ADDS  8  STATIONS 


The  Newspaper  Proprietors’  Asso¬ 
ciation  of  London,  in  a  recent 
reply  to  the  Home  Secretary,  Sir  John 
Simon,  condemned  news-gathering 
Under  the  direction  of  Clarence  E.  methods  which  may  cause  unneces- 
[^nn  Toledo  News-Bee,  who  has  sary  distress  to  private  persons,  and 


freedom  in  the  expression  of  views, 
and  that  all  possible  facilities  will  be 
granted  to  newspapers  to  maintain 


Oklahoma  Group  Formed  with  Four 
Newspaper  Units 

Oklahoma  City,  March  10 — ^Blight 
Oklahoma  radio  stations,  four  of  them 
newspaper  owned  and  operated,  begin 
an  exchange  of  programs  April  1  un- 


properly  and  efficiently  their  service  der  an  agreement  by  which  they  will 


named  chairman  of  the  Intema- 
national  Circu¬ 
lation  Managers’ 
Association 
Newspaper  Boy 
Welfare  Commit¬ 
tee  to  succeed 
Howard  W . 
Stodghill,  ap¬ 
proximately  50 
well  -  qualified 
circulators 
throughout 
United  States 
and  Canada  are 
actively  engaged 
i  n  forwarding 
newspaper  boy  welfare. 

Assisting  Mr.  Lemon  on  the  ICMA 
committee  are  three  vice-chairmen, 
each  supervising  one  phase  of  the 
work,  namely,  publicity,  standardizing 
the  term  “newspaper  boy,”  and  pro¬ 
moting  salesmanship  contest  teams, 
in  addition,  each  sectional  circulation 
managers’  association  has  been  con¬ 
tacted  and  an  effort  has  been  made 


A 


C.  E.  Lemon 


to  appoint  a  similar  committee  for  the  kind  whatsoever. 


declared  that  the  instances  complained 
of  by  the  Home  Secretary  “have  the 
disapproval  of  all  newspapers  repre¬ 
sented  in  the  Council.” 

The  resolution  adopted  by  the  NPA 
Council  promised  that  the  editors  of 
the  daily  and  Simday  newspapers  it 
represents  will  make  every  effort  to 
restrain  press  activities  of  the  kind 
which  aroused  complaint  from  public 
officials  and  in  the  House  of  Commons. 

“The  Coimcil  do  not  desire,”  the 
resolution  continued,  “to  make  any 
defense  for  those  actions  of  news¬ 
paper  representatives  of  which  specific 
complaint  is  made,  whether  their 
newspapers  are  members  of  this  asso¬ 
ciation  or  not.  It  will,  therefore,  not 
be  considered  that  they  are  in  any 
way  attempting  to  excuse  these  in¬ 
stances  of  conduct,  which  are  quite 
indefensible,  if  they  point  out  that 
the  cases  mentioned  are  few  and  iso¬ 
lated  in  comparison  with  the  vast 
number  of  inquiries  conducted  by 
newspaper  reporters  in  which  no 
cause  is  given  for  complaint  of  any 


purpose  of  carrying  on  this  work  in 
each  territory. 

In  general,  the  work  of  publicity 
committeemen  is  to  arrange  with  daily 
newspapers  to  publish  news  items  and 
advertising  regarding  outstanding 
newspaper  boys,  their  accomplish¬ 
ments  in  various  fields  of  endeavor, 
benefits  derived  from  their  own  busi¬ 
ness  and  how  newspaper  work  gen¬ 
erally  prepares  them  for  a  successful 
business  career  in  future  years. 

The  conunittee  in  charge  of  stand¬ 
ardizing  the  term  “newspaper  boy” 
seeks  to  eliminate  such  terms  as 
“newsies”  and  “newsboy”  in  all  pub¬ 
lications  where  newspaper  boys  are 
mentioned. 

The  salesmanship  committee’s  duty 
is  to  advance  instruction  in  proper 
methods  of  selling  and  to  discourage 
boys  from  the  old  practice  of  begging 
for  customers  or  sales  on  the  comer. 
Salesmanship  contests  are  suggested 
as  a  means  of  demonstrating  to  news¬ 
papermen  and  the  public  what  the 
general  committe  is  seeking  to  do  for 
the  boys.  Sectional  contests  are  rec¬ 
ommended,  with  winners  competing  in 
the  annual  ICMA  contest. 

Commenting  upon  the  work  of  his 
KHnmittee  to  date,  Mr.  Lemon  told 
Editob  &  PuBusHER  this  week  that, 
generally  speaking,  “the  newspaper 
boy  of  today  is  an  improvement  over 
the  newspaper  boy  of  yesteryear,  in 
about  the  same  proportion  ffiat  the 
automobile  is  an  improvement  over 
the  old  horse  and  buggy.  Boys  con¬ 
nected  with  newspaper  work  today  are 
earning  more  money  per  hour  for 
fiieir  efforts  than  boys  are  earning 
who  are  working  in  any  other  line 
of  endeavor. 

“Our  boys  today,  in  most  cases,  are 
sons  of  successful  people,  they  have 


Frequently  newspapers  are  hamp¬ 
ered  by  the  inadequacy  of  police  and 
other  official  information  in  matters 
of  importance  where  no  useful  public 
service  is  performed  by  the  withhold¬ 
ing  of  news.  In  many  police  head¬ 
quarters  and  some  government  de¬ 
partments  there  is  frequently  no  one 
available  when  newspapers  are  of 
necessity  most  active.  ’This  results  in 
inquiries  being  made  from  private 
sources  which  could  be  better  and 
more  properly  answered  officially. 

‘"The  Council  of  the  association  will 
continue  to  employ  every  effort  to 
avoid  undue  and  improper  intrusion 
into  private  griefs.  They  hope  it  will 
be  appreciated  that  freedom  in  the 
collection  and  publication  of  news  is 
just  as  important  to  a  free  press  as 


of  information.” 

’The  incidents  which  led  the  Home 
Secretary  to  communicate  with  the 
Proprietors’  Association  occurred  in 
January.  Of  widest  note  was  the 
newspaper  attention  to  the  visit  of 
the  Duke  of  Kent  and  Mrs.  W.  E.  D. 
Allen  to  a  London  phrenologist.  ’The 
lady’s  husband  wrote  to  the  Times 
about  it,  protesting  that  reporters 
were  relentless  in  their  siege  of  his 
home  by  personal  calls  and  telephones 
and  had  reduced  his  elderly  mother 
to  a  state  of  nervous  exhaustion.  He 
demanded  parliamentary  attention  to 
this  “liberty  of  the  press,”  which  he 
charged  was  being  abused  both 
against  the  high  and  the  low  in  the 
community. 

While  resentment  of  that  story  was 
still  warm,  the  press  stepped  into 
trouble  again. 

A  well  known  Londoner  was  found 
shot  dead  in  his  flat,  and  at  the 
coroner’s  inquest  his  son  protested 
against  the  conduct  of  newspaper¬ 
men. 

“Denied  information  from  a  harassed 
family  at  a  time  of  great  personal 
sorrow,  they  must  needs  draw  upon 
their  imagination,  so  great  is  their 
desire  for  sensational  copy,  and  pub¬ 
lish  statements  not  only  imtrue  but 
in  such  a  way  as  to  imply  the  oppo¬ 
site  of  the  facts.  One  paper  had  such 
a  lack  of  decency  as  to  telephone  ^o 
my  mother  and  get  her  out  of  bed 
at  one  o’clock  in  the  morning— an  in¬ 
trusion  of  privacy  which  is  quite  in¬ 
defensible.” 

’The  coroner  added  a  plea  that  news¬ 
papers  abandon  pursuit  of  “relatives 
at  a  time  when  they  are  suffering 
acute  distress  and  imhappiness.” 

Both  British  organizations  of  jour¬ 
nalists,  the  Union  and  the  Institute, 
condemned  assignments  which  com¬ 
pelled  intrusion  into  private  affairs  to 
a  degree  that  would  “repel  a  mim  of 
decent  feeling.” 


be  affiliated  with  the  Mutual  Broad¬ 
casting  Company,  Chicago. 

“This  is  the  first  time  in  history  that 
a  group  of  strictly  low-powered  sta¬ 
tions  have  been  taken  into  a  national 
network,”  said  Ross  Porter,  president 
of  the  Oklahoma  group.  The  Okla¬ 
homa  network  stations  will  be  KGFF — 
Shawnee  News  and  Star;  KGFG — 
Oklahoma  City,  which  will  be  known 
as  KTOT,  April  1;  WBBZ — Ponca  City; 
KCRC — Enid  News-Eagle;  KBIX — 
Muskogee  Phoenix  and  Times-Demo- 
crat;  KASA  —  Elk  City;  KADA, 
ADA,  and  KVSO  —  Ardmore  Ard- 
moreite. 


DAILY  CLARIFIES  ISSUE 


Utah  Fair  Trade  Acts 


eral  Trade  Commission.  It  will  be 
manned  by  three  commissioners,  one 
Hit  Price  Cuts,  Rebates  of  whom  will  have  the  title  of  execu¬ 
tive  secretary  and  serve  full-time. 


{Special  to  Editoi  &  Puilisher) 

Salt  Lake  City,  Utah,  March  8. — 
Utah’s  State  Senate  last  week  passed 
three  fair  trade  bills:  H.B.4;  H3.7, 
and  H.B.8.  Their  approval  by  the 
Governor  is  regarded  as  a  foregone 
conclusion.  ’The  measures  repeal  the 
state’s  recovery  act,  fashioned  after 
the  NRA,  which  has  up  to  now  been, 
technically,  in  effect. 

H.B.4  is  copied  from  Illinois  and 
California  acts  which  have  been  up- 


serve 

The  Commissioner  will  make  investi¬ 
gations,  hold  hearings  on  complaints, 
prosecute  violators  of  the  fair  trade 
practices  act  or  any  other  state  law 
regulating  business,  providing  it  has 
not  already  been  assigned  to  some 
other  department  of  the  state  gov¬ 
ernment,  such  as,  for  instance,  the 
board  of  agriculture,  insurance  com¬ 
mission,  and  the  like.  The  truth-in- 
advertising  act,  passed  years  ago  and 
never  properly  enforced,  is  exjiected 


San  Joae  Mercury-Herald  Poll  Favors 
Municipal  Water  System 

Results  of  a  poll  of  a  cross  section 
of  voters  taken  by  the  San  Jose  (Cal.) 
Mercury-Herald  led  to  decisive  steps 
towards  the  acquisition  of  a  municipal 
water  system  by  the  city. 

For  two  decades  the  question  had 
been  debated  with  expressions  lack¬ 
ing. 

When  the  agitation  was  revived 
last  December,  the  City  Council  was 
reluctant  to  act,  stating  that  an  ex¬ 
pression  of  opinion  from  the  public 
was  desirable  before  a  definite  stand 
would  be  taken. 

The  newspaper  then  submitted  a 
plan  whereby  it  would  poll  every  20th 
voter  on  the  registry  list  of  37,897 
to  secure  a  cross-section  opinion  of 
voters. 

The  plan  was  accepted  by  the  coun- 
cilmen. 

Concurrent  with  its  submitted  plan 
the  daily  sent  out  1,895  cards  with  an 
appropriate  explanation.  Final  results 
showed  that  740  responded,  with  579 
or  78  per  cent  “yes”  and  161  or  22 
per  cent  “no.” 

POOLEY  TO  EL  PASO 
Edward  M.  Pooley,  managing  editor 
of  the  Houston  (Tex.)  Press  for  the 
past  six  years,  has  been  appointed  edi¬ 
tor  of  the  El  Paso  (Tex.)  Herald-Post, 
succeeding  Wallace  M.  Perry,  who  an¬ 
nounced  his  retirement.  Royal  H. 
Roussel,  former  news  editor  and  city 
editor  of  the  Press,  succeeded  Pooley 
as  managing  editor.  Meme  Sharpley, 
copy  reader,  was  named  city  editor, 
succeeding  Roussel.  Another  changs 
in  staff  personnel  of  the  Press  was 
made  to  fill  the  vacancy  caused  by  the 
resignation  of  Tom  Abernethy,  city 
hall  reporter,  who  has  accepted  the 
editorship  of  the  Daily  Home  in  Tal- 
lidiga,  Ala.,  where  he  worked  before 
coming  to  Houston  six  years  ago. 


Com-t'*^It*pennit^the*^^n^Mt^r  ^  given  considerably  more  official  Gordon  Turrentine,  former  Press  city 
Court.  It  permits  the  manulacti^er  editor,  has  been  transferred  to  city 

hall.  _ 


to  establish  a  minimum  retail  selling 
price.  It  will  be  known  as  the  Utah 
Fair  Trade  Act. 

H.B.7  is  copied  from  the  Robinson- 
Patman  Act  and  the  California  Unfair 
Practices  Act.  It  forbids  the  use  of 
coupons  and  trading  stamps,  secret 


attention  when  the  trade  commission 
gets  under  way. 


RIGHT  TO  ‘GUILD’  RULED  UPON 

St,  Louis,  March  8 — Circuit  Judge 
Rowe  has  granted  a  pro  forma  decree 
of  incorporation  to  the  United  Chev- 


GUILD  CHARTER  SOUGHT 

(By  telegraph  to  Editor  &  Pi'blisher) 

Louisville,  Ky.,  March  10 — An  ap¬ 
plication  bearing  the  names  of  17 
members  of  news  and  editorial  staffs 


the  backing  and  co-operation  of  their  and  imwarranted  rebates  and  allow-  rolet  Workers’  Guild  in  St.  Louis  over  of  the  Louisville  Courier- Journal  and 

.  .  •  .  V  .  %  _  j* _ • _ • _ Ai _ t _ A _ _  _ oa  t  —  m- _ r _ _ a _ t _ xt _ 


parents  in  their  work  which  not  only 
furnishes  them  with  a  lot  of  com¬ 
pensation,  but  also  gives  them  a  prac¬ 
tical  business  training,  a  training  that 
coincides  with  the  technical  education 
they  receive  in  daily  school  classes.” 

ADOPTS  5-DAY  WEEK 

Reporters  and  copy  readers  of  the 
Indianapolis  Star  began  a  five-day 
week  schedule  last  week.  Other  de¬ 
partments,  however,  continue  for  the 
time  being  on  a  six-day  week  and 
heads  of  desk  remain  on  six  days. 


ances,  discrimination  between  indi¬ 
vidual  customers  and  between  areas 
of  the  state,  and  below-cost  selling, 
cost  being  interpreted  as  replacement 
or  invoice  cost,  whichever  is  lower. 
Out-of-date  or  perishable  merchan¬ 
dise  may  be  sold  at  below  cost  if 


the  objection  of  the  St.  Louis  News¬ 
paper  Guild  to  the  designation  of  the 
organization  as  a  Guild.  ’The  signers 
to  the  petition  to  the  decree  were 
classed  as  non-striking  employes  dur¬ 
ing  the  recent  strike  at  the  General 
Motors  plants  here.  The  Newspaper 


proper  notice  is  given  and  reasonable  Guild  contended  that  the  use  of  the 


care  is  taken  to  make  it  plain  to  the 
public  that  the  sale  is  of  the  “clear¬ 
ance  type.” 

H3.8  is  a  measure  to  create  for 
Utah  a  state  trade  commission,  com¬ 
parable  in  many  respects  to  the  Fed- 


word  “guild,”  by  the  automobile 
workers  would  discredit  the  word  in 
the  eyes  of  the  city.  The  judge  held 
that  no  organization  had  the  right  to 
the  exclusive  use  of  the  word 
“guild.” 


Times  asking  for  an  American  News¬ 
paper  Guild  chapter  charter  was  sent 
to^y  to  guild  headquarters  in  New 
York.  At  the  same  time  a  notice  ap¬ 
peared  on  the  news  room  bulletin 
boards  calling  for  memberships  in  the 
proposed  chapter.  The  notice  was 
signed  by  Richard  L.  Panhorst  and 
John  L.  Newman  of  the  ’limes  and 
Herman  Landau  of  the  Courier- 
JoumaL  Hie  notice  said  that  Barry 
Rlngham,  co-publisher,  and  Mark  F. 
Ethridge,  general  manager,  had  been 
advised  of  the  action. 
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Editor  &  Publisher  for  March  13,  1937 


“INTELLIGENT  COMMUNITY  IS  GOAL  predion  of  aU  freedom,  including  that  500  HONOR  GARDNER  COWLES 

of  tne  press.  ■  -  . 

OF  PRESS,  COLLEGES”— HUTCHINS  “The  forces  of  Question,  particu-  Gold  Watches  Presented  to  Memksn  I 

'  larly  the  universities,  and  the  forces  of  Dailies’  20-Year  Clnb 

Univewity  of  Chicago  President  F^U  That  Vocational  Train-  ^  £feS^f  frSdom^rSTlSiS^S  0?*)  ^eSfr£l°^Sid 

ing  It  Out  of  Place  in  Universities — Sees  Dual  a  country  committed  to  free  and  in-  representing  every  department  a’ 

r  Job  for  Newspapers  and  Education  dependent  exercise  of  the  intelligence  ered  Monday  night,  March  1,  to  & 

1  — ^ “  we  look  at  Europe  we  see  that  if  Gardner  Cowles,  publisher  at  T  ' 

By  GEORGE  A.  BRANDENBURG  new^pers  lend  themselves  to  move-  annual  Gardner  Cowles  mokth  w 

ments  which  mfrmge  liberties,  they  quet 

VOICING  approval  of  the  trend  newspaper  opinion  because  the  public  are  but  preparing  the  way  for  the  One  of  the  highlights  of  the  nft_- 
among  newspaper  editors  to  look  feels  the  university  “has  no  axe  to  destruction  of  their  own  freedom.”  vvas  presentation  of  gold  watdiM^ 
upon  college  campuses  as  important  grind.”  He  admitted  rightly  or  Asked  to  elaborate  on  his  state-  members  of  the  “Twenty- Yearn.i^ 

nevra  sources  for  stories,  other  than  wrongly,  that  many  people  have  be-  ment  in  his  recent  book,  “The  Higher  by  John  Cowles,  associate  riHldii 

the  “semi-scandalous  variety,”  Robert  come  suspicious  of  newspaper  leader-  Learning  in  America,”  in  which  he  Heading  the  group  was  John  Jif 

Maynard  Hutchins,  University  of  ship.  urged  universities  to  disregard  some  garty  of  the  composing  room,  roi^ 

Chicago  president,  emphasized  to  Citing  the  need  for  a  change  in  at-  “professions”  altogether,  declaring:  mg  out  52  years  with  the  nanep^ 


500  HONOR  GARDNER  COWLES 


Gold  Watches  Presented  to 

of  Dailies’  20-Year  Clnb 


upon  college  campuses  as  important  grind.”  He  admitted  rightly  o: 
nevrs  sources  for  stories,  other  than  wrongly,  that  many  people  have  be 
the  “semi-scandalous  variety,”  Robert  come  suspicious  of  newspaper  leader' 
Maynard  Hutchins,  University  of  ship. 


Chicago  president,  emphasized  to 

Editor  &  I^usheh  the  dual  re^onsi-  titude  between  the  university  and  “All  there  is  to  journalism  can  be  son,  R.  W.  Fogarty,  of~the*^sl^  ^ 
bility  of  the  press  and  univM^ties  to  press,  if  more  intelligent  discussion  learned  through  a  good  education  and  partment,  received  a  watch,  too. 
develop  a  “more  intelligent  commu-  of  educational  problems  and  policies  newspaper  work,”  Mr.  Hutchins  told  big  22  years  of  service  ^  ™  ** 


Citing  the  need  for  a  change  in  at¬ 
titude  between  the  university  and 


nity. 

Known  as  a  liberal  educator,  with  a 
penchant  for  “debunking”  certain 
moss-covered  traditions  of  higher 
learning,  this  37-year-old  university 
president  was  careful  to  confine  his 
remarks  about  the  press  to  the  gen¬ 
eral  field  of  education.  Without  men¬ 
tioning  schools  of  journalism  by  name. 

President  Hutchins  condemn^  “vo¬ 
cational  routines”  in  all  imiversity 
curricula,  asserting  “fake  atmospheres” 
are  not  especially  helpful  to  students 
preparing  for  any  profession.  He  also 
asserted  forces  of  education  and  the 
press  have  a  common  interest  in  de¬ 
fense  of  “freedom  of  all  kinds  in  a 
coimtry  committed  to  free  and  in¬ 
dependent  exercise  of  the  intelli¬ 
gence.” 

Apparently  perfectly  awazMf  news¬ 
paper  shortcomings,  yet  fully  appre¬ 
ciative  of  the  opportunity  existing  for 
better  cooperation  betweeiv  press  and, 
campus,  Mr.  Hutchins  viewed  the  two 
as  ^tal  forces  enjghten^  Hmehins 

public.  He  pomted  out  where  and 
how  newspaper  editors  and  educa¬ 
tors  can  cooperate  in  being  of  bet-  is  to  be  included  in  newspapers,  Presi 
ter  service  to  their  community.  He  dent  Hutchins  declared  some  imiver 
urged  that  newspapers  take  a  more  sides  must  eliminate  cheap  publicity 
active  interest  in  elementary  and  sec-  seeking  stunts— the  sole  aim  of  whid 


Not  far  behind  John  Fogarty  casii 

Vocational  routines  of  any  kmd  j.  h.  Hodgson  of  the  composing 
e  not  proper  subjects  of  a  umver-  ^ho  has  49  years  of  contini^^ 


are  not  proper  subjects  of  a  umver-  ^no  nas  4»  years  of  continuous  i». 
sitys  curriculum.  vice  to  his  credit. 

Professional  schools  are  imable  to  Others  included  in  the  list  wn» 
create  the  atmosphere  of  actual  pro-  w.  A.  Cordingley,  circulatiim 
fessional  work,  whether  it  be  in  law  ager,  with  32  years;  Register  ^ 
or  journalism,  and  even  if  they  could,  editor  “Sec”  Taylor  with  22;  TriW 
such  a  “fake  atmosphere”  is  not  help-  sports  editor  Jack  North  with  21  yciir 
ful,  he  asserted.  “The  college  is  the  and  E.  P.  Schwartz,  circulatioo^ 
place  to  acquire  a  broad  general  edu-  partment,  with  23 
cation,”  he  said.  The  university  One  new  member  of  the  club  um 

particularly  should  emphasize  the  in-  “initiated.”  He  is  B.  W.  Depew  of^ 
tellectual  virtues.  It  should  not  con-  syndicate  department,  artist  of  Z 
cem  Itself  with  the  techniques  of  a  “Ned  Brant”  comic  strip,  who  has  hw 
particular  profession  or  business,  for  rounded  out  20  years.  ^ 

such  details  confuse  its  purpose.  In  introducing  Depew,  Mr  Co«U 

“A  university  does  not  exist  to  solve  recaUed  that  when  Depew  joined  the 
immediate  problems,  but  to  provide  Register  and  Tribune  20  years  ago  hi 
an  ^derst^ding  and  a  basis  by  ^as  a  one-man  art  department  sad 
which  proems  can  be  attackra,  ^  one-man  photographic  stafiE  coow 
explained  President  Hutchins.  In  bined 

professional  training,  its  function  Also  members  of  the  Twenty-Y»« 

ou^t  to  be  to  provide  the  intellectual  club,  but  not  present  at  the  banrat 
basis  on  which  the  professional  meth-  are  Publisher  Gardner  Cowles,  Edte 
Robert  Maynard  Hutchins  ^  established.  If  the  broad  Harvey  Ingham,  and  Cartoonist  J.  K 

purpose  of  a  university  is  not  the  “Ding”  Darling 

is  to  be  included  in  newspapers,  Presi-  inimediate  problems,  it  ob-  Climax  of  the  affair  was  a  long  dis- 

Viously  has  no  reason  concermng  it-  tance  telephone  conversation.  amnU. 


continuous  scr- 


Climax  of  the  affair  was  a  long  dis* 
tance  telephone  conversation,  ampH. 


ter  service  to  their  commumty.  ne  rxuve  some  muv^-  techniques  of  pro-  fied  for  the  entire 

urged  that  newspapers  take  a  more  siti«  must  eliminate  cheap  pubhcity-  ^  necessary  to  teach  C^l^stSiteg^m^^dSArt 

active  interest  in  elementary  and  sec-  seekmg  stunts— the  sole  aim  of  which  ^  snecialized  methods  of  a  trade  or  “O™  t-hanOler,  Arts, 

«.d„,  »*o«U,  giving  ,p.c.  to  is  to  gain  headlin.»^  E^tots,  in  «tn  S.Sd  S  ci;i^“^Sr„ith  l».d.  d 

S”Z.»szSng“o.zis  istzzitS-  ««rpt.via-> 


2ri.Z!r«ii“raZSZ'pr-  “••S^ZsiZ  Zy'^rogr.n.in  which  ^ron*  insUintes  or  ceniors  kiioE  Tor-GarSTer’ Co,,ae.-.^ar. 

ZrCZSZ^aaoionoUe  SaZZa"  -onortag  U»  fb. 

page,  such  as  an  educational  feature  ^ve  the  pubhc  a  better  underst^d-  university  can  provide  an  _ 

page,  and  be  reflected  m  pohey  and  ^ftion  of  ^  understanding  boA  of  the  past  and  _ _ 


news  treatment  generally. 


VA  AUllWIAVtl  UA  WAUWCtUUtlp  AA  UIIl  s  A  Js 

grade  schools  to  college,  depends  upon  S 

u _ _ *1..  si.-  _ i: _ of  the  present 


anding  both  of  the  past  and 
present  in  the  light  of  which 


PERRY’S  NOTE  TO  AP  PAPEM 


“Newspapers,  more  and  more,  are  how  intelhgently  ^e  newspaper  deals  probW  andTtu^ti^L^^^^^^  .  p  ..“IT-  r  ...  . 

devoting  ^ace  to  unportant  develop-  with  the  matter,  he  said.  Mere  i*  i.  arouses  an  intellectual  A**""*  P«hli»her  Not  a  Candidate  to 

ments  in  education,”  he  said.  “Fff-  prmt^  of  names  of  students  engaged  in  ^  Succeed  Himaelf 


men«  m  eaucaum^  i.e  amu.  ^  curiosity,  and  gives  training  in  satis-  Succeed  Himself 

teen  vears  aeo.  the  only  things  the  m  school  activities,  or  gossip  columns  _  A. Vi  •  -i.  _  j  ,  . 

press  was  interested  in  were  studrait  on  imusual  things  discovered  or  said  graduates  Sti^  H.  Pe^  1^  longbem  i 

escapades  of  the  semi-scandalous  va-  by  professors,  won’t  solve  the  prob-  °^8ht  to  be  prepared  to  mastCT  a  directOT  of  the  Asswia^  Press, 
^  in  turn,  were  ori-  lem.”  vocation  or  profession,”  he  declared,  ognized  as  a  staunch  advocate  of  the 

marily  interested  in  keeping  stories  of  Answering  the  question  whether  or  Time  spent  in  coUep  by  rtudente  interests  of  smaller  paper  mmben 


riety.  Universities,  in  turn,  were  pri¬ 
mary  interested  in  keeping  stories  of 


Time  spent  in  college  by  students  interests  of  smaller  paper  memben 


^Ja^re  ouTofXl^^^rd  Ae;^  not  th^pre^  akd'^ku^tors  ^rfa^^  ^paring  for  journa^tic  work  should  in  the  association  He  is  publisher  of 
was  r?eal  cooperatio'n  between  the  with  the  danpr  of  losing  freedom  of  jS! 


Jira  T^y,  n^^^rT  arrpre:  expre;^ron  P^sideAt  H^^  The  During  ^nt  ye^  there  has  been 

senting  fundamental  questions  con-  dared  the  two  are  confronted  with  a  ^  better  learned  by  actual  ex-  a  concerted  drive  for  smaller 
fuming  education  in  their  news  col-  common  problem,  although,  apparent-  on  newsp^rs  after  gradu-  r^rerentation  on  the  AP  boud 

limns  and  are  discussing  them  on  their  ly  there  is  no  grave  danger  at  present  be  added.  The  able  reporter  effective  at  the  annual  meeting  thii 

editorial  pages.”  in  this  country.  “There  is  a  definite  have  a  sprmg  the  board  is  increased  from  15 

President  Hutchins  remarked  that,  relation  between  freedom  of  press  and  intellectual  backgroimd  to  com-  to  18  members, 

in  a  broad  sense,  the  university  is  at-  freedom  of  academic  thou^t,”  he  P^ehend  and  inake  mterestii^  many  ilie  three  added  will  represent 


tempting  to  make  the  community  in  pointed  out 


which  it  exists  more  inteUigenL  “That  “Attempts  to  partition  the  Bill  of  report. 


types  of  material  he  is  called  upon  smaller  city  papers. 


Mr.  Perry  was  named  to  succeed 


pf^mg  to  me  to  be  the  prime  purpose  Rights  mean  an  attack  on  the  entire  The  remarkable  job  of  interpreting  himself  as  a  board  member,  and  su 
of  a  newspaper,”  he  added.  “By  the  structure  of  Anglo-Saxon  liberties,  scientific  research,  which  an  increas-  candidates  for  the  three  addition 
same  tok«i,  in  many  communities  the  You  can’t,  for  example,  support  the  ing  number  of  reporters  are  doing  board  memberships  were  nominated 
university  is  the  most  truly  repre-  right  of  free  assembly  and  advocate  daily,  is  but  one  illustration  of  the  at  toe  recent  meeting  of  toe  nom- 
sentative  institution,  and  one  which  suppression  of  freedom  of  religious  wider  knowledge  which  toe  staff  man  mating  committee.  This  week,  how- 
brings  the  most  prestige.  While  we  worship  without  impairing  freedom  must  have  today,  Mr.  Hutchins  stated,  ever,  Mr.  Perry  wrote  to  all 


are  both  engaged  in  toe  same  enter¬ 
prise,  toe  newspaper  is  owned  by  a 


generally. 


As  men  and  women  with  a  thorough  papers  that  he  feels  it  fitting  he  with- 


Some  publishers,  vigorously  insist-  education  enter  newspaper  work,  draw  as  a  candidate  to  succeed  him* 


corporation,  organized  for  profit,  toe  ing  on  freedom  of  toe  press,  are  at  they  are  expanding  toe  field  of  news  self  and  to  become  a  candidate  in  the 
university  is  supposedly  free  from  the  same  time  demanding  supression  to  include  subjects  as  remote  as  small-city  group  for  one  of  toe  three 

commercial  pressure,  but  is  actually  of  academic  freedom.  Tliey  seem  se-  philosophy.  Reporters  today  have  toe  new  directorships.  This  opens  the 

dependent  upon  student  tuition  and  rioudy  ip  error,  for  liberties  are  not  opportunity  to  turn  special  training  way  for  toe  possible  election  of  an- 
outside  donations.”  separable.  Limitation  of  one  mecms  e¥en  ih  plMCure  fields  of  knowledge  other  large  paper  member  to  take  1^- 

Continuing  the  parallel,  Mr.  limitation  of  alL  Pressure  for  sup-  to  news  material  in  toe  modem  Perrys’  place.  Such  action  would  give 

Hutchins  was  inclined  to  believe  the  pression  of  any  particular  freedom,  newspaper,  and  it  is,  therefore,  im-  toe  smaller  papers  a  net  gain  of  two 

general  public  often  responds  to  sug-  whether  it  comes  from  toe  right  or  possible  to  attempt  to  set  up  a  stand-  instead  of  three  members  on  the 

gestions  and  ideas  from  university  from  toe  left,  is  dangerous  because  ard  course  for  their  professional  board,  as  was  contemplated  by  the 

educators  more  readily  than  it  does  to  toe  inevitable  results  will  be  toe  sup-  training,  he  conduded.  nominating  comittee. 


ItBl  I  «fl1i  iff?:  J  »  frr  Ea  sor  ?lrpf  rrfi  rjrsfi  »if  ifel-?me  frlli 
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CITY  EDITOR  MUST  BE  MAN  OF  ACTION, 
MUST  KNOW  MEN  AND  EVENTS 

Neil  MacNeil,  Assistant  Manasring  Editor  of  New  York 
Times,  Addresses  New  School  for  Social  Research  Mar.  1 
on  **News  Reporting,  the  City  Editor” 


‘  city  editor  is  a  man  of  ac- 

I  tion.  He  must  know  men  and 


events  and  most 


Neil  MacNeii 


everjrthing  else,” 
stated  Neil  Mac- 
Neil,  assistant 
managing  editor 
of  the  New  York 
Times,  in  a  lec¬ 
ture  delivered 
Monday,  Mar.  1, 
at  a  symposium 
on  journalism  at 
the  New  School 
for  Social  Re¬ 
search,  in  New 
York.  Mr.  Mac- 
Neil’s  address 
was  titled,  “News 
Reporting,  the 

City  Editor.” 

“He  directs  the  news-writing  and 
ihe  news-gathering  operations  of  the 
news  staff  in  the  home  office  of  his 
newspaper.  He  is  a  man  of  thought, 
too,  but  with  him  action  comes  first 
Of  great  experience,  of  sure  judgment 
and  of  wide  information,  he  must 
think  fast,  he  must  act  fast — ^he  must 
often  anticipate  events — and  he  must 
be  correct  all  the  time,”  MacNeil 
continued. 

Making  haste  to  correct  impressions 
of  city  editors  that  have  been  por¬ 
trayed  in  motion  pictiu-es,  Mr.  Mac¬ 
Neil  said,  “The  loud-mouthed,  two- 
fisted,  strutting,  cimsing  and  swearing 
city  editor  of  the  stage  and  screen 
could  never  get  out  a  modem  news¬ 
paper.  No  news  staff  would  work  for 
him.  Somewhere  there  may  be  such 
an  animal,  but  in  20-odd  years  of  ex¬ 
perience  I  have  never  seen  one. 
Truck  drivers  cannot  edit  metropoli¬ 
tan  newspapers.” 

He  continued:  “The  contrary  is 
nearer  the  truth.  The  news  staff  of 
the  modem  newspaper  is  a  smooth 
and  fast-fimctioning  organization  that 
moves  with  quiet  efficiency — ^perhaps 
the  most  efficient  of  this  industrial 
age.  Men  and  women  cannot  think 
and  write  in  a  boiler  factory.  The  city 
editors  that  I  know  rarely  speak 
above  a  whisper  and  on*  the  rare  oc¬ 
casions  that  they  find  it  necessary  to 
rebuke  a  reporter  or  a  sub-editor 
they  do  so  in  the  quietest  manner 
possible  after  the  edition  is  gone  to 
press.  The  morale  of  a  news  staff  is 
a  delicate  and  fragile  thing  and  the 
pride  and  joy  of  its  city  editor.  Men 
and  women  who  beard  the  lions  of 
government  and  industry  in  their 
dens  can  scarcely  be  expected  to 
stomach  a  bull-dozing  city  editor. 

“Apart  from  tact  and  diplomacy  in 
the  handling  of  the  intelligent  men 
and  women  working  for  him,  the  city 
editor  must  bring  splendid  ment^ 
equipment  to  his  desk.  He  must  know 
the  English  language  thoroughly  with 
a  fine  feeling  for  the  exact  meanings 
of  words.  He  must  be  thoroughly 
familiar  with  the  history  of  his  coun¬ 
try,  his  state  and  his  city.  He  must 
know  his  city  inside  out  physically, 
politically  and  socially,  and  in  New 
York  that  in  itself  is  no  mean  accom¬ 
plishment  He  must  have  an  intimate 
knowledge  of  the  character  and  capa¬ 
bilities  of  the  men  and  women  who 
make  events,  in  government  in  poli¬ 
tics,  in  industry,  in  business,  in  phi¬ 
lanthropy,  in  education,  in  science 
and  in  the  arts  as  well  as  in  crime. 
He  must  sense  and  feel  the  great 
trends,  social  and  otherwise  that  are 
sweeping  the  peoples  of  the  world  and 
are  the  motivating  principles  of  his 


time.  He  must  know  the  world  in 
which  we  live  in  all  its  phases,  beau¬ 
tiful  and  sordid.  He  must  be  on  'top 
of  the  news’ — that  is  he  must  know 
the  very  latest  move  in  every  one  of 


news  in  the  last  election  that  he  could  and  their  clubs.  It  will  include  totr 
not  at  the  end  decide  how  to  vote.  He  knowing  archaeology  and  exploratk® 
tossed  a  coin  and  voted  for  Landon,  It  will  include  men  expert  in  the  viri. 
along  with  Maine  and  Vermont  ous  courts,  surrogate,  civil  and  crini. 

‘"nie  great  sweep  of  present  day  nal. 
news  coverage  has  made  a  difficult  “It  will  include  men  who  special, 
problem  for  the  city  editor,  and  he  ize  in  police  news  and  the  activitiei  ci 
has  met  it  by  developing  or  employ-  all  our  many  varieties  of  gangstera,  I 
ing  a  staff  of  news  specialists.  Tlie  will  include  men  who 
modem  reporter  must  start  with  a 
good  sound  education.  Soon  after  he 
learns  the  rudiments  of  the  business 
he  starts  to  specialize,  for  expert 
knowledge  is  necessary  in  nearly  all 
kinds  of  reporting.  The  well-balanced 


modem  language,  and  some  01^^ 
dead  languages. 


“To  give  some  idea  of  the  variety «( 
talent  on  a  modern  paper  I  tniA 
mention  that  at  the  last  count  then 
were  graduates  of  78  colleges  on  tb 


its  manifestations.  And  last,  and  cer-  modem  city  staff  will  include  a  scien-  staff  of  the  New  York  Times,  iji  Jt 

fntniv  not  loact  IlA  miicf  Imow  nAWfi  nAfKirsrr  aIca  _ aJ _ _  ! _ _ e.  -  ^ 


tainly  not  least,  he  must  know  news 
value,  that  indefinable,  imponderable, 
everchanging  and  illusive  quality  that 
finds  its  only  analogy  in  the  fourth 
dimension  and  requires  a  sixth  sense 
to  fathom. 

“There  are  many  kinds  of  city  edi¬ 
tors,  just  as  there  are  many  kinds  of 
newspapers.  The  good  city  editor  re¬ 
flects  the  personality  of  his  news¬ 
paper  and  every  newspaper,  good  or 
bad,  has  a  definite  personality,  more 
positive  than  any  ship  that  ever  sailed 
the  seas,  and  only  slightly  less  posi¬ 
tive  than  that  of  the  ladies  who  read 
it.  There  are  prim  and  conservative 
newspapers  which  show  it  clearly  in 
their  dress  and  their  manners.  There 
are  bright  and  jolly  and  very  human 
newspapers  which  show  it  in  every 
headline  and  in  every  story.  And 
there  are  the  sordid  harlots  of  the 
press,  about  which  the  less  said  the 
better. 

“Besides  these  there  are  two  great 
classifications  of  the  press:  the  news¬ 
papers  like  the  New  York  Times  that 
are  an  objective  record  of  the  events 
of  the  day,  reporting  the  world  as 
they  find  it,  and  the  campaigning 
newspapers,  like  the  defimct  World 
that,  while  covering  the  news,  strive 
to  expose  social  and  political  connip¬ 
tion,  and  in  some  cases  develop  into 
common  scolds.  Whatever  its  classi¬ 
fication  or  its  character,  the  competent 
city  editor  of  the  successful  newspaper 
directs  its  staff  with  a  sure  sense  of 
direction  and  a  fine  feeling  for  its 
sensibilities.” 

Spending  some  time  in  discussion 
of  news  reporting,  Mr.  MacNeil  stated 
that  the  only  exception  in  the  rule  for 
complete  objectivity  in  news  coverage 
is  in  stories  sizing  up  a  situation. 
“This  type  of  story  is  usually  written 
by  a  staff  expert  and  carries  his  by¬ 
line,”  he  saicL  “It  is  frankly  the  re¬ 
porter’s  opinion  of  what  has  or  will 
occur,  and  is  printed  as  such.  This 
kind  of  story  while  common  enough 
in  foreign  correspondence  is  rare  on 
the  city  desk.  The  city  editor  always 
has  been  and  remains  Ae  exemplar  of 
objectivity.  I  know  a  city  editor  who 
was  so  feir  in  the  treatment  of  the 


tist-reporter  who  does  nothing  else 
but  cover  the  developments 
scientific  world.  Some  staffs  have 
several,  as  it  is  almost  too  much  for 
one  to  keep  abreast  of  the  fast-mov¬ 
ing  scientific  advancements.  It  will 
include  several  labor  experts,  cover¬ 
ing  the  news  of  strikes,  working  con¬ 
ditions,  radical  movements,  etc.  It 
will  include  a  flock  of  political  ex¬ 
perts,  men  who  devote  their  entire  life 
to  the  reporting  of  political  news,  hon¬ 
est  and  otherwise.  It  will  include  ex¬ 
perts  on  transit,  banking,  public  utili¬ 
ties  and  all  the  problems  they  entail, 
railroads,  automobiles,  radio,  aviation 
and  shipping.  It  will  also  include  men 
who  devote  their  lives  to  the  covering 
of  art,  of  the  theatre,  of  the  motion 
pictures,  of  music  and  the  opera,  of 
dancing  and  of  society.  It  will  include 
women  who  devote  their  entire  time 
to  the  covering  of  news  of  women 


senting  institutions  from  Australia  k 
of  the  Russia.” 


MISSOURI  CONFIDENCE  BILL 

Jefferson  City,  Mo.,  March 
bill  to  protect  the  sources  of  confid®. 
tial  information  given  newspapers  “fc 
the  public  interest”  was  introduced  k 
the  Missouri  senate  last  week  b 
Raleigh  McCormick  of  St.  Louis,  i 
provides  that  no  newspaper  reporte 
or  other  writer  shall  be  required  “t 
disclose  to  any  grand  jtuy  or  to  _ 
other  authority”  the  source  of  the  b 
formation  used  as  the  basis  for  an; 
article  he  may  have  written  or  pub¬ 
lished,  when  “such  article  was  writte 
and  published  in  the  interest  of  publit 
welfare.”  Under  existing  statute, 
newspaper  men  can  be  forced  to  testih 
before  grand  juries — or  go  to  jail  fa 
contempt  of  court. 


FOR 


12 

YEARS 

The  Sun  has  led  all 
New  York  evening 
newspapers  in 

RETAIL 

ADVERTISING 


NEW  YORK 


W orcetter,  M assachusetts 

COMPLETE  COVERAGE 

Advertisers  obtain  complete  coverage  of  the  Worcester 
Market  through  the  Telegram-Gazette  ALONE.  In  the 
city,  in  the  suburbs,  among  readers  of  every  class  and  kind, 
Telegram-Gazette  circulation  leads  and  Telegram-Gazette 
influence  is  dominant.  Not  a  dozen  newspapers  in  compe¬ 
titive  fields  throughout  the  nation  cover  their  respective 
fields  so  thoroughly  as  the  Telegram-Gazette  blankets  the 
rich  responsive  Worcester  Market  in  the  heart  of  New 
England. 

Of  all  families  in  Worcester  and  the  average  18- 
mile  retail  trading  zone  which  everyday  take  a  Wor¬ 
cester  daily  paper — 


more: 

TUAN 


mi. 


SIX  DAYS 
tVCRY  VZEK 


Dividing  these  same  families  into  three  groups  according  to  buying 
power  shows  that  Telegram-Gazette  coverage  is  dominant  in  every 
group — highest  in  the  groups  of  highest  buying  power. 

The  Telegram-Gazette  Covers  Six  Days  Every  Week 

80.75%  OF  CLASS  C  FAMILIES 

Those  of  lowest  buying  power 
85.97%  OF  CLASS  B  FAMILIES 

Those  of  medium  buying  power 
94.01%  OF  CLASS  A  FAMILIES 

Those  of  highest  buying  power 

POPUL.^TION:  Worcester  and  average  18-mile  retail  trading 
zone,  433,000.  Telegram-Gazette  circulation:  more  than  100,000  net 
paid  for  over  nine  years. 

THE  TELEGRAM-GAZETIE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Aatociates,  National  Representative* 

Mew  York,  Ckicaco,  Boeton,  Detroit,  PhiladelpU*,  Ben  FruioUco,  Lot  Anaelet,  CinciBieti 
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IS 


A  Major  Market 

And  Its  No*  1  Medium 


The  Washington  (D.  C.)  Market  is  exceptional  and  unusual  in  many 
respects.  It  is  particularly  free  from  conditions  which  contribute  to  depressions. 
It  is  the  “workshop”  of  the  Federal  Government,  stabilized  by  its  huge  payroll 
distributed  with  semi-monthly  regularity — keeping  a  continual  flow  of  business, 
meeting  the  varied  demands  of  people  who  spend  readily  because  they  earn  gen¬ 
erously. 

And  the  promotional  problem,  covering  the  Washington  Market  ade¬ 
quately  and  influentially,  is  a  simplified  one,  too.  Just  ONE  newspaper  does  it. 
THE  STAR  —  Evening  and  Sunday  —  is  the  newspaper  relied  upon  in  the 
homes  for  the  news  of  the  day  and  depended  upon  for  shopping  guidance. 


The  Star — Evening  and  Sunday — led  the  2nd  Washington  newspaper,  (six  issues  a  week),  by 
over  11,000,000  lines  of  paid  advertising  during  the  year  1936.  That  is  significant. 


An  Associated  Press  Newspaper 
Member  Metropolitan  Sunday  Newspapers 
North  American  Newspaper  Alliance 

^tJcning 

With  Sunday  Morning  Edition 


New  York  Office 
DAN  A.  CARROLL 
1 10  E.  42nd  St. 


WASHINGTON,  D.  C. 


Chicago  Office 
J.  E.  LUTZ 
Tribune  Tower 


t 


/' 


(Hhe  Nems -Sentinel 

FORT  WAYNE.  IND. 


CLASSIFIED  SERVICE  PLANNED 


r  t  WT  J  ynr  ujr  i  «  /m  am  N.  J.  Preta  Will  Select  an  AdTiaor — 

Lj€}coi  UsBu  Cot*  Morkct  Thoroughly  d.  b.  Bamhart  speaka 

By  D.  B.  BARiraART  of  the  dealer  in  disposing  of  his  used  The  Advertising  Division  of  the 

SOTAiTTToo  tu-  cars  and  the  pulling  power  of  the  New  Jersey  Press  Association  meeting 

classified  columns  detelroines  to  a  in  Trenton  last  week  went  on  record 
automoDue  industry  which  is  one  ,  x  ^  i>  •  i  #  ^  •  xi_  x*  r  i  ‘c  j 

of  the  principal  users  of  classified  ad-  ^"8®  financial  success  of  ^  favoring  Ae  creation  of  a  classified 

vertisine  snare  P  A  Bereiid  adver-  sohcitor.  division  under  the  supervision  of  a 

Hoina  soUcitor’s  job  should  be  a  lot  classified  advisor.  The  method  of 

ttsina  manacer  ot  x^ontiac  A&otors*  _  .«  « _  «  •  .  .■  «  «  xi*  .j  i_ 

savs  that  in  his  oninion  automobile  more  than  simply  making  the  rounds  procedure  was  outlmed  by  D.  B. 

call  mncrf  nf  tiiair  iic»H  nur^  picking  Up  ads.  He  should  study  Bamhart,  classified  advisor  of  the 

dealers  sell  most  of  their  used  cars  .1,1.  tt  l  ij  n  1  ■  xt  tx  li-  u  > 

through  the  medium  of  classified.  f®  business  He  should  Pennsylvania  Newspaper  Publishers 

SpeSdng  of  classified  used  car  ad-  the  local  market  for  ^ery  pop-  Association, 

vertising,  Mr.  Berend  said:  "It  is  diffi-  ^^*7®  ?®  should  Mr.  Bamhart  explained  in  detail 

cult  to  discuss  used  cars  and  used  car  dealers  with  their  used  car  sales  the  work  he  is  doing  for  PNPA  mem¬ 
advertising.  No  simple  method  of  '^^®"  ,  ®  prices  out  of  line  bers  in  helping  them  build  their 

operation  that  the  majority  of  car  m  any  dealers  stock  he  should  step  classified  departments.  Executive 
driers  can  or  wUl  use  in  the  conduct  “P  *®  Secretary  Kenneth  J.  Olson  of  the 

of  their  used  car  businesses  seems  to  tecause  they  are  overpriced  New  Jersey  group  was  asked  to  ap- 

have  been  found.  If  there  is  such  a  f^®"  ^®,  “®aler  says  the  paper  is  to  point  a  classified  advisor  to  help  the 

panacea,  then  every  manufacturer,  bwause  the  advertisements  publishers  of  New  Jersey  with  their 

sales  manager,  zone  manager,  dealer  P'^b  problems.  Mr.  Olson  said  that  the 

and  salesman  wouldn’t  be  talking  “Solicitors  can  well  afford  to  show  appointment  would  be  annovmced 
about  it  continuously.  interest  in  the  condition  of  dealers’  after  he  had  time  to  study  the  situa- 

“1  am  no  seer  and  I  don’t  have  an  stocks  of  used  cars.  They  should  ad-  tion  further.  Methods  of  rendering 
Aladdin’s  lamp  that  I  can  mb  to  make  vise  the  dealer  to  advertise  the  more  this  service  are  to  be  worked  out  with 
all  the  used  cars  disappear  as  if  by  popular  makes  of  cars  that  are  leaders  Mr.  Barnhart  who  is  also  the  classi- 
magic.  However,  experience  shows  bi  the  local  market  rather  than  waste  fied  advertising  manager  of  the  Mc- 
that  when  dealers’  stocks  of  used  cars  s^ce  and  money  on  little-known,  Keesport  (Pa.)  Daily  News. 
are  in  proper  condition,  correctly  high-priced,  slow-moving  merchan-  The  illness  of  Herbert  W.  Tushing- 

priced,  then  classified  advertising  al-  ham,  classified  manager  of  the  Cam- 

ways  sells  them.  “Newspapers  ought  to  find  it  help-  den  Courier-Post,  who  was  to  speak 

“From  the  standpoint  of  the  news-  ful  to  their  classified  business  to  con-  cn  the  subject,  “Cashing  in  on  Na- 
paper  and  the  classified  advertising  duct  promotional  campaigns  with  all  tional  Want  Ad  Week,’’  necessitated 
manager,  I  believe  that  the  solicitor  is  dealers  in  the  territory,  using  folders  the  reading  of  his  address  by  Patrick 
die  key  to  the  situation.  He  is  the  and  mailing  pieces  to  tell  the  sue-  H.  Feeney  of  the  Newark  Evening 
contact  between  the  paper  and  the  cess  story  of  their  daily  classified  News. 

dealers  in  the  territory.  Hie  success  columns.”  Tushingham  is  the  chairman  of 

- —  —  —  —  •  ~  —  National  Want  Ad  Week  for  1937. 

K.  S.  CONN  JOINS  ‘LOOK’  BUYS  NAPA  JOURNAL  - 

Kenneth  S.  Conn,  former  newspa-  J.  J.  Ivers,  formerly  of  the  Bur-  PA.  DAILY  90  YEARS  OLD 
perman  in  Salt  Lake  City,  South  lingame  (Cal.)  Advance-Star  advertis-  The  Waynesboro  (Pa.)  Herald  cele- 

Ben.,  Ind.,  and  on  several  Ohio  papers,  ing  staff,  and  George  T,  Provine  of  brated  its  90th  bi^day  March  13. 
has  joined  the  staff  of  Look,  the  new  Palo  Alto  have  purchas^  the  Napa  Floyd  Chalfant,  who  has  been  pub- 
picture  magazine.  He  will  do  editorial  (Cal.)  Journal  from  Edwin  A.  Muller  Usher  of  the  paper  since  1927,  is  the 
work  in  the  Des  Moines  office.  Conn  and  James  T.  Ritch.  Mr.  Ritch  will  president  of  the  Pennsylvania  News- 
is  former  managing  editor  of  the  Salt  remain  as  editor.  paper  Publishers  Association. 

Lake  (Utah)  Telegram,  and  worked 
on  the  South  Bend  (Ind.)  Tribune  for 
SIX  years.  For  a  somewhat  longer 
period  he  was  with  Scripps-Howard 
in  Ohio,  on  the  Cleveland  Press  and 
Toledo  News-Bee.  He  was  educated 
at  Wittenberg  Academy  and  Ohio 
State  University. 


FOUND 


newspaper 

advertising.  The  publisher 
seeking  more  advertising  of¬ 
fers  a  newspaper  that  attracts 
women  .  .  .  the  advertising 
takes  care  of  itself. 


TWO  JOIN  “THIS  WEEK’ 

Announcement  was  made  this  week 
that  Walter  A.  Loper,  of  the  Chicago 
advertising  department  of  This  Week, 
has  been  appointed  Pacific  Coast  man¬ 
ager  with  headquarters  in  San  Fran¬ 
cisco,  effective  March  1.  Harry  W. 
Brown,  formerly  with  Curtis  PubUca- 
tions  and  for  the  past  six  years  with 
American  Weekly,  has  joined  the  Chi¬ 
cago  staff  of  ’This  Week.  Sam  Trude, 
for  many  years  with  the  Chicago 
Tribune,  has  been  added  to  the  trade 
contact  division  of  the  supplement, 
with  headquarters  in  Chicago. 


}  Fort  Wayne  Worr 
Vho  DOESN'T  Read 
The  N 


ews-Sentinel! 


publishers  of 
Jallp  newspapers  please  wom¬ 
en  readers  with  NEA  fta- 
lures. 


Maybe  you  didn’t  know  it . . .  but 
she’s  almost  as  rare  as  the  dodo 
bird.  Why?  .  .  .  because  The 
News-Sentinel  is  delivered  to  98 
OUT  OF  EVERY  100  HOMES 
IN  FORT  WAYNE. 

And,  more  than  that,  94%  of 
The  News-Sentinel’s  readers  are 
concentrated  within  sixty  min¬ 
utes’  driving  distance  of  Fort 
Wayne.  That’s  one  of  the  rea¬ 
sons  why  you  can  expect — and 
DO  get  —  results  when  you  ad¬ 
vertise  in 


is  famed  for  its  smart, 
authoritative  women’s  page 
features — the  best  available, 
in  both  text  and  art.  NEA’s 
style  features  for  the  Spring 
and  Easter  season  maintain 
their  usual  high  standard. 
Drop  us  a  line  and  we’ll  send 
you  details  and  sample  proofs. 


ALL  THE  FACTS  ABOUT 
AMERICAN  MARKETS  BY 
CITIES  AND  COUNTIES 
FROM  THE  RECENT  CENSUS 
—A  61  PAGE  BOOK  "983 
CITIES  AND  3071  COUN- 
TIES"  — ORDER  FROM  E. 
KATZ  SPECIAL  AD  AGENCY. 
500— 5TH  AYE..  NEW  YORK. 


National  Representatives:  Allen-Klapp-Frazier  Co. 

N*w  York  Chicago  Dotroit  St.  Louii 


There  isn’t  enough  of  any 
one  brand  of  chewing  gum  to 
supply  The  HEARST  Market! 


The  Hearst  Newspapers  reach  more  than  30,000,000  readers — all  bound 
together  by  mutual  interests  and  by  a  common  responsiveness  to  a  common 
news  and  editorial  appeal. 

This  one  gigantic  audience  is  greater  than  the  market  needs  of  most  manu¬ 
facturers.  Regardless  of  the  product — regardless  of  the  capacity  of  its-  pro¬ 
ducer — the  Hearst  market  should  be  more  than  ample  to  absorb  it. 

If  any  manufacturer  of  chewing  gum,  for  instance,  sold  all  the  Hearst 
market,  he  would  run  out  of  gum! 

Furthermore,  this  market  is  easy  to  reach  .  .  .  and  it  is  amazingly  quick 
in  its  response. 

Whether  its  sales  needs  are  sectional  or  national,  the  quickest  and  fullest 
*olution  is  advertising  in  the  Hearst  newspapers. 

Used  sectionally,  they  bring  the  quick  and  certain  response  of  strong  local 
media.  Used  as  a  group,  they  multiply  this  strong  local  appeal  into  one  that 
>8  truly  national  in  its  scope. 


HEARST  DAILY  PAPERS 

Albany.™^ . Timt^Umom  New  Yock . . Daily  Mirmw 

AUmu  ,  Ertwimf  Ctorpom  New  York  ^.^.Erening  Journal 

Balitmorc . Eremimg  Stwt-Fott  Otkkmd . Pott-Enqmrtr 

Booton . . Daily  Retard  Omafui . Bee-Nent 

Boocon . Eremmgitmerkam  Pituburgh _ $mm^TeUgraph 

Chicago . Eptmugdmerican  Rochester  ...£aemimg  Journal 

Qne^..  Herald  and  EMominer  Son  Antoruo - Erening  Ug^ 

l>etroit . Erening  Times  Son  Fronbsco _ Eeammer 

Los  Angeles ..... _ Examiner  Son  Francisco ........  CaU-BuUefim 

Los  Angeles  .  Herald  &  Express  Seattle . Post-luieUigencer 

Milwaukee . l^iscomim  Sens  Syracuse . Erening  Journal 

NcwYotk...„ . .  dmeriean  Waskii^ton. .......... _ Herald 


READ  BY  30,000,000  PEOPLE 


I 

( 


18 


Editor  &  Publisher  for  March  13,  1937 


llow  Newspaper 
Advertising  Works 

Br  FRANK  E.  FEHLMAN 

Each  week  mn  advertixinf^  cIsAtifiealion  will  be  analysed  in  tkeae  cela»na. 
SInee  praetieally  all  advrrtUinK  finally  center*  on  a  retail  entlet,  these 
•tndie*  xbould  be  of  equal  interest  Is  national  as  well  as  leeal  adrertlsors. 


No.  10.  Furnaces  and  Heating 


SINCE  little  or  no  advertising  is 
ever  printed  about  furnaces — the 
hot  air  kind  for  homes,  lodge  halls, 
stores,  etc. — this  study  is  confined  to 
them.  Steam  and  hot  water  systems 
have  been  consistently  advertis«Hl  and 
promoted  for  years.  Result — in  the 
better  homes,  they  predominate. 

Principle  of  Warm  Air  Furnaces 

PROBABLY  90  per  cent  of  all  warm 
air  installations  are  “gravity  jobs.” 
A  cast  iron  or  sheet  steel  furnace  is 
covered  with  galvanized  sheet  steel 
casing.  Outlets  are  attached  at  the 
top  of  the  casing,  and  pipes  varying 
from  8  to  12  inches  in  (Uameter  are 
nm  to  the  various  rooms  to  be  heated. 
Cold  air  ducts  are  placed  in  each 
room  so  that  the  cool  air  flows  to 
them.  Warm  air  entering  the  room 
naturally  forces  the  cool  air  out.  A 
circulation  of  warm  air  is  thus  pro¬ 
vided.  Warm  air  rises,  cold  air  falls, 
hence  the  name  “gravity  system.” 

New  Forced  System 

The  past  15  years  have  seen  many 
improvements  in  warm  air  fur¬ 
nace  installations.  Most  important, 
the  introdxiction  of  a  blower  fan  that 
fences  the  warm  air  up  and  draws  the 
cold  air  back  to  the  furnace  more 
quickly. 

Slae  of  Market 

Take  Providence — figures  supplied 
by  the  Journal-Bulletin  “Profit¬ 
able  Facts”  book.  170J.75  heating 
units  were  foiuid  by  the  United  States 
1933  Census  of  Business.  16,487  hot 
air,  9.7  per  cent  of  total  homes.  Steam 
or  vapor,  64,124  or  37.7  per  cent. 
Heating  stoves,  86,583,  or  50.9  per  emt 
of  totaL 

From  your  United  States  Census  of 
distribution  book — obtainable  from 
the  Department  of  Commerce,  $250 
for  the  set — ^you  can  learn  the  size  of 
yomr  market,  and  show  the  prospect 
a  rich  vein  for  new  business.  Every 
home  owner  with  a  stove  is  a  pros¬ 
pect,  and  about  10  per  coit  of  all  fur¬ 
nace  owners  come  into  the  market 
each  year  for  new  installations.  The 
average  fvumace  only  lives  about  ten 
years,  due  to  poor  first  installation 
work. 

Who  Sells  Them? 

The  success  of  any  manufactured 
item,  is  eventually  measured  by 
what  the  retailer  contributes  toward 
its  sale,  and  service.  Over  the  years, 
most  furnaces  have  been  sold  by  the 
tin  shop  department  of  a  hardware 
store.  Why?  Because  the  pipes  lead¬ 
ing  from  the  furnace  to  the  rooms  to 
be  heated  are  made  of  tin.  It  re¬ 
quires  a  tinner  to  cut  and  fit  the  pip¬ 
ing. 

Are  tinners  salesmen?  Very  few. 
Result  —  the  furnace  business  has 
never  had  an  aggressive  selling  force, 
similar  to  vacuum  cleaners,  refriger¬ 


ators,  radios,  etc.  Furnaces  are 
bought,  few  are  sold. 

Who  Could  Sell  Them? 

The  growth  of  the  air-conditioning 
idea  has  brought  some  really 
smart  manufacturers  into  the  heating 
business.  The  two  big  mail  order 
houses  have,  during  the  past  six  years, 
sold  thousands  of  jobs,  and  one  large 
indepmdent  manufacturer  now  has 
several  himdred  of  his  own  retail 
agencies.  He  offers  a  good  installa¬ 
tion  and  continuous  service  to  the 
buyer. 

But  the  greatest  po’centage  of 
strictly  warm  air  jobs  are  still  sold 
by  a  tin  shop,  or  as  a  side  line  by  a 
contractor  who  sells  warm  water  va¬ 
por  steam  systems.  It  certainly  is  a 
virgin  field  for  almost  any  concern 
in  your  city  which  now  sells  lumber,  i 
washing  machines,  radios  or  even  j 
pianos. 

Getting  Some  Immediate  Linage 

Most  of  us  are  too  busy  with  our 
day’s  grind  to  start  doing  mis¬ 
sionary  work — but  if  the  present  fur¬ 
nace  dealer  list  in  your  city  doesn’t 
yield  an  advertiser  for  you,  and  you 
believe  that  furnaces  deserve  some 
advertising,  the  best  outlets  may  be 
in  stores  selling  high-priced  units  stich 
as  washing  machines,  steam  systems, 
etc.,  etc. 

How  to  Advertise  Utese  Units 

ONCE  you  locate  a  hardware  store 
or  heating  contractor  who  is  sold 
on  the  idea  of  getting  scxne  of  this 
business,  a  quick  but  intensive  sur¬ 
vey  should  be  made  in  your  own  plant, 
to  learn  the  percentage  of  your  own 
family  heeds  that  use  coal  stoves, 
warm  air,  steam  or  hot  water  sys- 
tons.  Also,  how  many  own  their 
homes,  age  of  heating  plant,  average 
fud  bill  for  the  past  five  years,  are 
they  prospects  now,  etc.,  etc. 

Draw  off  your  findings  and  with  the 
answers,  set  up  a  possible  quota  of 
the  number  of  prospects  in  your  city 
— this  cannot  be  accurate,  but  it  will 
be  sufficient  to  get  started. 

What  Kind  of  Copy? 

BEXTAUSE  of  faulty  installations, 
the  average  prospect  does  not 


More  Notional  Business 

eu  b*  Mcnred  Uironsb  Intensive  tales  work. 
Our  orcanisatlon,  with  olllces  in  New  York, 
Ohicaso  and  Detroit  can  add  two  or  three  mors 
aewsiiapers  to  its  list  and  sUil  maintala  its 
Msb  standard  of  service.  Publishers  in  need 
e(  such  representation  are  invited  to  Inveatl- 

OfOROE  T.  HOKWILL  CO. 

Mi  TMXK  ATEKVZ  HEW  TORE  OITT 


know  that  his  fuel  bill  might  be  cut 
from  $15  to  $75  every  winter.  How? 
By  tearing  out  the  old  plant,  and  in¬ 
stalling  a  modem  ftimace  with  .i  heat 
control  system,  oil  burner,  mechanical 
stoker  and  blower  fan  to  give  him 
quick  heat,  and  at  a  lower  cost. 

Copy  then  should  stress  savings — 
over  the  years.  Immediate  savings 
the  first  winter,  but  continuous  sav¬ 
ings  for  from  20  to  25  years,  the  life  of 
a  good  furnace  when  properly  in¬ 
stalled.  Yes,  you  must  have  a  furnace 
store  or  heating  engineer,  who  really 
knows  how  to  make  such  an  installa¬ 
tion,  but  their  number  is  increasing, 
and  they  may  be  foimd  in  most  cities. 

How  Often  Should  Ads  Run — 
What  Size? 

1^''URNACES  represent  a  major  ex- 
s  penditure — a  $200  to  a  $1,000  fur¬ 
nace  isn’t  an  everyday  purchase  with 
John  Homeowner,  so  the  daily  ad 
formula  might  not  be  as  effective  as 
a  300  to  500  line  ad  run  on  Saturdays 
or  Simdays. 

An  ad  this  size  can  cover  two  or 
three  subjects;  cost,  savings,  records 
of  satisfied  customers,  testimonials  and 
repair  service. 

Good  Prospects  for  Agencies 

ONE  final  suggestion  is  that  you 
pick  a  good  agency  and  suggest 
that  they  enter  into  this  solicitation. 


X97,346 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

February,  1937 

Tbis  represents  s  gsln  of  12,660  over 
Febmsry,  1936.  .  .  .  The  Sondsy  Son 
dreoUtton  sverssed  210,863  per  San- 
dsy  for  the  month  of  Febmsry,  1837— 
s  (Sin  of  9,736  over  Febmsry,  1936. 


Everythinc  in  Baltimore 
Revolves  Around 


THE 

Momias 


Evealaf 


SUN 

Sunday 


The  prospects  may  seem  too  sma]] 
your  large  agency  friends,  so  pick  an 
aggressive  small  agency.  It  won’t 
take  him  long  to  sift  out  a  few  manu¬ 
facturers  in  this  line  and  with  a  solid 
retail  success  story  to  back  him,  he 
is  in  line  for  a  good  piece  of  new 
business. 

Another  by-product  is  to  place  thk 
success  story  in  the  hands  of  your 
national  representatives.  It’s  good  ms. 
terial  when  they  approach  auto,  re¬ 
frigerator,  radio  or  heating  concenw 
and  plumbing  fixture  people  who  now 
use  other  media. 

PLEASANTAIRE  MAKES  DRIVE 

Trailer  advertising  will  be  the  first 
step  in  the  merchandising  program 
of  the  Pleasantaire  Corp.,  New  York, 
manufacturer  of  the  North  wind  sum¬ 
mer  air  conditioner,  it  has  been  an¬ 
nounced  by  Richard  F.  Roper,  presi¬ 
dent  ’Trailers  purchased  from  the  Na¬ 
tional  Democratic  Committee  are  being 
refitted  as  traveling  branch  offices  for 
demonstration  purposes  in  a  campaign 
to  open  distribution  outlets. 
Northwind  has  a  list  price  of  $17$. 
Trade  paper  advertising  will  back  up 
the  work  of  the  trailers.  Radio  and 
electrical  refrigeration  dealers  are 
sou^t  as  agents.  Advertising  to  be 
plac^  diuring  hot  weather  wifi  appeal 
to  home  owners,  hotels,  hospitals,  and 
small  offices. 


Atlanta  Journal 

REACHES  A  NEW  PEAK  IN 
DAILY  CIRCULATION 


Steadily  the  circulation  of  ’The  At¬ 
lanta  Journal  has  been  climbing. 
Almost  every  month,  a  new  peak 
has  been  reached  imtil  in  February 
the  all-time  high  of  The  Joum^ 
for  daily  circulation  was  touched 
in  the  average  of  106,034  copies. 


Net  Paid  Daily 
Average  Circulation 
For  the  Month  of  February  1937 

Wirephoto,  ’Iliis  Week,  16  pages  of 
Colored  Comics,  a  full  page  of  news 
pictures  daily,  good  features,  ex¬ 
cellent  and  complete  news  cover¬ 
age,  together  with  a  soimd  editorial 
policy  that  is  aggressive  for  the 
public  good  and  yet  fair  to  aU,  are 
the  qualities  which  enlarge  The 
Atlanta  Journal  audience. 

The  Atlanta  Joiunal,  54  years 
young,  has  led  the  field  in  advertis¬ 
ing  linage  in  Atlanta  for  26  years. 
Advertisers  today  are  being  de¬ 
livered  25  per  cent  more  daily  cir- 
ciilation  by  The  Journal  than  they 
were  in  1^4. 


Month  after  Month,  for  26  Months, 

Ths  JoHrnal  Circulation  Is  Upward. 

Following  are  monthly  average*  of  net  peud  eirealation 
since  December,  1934 


Tuna  In  On 

-WS'B-' 


MONTHLY 
AVERAGE 
D«:..  1934  .  86.873 
Tan.,  193S  .  89.178 
Fab.,  1985  .  90.880 
March.  1935.  91.616 
AprU,  1935  .  98,730 
Mar,  1935  .  93,017 
Tuna,  1935  .  90,941 
July,  1985  .  89.7U 
Auf.,  1985  .  89,274 


MONTHLY 
AVERAGE 
Sept.,  1935..  90.843 
Got.,  1835 
Nov.,  1935 
Dec.,  1935 
Jan.,  1938 
Feb.,  1936 
March,  1986.  97,949 
April.  1936  .  99.899 
May,  1936  .  97,736 


9t,5U 

98.487 

93.684 

95,008 

96.908 


June, 

July, 

Aux.. 

8«pt., 

Got., 

Not., 

Deo., 

Jan., 

Feb., 


MONTHLY 
AVEBAOl 
1936  .  98.185 
1936  .  97.40( 
1936  .  97.999 
1936  .  99.5n 
1936  .100.988 
1936  .101,881 

1936  .101.7M 

1937  .10a,70t 
1937  .106.034 
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HOW  KANSAS  CITY  RANKS 


latest  available  fiinires  showing  Kansas  City’s 
liosition  among  cities  in  the  United  States. 


I9th  in  Population, 

Is/  in  Primary  Winter  Wheat  Receipts. 
1th  in  Drug  Sales. 

Sth  in  Bank  Clearings. 

Will  in  Telephones. 

Wih  in  Value  of  Manufactured  Products. 
I2th  in  Postoffice  Receipts. 

13//i  in  Automotive  Sales. 

14/A  in  Per  Capita  Retail  Sales. 

15/A  in  Bank  Deposits. 


Kansas  City 


Is  Ahead  of  Itself! 


VARIOUS  basic  indexes  show  that  from  a 
business  standpoint  Kansas  City  outranks 
its  population  position  among  cities  in  the 
United  States. 


ing  even  Kansas  City’s  outstanding  population 


position. 


Ranking  19th  in  population,  Kansas  City  en> 
Joys  a  position  of  1st  in  primary  winter  wheat 
receipts,  7th  in  drug  sales  and  11th  in  number 
of  telephones.  Kansas  City’s  standing  in  other 
Hues  is  indicated  by  the  figures  presented  above. 


In  keeping  with  the  extraordinary  sales  oppor¬ 
tunity  afforded  by  the  Kansas  City  market.  The 
Kansas  City  Star  offers  an  extraordinary  adver¬ 
tising  opportunity. 


To  the  advertiser,  this  is  more  than  a  purely 
statistical  comparison.  It  means  that  Kansas 
City  offers  relatively  greater  sales  opportunities 
than  many  other  cities  of  comparable  or  larger 


The  Star  has  the  lowest  per-thousand-copy 
advertising  rate  of  all  American  daily  news¬ 
papers.  Twice  a  day  it  covers  Kansas  City  with 
100%  thoroughness,  a  feat  not  even  closely  ap¬ 
proached  by  any  other  newspaper  in  any  other 
city. 


It  means  that  there  is  available  to  Kansas  City 
advertisers  a  market  of  more  than  ordinary  re¬ 
sources  and  activity — a  buying  ability  outrank- 


In  The  Kansas  City  Star,  local  mertdiants  and 
national  advertisers  have  the  most  effective  and 
most  economical  advertising  medium  in  Amer¬ 
ica.  Add  to  this  the  fact  that  Kansas  City  is 
ahead  of  itself  in  business  rating,  and  you  have 
an  unbeatable  advertising  set-up. 


THE  KANSAS  CITY  STAR 


Evening  . . .  316,721  Morning . . .  313,185  Sunday  . .  .  327,476 
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RADIO  AND  THE  NEWSPAPERS 


By  FRANK  A.  ARNOLD 


The  Radio  Editorial 

I  CANNOT  understand  why  news¬ 
papers  fail  so  universally  to  use 
their  radio  stations  for  legitimate 
newspaper  purposes.  In  the  early 
days  of  radio  much  was  said  about 
the  “magazine  of  the  air,”  and  while 
the  analogy  between  the  modem 
magazine  and  radio  broadcasting  is  by 
no  means  exact,  yet  there  is  enough 
similarity  to  make  it  both  interesting 
and  pertinent  Today  we  can  refer 
with  greater  truth  to  the  “newspaper 
of  the  air”  for,  while  there  are  prac¬ 
tically  no  magazine-owned  and  op¬ 
erated  stations,  there  are  nearly  200 
controlled,  directly  and  indirectly,  by 
the  newspapers. 

Tlie  modem  newspaper  has  within 
its  organization  all  the  material  and 
editorial  ability  necessary  to  furnish 
the  radio  audience  something  really 
worth  while  and  which  will  serve  to 
upbuild  the  commimity,  and  increase 
the  prestige  of  the  newspaper.  The 
fact  that  all  broadcasts,  with  here  and 
there  an  exception,  are  in  the  shape  of 
programs,  adds  rather  than  detracts 
from  their  value  to  the  editorial  or 
news  departments  of  a  daily  newspa¬ 
per. 

The  idea  of  a  radio  editorial  is  not  a 
new  one.  It  is  one  of  those  attrac¬ 
tive  things  which  newspapermen,  as 
well  as  broadcast  managers,  have 
flirted  with  from  time  to  time  without 
any  definite  results  in  the  shape  of 
concrete  programs.  Here  and  there 
a  newspaper  has  attempted  to  go  on 
the  air  in  more  or  less  half-hearted 
manner,  usually  for  political  reasons 
and  for  a  relatively  short  period  of 
time.  The  idea,  however,  is  as  soimd 
as  ever  and  seemingly  it  has  been  left 
for  the  Atlanta  Journal  to  demonstrate 
its  practical  application  and  value. 


of  sufficient  importance  to  find  a  place 
on  its  editorial  page.  Some  of  these 
broadcasts  have  been  frankly  devoted 
to  upbuilding  the  Journal’s  editorial 
page.  Others  have  been  purely  in¬ 
formative  and  have  dealt  with  insti¬ 
tutions  or  movements  which  were  con¬ 
sidered  of  public  interest,  but  on 
which  for  obvious  reasons  no  editorial 
position  was  taken  by  the  newspaper. 
In  this  way  the  range  of  topics  was 
sufficiently  diversified  so  that  a  pro¬ 
gram  could  be  worked  out  each  week 
ranging  all  the  way  from  purely  local 
matters  to  those  of  state-wide  interest 
and  even  on  special  occasions  to  in¬ 
clude  a  discussion  of  national  prob¬ 
lems. 


STATION  WSB,  owned  and  oper¬ 
ated  by  the  Atlanta  Journal. 


cast,  requests  for  the  reprint  were  re¬ 
ceived  from  more  than  three-fourths 
of  the  states  of  the  Union. 

Do  not  think  for  a  moment  that 
this  radio  editorial  hour  is  confined  to 
local,  state,  or  national  politics.  From 
time  to  time,  notable  broadcasts  have 
been  given  on  Georgia  history  as  it 
affects  the  present  and  future  of  the 
state,  while  the  hour  on  Christmas 
night  was  built  around  a  delightful 
program  entitled  “A  Drama  of 
Christmas.” 


Studebaker,  U.  S.  Commissioner  d 
Education,  who  discussed  a  pu^ 
lie  form  project  now  imder  wa« 
throughout  the  country.  The  projen 
is  sponsored  in  Atlanta  by  the  J«^ 
nal  and  this  editorial  hour  was  broad! 
cast  from  the  school  auditorium  where 
the  forum  was  in  session. 


And  so,  one  might  go  on  If  space 
permitted,  describing  in 

_ U  CO _ 12.  -j..  .  . 


P'  is  interesting  to  know  how  flexi¬ 
ble  this  hour  has  nroved  in  its 


O  ated  by  the  Atlanta  Journal, 
claims  the  distinction  of  being  the  sec¬ 
ond  newspaper-owned  station  in  the 
United  States,  the  first,  as  everyone 
knows,  being  the  historic  WWJ  of  the 
Detroit  News.  This  station  in  Atlanta 
is  managed  by  my  old  friend.  Lamb- 
den  Kay,  a  pioneer  in  broadcasting 
and  known — by  voice  at  least — to 
everyone  in  the  South  within  the 
range  of  WSB.  For  many  years  the 
Journal  has  stood  for  reform  in  the 
best  sense  of  the  term  and  has  been 
hammering  editorially,  urging  police 
reform  in  Atlanta.  Largely  as  the 
result  of  what  was  felt  to  be  an  ex¬ 
traordinary  need  along  reform  lines, 
the  Journal  editorial  hour  was  estab¬ 
lished  a  little  over  a  year  ago  as  a 
weekly  30-minute  broadcast  on  Fri¬ 
day  evenings  over  WSB  and  has  con¬ 
tinued  successfully  ever  since.  The 
combined  effect  of  the  Joirnial’s  ef¬ 
forts  to  obtain  police  reform  was  so 
successful  that  a  new  Mayor  was 
elected  with  this  as  his  principal  plat¬ 
form  and  since  his  election  a  new 
chief  of  police  has  been  installed  with 
immediate  improvement  in  conditions. 


NOW  just  how  was  this  plan 
worked  out  in  oneration?  I  feel 


1  V  worked  out  in  operation?  I  feel 
that  it  is  interesting  enough  to  those 
of  our  readers  who  own  and  operate 
radio  stations  to  outline  this  pro¬ 
cedure,  point  by  point,  for  in  so  doing, 
history  is  being  made  and  an  idea 
publicized,  which  I  venture  to  proph¬ 
esy  will  become  an  accepted  practice 
within  the  next  two  years. 

The  usual  procedure  in  handling 
this  editorial  hour  and  preparing  the 
Friday  night  broadcast  has  been  in 
the  shape  of  an  interview  generally 
conducted  by  John  Paschall,  manag¬ 
ing  editor  of  the  Journal,  with  some 
public  official  or  other  citizen  iden¬ 
tified  with  the  topic  chosen  for  that 
particular  broadcast.  This  plan  has 
been  especially  well  received  by  the 
audience,  as  by  the  question  and  an¬ 
swer  method  more  information  can  be 
brought  out  than  in  any  other  way. 
The  initial  broadcast  of  this  editorial 
hour  took  place  on  January  24,  1936, 
and  was  devoted  to  the  proposed 
merger  of  coimty  and  municipal  gov¬ 
ernments  in  Atlanta’s  metropolitan 
area.  Hiis  issue  which  locally  is  con¬ 
sidered  a  paramount  one,  was  dis¬ 
cussed  by  the  Mayor  and  the  manag¬ 
ing  editor  of  the  Journal. 

The  second  editorial  hour  consti¬ 
tuted  a  clarion  call  for  discipline  and 
efficiency  in  Atlanta’s  police  depart¬ 
ment.  This  almost  immediately  re¬ 
sulted  in  one  of  the  city  councilmen 
coming  forward  with  an  ordinance 
proposing  a  change  in  local  conditions. 

The  third  program  was  political  in 
character  and  was  based  entirely  on 
an  editorial  answering  A1  Smith’s  Lib¬ 
erty  League  speech.  This  editorial, 
propared  originally  for  the  air,  was 
also  printed  in  full  on  the  Joiumal’s 
editorial  page  and  reprinted  in  pam¬ 
phlet  form.  As  a  result  of  the  broad- 


1  ble  this  hour  has  proved  in  its 
adaptability  to  a  wide  range  of  sub¬ 
jects,  all  of  them  interesting  to  the 
radio  audience.  For  instance,  a  broad¬ 
cast  of  which  the  Journal  has  the 
right  to  be  particularly  proud,  was  the 
one  in  wMch  Margaret  Mitchell,  a 
graduate  of  the  Atlwta  Journal  staff 
was  interviewed  regarding  her  novel, 
“Gone  With  the  Wind.”  Also  Harry 
Stillwell  Edwards,  dean  of  Georgia 
authors,  who  wrote  “Eneas  Africanus,” 
appeared  on  the  program,  not  only  as 
an  author,  but  alk)  as  one  of  the  reg¬ 
ular  contributors  to  the  Journal’s 
editorial  page.  Even  the  industrial 
field  has  been  developed  profitably, 
including  a  discussion  of  paper-mak¬ 
ing  from  Georgia  pine  pulp,  con¬ 
ducted  by  Dr.  Charles  H.  Herty,  a 
pioneer  in  the  field  who  appeared  as 
the  guest  speaker,  while  subsequent 
broadcasts  handled,  in  the  same  in¬ 
teresting  way,  tobacco-growing  live- 
stock-raising  and  other  matters  of  in¬ 
terest  to  the  farmer  and  agriculturist. 
Several  programs  have  appeared  in 
lighter  vein,  such  as  football  repre¬ 
sented  by  the  Journal’s  sports’  ex¬ 
perts  and  scheduled  just  before  the 
last  football  season  opened. 

The  latest  program  in  this  history¬ 
making  series  of  the  radio  editorial 
had  for  its  guest  speaker  John  W. 


each  of  the  52  radio  editorials  th« 
have  been  sponsored  by  the  Joum»i 
during  the  past  12  montiis.  All  in  si 
the  main  idea  of  this  enterpri^ 
southern  newspaper  is  to  give  to  the 
radio  audience  whatever  is  interesting 
or  significant  and  which  has  beendhl 
cussed  in  the  editorial  or  news  col¬ 
umns  of  the  Journal. 

The  free,  outspoken  character  1 
these  broadcasts  is  such  as  to  coo- 
mand  the  attention  of  everyone  as  fl. 
lustrating  the  possibilities  latent  in 
every  well-organized  newspaper  for 
developing  the  educational  idea  nl/mg 
practical  lines. 

Largely  as  the  result  of  public  at¬ 
tention  focussed  through  the  editorial 
hour — the  Georgia  Press  Institute  lait 
year  awarded  the  Journal  the  prize 
for  the  best  editorial  page  in  the  state. 

The  Atlanta  Journal’s  broadcast  over 
its  own  station,  WSB,  stands  as  a  ma¬ 
terial  symbol  of  what  a  newspaper- 
radio  combination  can  do  for  the 
interests  of  the  people  it  serves.  I 
pass  this  story  along  without  apology 
as  a  case  example  of  what  other  news¬ 
papers  can  do  to  improve  local  con¬ 
ditions  and  establish  their  own  posi¬ 
tion  more  securely  in  the  community. 


RUSSELL  RETURNS  HOME 

The  Hon.  Edward  Russell,  manag¬ 
ing  director  of  the  London  (Eng.) 
Post,  sailed  Wednesday  afternoon  on 
the  Queen  Mary  for  England  after  a 
visit  in  the  U.  S. 


ANN  ARBOR  IS  A  MAJOR 
MICHIGAN  MARKH 


The  Ann  Arbor  News  Belongs  on 
Your  Schedules 


the  ANN  ARBOR  NE'V^^ 


t.  To 


Press  Aclion  Kni«J« 
OnCoortBa 


Retail  . . 


As  the  Atlanta  Journal,  as  far  as  I 
know,  is  the  only  newsoaner  which 


XTL  know,  is  the  only  newspaper  which 
has  undertaken  the  establishment  and 
development  of  an  editorial  hour  over 
a  full  12  months’  period,  I  am  using 
it  in  more  detail  as  an  important  case 
example,  than  I  would  if  there  were  a 
half-dozen  similar  examples  at  my 
command. 

Hie  idea  back  of  the  Atlanta  Jour¬ 
nal’s  editorial  hour  was  to  project  on 
the  air  such  information  and  views  as 
editors  of  the  pi^er  had  considered 


Largest  gain  in  New 
York  in  retail  adver¬ 
tising,  first  two  months 
of  1937. 


'The  Other  7  Booth! 

Fopen  are: 

Gruid  Rapid*  Pr«M 
Fllal  Joanud 
lUUaiaBoo  Gasau* 
Sasinaw  Maws 
Jaekaao  CiUaaa  Patrial 
MaakagoB  CluaBicla 
Baf  City  Tiaiaa 


JOHN  E.  LUTZ 

435  N.  Michigan  AvMnah 
Chleaga.  IlL 
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so  E.  42nd  SirMt 
N«w  Ynrk,  N.  Y. 
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The  Ann  Arbor  Newi 
covers  the  richest  pa 
capita  market  in  Michi¬ 
gan  .  .  .  two  cities  in  <nw 
.  .  .  including  14,000  Uni¬ 
versity  of  Michigan  stud¬ 
ents!  Annual  per  capita 
retail  sales  are  $635  .  . . 
largest  for  any  city  of 
similar  size  in  the  United 
States. 

Eighty  percent  of  Ann 
Arbor  families  live  in 
their  own  homes.  Build¬ 
ing  construction  in  1936 
showed  Ann  Arbor  we- 
ond  in  Michigan. 

Sixty  five  percent  of 
Ann  Arbor  News  sub¬ 
scribers  read  the  A«s 
Arbor  News  exclusivdy. 

The  Ann  Arbor  Newi  !)♦• 
longs  on  your  “A"  ECtaedultt. 
For  further  Informstlon,  ciJl 
or  writo  nearest  Booth  repre- 
senUtive. 


Latest  A.B.C.  11,143 
Latest  net  paid  12,201 
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$40,000,000  from  Tourists 
Last  Year ...  in  North  Carolina! 


'  •  ‘  •  jt 


t 


m 


Tourists  like  the  Old  North  State.  The 
tens  of  thousands  who  come  .  .  .  and  the 
$40,000,000  annually  (estimate  for  1936) 
they  leave  here  . . .  prove  it! 


When  it’s  cold  elsewhere,  they  enjoy  the 
happy  living  of  the  mild  and  sunny  Sand 
Hill  region.  When  other  portions  of  the 
country  are  hot,  they  seek  the  healthful¬ 
ness  of  our  cool  coastal  breezes  .  .  .  and 
the  bracing  temperatures  of  the  North 
Carolina  mountains — Eastern  America’s 
highest.  And  always,  of  course,  the  nu¬ 


merous  points  of  rich  historical  interest 
offer  their  appeal.  Every  month  in  the 
year,  in  fact,  finds  great  numbers  of  wel¬ 
come  visitors  among  us. 

Naturally,  the  entire  state  profits  from 
this  steady  influx  of  free  spenders.  Every 
avenue  of  trade  feels  the  stimulus  of  the 
“new”  money  they  add  to  the  wealth  of 
diversified  North  Carolina. 


No  wonder  advertisers  feel  such  quick 
response  to  their  advertising  campaigns 
in  our  dailies! 


These  NORTH  CAROLINA  D&ilies  Afford  the  Most  Complete  Coverage 


Asheville  Citizen 
Asheville  Times 
Burungton  Times  News 
Charlotte  News 
Charlotte  Observer 
Durham  Herald 
Durham  Sun 


Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 
Hickory  Record 


High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Sun  Journal 
Raleigh  News  &  Observer 
Reidsville  Review 
Rocky  Mount  Telegram 
Sausbury  Post 


Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 


I 


& 
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WELL-ROUNDED  MENU 
FOR  CSCMA  MEET 

Tjrpes  of  Comics  Best  Read,  Rate 
Increase  Methods,  Child  Labor 
Amendment  Prominent  on 
Agenda 

Chicago,  March  8 — A  well-balanced 
program  has  been  prepared  for  the 
spring  meeting  of  the  Central  States 
Circulation  Managers  Association  to 
be  held  here  at  the  Palmer  House, 
March  23  and  24.  /vrranged  by  George 
El  Eckerstrom,  St.  Paul  Dispatch  & 
Pioneer  Press,  vice-president  of  the 
association,  it  includes  a  discussion  on 
what  types  of  comics  newspaper  read¬ 
ers  prefer,  methods  and  results  of  in¬ 
creasing  rates,  the  social  security  act 
and  its  relation  to  newspaper  boys 
and  other  circulation  employes,  and 
the  child  labor  amendment. 

As  an  added  feature  to  the  talks 
and  papers  to  be  given,  R.  M.  Mc- 
Intire,  Des  Moines  Register  &  Tribune, 
will  present  a  motion  picture  entitled 
‘Mentalitis  and  How  to  Cure  It.”  In 
addition,  special  entertainment  for  the 
Tuesday  and  Wednesday  luncheon 
programs  has  been  arranged  by 
George  A.  Brandenburg  of  Editor  & 
Publishul 


WEDNESDAY  MORNING 

1.  Best  Method  of  Rewarding  Carrieri  for 
Getting  New  Customers.  Nelson  E.  Dodge. 
South  Bend  (Ind.)  Tribune. 

2.  Most  Successful  Street  Sales  Promotion 
Used  During  the  Year.  Henry  T.  Larson. 
Racine  (Wis.)  Journal.Times. 

3.  Most  Effective  .Motor  Route  Promotion 
U.sed  During  the  Year.  E.  H.  Mapps,  Grand 
Rapids  (Mich.)  Herald. 

4.  Most  Successful  Carrier  Contest  Use! 
During  the  Year.  M.  C.  Jones,  Minneapolis 
(Minn.)  Journal. 

5.  Carrier  •  Salesmanship  Demonstrations. 
Trams  entered;  K.  A.  Krentel,  Evanston 
News-Index;  Harold  Shugar,  St.  Paul  (Minn.) 
News;  Jack  Slack,  Battle  Creek  (Mich.) 
Moon-Jonmal. 

WEDNESDAY  AFTERNOON 
Election  of  OrricEas. 

The  QfESTiON  Box 

1.  The  Value  of  Inside  Color  Paiar  Sec¬ 
tions  in  a  Daily  Paper? 

2.  Keeping  Street  Salesmen  in  Smaller 
Towns  Encouraged  when  Sales  Are  Limited? 

3.  Isn't  a  Publisher  Doing  Himself  More 
Harm  than  Good  (from  the  Standpoint  of 
Aiding  a  Strong  (Competitor  in  the  National 
.’\dvertising  Field)  by  Using  His  Circulation 
Staff  to  Build  Up  Magazine  Circulation 
through  Clubbing  Offers? 

4.  Is  a  Flat  Sum  or  a  “Per  Customer” 
Bonus  Best  Method  of  Augmenting  Profits  on 
Routes  Where  an  Allowanre  Is  Necessary? 

5.  What's  New  or  Effective  in  Direct  Mail 
Promotion  ? 

6.  Method  for  Quick  Handling  of  Mail 
Subscription  Orders,  a — Office  Records,  b— 
Filing  System. 


7.  News  and  Feature  Surveys  by  Carrier 
and  Mail.  Best  Way  to  Get  .Answers  and 
How  Extensive  Should  Survey  Be? 

8.  Do  Special  Offers  Pay  ?  How  to  Get 
Back  to  Basic  Prices  after  Special  Offer  Has 
Been  Made  for  Several  Years? 

9.  Motor  Routes  —  Independent  or  Office 
Controlled?  Advantages?  Disadvantages? 

10.  Why  Shouldn't  Publishers  Take  United 
.Action  Toward  Getting  I.a)wer  Mail  Rates  on 
Subscriber's  Copies  That  Are  Hauled  to  Posi- 
offices  Outside  the  City  of  Publication  by  the 
Nrws|>apers? 

11.  Open  Discussions  Requested:  a — Pre¬ 
miums.  b— Price  Cutting,  c — Bus  and  Bag¬ 
gage  Kates,  d — Truck  Insurance  Costs. 


ADJOURN  GUILD  PARLEY 

Negotiations  between  the  Chicago 
Times  and  the  Chicago  Newspaper 
Guild  committee,  concerning  a  con¬ 
tract  with  Times  editorial  employes, 
were  adjourned  this  week  due  to  the 
absence  of  Don  Stevens,  AETi  guild 
organizer  and  chairman  of  the  con¬ 
tract  conunittee,  who  was  in  Wash¬ 
ington,  D.  C.,  at  an  AETi  meeting. 


BAILLIE  TALK  ON  NBC 

Hugh  Baillie,  president  of  the 
United  Press  Associations,  will  tell  an 
NBC-Blue  network  audience  the  story 
of  how  news  is  gathered  and  dis¬ 
tributed  throughout  the  world,  in  a 
broadcast  Mar^  18,  1: 30  EST. 


Journalism  Students  Sta$$ 
‘Sit-Down*  in  Army  Stylg 

Topeka,  Kan.,  March  9 — MetnbM 
of  Sigma  Delta  Chi  and  Theta  Sia^ 
Phi  at  Kansas  State  College  at 
hattan,  Kansas,  this  morning  starM 
the  second  day  of  their  “sit-down  en. 
campment”  to  show  the  need  for  > 
new  physical  science  building  at  th* 
college. 


They  have  pitched  12  pup  tents  in 
the  trench-like  ruins  of  old  Dennison 
hall  which  burned  in  1934  and  declare 
they  will  stay  there  until  Governor 
Walter  Huxman  and  the  state  legis- 
lature  reach  a  favorable  decision  in 
regard  to  the  bill  appropriating  si^,. 
000  for  the  new  building.  The  legi^ 
lature  passed  the  bill  and  Governor 
Huxman  vetoed  it. 

The  students  remain  on  duty  day 
and  night  and  patrol  their  encamp¬ 
ment  carrying  wooden  guns.  A  bugle 
sounds  between  classes.  The  boys  are 
decked  out  in  cowboy  outfits  as  pre¬ 
liminary  to  their  annual  “Branding 
Iron  Round-up”  which  will  be  held 
early  in  April,  and  the  girls  are  in 
Red  Cross  costumes. 

Sympathizers  are  bringing  coffee 
and  doughnuts  to  the  strikers  who 
give  no  indication  of  weakening. 


Election  of  officers  for  the  ensuing 
year  will  take  place  at  the  final  ses¬ 
sion.  President  Frank  K.  White, 
Rockford  (Ill.)  Newspapers,  Inc.,  will 
preside  at  the  iwo-day  meeting.  The 
complete  program  follows: 

TUESDAY  MORNING 
March  23,  1937—10:00  A.  M. 

1.  What  Type  Comics  Do  Reacleis  Prefer 
— Serial  with  Continuity  or  the  Slap-stick 
Rind?  Chas.  H.  Harmer,  Cedar  Rapids 
(Iowa)  Gaactte.  Ralph  M.  Parsons,  Duluth 
(Minn.)  Ncros-Tribune. 

2.  Increasing  Rates  —  Methods  Useil  and 
Results.  Ed  Keefe,  Ottumwa  (Iowa)  Courier. 
F,  R.  Campbell,  Aberdeen  (So.  Dak.)  Amcr. 
ican-News. 

3.  System  Used  for  Reselling  Home  De¬ 
livery  Stops.  R.  W.  Taylor,  Flint  (Mich.) 
Journal. 

4.  Securing  Carrier  Subscriptions  in  Bet¬ 
ter  Class  Districts  Where  It  It  Difficult  fur 
Carrier  or  Solicitor  to  Gain  Entrance.  K.  A. 
KrentsI,  Eranston  (HI.)  News-Index. 

5.  What’s  New  or  Effective  in  Getting  Re¬ 
sults  from  Mail  Subscription  Salesmen?  Jasper 
E.  Rison,  Louisville  (Ky.)  Courier-Journal. 

6.  Are  Puzzle  Contests  an  Effective  Method 
of  Building  Both  Circulation  and  Good  Will? 
L.  C.  True,  Peoria  (II .)  Journal-Transcript. 

7.  Promoting  Circulation  and  Good  Will 
through  tbe  Schools.  R.  W.  Demis,  Dixon 
(Ill.)  Evening  Telegraph. 

TUESDAY  AFTERNCKIN 

1.  “Mentalitis  and  How  to  Cure  It.”  A 
motion  picture  produced  by  R.  M.  Meintire, 
Des  Moines  (Iowa)  Register  and  Tribune, 
showing  the  dangers  accompanying  this  dread 
disease  and  a  scientific  cure  for  it. 

2.  The  Social  Security  .Act  and  Its  Rela¬ 
tion  to  Carriers  and  Other  Employes.  R.  C. 
Furman,  Des  Moines  Register  and  Tribune. 

3.  Tbe  Child  Labor  Amendment.  Jesse  B. 
Birks,  Decatur  (III.)  Herald  and  Review. 
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Family  Budget 
Reads  the 

News 


Mothers  throughout  Buffalo  read  the  News — it^s 
their  favorite  newspaper.  Substantial  and  whole¬ 
some  in  its  bountiful  supply  of  news  and  features 
for  women,  the  Buffalo  Evening  News  is  the  buying 
guide  of  mothers  in  the  Buffalo  area  for  the  needs 
of  190,(300  families. 

Buffalo  Evening  News 

EDWARD  H.  BUTLER,  Editor  and  Publisher 
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On  the  road  to  Prosperity 


Beardstown  Illinoisan-Star 
‘Belleville  News-Democrat 
Belvidere  Republican 
‘Canton  Ledger 
Centralia  Sentinel 
‘Champaign  News-Gazette 
‘Charleston  Courier 
‘Danville  Commercial-News 
DcKalb  Chronicle 
‘Dixon  Telegraph 

^“HUnois  Markets”  Member 


The  Route  is  Optiona  1“^ 


but  theShort  Way  ^saves  money 


When  you 
really  want  to 

GO  TO  TOWN” 

Illinois  folks,  outside  of  Chicago,  are  not  provincial, 
but  they  are  community  minded.  They  believe  in 
patronizing  Home  Town  merchants  and  subscrib¬ 
ing  to  Home  Town  newspapers. 

It  is  the  local  newspaper  which  goes  straight  into 
the  home  day  after  day,  and  is  read  by  every 
member  of  the  family,  that  provides  an  advertiser 
with  a  sure,  immediate  way  to  present  his  story. 

There  is  no  “hoping”  for  coverage  when  one  uses 
local  newspapers.  It  is  assured.  99%  of  local  news¬ 
paper  circulation  goes  home,  is  read  and  produces 
sales  and  profits  for  local  merchants.  It  will  do  the 
same  for  National  advertisers. 

And,  Illinois  homes,  outside  of  Chicago,  are  enjoy¬ 
ing  prosperity  these  days.  Illinoisans  are  earning 
money  and  spending  it — at  home.  They  will  buy 
your  merchandise  if  you’ll  tell  them  about  it  in 
Home  Town  newspapers. 


‘Freeport  Journal-Standard 
‘Jacksonville  Journal-Courier 
‘LaSalle  Post-Tribune 
‘  Lawrenceville  Record 
Lincoln  Courier 
‘Macomb  Journal 

‘Moline  Dispatch-Rock  Island  Argus 
‘Monmouth  Review-Atlas 
‘Ottawa  Republican-Times 
‘Paris  Beacon-News 


‘  Peoria  Journal-Transcri pt 
Peoria  Star 
Robinson  News 

‘Rock  Island  Argus-Moline  Dispatch 
‘Rockford  Register-Republic  &  Star 
Springfield  Illinois  State  Register 
‘Sterling  Gazette 
‘Taylorville  Breeze-Courier 
‘Waukegan  News-Sun 
Woodstock  Sentinel 


all  of  fhe  newspapers 
this  page  will  gladly  give 
you  helpful  distributive  cooperation. 
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NOT  THE  WHOLE  STORY 

Statistics  somewhat  handicap  the  New 
Republic’s  evident  effort  at  a  fair  appraisal 
of  the  part  taken  by  the  press  in  the  1936 
Presidential  campaign.  Examination  of  the  record 
has  convinced  the  editors  of  this  liberal  journal 
that  the  majority  of  the  press  was  not  guilty  as 
charged  by  the  extremists  immediately  after  elec¬ 
tion.  But  its  presentation  is  less  than  perfect. 

It  finds  in  the  15  largest  cities  that  the  circula¬ 
tion  of  the  pro-Roosevelt  newspapers  was  29.2 
per  cent  of  the  total,  the  pro-Landon  circulation 
being  70.8  per  cent  Independent  circulation  was 
not  considered.  The  statistical  fault  is  that  the 
circulation  figiu’es  were  taken  from  Editor  & 
PuBUSHER  Year  Book  for  1936,  which  in  turn 
were  based  on  returns  for  Oct.  1,  1935 — a  full 
year  in  advance  of  the  campaign.  This  discrepancy 
markedly  affected  the  pro-Roosevelt  totals  in 
New  York,  Philadelphia,  and  Chicago,  and  may 
have  had  a  lighter  impact  in  other  cities.  The 
solid  South,  for  reasons  set  forth,  is  omitted. 

The  net  result  of  these  adjusted  calculations  is 
to  tell  only  part  of  the  story  and  leave  with  the 
reader  the  idea  that  the  popular  vote  just  about 
reversed  the  proportion  of  newspapers  favoring 
each  candidate.  We  see  no  reason  to  change  our 
view  that  the  disproportion  between  the  Roose¬ 
velt  and  Landon  press  support  was  no  more  than 
3  to  2,  and  maybe  less. 

Lambasting  the  Hearst  newspapers,  the  Chicago 
Tribune,  and  the  Los  Angeles  Times  for  extreme 
partisanship  in  campaign  presentation,  the  survey 
supports  this  paper’s  view  that  most  newspapers 
which  supported  Landon  gave  a  fair  and  undis¬ 
torted  news  report  of  the  campaign.  Radio  is 
labeled  the  unknown  quantity. 

The  whole  is  admittedly  superficial,  slightly 
biased,  and  brings  out  no  more  than  that  publish¬ 
ers,  as  business  men,  sympathized  with  other 
business  men  in  favoring  the  Kansan. 

LIGGETT  CASE  ECHO 

CONTINUED  efforts  to  blacken  the  name  of 
the  late  Walter  Liggett  may  be  detected  in 
Minnesota.  Liggett  was  acquited  shortly 
before  his  murder  by  a  judge  and  jury  in  St.  Paul 
of  a  gross  sexual  offense  said  to  have  been  com¬ 
mitted  in  Minneapolis.  The  trial  judge  plainly 
intimated  that  testimony  was  perjured. 

Arrested  with  Liggett  was  Frank  Ellis,  reputed 
author  of  the  first  sit-down  strike  in  the  U.  S.  A., 
back  in  1933,  and  a  labor  leader  equally  at  odds 
with  employers  and  the  A.  F.  of  L.  hierarchy. 
Ellis  was  charged  with  having  brought  to  the 
Minnesota  hotels  the  girls  in  whose  company 
Liggett  was  said  to  have  committed  perversion. 
Through  trial  and  appellate  courts  the  case  wound 
to  a  conclusion  a  few  days  ago  that  Ellis  was  guilty 
— convicted  in  Minneapolis  on  the  same  testimony 
that  the  St.  Paul  judge  called  perjured  when  it 
was  adduced  against  Liggett  The  evidence  is  as 
incredible  to  us  now  as  it  was  then,  but  one  of  the 
four  justices  of  the  Minnesota  Supreme  Coimt 
upheld  the  verdict  because  the  appellant  did  not 
set  forth  prejudicial  errors  in  the  trial  court’s 
record.  The  surprising  conclusion  of  the  appellate 
bench  is  that  “it  is  also  immaterial  whether  or  not 
Liggett  consununated  the  offense  for  the  purpose 
of  which  defendant  persuaded  Frances  to  enter 
the  bedroom  with  Liggett.” 

We  do  not  impute  to  Justice  Holt,  who  wrote 
the  decision,  any  sympathy  with  the  poiltical  gang 
who  framed  the  charges  to  eliminate  Liggett  and 
Ellis  from  the  scene.  The  Chief  Justice  and  two 
ether  justices  did  not  take  part  in  the  case,  one 
of  the  latter  because  he  had  been  attorney  general 
when  the  appeal  was  taken,  and  the  opinion  seems 
to  have  been  written  on  purely  legalistic  grounds 
by  a  jurist  who  regarded  it  as  just  another  law 
case.  Perhaps  that  is  all  the  latitude  permitted 
to  him  imder  Minnesota  procedure,  as  it  is  in  other 
appellate  jimisdictions.  If  so,  this  decision  and  the 
many  similars  which  have  preceded  it,  feed  a 
steady  stream  of  inflammables  to  the  public  opin¬ 
ion  which  has  long  since  ceased  to  regard  justice 
.and  law  as  synonymous. 


God  hath  not  given  ua  the  spirit  of  fear; 
but  of  power,  and  of  love,  and  of  a  aound 
mind. — II.  Timothy,  I;  7. 

IMPORTANT,  IF  TRUE 

National  advertisers  are  reported  by  the 
New  York  Times  to  be  curtailing  or 
eliminating  schedules  in  newspapers  and 
magazines  whose  rate  increases  they  regard  as 
unreasonable.  Newspapers  with  wide  differentials 
between  national  and  retail  rates  are  said  to  be 
the  particular  targets  of  this  renewed  drive  against 
increased  costs. 

While  no  names  are  mentioned,  nor  evidence 
cited,  the  bare  statements  are  important,  if  true, 
and  they  are  probably  true. 

For  many  years  the  Association  of  National 
Advertisers  has  been  campaigning  on  a  broad 
front  against  newspaper  rate  differentials.  Their 
arguments  have  seldom  been  impartial  expositions 
of  the  rate  situation,  and  more  often  than  not 
they  have  suggested  to  the  individualistic  news¬ 
paper  operator  that  advertisers  were  unduly  inter¬ 
fering  in  his  business.  The  present  move  gives 
the  publisher  no  one  to  argue  with,  but  it  is 
genuine  interference  with  his  business.  The  pub¬ 
lisher  has  the  right  to  run  his  business  as  he  seas 
fit,  to  charge  what  he  will  for  his  services,  and 
the  advertiser  is  exercising  his  equal  option  of 
buying  or  refraining  from  purchase  of  the  pub¬ 
lisher’s  stock-in-trade. 

That  both  the  publisher  and  the  advertiser  suffer 
during  one  of  these  wars  is  beside  the  point.  Hie 
advertiser  may  lose  a  much  larger  volume  of  sales 
than  the  publisher  loses  in  space  revenue,  but  the 
publisher’s  loss  is  more  acute.  The  damage  to  his 
prestige  is  greater.  The  remedy  lies,  now,  as  al¬ 
ways,  in  his  own  hands.  The  newspaper  or  maga¬ 
zine  problem  may  be  one  of  management — the  cor¬ 
rection  of  inequitable  rate  structures.  It  may  be 
one  of  selling — proof  to  the  advertiser  that  the 
rate  is  not  out  of  line  with  the  circulation  and 
market  coverage  afforded. 

We  have  always  contended  that  most  newspaper 
rates  were  too  low  for  the  service  rendered,  and, 
regardless  of  the  differential’s  justification,  retail 
rates  have  been  particularly  low.  If  newspapers 
generally  accept  this  view  and  follow  the  lead  indi¬ 
cated  at  the  recent  meeting  of  the  Inland  Daily 
Press  Association  in  the  direction  of  higher  retail 
rates,  they  will  be  on  the  road  to  solution  of  an 
ancient  problem. 

Faced  with  the  prospect  of  steadily  increasing 
costs  over  the  next  ten  years,  newspapers  have 
little  choice.  Income  must  be  increased,  without 
dependence  upon  increased  volume.  That  means 
higher  imit  rates,  not  based  on  what  the  traffic 
will  bear,  but  sufficient  to  afford  a  decent  profit 
to  the  publisher  and  an  equitable  ratio  of  sales  to 
advertising  cost  for  the  advertiser. 

Mr.  Roosevelt  has  added  a  new  dynamic 
word  to  the  American  language — “NOW!” 


THIS  SAYS  IT  ALL 

WE  quote  this  dispatch  from  New  York 
Herald  Tribune  as  the  perfect  com¬ 
mentary  on  the  dictator  rule  which  is 
shoving  Europe  daily  nearer  disaster: 

“Rome,  March  7  (UP) — The  price  of  Italian 
newspapers  will  be  increased  by  10  centimes 
(about  one-half  cent)  Thursday  to  discourage  an 
increase  in  circulation.  The  government  desires 
to  conserve  cellulose,  used  in  making  paper,  for 
military  uses.” 

Reading  rots  the  brain,  ponders  II  Duce,  who 
used  to  be  a  newspaperman  himself.  The  action 
of  nitro-cellulose  is  much  more  speedy  and 
merciful. 


A  REAL  PRESS  PERIL  ^ 

Briefs  have  been  filed  by  defendants  in  ^  « 
Federal  suit  against  the  Standard  Oil  Com,  i 
pany  of  Indiana  and  National  Petrolt^s  ' 
News  and  the  Chicago  Journal  of  Commerce  f#  ‘ 
alleged  conspiracy  to  raise  prices.  The  pnKli^ 
tions  are  involved  by  the  government  contentki  ■ 
that  their  price  averages  were  used  by  the  d(.  ^ 
fendant  oil  company  as  the  basis  of  maintainin  ! 
unduly  high  spot  market  prices  to  jobbers.  H*  ' 
oil  refiners  are  charged  with  having  made  spa  ' 
market  purchases  at  prices  above  the  market,* 
order  to  raise  the  averages  published  in  the  tra*  ' 
journals,  and  the  trade  journals  are  charged  wift 
publishing  these  allegedly  inflated  prices. 

It  is  not  contended  that  the  National  Petroleus 
News  in  any  way  distorted  its  price  publicatioi 
It  is  not  shown  how  the  paper  could  have  plimj- 
nated  any  piu-chase  price  without  distorting  th 
price  picture  and  thereby  helping  a  price  coa- 
spiracy.  In  a  word,  the  indictment  against  Warm 
C.  Platt  and  his  National  Petroleum  News  charge 
that  he  strove  to  present  a  true  and  accuralt 
report  of  the  current  trend  in  his  field. 

Neither  he  nor  any  other  publisher  can  control 
the  use  that  subscribers  may  make  of  publid* 
information.  To  make  publications  liable  fa 
others’  illegal  use  of  their  news  is  to  threaten  th 
existence  not  only  of  trade  journals,  but  of  ai 
publications  that  give  space  to  market  trends 
That  offends  common  sense,  tortures  the  law,  ani 
should  have  short  consideration  in  the  courts. 

A  PICTURE  ATROCITY 

A  COUPLE  of  pictures  printed  in  the  Wash¬ 
ington  Times  and  Washington  Daily  Nem 
last  week-end  reflected  no  glory  on  tb 
Capital’s  press  and  swelled  the  flood  which  nui 
hasten  legislation  against  invasion  of  privacy. 

The  case  was  one  which  has  been  national 
publicized — the  death  of  a  yoimg  woman  at  dt 
hands  of  a  Charlottesville  (Va.)  dentist,  possilq 
in  the  course  of  an  illegal  operation.  We  ha* 
seen  dispatches  refuting  the  latter  circumstana 
The  pictures  were  taken  at  her  funeral,  ad 
showed  (1)  her  mother  collapsing  at  the  grave  a 
the  casket  was  lowered  from  sight;  (2)  her  mothe 
being  carried  from  the  grave  in  the  arms  of  weey 
ing  relatives.  TTie  latter  picture  was  also  pul 
lished  in  other  cities. 

Both  pictures  were  to  our  mind  unjustifiei 
They  made  a  national  scene  of  a  moment  tha 
should  have  been  sacred  and  entirely  privat 
Neither  added  a  subscriber  or  a  reader  to  tk 
papers  that  printed  them.  Both  undoubtedi 
shocked  thousands  and  emphasized  the  growig 
belief  that  no  individual  is  safe  at  any  moms 
from  the  intrusion  of  the  press.  For  the  rights 
the  press  to  make  pictures  of  intrinsic  public  h- 
terest,  we  will  argue  so  long  as  breath  remains! 
us,  but  to  the  same  moment,  we  will  maintao 
that  there  are  occasions,  of  undoubted  morbid  b 
terest,  that  should  be  kept  from  the  public  ga» 
The  relatives  of  the  unfortunate  girl  bore  enou^ 
grief  and  humiliation  in  the  death  and  revelatk 
of  her  secret,  in  neither  of  which  they  had  a  ptf- 
There  is  no  news  value,  no  public  interest,  th! 
justifies  invasion  of  the  sanctuary  of  the  cemeta;. 
or  portrayal  of  their  emotional  stress  in  public. 

As  a  private  citizen,  we  should  have  felt  coo- 
plete  justification  in  wrecking  the  cameras  aO 
pimching  the  noses  of  the  men  responsible.  Asi 
newspaperman,  we  hope  the  day  is  near 
regard  for  public  decency  will  prevent  such  b 
vasions  of  sacred  privacy. 

THE  SUM  OF  LIVING 

Not  perfection  as  a  final  goal,  but  the  eve- 
enduring  process  of  perfecting,  matur 
r^ning  is  the  sum  of  living.  .  .  .  The 
man  is  the  man  who,  no  matter  how  good  he  hi 
been,  is  beginning  to  deteriorate,  to  grow  less  go 
The  good  man  is  the  man  who,  no  matter  h 
morally  imworthy  he  has  been,  is  moving  to  hi 
come  better.  Such  a  conception  makes  one  s^ 
in  judging  himself  and  humane  in  judging 
John  Dewey,  in  “Reconstruction  in  Hiilosophf 
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Humbert  TAFT,  president  and 
editor-in-chief,  Cincinnati  Timea- 
5)ir,  entertained  the  Town  and  Conn- 
M  Club  at  the  Hotel  Sinton  March  4 
a  description  of  his  recent  trip 
gbiou^  the  Mexican  central  plateau 
ds^ 

Qenchel  V.  Jenkins,  president, 
5feannah  (Ga.)  Morning  News  and 
[tening  Press,  has  been  chosen  vice- 
(jiiinnan  of  the  new  Armstrong  Jun¬ 
ior  College  Commission  set  up  vmder 
I  recent  legislative  act 
W.  Laurence  Dickey,  editor,  Kansas 
City  Journal-Post,  and  Mrs.  Dickey 
lit  the  parents  of  a  son,  William 
gjppcnn  Dickey  II,  named  after  his 
late  grandfather,  who  was  owner  and 
(ditor  of  the  Joimial-Post 
H.  Powell  Chapman,  editor.  Roan- 
ala  (Va.)  Times,  recently  addressed 
the  Roanoke  College  Economics  Club 
on  “Ike  Evolution  and  Development 
of  die  American  Newspaper.” 

J.  C.  Seacrest  publisher,  Nebraska 
Sate  Journal,  Lincoln,  is  scheduled 
to  sail  from  San  Francisco  to  New 
York  March  16.  He  has  been  spend¬ 
ing  a  vacation  with  Mrs.  Seacrest  in 
the  Southwest,  and  will  return  to 
lincoln  late  in  May  after  attending 
die  ANPA  convention. 

J.  L  Horne,  Jr.,  publisher.  Rocky 
Mount  (N.  C.)  Telegram,  has  resigned 
IS  a  member  of  the  North  Carolina 
Rural  Electrification  Authority  to  join 
the  North  Carolina  Board  of  Conser- 
lation  and  Development. 

Robert  Lathan,  editor,  Asheville 
(N.  C.)  Citizen-Times,  has  been 
named  to  the  Asheville  Chamber  of 
Commerce  board  of  directors. 

Walter  Locke,  editor,  Dayton  (O.) 
Ditly  News,  is  making  an  auto  tour 
of  the  South,  with  Miami,  Fla.,  as  his 
uhimate  destination.  En  route  he  is 
writing  a  daily  column  on  his  obser¬ 
vations  under  the  title  “Realm  of  the 
Road.” 

R.  E.  Delaplaine,  publisher,  Freder- 
kk  (Md.)  Post,  was  guest  of  honor 
at  a  diimer,  Feb.  27,  in  honor  of  his 
return  from  a  trip  to  Mexico  and 
Cuba.  Mementos  of  Mexican  earth¬ 
enware  from  Pueblo  were  distributed 
following  a  short  talk.  Mr.  Delaplaine 
was  accompanied  on  his  trip  by  Mrs. 
Delaplaine. 

John  C.  Chappie,  editor,  Ashland 
(Wts.)  Daily  Press,  and  Mrs.  Chappie 
are  spending  a  10-day  visit  in  San 
Antonio.  He  is  writing  his  colunm, 
vbidi  is  somewhat  in  the  style  of  the 
late  Will  Rogers,  from  San  Antonio 
about  that  city. 

Reed  McCarty,  editor  and  publisher, 
Descillc  (Pa.)  Morning  News,  was 
elected  a  director  of  the  Danville 
Community  Chest  at  the  annual  meet¬ 
ing  of  the  executive  committee  held 
recently. 

E.  L  Sparks,  publisher,  Hannibal 
(Mo.)  Courier-Post,  mark^  the  25th 
anniversary  Feb.  24  with  the  news¬ 
paper.  Employes  of  the  Courier-Post 
honored  him  with  a  surprise  banquet 
Feb.  23. 

In  the  Business  Office 


Ttvo  Sons  Assist  Frank  H.  Just 

On  Waukegan  ( III. )  News-Sun 


Fwank  H.  Jon 


w. 


Like  many  other  mid-western 
cities,  Waukegan,  IIL,  formerly  a 
hot  bed  of  newspaper  rivalry,  is  to¬ 
day  served  by 
one  daily  news¬ 
paper — the  Wou- 
kegan  News- 
Sun.  At  its  head 
is  Frank  H.  Just, 
editor  and  pub- 
lisher,  who  is 
ably  assisted  by 
two  sons,  F. 
Ward  Just,  busi- 
n  e  s  s  manager, 
and  William  L. 
Just,  advertising 
director. 

The  owner, 
Frank  Just,  made  his  initial  appear¬ 
ance  in  Waukegan  as  an  editor  in 
1906  when  he  bought  the  Daily  Sun 
to  operate  as  a  companion  paper  with 
his  Libertyville  (Ill.)  Independent,  a 
weekly.  Born  in  Rockford,  Ill.,  the 
son  of  a  harness  maker,  Frank  Just 
went  to  Waukegan  with  his  parents 
when  a  small  boy.  He  entered  the 
printer’s  trade  at  the  age  of  14,  work¬ 
ing  as  a  “devil”  on  the  old  Waukegan 
Gazette  and  later  on  the  old  Chicago 
Inter-Ocean. 

In  1892  he  went  to  Harvey,  Ill.,  and 
bought  the  weekly  Headlight,  which 
he  changed  to  the  Daily  Tribune.  In 
1895  he  acquired  the  Libertyville  In¬ 
dependent  which  he  operated  for  10 
years,  then  purchased  the  Waukegan 
Daily  Sun.  He  published  both  papers 
until  1911  when  he  retired. 

He  returned  to  the  publishing  field 
in  1915  piurchasing  the  Libertyville 
Register.  In  1921  he  purchased  the 


equipment  of  the  defunct  Kenosha 
(Wis.)  Herald  and  moved  it  to  Wau¬ 
kegan  and  started  the  Daily  News. 


F.  WaBO  JUiT 


William  L.  Just 


In  1930  he  acquired  the  opposition 
paper  and  consolidated  them  as  the 
Waukegan  News-Sun. 

During  the  second  phase  of  his 
newspaper  experience  in  Waukegan, 
Mr.  Just  was  actively  assisted  by  his 
two  sons.  F.  Ward  Just  entered  the 
business  as  a  reporter  on  the  News  in 
1923.  Five  years  later  he  went  to 
Libertyville  to  take  charge  of  the 
Lake  County  Register  as  managing 
editor.  He  returned  to  the  News-Sun 
in  1930  as  business  manager,  secretary 
and  treasurer.  He  has  continued  in 
that  capacity  ever  since.  At  present 
he  is  Illinois  vice-president  of  the 
Inland  Daily  F*ress  Association. 

William  L.  Just,  vice-president  of 
the  firm,  joined  the  organization  in 
1928  as  advertising  director.  He  was 
previously  with  the  Lincoln  Motor 
Car  Company,  Chicago,  where  he  had 
been  in  active  saleswork  since  1924. 


Clay  Smith,  newly-appointed  city 
circulation  manager,  Omaha  Bee- 
News,  was  formally  welcomed  by  a 
banquet  attended  by  525  carrier  boys 
and  officials  of  the  paper. 

A.  Roy  Allen,  business  manager, 
Camden  (Ark.)  News,  is  chairman 
of  a  committee  appointed  by  the 
Lions  Clubs  of  Arkansas  to  arrange 
a  state  exhibit  at  the  organization’s 
international  convention  in  Chicago. 

R.  E.  Lent,  Jr.,  son  of  R.  E.  Lent, 
business  manager,  Jersey  City  (N.  J.) 
Jersey  Journal,  has  been  named  as¬ 
sociate  managing  editor  of  the  Hill 
News,  student  newspaper  of  the  Hill 
School,  Pottstown,  Pa. 

W.  J.  Murphy,  formerly  with  Fox 
West  Coast  theaters,  MGM,  and  War¬ 


ner  Brothers  studios,  has  joined  Los 
Angeles  Examiner  display  staff. 

C.  A.  Mullin,  formerly  with  the 
Boston  Herald  Traveler  and  the  New 
York  Herald  Tribune  has  joined  the 
Dayton  (O.)  Journal  and  Herald  ad¬ 
vertising  department. 

In  the  Editorial  Rooms 


Basil  t.  Walters,  .managing 

editor,  Des  Moines  (la.)  Register 
and  Tribune,  is  on  vacation  with  his 
family  in  'Texas.  Walter  Graham, 
Sunday  news  editor,  has  just  returned 
from  a  Florida  vacation. 

Roland  Wood,  formerly  editor  of 
the  New  York  Sunday  Times’  “Re- 
(Continued  on  next  page) 


K.  NOTTINGHAM,  business 
manager,  Cincinnati  Enquirer, 
k  recuperating  from  a  recent  opera- 
^  at  the  Mayo  brothers  hospital  at 
"Ochester,  Minn. 

,  J-  M.  Blalock,  circulation  manager, 
“Partanburg  (S.  C.)  Herald- Journal, 
®*»  been  named  to  the  Kennedy  Free 
“brary  board,  which  has  as  a  new 
g°iect  a  movement  to  add  traveling 
■••ries  to  the  present  system. 

W.  Randall  Harris,  business  man- 
•Wr,  Asheville  (N.  C.)  Citizen-Times, 
ba*  been  named  to  the  school  board. 


A.  liisi  at  Btesv  Mteadern 

for  your  newspaper  is  waiting  for  your  circulation 
department  at  city  hall.  It’s  the  list  of  licensed  dog 
owners  who  are  not  already  regular  readers. 

We  have  a .  solicitation  and  promotion  scheme 
which  has  heen  used  in  several  cities  successfully. 

It  is  in  connection  with  publication  of  Albert 
Payson  Terhune’s  new  daily  feature, 

“CALLING  ALL  DOGS” 


McNaught  Synflicate,  Inc. 

Greenwich,  Conn. 


93  cities  in  the  United  States  have 
populations  of  over  100,000. 

2  months  ago  A1  Capp's  comic 
LFL  ABNER  was  appearing  in 
all  but  18  of  them. 

1  month  ago  it  was  appearing  in 
aU  but  15. 

2  weeks  ago  it  was  appearing  in 
all  but  12. 

This  week  it  appears  in  all  but 

11. 

It  is  meeting,  overcoming  rapidly 
the  strongest  competition. 

I 

LVl  Abner — 

I 

— moreover,  holds  the  popular¬ 
ity  it  wins.  226  newspapers  have 
subscribed  to  it  since  it  first  was 
released  30  months  ago.  No  sub¬ 
scriber  has  ever  canceled  it. 

Li’l  Abner  appears  both  in  a 
daily  strip  and  Sunday  color 
page.  Write  to  us  today  for 
samples  and  terms. 

FEATURE 

SYNDICATE 

i  220  EAST  42nd  STREET 

I  NEW  YORK  CITY 
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(Continued  from  page  25) 


view  of  the  Week,”  has  been  ap¬ 
pointed  news  editor  of  the  Chicago 
Times  to  succeed  John  Denson,  re¬ 
signed,  it  was  announced  this  week 
by  Louis  Ruppel,  Times  managing 
editor. 


Julian  I.  Krawcheck,  state  news 
editor,  Charlotte  (N.  C.)  Observer, 
has  resigned  to  join  the  news  staff  of 
the  Cleveland  News.  Hayti  Thompson 
of  the  copy  desk  succeeds  him. 

George  Holland,  author  of  Boston 
Evening  American’s  column  “Boston 
After  Dark,”  is  in  St.  Elizabeth’s  Hos¬ 
pital  with  a  fractured  leg. 


Folks  Worth  Knowing 


r 


beauty  contest  were  to  be  held  it 
is  a  certainty  that  a  stack  of  substan- 
_  tial  banknotes 


J.  L.  Maloney,  Chicago  Tribune  city 
editor,  and  Carey  Orr,  cartoonist,  re¬ 
cently  completed  20  years  with  the 
Tribune. 

C.  E.  Goode  has  transferred  from 
the  advertising  department  back  to 
his  former  position  as  assistant  city 
editor  of  the  San  Antonio  Express. 

Nelson  R.  Hong,  sports  editor,  Ta¬ 
coma  (Wash.)  News  Tribune,  has  been 
elected  secretary  of  the  newly  organ¬ 
ized  Western  International  Baseball 
League,  a  six-club  Class  C  circuit, 
which  will  start  play  the  latter  part 
of  April.  The  league  will  include 
teams  from  Tacoma,  Spokane,  Yakima 
and  Wenatchee  in  Washington;  Lew¬ 
iston,  Idaho  and  Vancouver,  B.  C. 


Loy  W.  Duddlesten,  real  estate  edi¬ 
tor,  Houston  (Tex.)  Post,  has  resigned 
to  become  secretary  of  the  Houston 
chapter  of  the  Associated  General 
Contractors  of  America.  Charles 
Evans  succeeds  him. 


EDITOR  &  PUBLISHER 


Including 

Tht  Journaiitt,  merged  1907;  N evufaperdom, 
merged  1925;  The  Fourth  Estate,  merg^  1927. 


John  J.  Slocum,  Samuel  Lubell  and 
Austin  Gilmour  have  joined  the 
Richmond  (Va.)  Times-Dispatch  re- 
portorial  staff.  Lubell  came  from  the 
Washington  Post. 

Cy  Peel  has  been  named  automo¬ 
bile  editor  of  the  Los  Angeles  Daily 
News. 

Leo  Streeter  has  transferred  from 
the  Los  Angeles  Times  to  the  Los  An¬ 
geles  Examiner  staff,  where  he  is 
photo  editor. 

Gerard  Ouellet,  representative  of 
L’ Action  Catholique,  Quebec,  has  been 
elected  president  of  the  Quebec  Leg¬ 
islative  Press  Gallery.  Damase  Pot- 
vin,  of  La  Presse,  was  re-elected  sec¬ 
retary-treasurer.  Mr.  Potvin  received 


Ann  Marstens 


would  be  placed 
on  Ann  Marsters, 
columnist  and 
feature  writer 
for  the  Boston 
Evening  Ameri¬ 
can,  and  prob¬ 
ably  the  city’s 
best  known  girl 
scribe. 

Sveltish,  blue¬ 
eyed,  blonde 
haired,  and 
smartley  dressed. 
Miss  Marsters 
column  entitled 


The 

Comical-est 

COMICS 


the  cowatuUUons  of  his  confreres 
“  on  having  held  this  office  for  14  con- 


luiM  Wright  Brown,  PrMid«nt  and  Bdttnr. 
«  Wri 


mm  nrnki 
eWtrn  B.  Qroomcn,  Treamirar 
Arthur  T.  Rohb.  Dirartar 
Chan.  T.  Stuart,  Direetor 


Gcntral  Office*; 

SeTiatenth  Floor  OM  Time*  BaUding 
ttnd  Street  and  Broadway,  New  York  City,  N.  Y. 
Teterhetm. 

BRyant»80S2.  3053,  3054.  3055  and  3056 
The  oideet  PuhlUera'  and  Adyertimn'  Journal 
in  America 

Bmy  Soturias  Since  1SS4 _ 


Arthur  T.  Robb,  Exeeutite  Editor;  Warren  U  Barnett, 
Maaefta*  Editor;  Bice  Clemow,  Newt  Editor; 
Hobart  R  Mann,  Arnoneh  Editor;  Robert  D.  Brown, 
John  J.  Ckwghar. 


Chari**  B.  Qroomes,  General  l/anater;  Jamei  Wilsht 
Brown,  Jr..  Buttnett  ftanoeer;  Charlei  T.  Stuart.  Adiur- 
liaia*  Monoocr;  George  H.  Strata,  CireulaiMn  Monattr- 
WUHam  M.  Wilwn,  Uoieagtr  Ftmohtt  Etekante  and 

Clattiftd  Adeertioini. _ _ _ 

Waehlagton,  D.  C  Conmiiondeat;  6en*ral  tVem  Aeme., 
Jaine*  J.  Buti«r  and  George  R.  Manninc.  Jr.,  1223 
Natitaal  Prttt  Club  Bids.,  Phone  MetroroHtan  1080. 
Chicago  Correepoadeot;  GeoriR  A.  Brandenburg  021 
London  Guaruntee  and  Aceidsmt  Boildina,  360  North 
Muhisnn  Aw.,  Telephoae  Dearborn  6771. 

Paette  ('oaetTenreMiitelhren:  Editoritl:  CampInU  ^at- 
ma,  2tS2  Dtrhs  Street.  Berkrier,  Cain  Telephoae:  Thorn- 
wall  5557;  Ken  Taylor,  1215  North  Hobart  Boul.,  loi 
Angrlaa,  Ttlephnae,  Hempetead  5722.  AdtorHeins; 
Fengir-HaU  Co..  Ltd..  San  Francitoo,  235  Montsooren 
Streat.  Telephone  Garfield  6740,  laa  Angelen,  1151  8. 
headway,  Teinhonp,  Pmepert  3471;  Seattle,  1004 

Second  Atcau^Telerbone  Seneea  4480. _ 

London  OSIm;  e/o  The  Carton  Magailne.  Grand  Build- 
lag,  Trafalgar  Sq^  W.  C.  2.  Allan  Debfooa,  Manager: 
IM*.  France  Offira:  76  me  da  Petik  Chamjtt.  Manager. 
Sydney  R.  Clarke;  Correepondent;  G.  Inacelaan.  114 
Ateau*  dot  Ckampn-Elttett  Japan  Correarondent; 
Han*  R.  Johan*en.  e'o  The  Japu  Review,  Yoaobam*; 
China  Repreatntative,  Jamea  Sben,  the  Centre  Newt 
Agenay,  Hung  Wu  Road,  Nank^  China. 
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secutive  years  and  for  having  attended 
the  sessions  for  26  years. 

Joseph  Shinn,  of  the  Atlantic  City 
(N.  J.)  Press,  was  elected  president 
of  the  Press  Club  of  Atlantic  City  at 
its  annual  dinner  March  6,  succeeding 
Carl  M.  Voelker,  also  of  the  Press 
staff. 

Noel  C.  Cobb  and  Van  Wie  Ingham, 
of  the  New  Brunswick  (N.  J.)  Home 
News  and  Sunday  Times  staff,  have 
purchased  the  controlling  interest  in 
the  Denville  (N.  J.)  Herald,  a  weekly. 

Harry  Godfrey  has  been  named 
night  editor  of  the  Visalia  (Cal.) 
Times-Delta.  Douglas  Harkness,  for¬ 
merly  United  Press  bureau  manager 
at  Spokane,  Wash.,  has  joined  the  day 
staff. 

Tom  Brawner,  courthouse  reporter, 
Beaumont  (Tex.)  Enterprise,  was 
chosen  president  of  Beaumont  Press 
Club  Metrch  5  at  the  annual  election. 

Bernhard  Ragner,  former  managing 
editor,  Chicago  Tribune,  European 
Edition,  was  named  a  knight  of  the 
Legion  of  Honor,  Feb.  18,  and  the 
diploma  and  cross,  attesting  this  dis¬ 
tinction,  were  presented  to  him  a  few 
days  later  during  the  course  of  an 
informal  ceremony  in  Paris,  France. 

Chester  L.  Shaw,  of  the  New  York 
Times  telegraph  and  cable  desk,  has 
resigned  to  join  the  Literary  Digest, 
to  take  charge  of  copy  and  make-up. 

Albert  E.  Stees,  formerly  of  the 
United  Press  bureau  in  Philadelphia, 
has  joined  the  Norristown  (Pa.) 
Times-Herald.  He  will  cover  the 
Montgomery  County  court  house. 

William  Blitman,  reporter,  has  been 
placed  in  charge  of  the  Philadelphia 
Evening  Ledger  night  city  desk,  re¬ 
lieving  Bob  Herstam,  who  took  over 
the  day  picture  editor’s  desk.  Ken¬ 
neth  Endres,  day  picture  man,  is  now 
on  rewrite.  Leonard  Sherwood  is  a 
recent  addition  to  the  staff. 

William  O.  Grover,  reporter,  Phila¬ 
delphia  Inquirer,  has  been  advanced 
to  the  night  city  desk. 

Peter  J.  Whelihan,  of  the  Washing¬ 
ton  Herald,  and  John  S.  Gillen,  of  the 
Sunbury  (Pa.)  Item,  and  Dorothy 
Love,  reporter,  Philadelphia  Daily 
News,  recently  joined  the  Philadelphia 
Inquirer  staff. 

Phil  Kinsl^r,  Chicago  Tribune  re¬ 
porter,  was  recently  elected  to  die  Na¬ 
tional  Association  of  Science  Writers. 


turns  out  a  daily 
“Girl  About  Town.”  The  column  con¬ 
tains  human  interest  yams,  squibs, 
and  occasionally  some  amusing  poetry 
bearing  the  signature  of  another,  but 
which  Miss  Marsters  hesitatingly  ad¬ 
mits  is  her  own. 

In  addition  to  her  column  Miss 
Marsters  writes  a  good  many  features 
stories,  mostly  interviews  with  promi¬ 
nent  personages,  ranging  from  Har¬ 
vard  professors  to  Fred  Astaire. 

Having  a  natural  interest  in  human 
nature.  Miss  Marsters  prefers  inter¬ 
viewing  to  other  forms  of  reportorial 
work.  She  never  has  any  difficulty 
getting  her  material  as  “men  like  to 
talk  about  themselves  because  they 
are  naturally  egotistical.” 

Bom  in  Boston  in  1913,  Miss  Mars¬ 
ters  started  writing  when  in  her  ’teens, 
first  poetry,  selling  a  column  called 
“So  "They  Say”  to  the  old  Erie  (Pa.) 
Morning  Telegram.  Seeking  greater 
fields,  she  tossed  off  a  number  of  short 
stories  and  articles  and  presented 
them  to  the  editor  of  the  American. 
She  got  the  job.  One  of  her  first  as¬ 
signments  was  to  attend  a  ball  game 
and  write  a  story  on  the  human  in¬ 
terest  angles.  From  that  type  of  writ¬ 
ing  she  graduated  into  her  present 
capacity  and  in  three  short  years  has 
firmly  established  herself  as  a  news¬ 
paperwoman,  columnist,  and  featime 
writer. 


When  Bill  Holman  pau  pen  to  papa, 
rules  go  out  the  window,  inhibition*  p 
over  the  dam,  imagination  gets  stretekd 
to  the  busting  point--and  magnificn 
madness  takes  command.  In  his  two  b 
imitable  creations — SMOKEY  STOVEl 
the  Wild,  Wild  Fireman  and  SPOOKi, 
the  Dizzy  Kitty  Whose  Tail  Stick*  Oi 
Like  a  Sore  Thumb— things  never  tea 
outside  of  nightmares  take  place  befoit 
your  very  eyes  and  your  smiler  geU  tk 
workout  of  Its  lifetime. 


Special  Editions 


Chicago  herald  and  exam¬ 
iner,  March  4,  a  56-page  “Char¬ 
ter  Jubilee”  special  edition,  marking 
Chicago’s  100th  anniversary  as  a  city. 

New  Orleans  (La.)  Times-Picayune, 

March  7,  New  Orleans  Spring  Fiesta, 

24  tabloid  pages,  front  page  in  green 
and  black. 

Los  Angeles  Times,  Feb.  28,  Spring  I  P*'**’®'** 
Planting  Action,  24  page  tabloid,  Feb  , 

28.  I 

Lawrence  (Mass.)  Telegram,  90th  | 
Anniversary  of  the  City  of  Lawrence, : 

16  pages,  recently. 

Nashville  (Tenn.)  Banner,  Feb.  28,  j 
“50  Years  of  Progress”  edition,  16 1 
tabloid  pages. 

Raleigh  (N.  C.)  News  &  Observer, 

March  1,  Second  Annual  Agricul¬ 
tural  Eklition,  32  tabloid  pages. 

Birmingham  (Ala.)  News,  Feb.  28, 
announcing  “Pizitz  $100,000  Day,”  20 
tabloid  pages,  front  and  back  in  three 
colors. 

Rockford  (Ill.)  Register- Republic 
and  Morning  Star  recently  published 
two  special  editions  in  one  week.  A 
32-page  tabloid  size,  appeared  March 
6  and  7  as  a  Better  Homes  Section. 

The  front  and  back  pages  were  in 
color.  The  second  an  eight -page 
Spring  Fashion  Section,  standard  size, 
with  the  front  page  in  color. 

Oakland  (Cal.)  Tribune,  Feb.  26, 

Market  Section,  24  pages.  Color  used 
on  first  and  last  pages. 


Treat  your  readers  to  these  two  S» 
day  color  comics.  They're  the  gaggirt 
raggiest,  dizziest,  daffiest  and  altogelk 
comicalest  comic  characters  that  ewr 
popped  out  of  the  mind  of  man.  If  jts 
comic  section  could  use  a  bit  of  a  Sprig 
tonic,  just  call  on  old  Doc  Holmaa  ad 
the  Master  of  Exaggeration  will  tow  6 
gether  a  Cirrus  of  Side-Splitting  Ds 
mentia  that’s  guaranteed  to  tramfen 
the  most  confirmed  sobersides  into 
pretty  fair  imitation  of  a  langhig 
hyena.  Holman  also  draws  a  daily  2-«- 
3-column  comic  panel  that’s  all  Holaia 
and  a  yard  (of  laughs)  wide. 


Phone,  write  or  wire  for  proof*  *d 


CHICAGO  TRIBUNE  - 
NEW  YORK  NEWS 
SYNDICATE.  INC. 

ARTHUR  W.  CRAWFORC' 

General  .5Aonoger 

News  3ldg.,  220  East 
NEW  YORK 
MUrray  Hill  2  125“^ 
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Dollar  Factories 
In  Pennsylvania 


There’s  no  doubt  about  it — the  depression  is  over  in 
Pennsylvania. 

Pennsylvania  Steel  mills,  coal  mines,  oil  refineries,  textile 
mills,  etc.,  are  working  24  hours — 3  shifts  a  day  manufac¬ 
turing  over  $1,000,000,000  in  WAGES  to  be  spent  by 
2,500,000  families  for  clothing,  foods,  drugs,  furniture, 
automobiles,  etc. 


With  a  dollar  volume  of  retail  sales  up  to  the  highest  level 
since  1929,  Pennsylvania  is  a  quantity  as  well  as  quality 
market  for  national  advertisers. 

Trade  your  products  for  dollars  from  the  nation’s  second 
largest  market. 


These  daily  newspapers  offer  the  advertiser  a  concentrated  coverage  of  their  respective 
markets.  Write  them  or  their  representatives  for  complete  marketing  information. 


Jeannette  News-Dispatch  (e) 
Lansdale  North  Penn  Reporter  (e) 
Lansford  Evening  Record  (e) 
Lebanon  News-Times  (e) 

Lehighton  Leader  (e) 

Lock  Haven  Express  (e) 

Mount  Carmel  Item  (e) 

New  Kensington  Dispatch  (e) 
Norristown  Times-Herald  (e) 


Pottsville  Republican-SchuykiU 
Reporter  (me) 

Punxsutawney  Spirit  (e) 

Ridgway  Record  (e) 

Tarentum  Valley  News  (e) 

Towanda  Daily  Review  (m) 
Washington  Observer  &  Reporter  (me) 
Waynesboro  Record-Herald  (e) 
Wilkes-Barre  Times-Leader  (e) 
WiUiamsport  Gazette-Bulletin  (m) 
Williamsport  Sun  (e) 


Beaver  Falls  News-Tribune  (e) 
Butler  Eagle  (e) 

Chambersburg  Public  Opinion  (e) 
Chester  Times  (e) 

Clearfield  Progress  (e) 

Coatesville  Record  (e) 

Donora  Herald-American  (e) 
Greensburg  Review-Tribune  (me) 
Hazleton  Plain  Speaker  (e) 
Hazleton  Standard-Sentinel  (m) 
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Skoti  1" aktt± 


He  rolled  out  of  the  way  himself, 
but  the  bowling  ball  scored  a  perfect 
strike  on  his  camera. 


have  gone  to 
House  plans!” 


lunch  to  draw  Doll 


INNER  CIRCLE  DINNER 


Cari 


CALIFORNIA  publisher’s  son  has 


found  his  pride  in  the  merits  of 
his  himting  dog  justified,  but  only  at 
an  excessive  cost.  Ignoring  the  fact 
that  the  duck  season  had  ended  in  his 
desire  to  test  anew  the  prowess  of  his 


GAME  WAAOCm 


dog  and  in  his  eagnemess  to  use  a 
new  $175  gun,  the  young  man  went 
hunting. 

One  duck  had  fallen  before  the  ac¬ 
curacy  of  the  new  weapon  when  he 
saw  a  game  warden  approaching.  He 
threw  the  duck  into  the  bushes  and 
tried  to  look  nonchalant.  True  to 


i  horror  of  the  society  editor’s  life. 
It  never  fails  to  happen  to  persons 
devoid  of  a  sense  of  humor  who  im¬ 
mediately  think  it  was  done  as  a  per¬ 
sonal  insult 

For  instance,  during  a  recent  opera 
season  one  of  Atlanta’s  leading  social 
lights,  according  to  the  press,  was 
‘‘charmingly  gowned  in  black  velvet 
trimmed  in  lice.”  Then  there  was  the 
most  sought  after  debutante  of  the 
season  in  “an  old  blue  lace  made  over” 
while  a  matron,  noted  for  her  exqui¬ 
site  taste  in  dress  appeared  one  eve¬ 
ning  “in  a  vile  green  satin.” 

The  new  naval  commander  in  the 
city,  according  to  the  society  sections, 
“was  a  prominent  figure  in  navel  af¬ 
fairs  where  he  is  actively  engaged  at 
the  present.”  The  girl  to  whom  the 
gods  had  given  everything  but  looks 
and  popularity  announced  her  engage- 


New  York  Newspapermen  Sadrhi 
Official*  at  Annual  Stunt  Part; 

The  Inner  Circle,  New  York 
paper  club,  took  local  and  natS 
political  figures  gently  over  sa^  * 
coals  in  Gridiom  club  fa^ion  S 
week  at  its  annual  stunt  dinner  al^  fcas  “ 
Hotel  Waldorf-Astoria. 

Entitled  “Down  in  the  Dumns*  „  i 

f  n  n  n  •  u  "T®  ^  allusion  to  the  fact  that  the  wL?  L 

of  R.  D  B  appears  m  his  characterisUc  pair  of  1939  is  being  built  on  M  | 
reply  to  lus  friend:  *  I  QN 


Fred  bone,  of  London,  who  used 
to  be  associated  with  the  Daily 
Express  under  the  editorship  of  Ralph 
D.  Blumenfeld,  was  moved  by  the  re¬ 
cent  discussion  of  the  origin  of  “30” 
on  the  last  page  of  Editor  &  Pub¬ 
lisher  to  seek  the  opinion  of  his  old 
chief,  now  convalescing  at  Nice,  on 
the  Riviera.  The  impending  recovery 


HAND 


■  ■  r  ‘m.  T4  dumps  in  Flushing  Meado^  Z 
I  don’t  know  the  origin  of  30.’  It 


means  ‘good  night,’  just  as  ‘73’  means 
‘regards,’  and  “66’  means  ‘go  to  hell.’ 
So  ‘66’  to  you!” 


Edito*  &  Publishes  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 


Harvard  President  Asks 


Iravesty  was  set  on  the  midway  when 
“Sandow”  Roosevelt,  “Magician”  Ldi. 
man,  “Gypsy  Rose  Lee  Guardia”  aai 
numerous  other  political  strongmei 
exhibited  their  amazing  accompli^, 
ments  in  a  true  carnival  manner. 

In  attendance  were  approxinateh 
1,200  public  officials,  politicians 
other  prominent  guests.  They  hj. 
eluded  Governor  Lehman,  Mayor  U.  1 
Guardia,  James  A.  Farley,  Spni|t,]| 


Cooperation  With  Press  Robert  F.  La  Follette,  Governor  Phai| 

ment  but  neverthele^  the  paper  said  to^iTeStoThr^ornTryXoS^^  Troyanowsky.  the  RiSim 
she  was  a  lonely  bride-elect.  Sequent  accoi^ts  of  Governor  Alfred  I  ] 

their  “trusteeship”  of  scholarship  and  _ 

science  by  “accurate  and  interesting 

statements  of  what  they  are  accom-  PROMOTION  GROUP  ELECTS 
plishing,”  President  James  B.  Conant,  ^  Elsa  Lang,  promotion  manager  of  1 


During  a  long  and  sensational 
trial  growing  out  of  the  closing 

.  .of  a  bank  in  North  Carolina  one  of  —  - ^ -  a 

trainmg,  the  _  S^retrieved^  the^^duck  principal  witnesses,  who  also  was  of  Harvard  University,  advised  March  the  New  York  Herald  Tribune,  wai 

^  co-defendant,  irritated  and  per-  5  in  his  annual  report  to  the  Board  elected  chairm^  of  the  New  York 
plexed  state’s  attorneys  by  answering  —  . 

many  pointed  questions  with  the  same 
reply,  “I  don’t  remember.” 

One  of  the  reporters,  returning  from 
the  trial,  was  instructed  by  his  city 


as  the  warden  arrived  and  laid  the 
bird  at  his  master’s  feet.  The  court 
confiscated  the  gim  and  assessed  a 
fine  of  $25. 


of  Overseers.  Promotion  and  Research  Managen 

“If  knowledge  is  to  be  advanced  in  Group  at  its  regular  monthly  meetng 


T7MPLOYES  of  the  Pontiac  (Mich.) 


News,  shoppers  weekly,  March  5  editor  to  *'Knock  me  out  a  hot  lead 


were  congratulating  themselves  upon 
the  quick  success  of  a  campaign  which 
started  editorially  the  previous  day 
relative  to  traffic  conditions.  The  edi¬ 
torial  stated  in  part: 

“Perhaps  a  few  tickets  for  double- 
parking,  over-time  parking  and  illegal 
turns  may  eliminate,  to  a  great  de¬ 
infractions.”  The 


on  what  the  main  witness  said.” 

“By  the  way,”  queried  the  C.  E., 
“what  did  he  say?” 

“  ‘I  don’t  remember,’  ”  the  reporter 
answered,  not  looking  up  from  his 
typewriter. 

“You  don’t  what?”  stormed  the  C.  E. 
“Didn’t  you  take  any  notes?” 

“Yeah,”  the  scribe  replied,  “I  took 
notes,  but  that’s  all  they  could  make 


gree,  those  infractions.”  The  next 

afternoon  five  employes  of  the  paper  _ _ _  _ _ _ 

paid  tickets  for  parking  in  excess  of  him  5ay — ‘i  don’t  remember, 
half  an  hour. 

“We  must  have  action  at  any  cost,” 

Publisher  Ben  Ronan  was  quoted  as 
saying. 


The  fellow  who  didn’t  turn  in  any 
copy  on  the  meeting  of  the 
Ladies’  Missionary  Society  because 
the  church  burned  down  had  nothing 
on  the  space  writer  for  the  North 


Shore  Journal,  New  York. 

Haynes  Trebor,  editor,  phoned  him 
saying  he  had  just  receiv^  a  tip  that 
a  crowd  was  milling  in  front  of  a 
school  whose  opening  had  been  de¬ 
layed  for  several  months. 

“The  crowd  may  be  there  to  wit¬ 
ness  the  opening  of  the  school,”  sug¬ 
gested  the  editor.  “You  better  nm 
out  and  look  around.” 

The  space  writer  phoned  back. 

“No,”  he  said,  “there’s  no  story.  The 
school  isn’t  going  to  be  opened.” 

“Then  what’s  the  crowd  there  for,” 
questioned  the  editor. 

“Oh,  that,”  he  replied,  “the  mothers 
have  gone  on  strike  against  the  de¬ 
layed  opening.  The  say  they’re  not 
going  to  let  their  children  go  to  school 
until  this  new  one  is  opened.” 


Managing  and  city  editors  of  the 
three  Atlanta  papers  have  come 
in  for  a  good  bit  of  razzing  recently, 
and  all  because  of  a  Doll  House. 

It  was  Colleen  Moore’s  famous  toy 
and  it  has  been  on  exhibition  at  a  local 
department  store.  Because  of  existing 
rules  banning  commercial  reference  in 
news  stories,  there  have  been  quick 
and  frequent  meetings  held  between 
the  editors.  The  store  wanted  pub¬ 
licity.  The  sponsors  wanted  publicity. 
Colleen  Moore  wanted  publicity. 

There  were  Doll  House  conferences 
intermingled  with  Supreme  Court  dis¬ 
patches,  new  leads  on  this  and  that 
and  the  general  run  of  news.  But 
what  capped  the  climax  was  when  a 
visiting  business  leader  came  to  town, 
and  unaware  of  the  important  (?) 
subject  being  discussed  tried  in  vain 
to  get  in  touch  with  the  managing  and 
city  editors  of  one  paper. 

“So  they  are  both  out,  are  they?” 
he  grumbled. 

“Oh,  yes,”  answered  the  pretty  sec¬ 
retary,  “they,  with  the  other  editors. 


a  democracy  the  leaders  of  opinion 
and  the  intelligent  voters  must  be 
kept  in  touch  with  what  scholarship 
and  research  really  signify,”  Dr. 
Conant  said.  “In  a  sense  this  is  an 
aspect  of  adult  education;  viewed 
from  another  angle  it  is  but  the  ren¬ 
dering  of  accoimt  to  the  country  at 
large  of  the  trusteeship  of  those  who 
man  our  universities.” 

The  fact  that  the  general  public  was 
concerned  to  follow  day  by  day  the 
Harvard  Tercentenary  Conference  of 
Arts  and  Sciences  illustrates  the  im¬ 
portance  of  presenting  progress  re¬ 
ports  from  the  learned  world  from 
time  to  time.  Dr.  Conant  pointed  out. 
“It  is  encouraging  that  the  leading 
newspapers  now  have  developed  staffs 
capable  of  understanding  and  inter¬ 
preting  the  work  of  the  scholar  and 
scientist,”  he  says. 

“Although  the  papers  presented  at 
the  Tercentenary  Conference  were  but 
little  concerned  with  the  direct  ap¬ 
plication  of  knowledge,  they  neverthe¬ 
less  were  reported  at  great  length  in 
the  daily  press.  The  accounts  thus 
published  were  admirable. 

“All  friends  of  learning  rejoiced  in 
the  widespread  interest  aroused  by 
this  Conference  of  Arts  and  Sciences. 
Here  was  conclusive  evidence,  if  any 
were  needed,  that  this  country  prizes 
the  triumphs  of  the  mind  for  their 
own  sake,  as  well  as  for  their  utility.” 


March  3.  Kenneth  Mason,  promoto 
manager  of  the  New  York  Sun,  vm 
named  secretary. 


Bi*  Cl 


Th*y  Handed  the  SttTM 
Foreman  a  Raise 


■y^y^HEN  Nate  Cutler,  sports  photog¬ 


rapher  for  Omaha  Bee-News, 
recently  was  ordered  to  take  some  ac¬ 
tion  pictures  of  women  bowlers  he 
decided  to  strive  for  more  realism. 

Accordingly  he  stationed  himself 
half-way  down  an  alley,  hooked  up 
his  spe^  flash  equipment  and  em¬ 
ployed  a  pin  boy  to  kick  the  ball  off 
the  alley  as  it  rolled  toward  him. 

Then  Cutler  sprawled  out  full  length 
and  signaled  ffie  bowler  to  let  go. 
She  did.  The  ball  rumbled  alarm¬ 
ingly  fast  toward  Cutler,  the  pin  boy 
took  a  desperate  kick,  and  missed, 
and  Cutler  was  trapped. 


1  E  R  NATIONAL 

SERVICE 

Sydney  R.  Clarke 


76,  Roe  de*  Petita-Chasapi 
Pari*,  France 


T«Urh«Mt  Ob«c«  6*  ST 
CakU  AMmmi  RlMMalto,  PMfa 


Travel  Experts 


New  Tork  BeprMMtatlT*: 


A.  T.  B«Ml*r*oa  Ooaiiaar,  lac. 

U1  ruu  Atmuc  MewTark.  H.  T. 

VADdarkUt  S-4TaO 


1/  you  need 
circulation 


men — 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  poets  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  yon 
with  men  of  capacity  and 
ability. 


Address:  Clarence  B.  Eyster, 
Secretary  -  Treasurer,  ’ITm 
Peoria  Star,  Peoria,  Illinois. 


Never  before  he  came  h«i 
the  department  caused  m 
few  delays  and  produced  plate  ] 
of  such  fine  printing  quality 
Surely  he  had  some  recognitioe 
coming. 


mittii 


But  the  Certified  Mats,  whid 
he  privately  credited  for  mud 
of  his  success,  went  right  os 
costing  just  the  same — one  d 
the  smallest,  yet  most  po^ 
items  contributing  to  publish 
ing  perfection. 


For  dependable  stereotypiNil 
rely  on  Certified  Mats,  moos  » I 
the  U.  S.  A. 


CERTIFIED  DRY  MAl| 
CORPORATION 

340  Madison  At*.,  New  York,  H.  Tj 
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Bnr  cartoons  enliven  current  gasoline 
advertising. 

dpc^ular  newspaper  and  magazine 
estoonists  for  drawings  that  present 
humor  in  selling  motorists  on  the 
merits  of  their  respective  products. 

Sodi  companies  as  Standard  Oil  of 
bdiana,  Gulf,  Shell,  Union  Oil  Com- 
,  Richfield,  and  Sealed  Power 
Coporation,  have  been  or  are  using 
the  cartoon  technique  in  their  adver- 
ents,  both  in  publications  and 
n  hillboards. 

One  of  the  first  organizations  in  this 
fidd  to  use  comic  cartoons  was  Stand- 
ud  Oil  Company  of  Indiana.  Back  in 
August,  1933,  this  firm  inaugurated  a 
Kiies  of  cartoons  from  the  pen  of 
0.  Soglow,  creator  of  that  inimitable 
daracter,  “The  King,”  whose  droll 
antics  in  pantomine  had  amused  read¬ 
ers  of  sophisticated  humor  magazines 
and  had  also  appeared  in  newspapers. 
IV  Soglow  drawings  marked  one  of 
die  longest  and  most  continuous  runs 
of  comic  cartoons  in  the  history  of 
oil  and  gas  advertising. 

Evidently  satisfied  with  the  results 
obtained,  but  seeking  a  new  approach 
in  this  type  of  advertising.  Standard 
of  Indiana  last  year  introduced  an 
amateur  copy-writing  campaign,  of¬ 
fering  to  pay  $10  to  any  person  sub¬ 
mitting  an  original  letter  or  drawing 


0  a  three-day 
storm  blankets 
towns,  farms 


as 


snow 


cities, 


11  ERE  are  142,773  papers  in  a  retail  trading  zone  of 
146,040  familiesi  Only  snow  could  more  completely 
cover  the  productive  Rochester  market. 

And  pure  like  the  new-fallen  snow,  is  that  circulation.  No 


Cartoon  Artists  Dominating 

Current  Gas  and  Oil  Copy 

ippARENTLY  influenced  by  the  on  the  subject  of  S.O.  service,  suit- 
\  percentage  of  reader  inter-  able  for  use  in  the  company’s  adver- 
\  iQ  cartoons,  major  gasoline  and  oil  tising  program.  Eighty  per  cent  of 
j|g,s  have  been  turning  to  the  ranks  the  more  than  3,000  entries  received 

were  drawings,  and  Standard  repro- 

itaidard  red  crown  dives  duced  many  of  them  in  cartoon  strip 

^  V  style,  each  with  a  picture  of  the  artist. 
^  SA  At  the  present  time.  Standard  is 

again  featuring  comic  cartoons  in  its 
gasoline  advertisements  in  newspa- 
1^^  pers.  This  time,  George  Lichty,  Chi- 
cago  Times  cartoonist  and  creator  of 
“Grin  and  Bear  It,”  is  doing  a  series 
of  exaggerated  comic  situations  con¬ 
cerning  the  fast-starting  features  of 
Standard’s  winter  gasoline. 

Recently,  Union  Oil  Co.,  Los  An¬ 
geles,  started  a  billboard  campaign, 
using  Cliff  McBride’s  “Napoleon”  and 
“Uncle  Elby”  in  a  series  of  outdoor 
postings. 

RicMeld  Oil  Co.,  New  York,  in  219 
newspapers  from  New  England  to 
Maryland,  last  month  launched  a 
“pixilated”  cartoon  advertising  cam- 


You'll  find  your  motor  never  knocks 


when  you  switch  to  richer 

RICHFIELD 

HI-OCTANE  GASOLINE 


An  ad  in  Richfield’s  “pixilated”  series 

paign,  based  on  the  telephone  pad 
hieroglyphics  of  Ben  Pollock,  Rich¬ 
field  advertising  manager. 

Cartoons  of  Wyncie  King,  magazine 
artist,  give  Sealed  Power  Corporation, 


Muskegon,  Mich.,  added  selling  ptmch, 
as  do  the  distinctive  drawings  of  Steig, 
Esquire  cartoonist,  for  Shell  gasoline. 
Cartoonist  Rykz  is  doing  a  similar  job 
for  Gulf  gas  dealers  in  newspapers. 

STORE  EXECUTIVES  AT  SHOW 

One  of  the  most  successful  retail 
promotions,  said  to  be  the  first  of  its 
kind  ever  staged  in  Milwaukee,  was 
conducted  by  the  Milwaukee  Wiscon¬ 
sin  News,  in  the  Hotel  Schroeder  ball¬ 
room  Feb.  25,  for  approximately  1,000 
women’s  apparel  and  department  store 
executives,  buyers  and  salespeople, 
invited  to  attend  the  Wisconsin  News 
Fashion  Forum.  The  affair  was  con¬ 
ceived  by  Ben  Kinovsky,  advertising 
director,  and  Sumner  Collins,  promo¬ 
tion  manager,  and  conducted  by  Pa¬ 
tricia  Ray,  fashion  editor,  and  Irma 
Smith,  fashion  artist,  of  the  Wisconsin 
News.  The  idea  back  of  the  fashion 
forum  was  to  answer  the  greatest 
need  in  fashion  selling,  namely,  a  bet¬ 
ter  understanding  on  the  part  of  sales 
people  of  fashion  fimdamentals  and 
trends  and  a  greater  appreciation  of 
the  possibilities  of  increased  sales 
by  co-ordinated,  suggestive  selling. 
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UNION  COUNTY 


Second  in  Automobile  Sales 
in  New  Jersey 

bf  $13,249,000  In  Union  County  Auto- 
Sales,  approximately  $7,913,000 
-  Automobile  Sales  ware  made  in 
cliiabetli  Journal  territory. 

ISi^Qbetl)  Paiig  ;3onmikl 

Daily  Paper  in  Elizabeth,  N.  J. 
Pepratenltd  by 

CHAS.  H.  EDDY  CO.,  Inc. 

Vort  Boston  Chicago  Atlanta 


premiums  ...  no  force,  just  voluntary,  for  these  folks  buy 
Times-Union  and  Democrat-Chronicle  because  they  want 
them. 

For  many  generations  Rochester  families  have  enjoyed 
these  century-old  papers,  have  read  them  with  that  con¬ 
fidence  which  gives  extra  pulling-power  to  your  own  ad¬ 
vertisements. 

They're  still  reading  them  .  .  .  and  with  more  enthusiasm 
than  ever.  They're  looking  in  them  for  your  sales  story. 
Is  it  there? 


ROCHESTER 

TIMES-UNION 

• 

DEMOCRAT  and 
CHRONICLE 


J.  P.  McKinney  &  son,  National  Representatives 

NEW  YORK  CHICAGO  LOS  ANGELES  SAN  FRANCISCO 


J 


MARCH  RETAIL,  WHOLESALE  SALES 
SHOW  INCREASES  OVER  YEAR  AGO 


First  Week  in  Month  Up  15  to  25  Per  Cent  Retail,  16  to  22 
Per  Cent  Wholesale — More  Wage  Raises — Gimhels 
Take  Phone  Orders  on  Sunday 


By  RICHARD  WEBSTER  y^r  just  a 

The  only  sour  note  in  the  sweet  the  Middle  West;  Southwest,  15  to  20  ^m^r^Td  from 
outlook  for  good  retail  trade  this  per  cent;  and  Pacific  Coast,  up  12  to  Chain  drug  stoi 
month  is  that  income  taxes  must  be  18  per  cent.  New  York  City  depart-  ^^re  than  last  Js 
paid  and  that  this  may  result  in  a  ment  store  sales  were  up  about  10  last  Dec 

slump  in  buying  by  the  “carriage  per  cent  ^gaj.  sales, 

trade.”  Nobody  thinks  that  this  can  The  week’s  fine  .showing  was  all  the  j^an  a  year  ago. 
put  any  deep  crimp  in  the  grand  total  more  assuring  because  February  re-  mobile  sales,  up  1 
of  March  and  Easter  volume.  At  least  ports  of  several  chains  showed  an  January  and  dov 
it  will  be  many  times  offset  by  the  casing  up  in  rate  of  gain  over  1936.  December, 
jump  in  wages  and  the  increase  in  Even  though  February  gains  were  not  Retail  sales  of 
confidence  that  the  mass  of  customers  as  high  as  those  for  January,  in  sev-  m  the  following  s 
will  enjoy  in  industrial  centers.  Bet-  oral  instances  the  1936  February  vol-  this  year  show  t 
ter  working  hours  and  better  wages  ume  broke  a  record  for  the  month.  change  from  Jan 
always  stimulate  retail  trade — no  mat-  Edison  Brothers  Stores,  Inc.,  were  up  cember  1936: 
ter  what  the  source.  17.6  per  cent  for  February  and  18.4 

The  victories  that  organized  labor  per  cent  for  the  two  months  of  this 
is  now  winning  should  give  an  extra  year,  compared  with  last  year.  M.  H. 
zest  to  wage-earners’  spending.  Is  it  Fishman  Company,  Inc.,  5-Cent  to  $1  Colorado  &  WyomiuK  up  io.6  <iowii  36  5 
possible  that  we  are  coming  into  an  Stores,  gained  2.6  per  cent  in  Febru- 
era  of  good  feeling  even  between  ary  and  7  per  cent  for  the  two  months,  |''J“ 

Capital  and  Labor?  Good  feeling  and  W.  T.  Grant  Company’s  gain  over  1936  Kans 
go^  wages  are  both  bound  to  help  re-  was  2.4  per  cent  for  February  and  2.8  Mis« 
tail  business — even  if  the  good  wages  per  cent  for  the  two  months.  Nebri 

movement  spreads  to  the  retail  store!  S.  S.  Kresge  Company  sales  for  Feb- 
In  Detroit,  where  there  has  been  a  ruary  were  2.8  per  cent  better  this 
“sit-down”  strike  in  two  Woolworth  year  than  last,  and  for  the  two  months  w 
stores  by  waitresses  and  fountain  girls,  5.6  per  cent.  The  February  gain  of 
there  have  been  several  notable  ad-  S.  H.  Kress  &  Co.  was  2.5  per  cent 
justments  of  hours  and  wages  in  re-  against  only  0.4  per  cent  for  the  two 
tail  establishments.  S.  S.  IGi^sge  Co.  months.  For  Lane  Bryant  the  Feb- 
U  giving  one  free  meal  a  day  to  res-  ruary  and  two  months’  gains  were 
taurant  employes  and  making  their  about  the  same  rate — 14.4  per  cent  and 
minimum  wage  $14  a  week,  while  14.8  per  cent,  respectively.  February 
salespeople  are  being  raised  from  a  sales  this  year  of  McCrory  Stores 
minimum  of  $14  a  week  to  $14.50.  The  Corp.  were  1.1  per  cent  less  than  a 
Ernest  Kem  Co.  has  adopted  a  40-  year  ago,  but  January  volume  pulled 
hour  week  for  all  employes  with  no  the  two  months  of  1937  3.1  per  cent 
change  in  pay.  A  44-hour  week  went  ahead  of  the  same  period  in  1936.  G. 
into  effect  March  5  for  Crowley,  Mil-  C.  Murphy  Company’s  rate  of  increase 
ner  employes  except  delivery  workers  over  1936  was  10.3  for  February  and 
and  otiier  members  of  service  and  17.5  per  cent  for  the  two  months, 
maintenance  staffs.  Neisner  Brothers,  Inc.,  were  off  1.7  per 

•  •  •  cent  this  February  from  a  year  ago, 

Make  it  easier  to  buy  is  a  wise  ^ut  the  two  months  of  this  year  were 
rule.  Gimbels  showed  two  good  3^2  p^  cent  better  than  m  1936.  J.  J 
applications  in  a  newspaper  advertise-  Newber^  Company,  Inc  was  up  2.9 
m^t  last  Sunday;  In  75-line  space,  <^nt  for  Febr^ry  and  7.2  per  cent 
“Gimbels  invites  you  to  phone  yohr  1?^  ^  exception  to 

ORDER  TODAY  from  10  A.  M.  to  4:30  the  rule  was  ^feway  Stores,  Inc.,  with 

P.  M.  You  needn’t  wait  until  tomor-  =  ^am  of  17.7  per  rent  for  the  four 
row  to  buy  that  Gimbel  bargain.  Pick  ending  Feb.  W  and  only  15.4 

up  your  receiver  and  call  PEnnsyl-  Pf  for  the  eight  weeks  ending 

vania  6-5100” — and  in  two  coliunns  by  ®  same  a  .  _ _  ^ . 

100  lines,  on  the  same  page,  “A  Credit  for  the  four  weeks  ending  Feb.  26  400  per  cent  from  $52,938  to  $260,- 

PLAN  FOR  EVERY  NEED”  is  described.  .  .  .  this  year  the  sales  of  Sears,  Roebuck  giQ.  .  .  .  _ 

And  in  Miami,  Florida,  Burdine’s  is-  *  Co.  were  20.3  per  cent  more  than  sales  for  1936  were 

in  t' 

and  this  year  set  a  record  for  the 
period.  Spiegel,  Inc.,  had  sales  this 
year  up  46.9  per  cent  for  February — 
even  better  than  for  the  two  months, 
which  was  38.1  per  cent. 


or  uarnegie-iiiinois  oteei  Uo.,  came 
’  of  through  Sharon  on  an  inspection  tr^, 
01  Salt  nailed  him  for  an  interview  he 
had  slipped  out  of  elsewhere.  Fair- 
less  said,  "Wages  will  advance  if  sted 
:iit  prices  advance.”  It  was  the  first  in- 
dication  from  any  steel  executive  that 
pay  rises  were  being  seriously  cm- 
42.7  templated,  or  for  that  matter,  had 
49.  been  contemplated  at  all. 

•*9.  Twenty-four  hours  later  Salt 
learned  what  that  pay  rise  would  be, 
37'  7%  cents  an  hour.  That  was  abso- 

34’7  lutely  certain  until  some  independents 

Oklahoma  .  .lown  7.3  “  32.9  jumped  traces  in  the  final  hours  of 

<>•9  “  43.3  deliberation  and  advanced  wages  ten 

iscotisin  .  “  21.3  ••  45.5  cents.  Some  persons  give  one  reason 

Note  that  the  Department  of  Com-  and  some  give  another  for  the  change 
merce  releases  for  these  states  give  in  plans  of  the  steel  men.  Anyway, 
corresponding  figures  for  the  indi-  it  was  a  surprise  to  steel  men 
vidual  cities  of  25,000  population  and  throughout  the  country, 
over.  Although  Sharon  is  not  a  steel  cen- 

*  *  •  ter  in  comparison  with  Pittsburgh, 

A  FEW  barometric  figures  on  retail  Chicago,  Cleveland  and  others,  these 
sales  in  1936:  Eldison  Brothers  two  stories  were  widely  picked  up 
Stores  and  subsidiaries  for  the  year  and  carried  throughout  the  country, 
1936  had  a  net  profit  of  $796,755.  In  believed  to  be  the  first  indications  of 
1935  the  profit  was  $609,057. .  .  .  Grand  a  big  steel  raise. 

Union  and  subsidiaries  for  53  weeks  - 

ending  Jan.  2, 1937,  showed  a  net  profit  CIRCULATION  DISCOURAGED 
of  $315,341 — more  than  70  per  cent  TTie  price  of  Italian  newspapers  has 
above  the  preceding  year  ($184,429).  been  increased  approximately  one- 
.  .  .  ITie  net  income  of  W.  T.  (Irant  half  cent  to  discourage  any  increase 
Company  for  1936  was  $4,594,000 —  in  circulation,  the  United  Press  re* 
about  37  per  cent  more  than  in  ported  this  week  in  a  dispatch  from 
1935  ($3,334,246) ....  The  net  J.  J.  Rome.  The  item  pointed  out  that  the 
Newberry  Company  and  subsidiaries  government  is  endeavoring  to  coo- 

rose  from  $2,217,488  in  1935  to  $2,-  serve  on  cellulose,  used  in  the  manu- 

570,286  in  1936 — almost  16  per  cent  facture  of  paper,  for  military  pur- 

.  .  .  Oppenheim,  Collins  &  Co.  for  poses, 
the  six  months  ending  Jan.  31,  1937,  _ _ 

showed  net  sales  of  20.2  per  cent  HOOSIER  PRESS  TO  MEET 
more  than  in  the  same  period  a  year  Winter  meeting  of  the  Hoosier  State 
ago — and  the  profit  increased  almost  Press  Association  in  Indianapolis  will 

' _  Z-l'-,-  be  April  9  and  10,  Joseph  S.  Hubbard, 

J.  C.  Penney  Company  managing  director,  announced.  First 

_ _ _  _ _  _ _  14.3  per  cent  planned  for  Feb.  5  and  6,  the  sessit^ 

in  the  corresponding  period  of  1936  better  than  in  1935,  and  net  profits  were  postponed  because  of  the  ()hio 

^  ^  were  24.7  per  cent  larger.  river  flood.  The  Indiana  Republican 

The  report,  speaking  of  “aggregate  Editorial  Association  and  the  IndiaM 

dividends  approximating  the  com-  Democratic  Editorial  Association  will 

pany’s  calendar  year  earnings,”  de-  meet  in  Indianapolis  April  10. 

Sun  Ray 

Drug  Company  did  8.8  per  cent  better 
this  February  than  a  year  ago  and  17.1 
per  cent  better  for  the  two  months. 

The  Feb.,  1937,  sales  of  F.  W.  Wool- 
worth  Co.  were  a  new  six-year  high 
with  a  3.9  per  cent  gain  over  last 
February;  and  for  two  months  this 
year  was  6.7  per  cent  more  than  a 


Better  plates  and  better 
presswork  are  assured  by  the 
special  suface  of  FLEX  dry 
mats,  which  consistently  takes 
and  holds  clean,  sharp,  deep 
impressions  of  type,  half¬ 
tones,  and  Ben  Day. 

Proof?  Any  user  of  FLEX 
dry  mats  will  confirm  this 
claim.  Or  test  these  quick- 
scorching  mats  in  your  own 
plant.  Samples  will  be  sent 
without  cost  or  obligation.  ■ 


.ore  Spending 
Less  Saving 


BETTER  PLATES 

AND 

BETTER  PRESSWORK 


DRY  MATS 


With  the  **Special8 


EDITOR  &  PUBLISHER 
CALENDAR 

March  11>13  —  Columbia 
Scholastic  Press  Assn.,  Colum¬ 
bia  University,  New  York  City. 

March  1  5  •  1  6  —  Inter  -  State 
Circulation  Managers’  Assn., 
Hotel  Abraham  Lincoln,  Read¬ 
ing,  Pa. 

March  18-20  —  Florida  State 
Press  Assn.,  spring  meeting, 
Hollywood  Beach  Hotel,  Holly¬ 
wood  Beach. 

March  23-24  —  Central  States 
Circulation  Managers’  Assn., 
Palmer  House,  Chicago. 

April  11-12  —  West  Virginia 
Newspaper  Circulators,  Berkley, 
W.  Va. 

April  19  —  Associated  Press, 
Waldorf  -  Astoria  Hotel,  New 
York. 

April  20-23 — A.N.P.A.  annual 
convention,  Waldorf  -  Astoria, 
New  York. 


Fred  Kimball,  publishers’  rep¬ 
resentative,  and  Mrs.  Kimball  are 
vacationing  at  Palm  Beach,  Fla. 

Howland  &  Howland,  Inc.,  national 
advertising  representatives,  have  been 
appointed  representatives  of  the  Cen¬ 
ter  Daily  Times,  State  College,  Pa. 

The  American  Press  Association, 
weekly  newspaper  representative, 
has  announced  the  addition  of  J.  D. 
Russell  to  its  New  York  sales  staff. 
Mr.  Russell  specializes  in  advertising 
not  the  first)  uses  of  Surrealism  in  art.  He  formerly  was  with  Russell, 
an  advertisement  designed  to  sell  a  Hennig  &  Sein,  which  was  dissolved 
newspaper.”  Allen  French.  in  1932. 

The  Hazelton  (Pa.)  Plain  Speaker 
and  Standard- Sentinel  have  increased 
their  minimum  national  advertising 
rate  from  seven  cents  a  line  to  eight 
cents,  effective  March  15. 


cover  is  green  and  white  and  black. 
It  is  an  out-and-out  factual,  statistical 
presentation  and  contains  no  selling 
material  about  the  News-Bee. 


NEWMAN  SUCCEEDS  KILBON 


Surrealist  Week-End 

ON  Feb.  4th,  there  was  a  full  page 
promotion  ad  in  the  New  York 
World-Telegram  that  hardly  anyone 
passed  by.  What  stopped  them  first 
was  the  peculiar  art  work  that  occu¬ 
pied  half  the  page.  A  dangling  watch, 
a  curled  calendar,  waves,  walls,  sand, 
sailboats,  combined  with  reproductions 
of  pages  from  the  World-Telegram, 


advertising  campaign,  stated  A.  C. 
Nielsen,  president  of  A.  C.  Nielsen 
Company,  Chicago,  March  8,  in  his 
lecture  before  students  of  the  adver¬ 
tising  course  sponsored  by  the  Chi¬ 
cago  Federated  Advertising  Club. 
Reliable  market  information  can  sel¬ 
dom  be  obtained  directly  by  execu¬ 
tives  of  the  advertiser’s  organization, 
he  said,  because  their  trade  and  con¬ 
sumer  contracts  are  not  sufficiently 
broad  or  correctly  proportioned  to  se¬ 
cure  a  true  cross  section  of  conditions 
in  all  territories,  cities  and  income 
classes.  A  “box  score”  kept  by  his 
organization  shows  that,  on  questions 
of  marketing  policy,  executive  judg¬ 
ments  are  right  only  58  per  cent  of 
Tribune  for  the  past  20  years,  has  re-  the  time,  Mr.  Nielsen  declared.  This 
signed  to  become  a  special  rewrite  means,  he  said,  that  advertising  is 
man  for  the  New  York  Sun.  Fred  handicapped  by  a  tremendous  amount 
Newman,  assistant  on  the  Herald  of  waste  imless  it  is  based  on  sys- 
Tribune  day  city  desk,  succeeds  him.  tematic,  reliable  research  method. 

After  completing  his  studies  in  _ 

Geneva,  Mr.  Newman  served  as  ...  ~ 

Geneva  correspondent  for  the  New  USED  IN  COURT  BATTLE 

York  Times  and  the  Herald  Tribune,  The  Supreme  Court  battle  hatched 
while  regular  correspondents  were  on  some  newspaper  advertising  this  week 
vacation.  Returning  to  the  United  when  the  American  Coalition,  South- 
States  in  1930  he  joined  the  Herald  ern  Bldg.,  Washington,  D.  C.,  bought 
Tribune  and  a  year  later  was  named  a  page  in  one  New  York  newspaper 
*  ■  and  sent  copies  to  opponents  of  the 

__  _  President’s  court  plan  in  other  cities 

spondent  for  the  London  Daily  Sketch  for  insertion  if  and  where  local  con- 
and  Mr.  Newman  will  cover  the  Lon-  tributions  might  be  forthcoming. 
don  Morning  Post  in  addition  to  the  Further  cash  advertising  was  said  to 
Paris  Herald.  be  undecided  as  yet  The  Americ<m 

-  Coalition,  according  to  the  copy,  is 

“an  organization  of  patriotic,  frater¬ 
nal,  and  civic  organizations  founded 
in  1929.”  It  is  headed  by  John  B. 
Trevor,  New  York  attorney. 

COURIER-FREE  PRESS— (e),  1635,  _ _ 

(I-R),  (UP),  (t),  (J),  (5c- 

11c w,  Mem),  (44).  SUES  M.  L.  ANNENBERG 

definite  part  o*!  SEARCHLIGHT— (m),  1926,  .03,  ...,  <By  telegraph  to  Edito«  &  Puihshe«) 

‘  (I-R),  (AP),  (t),  (J).  (5c,  60cm),  Miabm,  Fla.,  March  11 — M.  L.  An- 

nenberi  ’  '  ‘  " 

COMBINED  DAILY— (me),  3561,  .05,  Miami 
gram,  and  the  more  important  ones  SUNDAY  EDITION — (S),  1926,  .03,  by  Geo 

. small-face  INDEPENDENT— (m),  1181,  .012,  ...,  paper 

_ _ ^  ^ _ J  t.  (D),  (INS),  (J),  (5c,  60cm),  (149).  Philadt 

it’s  a  good  ad  because  it  has  a  good  SUNDAY  EDITION — (S),  1181,  .012,  der  cla 
title,  a  good  illustration,  good  copy  Page  26  fee  anc 

and  good  layout  Writes  Lee  Tracy  of  WATERBURY  REPUBLICAN —  dollars. 

.  .  Change  name  of  City  Editor  to  Wil-  service 

liam  J.  Slator.  the  bre 


Fred  Newman  and  Roland  Kilbon 


roK  A 
SI  <  i  J-SSU  t 


New  \()rk  World  -  IclcOTm 


mustrateu  with  photographs  ...  pno-  ^  attractive  effect 

iK  of  editors  using  their  desks  for  Readers  who  were  up  on  their  Modern 
beds  reporters  and  re-write  men  ^^t,  may  have  recognized  it  as  a  Sur- 
working  by  lamplight,  telephone  op-  realist  drawing;  those  who  weren’t  and  assistant  on  the  city  desk, 
erators  plugging  away  at  their  switch-  wanted  to  know  what  it  was  all  about,  Kilbon  will  continue  as  corre- 

photographs  of  LouisviUe  f^und  the  explanation  in  the  small- 
stn^ling  to  resist  the  flood.  ^ypg  jjrie  under  the  drawing  (“in  the 

Its  not  only  an  absorbing  story;  its  surrealist  manner”).  And  when  they 
a  remarkably  well  written  story.  Get  ^ead  the  heading  of  the  ad  (“Design 

n  for  a  Successful  Week-end”)  and  the 

proud  that  you^are  a^  newspaperman. 

whole  thing  was  pretty  clever.  Please  make  the  following  correc- 

Metropolitan  Toledo  The  main  copy,  short  and  well  writ-  tions  on  page  21  of  the  International 

AN  exceptionally  useful  market  ten,  tells  what  the  World-Telegram  Year  Book^n^r  RAIDING,  CaUJ^: 
IE  analysis  is:  “the  Metropolitan  can  do  to  make  a  week-end  enjoy-  CC’ 

Toledo  Market,”  issued  by  the  Toledo  able.  Says  the  first  sentence:  “Smart  03, 

News-Bee,  imder  the  supervision  of  New  Yorkers  have  made  the  Saturday 

Charles  E.  Hatch,  planning  engineer  World-Telegram  a  .J 

of  the  Toledo  and  Lucas  County  plan  their  pattern  for  enjoyable,  profitable 

commissions.  It  sells  for  $2.50  a  copy,  week-ends.”  There  are  72  different  (44) 

All  of  the  material  is  compressed  features  in  the  Saturday  World-Tele- 
into  12  large  pages  (11  x  17  inches). 

There  are  a  number  of  attractive  maps  are  described  briefly  in 
printed  in  several  colors,  visualizing  type  in  the  large  panel  on  the  right, 
the  55  official  “tracts”  in  Toledo  and 
the  10  suburban  “tracts”  ...  in  terms 
of  density,  nationality,  types  of  dwell- 

*ngs,  buying  power,  etc.  There  are  the  World-Telegram’s  promotion  de- 

other  maps  which  show  the  number  partment:  “This  is  one  of  the  first  (if 
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Editor  &  Publisher  for  March  13,  1937 


ARTISTS  PONDER  WHAT’S  HAPPENED 
TO  THE  HUMOR  IN  COMICS 

William  Laas  Says  Public  Approval  Vindicates  Current 
Trend  in  Strips— Other  News  of  the 
Syndicate  Field 
By  ROBERT 


The  adventure  strip  and  the  blood 
and  thunder  comic  strip  came  in 
for  considerable  buffeting  March  6 
when  several  cartoonists  were  pre¬ 
sented  on  a  “Cartoonist  Forum”  over 
station  WNEW,  New  York  City.  “I 
favor  a  retxim  to  laughs  in  the  fun¬ 
nies,”  was  the  sentiment  expressed  by 
most  of  the  artists  on  the  program, 
titled  “Why  Comic  Strips?” 

A  few  disagreed  as  to  whether  the 
fimny  cartoons  are  on  their  way  back. 

Most  energetic  of  those  against  the 
adventiu-e  strips  was  Sydney  HofiE, 
whose  work  has  appeared  in  the  Neva 
Yorker,  College  Humor  and  Esquire. 
“In  my  opinion,  the  majority  of  comic 
strips  today  are  not  comic,”  he  stated. 

“Recent  years  have  seen  drastic 
changes  in  the  funny  sheets.  The 
“Happy  Hooligans,”  “Boob  McNutts,” 
and  those  other  hilarious  comic  char¬ 
acters  of  the  past,  having  lived  to 
ripe  old  ages,  finally  perished,  leaving 
their  gag-wom  shoes  to  be  filled  by  a 
new  generation  of  mysterious  grand¬ 
children.  Today  there  is  a  G-man,  a 
crook,  a  homeless  orphan,  a  jvmgle 
adventurer,  a  moon  explorer,  a  mad 
scientist,  fiends  of  all  descriptions, 
roimding  out  their  perilous  lives  each 
day  for  the  nation’s  amusement  The 
shadowy  sinister  figure  of  Death  lurks 
in  every  dark  corner  of  the  comic 
pages. 

“Fathers  who  used  to  delight  in 
reading  the  comics  to  their  kiddies, 
suddenly  find  their  voices  sunk  to  low, 
hoarse  whispers.  The  situation  got  so 
bad  that  fiinally  they  had  to  draft 
somebody  to  read  the  fimnies  over 
the  radio.” 

Hoff  stated  that  “to  such  an  extent 
has  blood  and  thunder,  adventure, 
mystery  and  intrigue  and  false  philos¬ 
ophy  overtaken  the  comic  strips,  that 
it’s  small  wonder  average  readers  fin¬ 
ish  the  funnies  and  hurriedly  turn  to 
the  editorial  pages  for  comic  relief.” 
He  suggested  a  blood  pressure  test  of 
a  six-year-old  girl  reading  the  comics 
and  comparing  it  with  her  father’s 
who  is  reading  the  stock  market  re¬ 
ports.  “Undoubtedly,  the  kid  reading 
the  comics  is  in  worse  condition  than 
her  father,  even  if  he’s  reading  that 
he’s  been  wiped  out,”  he  said. 

His  conclusion  was  that  the  comic 
strip  of  today  is  stripped  of  comedy 
and  aboimding  in  thrills  and  philos¬ 
ophy.  “Thrills  that  are  gory  enough 
to  make  a  sensitive  reader  wince,  and 
I^iilosophy  as  far  removed  from  truth 
and  reality  as  the  characters  them¬ 
selves.” 

William  Laas,  editor  of  the  United 
FKATxna  Syndicate,  who  acted  as 
chairman  in  the  symposium  of  car¬ 
toonists  which  had  been  arranged  by 
the  Cartoonists  Guild  of  America,  was 
of  the  belief  that  comics  are  the  most 
democratic  form  of  entertainment  the 
world  has  ever  seen.  He  said,  “120,- 
000,000  Americans  can’t  be  wrong. 
Comic  strips  are  produced  for  the 
people.  Their  subject  matter  is  dic¬ 
tated  directly  by  American  taste.  The 
public,  by  buying  the  newspapers  in 
which  their  favorite  comics  appear, 
actually  determine  the  nature  of  the 
comics.” 

Mai  Eaton,  creator  of  “Peter  Pilt- 
down,”  a  Sunday  page  for  the  New 
York  Herald  Tribune,  said  that  “the 
daily  comic,  in  the  literal  sense  of  the 
word,  is  almost  obsolete.  In  the  old 
days  the  strip  was  drawn  for  the  sole 
purpose  of  making  you  laugh — now 
they  are  supposed  to  make  you  cry. 


U.  BROWN 

if  they  don’t  make  you  a  little  bit  sick 
at  first” 

But  Eaton  admitted  that  all  the  old- 
timers  are  not  gone.  He  mentioned 
Fontaine  Fox  and  his  “Toonerville 
Trolley,”  and  Crosby  with  his  “Skippy” 
and  others  that  have  humorous  dia¬ 
logue,  humorous  drawings  and  that 
“get  laughs.” 

Following  Laas’  statement  that 
humor  in  comic  strips  is  on  the  in¬ 
crease,  that  the  passing  of  the  depres¬ 
sion  has  brought  comedy  out  of  hid¬ 
ing,  Vernon  Greene,  editorial  cartoon¬ 
ist  for  International  News  Service, 
stated  that  “the  trend  of  the  last  five 
years  has  been  very  strong  toward  the 
blood  and  thimder  type  of  adventure 
story,  which  for  want  of  better  classi¬ 
fication  is  still  called  a  comic  strip.” 

Tracing  the  growth  of  comics  from 
the  humorous  1900’s  to  the  present 
day’s  adventures,  Greene  believed  that 
we’ll  read  adventure  strips  for  a  long 
time  but  that  we  are  on  the  threshold 
of  a  new  trend  of  pictorial  humor. 
For  illustration  he  named.  Chic 
Yoimg’s  “Blondie”  and  Sol  Hess’  “The 
Nebbs.” 

The  first  president  of  the  Cartoon¬ 
ist  Guild,  Roland  Coe,  also  noted  the 
deluge  of  new  characters  in  the  last 
few  years  and  said  that  he  didn’t  be¬ 
lieve  they  compared  with  the  old  ones. 
“Comic  strips  were  orginally  intended 
to  be  funny,”  he  said.  “Nowadays, 
the  object  seems  to  be  to  hypnotize 
the  readers,  whether  he  likes  it  or  not.” 

Frank  Owen,  creator  of  “Philbert,” 
said  that  he  thinks  “comic  art  work 
is  very  much  worth  while.  It  amuses 
people;  they  write  letters  about  it 
Everybody  has  a  lot  of  fim — even  me! 
What’s  wrong  with  that?” 

•  •  • 

tt CELLING  TOMMY,”  an  educa- 
O  tional  historical  strip  for  chil¬ 
dren,  prepared  by  Paul  Pirn,  has  been 
added  to  the  list  of  features  sold  by 
Associated  Mid  -  West  Newspapeb 
Syndicate,  Inc.,  Chicago.  Copyrights 
on  the  featiu^  have  been  released  to 
the  Chicago  syndicate  by  King  Fea¬ 
tures  Syndicate,  D.  A.  Murphy,  man¬ 
ager,  stated. 

•  *  • 

CENTRAL  Press  Association  has  ob¬ 
tained  the  serial  rights  for  the 
late  Edgar  Wallace’s  last  book,  “The 
Mouthpiece.” 

Robert  Curtis,  Wallace’s  secretary 
for  many  years,  was  selected  by  the 
writer’s  family  to  complete  several 

unfinished  Wallace  projects,  among 

which  was  this  book.  Central  F*ress 
obtained  serial  rights  from  Wallace 
estates’  American  agent 
*  •  * 

George  CARLIN,  general  man¬ 
ager  of  United  Feature  Syndi¬ 
cate,  sailed  last  Saturday  on  the  Pan¬ 
ama-Pacific  liner,  California,  for  a 
short  vacation  cruise  to  Havana,  ac¬ 
companied  by  Mrs.  Carlin.  He  is  ex¬ 
pected  to  return  March  15. 

United  Features  this  week  released 
a  36-part  serial,  “Fugitive  Bride,”  by 
Ruth  Louise  Ayers.  First  release  will 
be  March  22.  The  next  Edgar  Rice 
Burroughs  novel  to  be  serialized  in  the 
“Tarzan”  daily  strip  will  be  “Tarzan 
the  Magnificent,”  which  has  not  yet 
been  released  in  book  form.  The  story 
will  start  in  the  daily  strip  June  21. 
It  is  drawn  by  William  Julme. 

•  •  • 

MISS  MARIAN  YOUNG,  woman’s 
page  editor  of  NEA  Service,  was 
married  to  William  Bolling  Taylor,  of 


Richmond,  Va.,  at  the  First  Presby¬ 
terian  Church,  New  York,  March  6. 
Mr.  Taylor,  an  executive  of  the  adver¬ 
tising  firm  of  J.  M.  Mathes,  Inc.,  for¬ 
merly  worked  as  a  reporter  on  the 
Richmond  Times- Dispatch,  did  na¬ 
tional  publicity  for  the  Red  Cross  in 
Washington,  D.  C.,  and  was  connected 
with  N.  W.  Ayer  in  New  York.  Im¬ 
mediately  after  the  wedding,  which 
was  private,  the  couple  left  for  Nas¬ 
sau.  Upon  their  return  they  will  live 
in  New  York. 

Signs  of  spring  are  reported  at  the 
main  office  of  NEA  Service  in  Cleve¬ 
land:  Harry  Grayson,  sports  editor, 
and  Art  Krenz,  sports  artist,  have  de¬ 
parted  southward  for  the  baseball 
training  camps,  there  to  write  and 
sketch  for  NEA  client  papers.  Gray¬ 
son’s  daily  column  is  soon  to  appear 
under  a  new  heading — “The  Payoff.” 

During  Grayson’s  absence,  Richard 
McCann  will  edit  the  sport  page. 
McCann,  former  Washington  News 
sports  man,  is  doing  a  series  on  sports 
stars  of  yesteryear.  Illustrations  are 
by  George  Scarbo. 

•  •  * 

Anew  weekly  column,  “New  York 
Through  Canadian  Eyes,”  was 
started  this  week  for  Canadian  news¬ 
papers  by  Carlyle  &  Moore  of  New 
York.  The  column  is  a  weekly  survey 
of  the  city’s  “doings”  including  sports, 
drama  and  art. 

Frank  Carlyle  is  of  New  Brunswick, 
Canada,  and  before  the  war  was  in 
business  in  Winnipeg,  and  has  been 
in  business  in  New  York  for  15  years. 
McElbert  Moore  is  of  Boston,  grad¬ 
uated  from  Harvard,  was  former  as¬ 
sistant  editor  and  critic  of  Boston 
Daily  Advertiser,  and  has  been  a  play¬ 
wright  in  New  York  since  1921  with 
12  plays  produced. 

*  •  • 

King  features  syndicate 

recently  opened  new  Paris  offices 
at  7  Rue  de  la  Paix.  Paul  Winkler  is 
manager  of  the  Paris  staff. 


SIX  PAGES  OF  COMIC  ADS 

Rapid  growth  of  national  advertis¬ 
ing  in  colored  comic  supplements  of 
Simday  newspapers  is  shown  in  the 
March  7  issue  of  the  Boston  Sunday 
Globe  which  contained  a  total  of  six 
pages  of  such  advertisements  in  its 
16-page  supplement  Full-page  ad¬ 
vertisements  were  used  by  Standard 
Brands  for  Fleischmann’s  Yeast,  and 
by  Camel  cigarettes  and  Prince  Al¬ 
bert  tobacco,  while  half-page  layouts 
were  used  by  General  Foods  Post-O, 
Ovaltine,  Fletcher’s  Castoria,  Bromo- 
Seltzer,  Super  Suds,  Eagle  Brand 
Magic  Milk  (Sweet  and  Condensed), 
Fels-Naptha  Soap  Chips  and  Lux, 
both  toilet  soap  and  flakes.  Narrow 
page-width  strips  were  also  used  by 
Oh  Henry,  Smith  Bros,  and  Vitamin 
A  Cough  Drops. 
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AL  WILLIAMS 
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Aviation 
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Apply  to 

&ALPH  H.  OBAYES 

Featnra*  and  notion 
44a  Fourth  ATonua 
Mew  York 


Gladys  **Flapper**  Parker 


Above,  the  versatile  and  minut, 
Gladys  Parker,  creator  of  “Mop. 
sie”  the  flapper  character,  for  Bm 
Syndicate. 

Dress  her  up  in  an  ankle-lengft 
fitted  navy  blue  coat,  and  change  the 
tie  to  a  black  and  white  striped  one 
^d  you  will  see  her  as  she  walked 
into  the  BIditor  &  Publisher  office  «• 
cently.  With  her  red  hair  flying  she 
look^  every  bit  like  the  characte 
she  draws. 

Miss  Parker,  who  was  with  NEA 
Service  for  seven  years  and  amooi 
other  things  drew  “Flapper  Fannie' 
during  that  time,  has  been  familiar  tc 
high  school  girls  aU  over  the  counti) 
as  a  dress  designer.  Her  name  k 
trade  marked  and  the  styles  that  she 
has  created  carry  her  name. 

Besides  designing  a  complete  fal 
wardrobe  for  the  “junior  girl”  fa 
Montgomery  Ward,  Miss  Parker’s  lat' 
est  assignment  is  to  design  four  negli. 
gees  for  Marlene  Dietrich’s  next  pk- 
ture. 

She  left  Tonawanda,  N.  Y.,  10  yean 
ago,  where  she  had  a  dress  shop,  tt 
study  art  in  New  York  City.  After  i 
short  time  she  got  a  job  with  the  Net 
York  Graphic  drawing  a  strip  called 
“May  and  Jimie.”  She  then  ffid  “Gtj 
and  Her  Gang”  for  United  FEAim 
Syndicate  for  about  a  year  and  tha 
joined  NEA. 

Successfully  portraying  the  flapper 
girl  that  she  draws.  Miss  Parker  hi> 
made  several  personal  appearapa 
tours  and  talked  to  hundreds  of  hi^ 
school  girls.  Her  latest  plans  call  fa 
a  vaudeville  tour  through  cities  ii 
which  “Mopsie”  appears.  Her  talenh 
include  dancing. 


SCIENCE 

News  &  Feature 

SERVICE 


Complete,  accurate,  distinctirt 
coverage  of  the  world’s  finest 
source  of  thrilling,  enconrs^ 
ing,  constructive  news. 


SCIENCE  SERVICE 

2101  Constitution  Avo. 
WASHINGTON.  D.  C 
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CLINE  ELEC.  MFC.  CO 


Chicago  21t  Wait  Wackar  Dnva 
Naw  York  220  loit  42r>d  Straat 
Son  Ffoncitco  lit  Not  I  lank  lldf 


PHOTOGRAPHY— 33 


Editor  &  Publisher  f 

NEWS  VALUE  TO  BE  PRINT  CRITERION 
IN  E  &  P  PHOTOGRAPHY  CONTEST 


Vghiable  Prizes  Offered,  with  Distinguished  Judges  Dravm 
from  Active  Ranks  of  Art  and  Picture  Editors — 
Series  Started  on  ‘‘Camera  Knights” 

Br  JACK  PRICE 

Until  recent  years  the  art  created  made — black  and  white  or  sepia, 
by  the  newspaper  photographer  glossy  or  matte.  Please  yourself,  but 
(M  not  generally  included  in  public  be  sure  it  is  mounted.  For  the  benefit 
j^ytions.  In  fact,  the  very  thought  of  those  photographers  who  have  some 
ofkiving  his  work  himg  with  that  of  qualms  about  the  printing,  and  who 
masters”  caused  many  a  do  not  care  to  add  expense,  it  is  sug- 
Knight  to  shudder.  gested  that  a  semi- matte  paper  such 

have  changed.  as  the  P.M.C.  No.  9  would  serve  the 

fbtreas  the  ordinary  contest  did  purpose.  Of  course  all  the  paper 
oittaelude  news  photography,  it  ap-  manufacturers  make  a  similar  grade, 
that  almost  every  photographer  hence,  there  will  be  no  trouble  ob- 
gBOW  besieged  in  one  form  or  an-  taining  the  desired  finish. 

to  enter  his  work.  As  many  of  our  outstanding  news 


Carnegie  Tech  va. 
Notre  Dame  at 
Pittsburgh  stadium, 
Pennsylvania.  This 
photo  by  Ray  Gal* 
livan  almost  cost 
him  his  life. 


to  return  to  the  Chicago  Examiner  in  below,  flew  at  such  low  altitude  that 
a  short  time  but  hardly  had  he  re-  the  plane  started  to  slip,  almost  crash- 
turned  to  his  native  city  when  he  ing  into  the  crowds  below.  It  was 

heard  the  call  to  arms  and  enlisted  in  this  stunt  which  brought  about  a 

the  Signal  Corps  as  photographer,  local  ordinance  prohibiting  low  flying 
Gallivan  was  sent  overseas  in  the  fall  over  crowds.  Another  outstanding 
of  1917,  where  he  saw  much  active  coverage  job  was  his  work  during  the 
service.  One  of  his  famous  photos  was  Columbus  prison  fire  where  he  secvired 
a  picture  of  President  Wilson  entering  a  most  unusual  series  of  news  photos. 
Paris  with  President  Poincaire  of  p  CURRIE  REELECTED 

France.  This  picture  was  enlarged  _  „  ^ 

to  seven  feet  and  was  himg  in  the  Lawrence  P.  Currie,  cre^t  inanager 

Peace  Conference  Hall  during  the  of  We’"  York  Mirror  for  the  pMt 
parley.  This  won  distinction  for  Galli-  six  years,  has  been  re-elected  for  the 
ygjj  third  consecutive  year  as  president  of 

,  ™  .-.I,.  the  Newspaper  Credit  Managers’  As- 

•  GaUivan  re-  gociation.  Mr.  James  Kirshner  of  the 

jom^  the  ChiMgo  jammer  s^ 

president  and  H.  J.  Loomis  of  the 
the  Pittsburgh  Press.  Smce  the  war  y^^  Warld-Telegram  was  re- 

he  has  covered  every  kmd  of  ^  as-  secretary- treasurer. 

signment  but  the  one  which  he  re-  _ 

calls  most  vividly  was  the  time  he  NOW  FRED  H.  EBERSOLD,  INC. 
covered  a  football  game  from  an  aero-  Ebersold-Oliver  Advertising  Agency, 
plmie.  Chicago,  has  changed  its  name  to 

While  this  assignment  was  not  ex-  Fred  H.  Ebersold,  Inc.,  with  head- 
traordinary,  it  almost  cost  his  life,  quarters  at  20  North  Wacker  Drive. 


fin  also  be  a  class  for  news  pictures,  chance  in  winning  not  only  the  valu- 
Die  class  generally  is  poorly  repre-  able  awards  but  an  opportunity  to  be 
mttd  because  the  thought  of  having  recognized  as  a  master  cameraman. 

I  straight  news  picture  judged  by  a 
milter  of  lights  and  shadows  did  not 
ifipeal  to  the  lens-lads. 


CAMERA  KNIGHTS 


AY  H.  GALLIVAN,  chief  of  the 
'  photographic  staff  of  the  Pitts- 
as  a 


canera  work.  It  is  highly  specialized  burgh  Press,  started  his  career 

isd  its  excellence  is  most  intelligently  _ 

ippeciated  by  the  editors  who  decide 
opoD  its  publication.  Though  the  edi- 

tor  may  not  have  been  an  art  student,  'fBV 

le  is  definitely  familiar  with  the  ap- 
plication  and  ingenuity  required  in  -''N 

Hearing  a  good  news  picture.  It  is  p 


Hearing  a  good  news  picture, 
de  editor  who  assigns  the  newspaper 
event. 


pietographer  to 


cover 

Vhere,  then,  could  a  more  qualified 
jndfe  for  a  news  picture  contest  be 
foond? 

It  is  in  this  featiu'e  that  your  corre¬ 
spondent  can  emphasize  in  the  coming 
Msnd  annual  Editor  &  Publisher 
esULHian  and  contest  for  newspaper 
photography.  The  list  of  judges  se¬ 
lected  is  one  that  will  inspire  every 
photographer  to  dig  into  his  file  and 
ptot  some  of  those  negatives  which 
cinsed  his  heart  to  palpitate  when  he 
made  them. 


All  applicants  are  assured  that  H  I 
their  work  will  be  reviewed  by 

one  of  the  best  qualified  committees  - 

ever  assembled  for  this  purpose.  Each 
member  of  the  conunittee  is  either 

an  art  or  city  editor  on  a  metropolitan  D.  GaUivan,  chief  of  the  Pittsburgh 


daily.  In  as  much  as  the  exhibition  Press  photographic  staff  in  action. 

■  confined  to  news  photographs,  it  is 

likely  that  highlights  and  shadows  will  newspaper  photographer  in  1911  ori  the 
be  secondary  to  news  value.  Chicago  Examiner.  In  1912  he  joined 

After  all,  this  contest  is  not  intended  Cleveland  Leader  photo  staff.  He 
to  determine  the  artistic  abUity  of  a  returned  to  CUcago  in  1914,  where  he 
news  cameraman.  It  is  staged  to  pro-  remained  untU  1917  when  he  left  to 
mote  a  better  understanding  of  news  ’^"rk  for  the  Press  of  Omaha,  Neb. 


Any  pictme  with  news  value  and  one 
which  has  been  published  is  eligible. 


^  idea  behind  the  thought  of  ad¬ 
mitting  to  competition  only  published 
^tw  is  that  this  qualification  wiU 
eliminate  fraud. 

In  reference  to  the  awards,  Eloi- 
*  PuBUSHER  wiU  make  it  pos- 
nble  for  some  cameraman  to  win 


WINS  AGAIN! 


Whether  you  want  fast  action  shots  or  fine 
pictorial  studies — Speed  Graphic  "has  what 
it  takes”  to  win  the  prizes!  That’s  why  Wm.  C. 
Greene  of  the  New  York  World-Telegram  uses 
a  Speed  Graphic.  He  was  a  prize-winner  in 
the  pictorial  classification  at  the  Second  Annual 
Show  of  the  New  York  Press  Photographers’ 
Association.  Congratulations,  Mr.  Greene! 

And  look  at  this  outstanding  recordi  14  out  of  the  18  prizes 
awarded  at  the  show  were  won  by  photographers  using  Graflex 
and  Graphic  American-made  camerasi  At  your  Graflex  dealers*. 


Wm  C  Gc  eene  of  the  New 
York  Worid  Telegram  and 
his  photograoh  “New  York 
from  Brooklyn  *’  prize-win¬ 
ner  at  the  New  York  Press 
Photographers*  Associa¬ 
tion  Show. 


1*0*8  wiU  go  to  the  individu^  cam- 
who  actuaUy  made  Uie  picture 
"d.  His  news- 
receive  a  cer- 


FOLMER  GRAFLEX  CORPORATION 
DEPT  EP-IS.  ROCHESTER.  N.Y..U.S.  A. 

Please  send  me  your  free  catalog  describing  Graflex 
and  Graphic  Americaiwnade  Cameras  and  Ac¬ 
cessories.  No  obligation  whatsoever. 

Na»« _ _ 


Send  today  for  our  free 
illustrated  catalM  describ¬ 
ing  Graflex  ana  Graphic 
American-made  Cameras 
and  Accessories.  Use  cou- 
rnn  at  the  right,  if  you 
desire.  Folmer  Graflex 
Corporation.  Dept.  EP-15, 
Rodia^.  N.  Y..  U.  S.  A 


^■^le  of  award. 

is  only  one  month  left  to 
ttto  your  photos,  so  get  busy  and 
i®*ke  those  prints.  It  wiU  not  matter 


34^  CIRCULATION 


Editor  &  Publisher  for  March  13,  1937 


PAPERS  RAISE  RATES  normal  was  rapid  and  by  March  1,  two  to  three  cents.  Our  average  for  stunt  for  1936  was  a  three-day  triaa 

11/ITU  CIblAI  I  I  ncc  months  later,  we  had  the  month  when  the  increase  was  Montreal,  Canada.  "We  offered  Ufc 

Vv  1  rtl  SMALL  LOSS  recovered  all  lost  circulation  and  made  effective  was  3,414  copies.  For  35  carriers  and  opened  tl  * 

-  ,  have  since  experienced  nothing  but  about  ten  days  we  had  an  average  de-  right  in  the  middle  of  a  sunai* 

Show*  Increases  in  Whole-  gains.  Another  benefit  which  has  ac-  crease  of  about  800  a  day,  but  the  slump,”  he  says.  “It  went 

-  _  ^  .  _  .  .  _ 1  a.^  _  _ X  i2  _ _  xt _  _ t_  _  -1  ..  _  t  1  1  a  s  *  s  - 


sale  and  Retail  Prices  Bring  Larger 
Net  Revenue;  Other  Circula¬ 
tion  News 


crued  to  us  in  the  establishment  of  figures  then  reached  their  normal  and  a  bang  and  helped  up  show  an  h. 
a  three-cent  price  with  a  carrier  de-  began  to  increase.  The  present  street  crease  in  carrier  circulation  of  oH 

livered  price  of  15  cents  a  week  is  the  sale  volume  of  the - is  6,100  1,000  copies  as  compared  with  ^ 

stability  of  our  sales.  Before  the  copies.  It  so  happens  that  increases  vious  years.”  ^ 


price-change  we  sold  an  average  of  were  shown  in  other  classifications, 
945  copies  to  dealers;  at  the  present  particularly  home  delivered  circula- 
this  sale  amounts  to  723.  Hence,  we  tion.” 

sale  and  retail,  can  be  increased  gained_222  in  carrier-delivered  read-  Paper  G  (morning  and  evening  in 

were 


County  Spelling  Champs  I 

Finals  in  the  first  annual  LoPort 
(Ind.)  Herald-Argus  spelling  cm 


sions.  Our  circulation  at  the  present 
time  is  34,824.  Our  wholesale  rate  be¬ 
fore  the  increase  was  1  1/3  cents  after 
the  increase,  2  1/6  cents.” 


New  Outlets  Contest 


By  Georce  a.  Brandenbuhg 

That  circulation  prices,  both  whole 

sale  and  retail,  can  be  increase!  ,  ,  .  _  _ _ 

without  any  appreciable  loss  in  volume,  ers.  Street  sales  were  760  before  Ohio) ;  “Our  circulation  at  the  time  of  test  were  recently  held  *at"1u^ 

is  evident  from  a  recent  modest  cross-  June,  1934;  now  they  are  334.  An-  the  increase  was  34,919.  We  suffered  high  school,  where  the  pick  of2 

section  survey  made  by  Editor  &  Pub-  other  gain  of  426  for  carrier-deliv-  a  Iok  in  February  of  eight  per  cent  county’s  grade  school  spellem-jl 

LisHER  among  newspapers  raising  sub-  ered.  In  all,  we  have  648  or  10  per  and  in  March  we  dropped  to  31,062,  or  in  all — competed  to  decide  the  pK«i. 

scription  rates.  While  most  of  the  cent  of  our  old  circulation  on  a  per-  11  per  cent.  This  loss  was  in  all  divi-  pionships  for  the  sixth,  seven^iS 
papers  replying  to  the  questionnaire  manent  and  more  valuable  basis.”  sions.  Our  circulation  at  the  present  eighth  grades.  First-place  win” 
requested  information  furnished  be  Paper  D  (evening  in  New  Jersey):  u.,  ,  ,  ... 

kept  confidential,  we  are  highlighting  “The  average  for  the  first  eight 
some  of  their  answers,  without  di-  months  of  1933  when  we  retailed  at 
vulging  the  name  of  the  paper.  two  cents  a  copy  was  150,000.  For 

Questions  asked  were:  (1)  What  the  last  four  months  of  1933  we  aver-  _ 

was  the  circulation  at  the  time  of  aged  142,000,  or  in  other  words,  a  loss  A  imed  to  create  new  sales  outlets  youngsters  compete.  Michael  Motn, 

the  increase?  (2)  What  loss  imme-  of  8,000  copies  daily  after  we  went  to  /\  for  the  Chicago  Daily  News,  a  Herald-Argus  circulation  manage 

diately  followed  the  increase?  (3)  three  cents.  On  Jan.  15,  1934,  we  contest  was  launched  March  1  to  Am  ^  charge  of  the  event 

Was  this  loss  in  newsstands,  street  granted  all  newspaper  boys  and  news  for  three  weeks,  with  $275  in  <>acb  •  •  * 

Bale.s  or  home  delivered?  (4)  What  is  dealers  a  full  return  privilege,  which  prizes  for  drivers  securing  the  most 

the  circulation  novi?  (5)  ^Mhat  ivere  brought  about  an  additional  loss  of  new  outlets  in  stores,  hotels,  restau— 

the  wholesale  rates  before  and  after  10,000,  making  a  total  loss  of  18,000  rants,  apartment  hotels,  taverns,  as 

the  increase?  (6)  Did  the  other  pa-  copies  daily.  The  actual  loss  after  vvell  as  new  street  hustlers.  Don 

pers  in  your  city  raise  rates  at  the  deducting  returns  was  in  our  judg-  Walsh,  Daily  News  circulation  man-  the  other  night,  we  were  reAiAwrf 

same  time?  (7)  What  was  *e  sub-  ment  divided  more  or  less  evenly  be-  ager,  has  developed  a  rapid-fire  pro-  a  remark  made  by  Walter  Pakb 
scription  price  in  1934  and  what  is  it  tween  the  newsstands  and  home  de-  motion  program  supporting  this  con-  Chicago  American  circulation  directoi 
u  *  uu  *  J  monAs’  average  for  test.  To  those  who  may  be  consid-  "There  are  only  two  reasons  why  i 

Answers,  m  somewhat  abbreviated  1936  is  141,006  and  the  return  policy  ering  a  similar  event,  we  submit  the  newsboy  sells  papers  ”  said  Waite, 

form,  to  the  above  questions  were  re-  is  still — fully  returnable.  It  is  our  following  “play-by-play”  accoimt  of  “One  is  to  make  money.  The  other  i 


A' 


eighth  grades, 
were  awarded  gold  medals  by  th 
Herald  -  Argus,  while  second  -  pUa 
winners  received  bronze 
More  than  1,000  proud  mothers  ai^ 
fathers  were  on  hand  to  see  diet 


I*  There  a  3rd  Reason? 

WHILE  listening  to  the  Natkod 
Broadcastine  Comnanv’n 
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Broadcasting  Company’s  firs 
annual  Newsboys  Hawking  Contai 


ceived  from  the  following  papers;  opinion,  therefore,  that  at  the  present  the  Daily  News^  promotion  plans* 
Papers  A-B  (mommg  &  evening  in  time  we  are  running  slighUy  ahead  of  ^  announcing 

New  Hampshire) :  Our  price  change  the  two  cent  period  outlmed  above,  g^d  list  of  nrizes  drivers  and 

n  r?!  .1?®  Il  division  managers  were  advised  of  tht 

plan.  This  was  followed  with  a  per- 


to  make  a  noise.’ 


ures  for  May  will  therefore  show  the  cents  we  allowed  no  returns  and  now 
normal  circulation  at  the  two  cent  accept  full  returns.  Our  wholesale 


ADDS  PICTORIAL  SECTION 

St.  Louis  Globe-Democrat  ha 
added  a  Night  Pictorial  edition  coo- 

rate.  The  figures  for  the  following  rate  before  the  price  increase  was  ®  foiw-page  section  ^ 

months  show  the  exact  amount  of  loss  $1.00  a  hundred,  and  after  it,  $2.00  a  •  ^  f  ^  t  photop*aphs  predommatmg  whidi  i 

t  u*-  V  -  importance  of  preventmg  sell-outs  folded  around  the  first  citv 

hi  each  category.  .  .  ,  You  will  note  hundred.  The  only  other  evening  5  securing  new  outlets  Next  arouno  tne  nrst  cuv  eomn 

chat  on  the  morning,  practically  the  newspaper  in  -  raised  its  ® 


came 

an  attractive  card,  printed  in  colors. 


wtire  lo^  was  m  the  dealers  in  the  whole^le  and  retail  rates  correspond-  ^aAd  to  storekeepers! 

retail  tradmg  and  outside  zones,  while  mgly.  etc.,  who  are  pros- 

Paper  E  (morning  in  Missouri): 


folded  around  the  first  city  editu 
each  night.  It  is  published  daily  a- 
cept  Sunday. 


on  the 


it  was  in  street  sales 


j  j  ,  •  j  1-1  -r  -  —  . - =  —  - .  -  pective  outlets.  This  card  was  «•».- 

and  dealers  m  the  city  ^d  retail  “The  loss  immediately  following  the  companied  by  a  short  letter  to  drivers, 
tradmg  zone.  Our  mad  list  and  car-  increase  amoimted  to  approximately  explaining  purpose  of  cards.  Next 


ADDS  SUNDAY  EDITION 

The  Albany  (Ga.)  Herald,  begb- 
ning  March  21,  will  publish  Sundq 


Our  mad  list  and  car _ _  _ _ _ _ 

rier  delivery  have  remained  prac-  ei^t  p^r  cent  This 'lo^^w^s' mately  wenT^retter^^  sto7ek^p«s  now momu^  editions,  ^e  Herald, 

tic^y  normal - We  feel  confident  ^  newsstand  and  street  sales,  al-  dling  the  Daily  News,  eVessing  ap-  ber  of  the  Associated  Press  smce  ^ 

that  a  great  many  subscribers  who  though  home-delivered  through  car-  preciation  for  past  cooi^ration  and  its  Satmday  editm 

stopped  takmg  the  papers  when  the  riers  suffered  to  some  extent.  Whole-  sueeestina  increased  orders  to  help  Sunday  pubhcaUon, 

price  mcreased  wiU  again  subscrite  gale  rates  to  newsdealers  in  the  city  driver  make  his  quota.  Then  a  letter  , 
during  the  specif  offer  due  to  the  zone  before  the  increase  were  $1.24  of  acknowledgment  to  new  outlets.  In  ' 

per  100  copies  and  after  the  increase,  addition,  the  News  has  provided 
creased  $1.00,  whUe  the  smgle  copy  11.92  per  100  copies.  Carrier  rates  plenty  of  ammunition  to  keep  the 
price  mcrease  amovmts  to  over  $^  were  $1.05  per  100  copies  before  the  drivers’  interest  at  a  peak  during  the 
not-  wool-  lit-  „i  n  oca  o  t-a  oc  _  jnerease  and  $1.70  per  100  copies  after  period  of  the  contest. 

the  increase.  Other  newspapers  in  •  •  • 

-  raised  rates  at  the  same 

identical  whole- 


per  year.  .  .  .  Our  wholesale  rates  be¬ 
fore  the  price  increase  varied  $1.25  to 
$1.60  per  one  hundred  copies.  The 
present  rate  varies  from  $2.00  to  $2.40 
per  one  hundred  copies.” 

Paper  C  (evening  in  Massachu¬ 
setts):  “In  considering  the  effect  of 
the  increase  in  selling  price  of  the 
-,  it  should  be  borne  in  mind 


1937  PROFITS! 


time,  maintaining 
sale  rates.” 

Paper  F  (evening  in  Texas): 
afternoon  paper,  the 


‘‘Our 

with 


Boy*  Liked  Canadian  Trip 

AS  CIRCULATORS  round  the  comer 
into  the  spring  drive  for  increased 
subscribers,  many,  no  doubt,  are  seek- 


that  prior  to  the  establishment  of  the 
higher  rate  on  June  4,  1934,  52  per 
cent  of  our  circulation  had  been  sold 
for  a  number  of  years  at  IS  cents  a 
week,  the  present  price.  Street, 
dealer  and  870  suburb  and  carrier- 
delivered  copies  had  remained  at  the 

12  cents  a  week  price.  Mail  subscrip¬ 
tion  prices  were  not  affected  at  any 
time.  Thus  the  increased  price  ap¬ 
plied  to  only  41  per  cent  of  our  total 
circulation  structure,  or  2,645  copies. 
(Jut  of  a  total  carrier-delivered  cir¬ 
culation  of  4,008  copies,  on  Jime  4,  870 
were  advanced  from  12  cents  to  15 
cents  a  week,  the  immediate  loss  on 
which  was  88  copies,  or  10  per  coit. 
Street  and  dealer  copies  thus  gave  us 
the  greatest  increase  imder  the  higher 
price.  Our  gross  sale  for  the  week 
ended  June  2,  1934,  was  6,409  and  it 
descended  to  the  lowest  point  on  July 

13  with  a  total  of  5,921 — a  loss  of  488 
copies  or  7.6  per  cent  First  loss  on 
copies  affected  which  numbered  2,645 
was  18.4  per  cent  That  is  the  sig¬ 
nificant  point  about  the  change.  From 
July  13  onward  the  climb  back  to 


two  other  afternoon  papers  of - , 

increased  its  wholesale  price  from 


one  cent  a  copy  to  one  and  three- 
fourth  cents  and  the  retail  price  from 


some  new  incentive  to  spur  on 
their  carrier  organizations.  John  M. 
Kearns,  Staten  Island  (N.  Y.)  Ad¬ 
vance,  writes  that  his  paper’s  best 


•  Newspapers  lagging  ba- 
hind  the  current  recovery 
trend  may  secure  assistance 
through  our  rehabilitation 
plan. 


Home  Ecoiomics’ 


THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


W»  guarantee  and  deliver  a 
definite  amount  of  additional 
national  advartieing 


W*  Conduct  Moro  Cooking  School*  for 
Daily  Nowspapars  Than  Any  Other 
Organization 

There  Mutt  Be  a  Reason 


HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Ava.  New  Yerk 
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V  M  NEWS  ACENCV  j 

DEALERS  AND 
DlSTKlBUTOkS 


OUT'OF'TOWN 
FOkEICN  AND 
BACK  NUMBEk 
NEWSPAPEkS 


•  We  will  analyze — without 
charge,  and  in  strict  confi* 
dence — any  publishing  situ* 
ation  submitted,  to  determine 
what  steps  are  immediately 
necessary  to  improve  earn¬ 
ings,  and  to  propose  the  as* 
tent  of  additional  financing 
that  may  be  essential. 
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R  OVN  VOR!X> 


or  Letters 


1  LLEN  CLBIATON,  of  J.  M.  Mathes,  then  by  the  very  garbage-can  in  which 
A  Inc.,  New  York  agency,  and  his  was  lost  and  found,  through  a  classi- 
(ife,  Irene  Cleaton,  are  the  authors  Bed  ad  exclusively  in  the  Telegraph, 
“Books  and  Battles”  (Houghton  $50,000  worth  of  radium,  and  by  nu- 
jjpin  Company),  which  tells  the  merous  other  historical  and  educa- 
^  of  “the  most  turbulent  decade  tional  spots  like  those.” 
j,  American  letters” — from  1920  to  The  whole  book  radiates  good 
jjgg.  Starting  with  “Main  Street,”  humor,  and  love  of  life,  and  reveals 
•fliH  Side  of  Paradise,”  and  “Jurgen,”  keen  descriptive  power. 

^  book  traces  the  rise  of  unadorned  Mrs.  Ethridge  is  a  former  columnist 
Kt,  die  expatriate  movement,  the  lim-  of  the  Macon  Telegraph  and  has  writ- 
jgd  edition  fad  and  the  book  clubs,  ten  numerous  articles  for  Outlook, 
d>  reign  of  ghost  writing,  debunking  Review  of  Reviews,  Good  Hotuekeep- 
isi  ballyhoo.  Cleaton  has  done  news-  ing,  and  other  periodicals.  This  is  her 
MMf  work  in  Richmond,  Va.,  Wash-  first  book,  and  through  its  Southern 
j^n  D.  C.,  and  New  York.  Mrs.  charm  should  achieve  success. — A.  C. 
(jeton  likewise  has  been  reporter  •  ♦  • 

lod  copy  reader  in  Richmond  and  men  who  for  the  past  several 

Widiington.  She  is  a  daughter  of  i  hectic  months  have  sat  about  the 
0.  P.  Hasbrook,  vice-president  of  rim  of  a  copy  desk  poring  over  the 
John  Budd  Co.  and  former  publisher  developments  of  labor  disputes  there 
of  Richmond  Times-Dispatch,  and  is  may  be  a  form  of  relief  in  the  strikes 
gnnddaughter  of  late  Charles  E.  Has-  that  are  described  in  Max  Miller’s 
Ifook,  one-time  publisher  of  Kansas  new  book,  “Mexico  Around  Me” 
Time*,  who  founded  Binghampton  . 

(N.  Y.)  Press  for  Willis  Sharpe  Kil- 


(Reynal  &  Hitchcock,  Inc.,  $2.50). 

“To  be  sure,”  writes  Mr.  Miller  in 
his  preface,  “some  of  the  strikers’  de¬ 
mands  bordered  on  what  to  us  seems 
the  burlesque,  as  when  the  oil  work¬ 
ers  demanded  for  their  vacations  the 
right  to  go  anywhere  in  the  world, 
expenses  paid  including  the  tickets. 
Or  again  they  struck  for  polo  ponies, 
a  polo-field  and,  since  none  of  them 
could  play  polo,  an  instructor  hired 
by  the  company  to  teach  them  the 
game.  In  addition  they  wanted  a  sal¬ 
ary  of  fifty  dollars  (not  fifty  pesos) 
daily.” 

Mr.  Miller  honestly  warns  his  read¬ 
ers  that  his  book  is  not  a  gtiide  book 
on  Mexico.  He  has  achieved  a  prod¬ 
uct,  too,  which  is  not  repetitious  of 
previotis  books  on  Mexico. 

Mr.  Miller  in  places  gives  examples 
of  just  how  a  reporter  would  like  to 
be  able  to  handle  feature  material. 
His  description  of  a  cock  fight  is 
splendid  and  could,  almost  in  its  en¬ 
tirety,  be  lifted  for  use  in  any  news¬ 
paper. 

Although  the  book  has  no  specific 
relation  to  the  newspaper  profession, 
it  is  one  which  would  be  a  pleasure 
for  journalists  to  read  because  of  its 
light  and  casual  style  and,  further. 


because  of  the  material  brought  out. 
It  should  be  said  that  “Mexico  Around 
Me”  is  a  bit  too  sketchy  to  be  of  any 
great  value,  but  Mr.  Miller  does  know 
how  to  tell  about  interesting  people. 
— M.  E.  P.,  Jr. 

*  *  • 


IN  THE  PERIODICALS 


W .ALTER  LIPl’.MANN  wrote  “War  in  a 
Collectivist  World’’  in  the  current  .At¬ 
lantic  Monthly. 

“Unless  America  intervenes,  war  is  in¬ 
evitable,"  says  Emil  Ludwig  in  "The  Coming 
War,”  March  Current  History.  The  same 
issue  includes  “Foreign  Aims  in  Spain,”  by 
Lawrence  A.  Fernsworth,  who  has  been  a  cor¬ 
respondent  in  Spain  for  the  New  York  Times 
and  the  London  Times. 

Editorial  criticism  in  the  March  10  New 
Republic  is  levelled  at  the  Scripps-Iloward 
papers  for  their  attitude  in  the  attempted 
American  Newspaper  Guild  negotiations. 

John  T.  Flynn  writing  in  the  same  maga¬ 
zine  under  the  title,  "Other  People’s  Money,” 
tells  of  his  experiences  traveling  around  the 
country  addressing  forums  and  discussing 
current  problems.  He  reports  a  "very  great 
majority”  against  the  President’s  Supreme 
Court  proposals,  saying:  “That  each  week 
since  the  plan  was  proposed  sentiment  against 
it  has  grown  very  perceptibly.” 

“A  Man  and  His  God,”  a  story  in  Harpers, 
was  written  by  David  Thibault,  former  staff 
member  of  New  Orleans  Item-Tribune. 

The  current  Scribners  includes  “Welcome, 
llanny,”  a  story  by  Judith  Kelly,  formerly 
on  the  Boston  Transcript. 


apparently  the  paper  is  a  seri- 
A  ous  rival  to  the  newspaperman’s 
wife.  Anyway,  it  is  to  Mrs.  Willie 
Sdow  Ethridge,  wife  of  Mark  Ethridge, 
goeral  manager,  Louisville  (Ky.) 
Catrier-Joumal  &  Times.  In  her 
book,  “As  I  Live  and  Breathe,”  pub- 
Ijhed  by  Frederick  A.  Stokes  &  Co. 
(B50),  she  ably  describes  a  year 
of  her  life  in  Macon,  Ga.,  while  her 
husband  was  managing  editor  of  the 
Tilegraph.  Beginning  with  the  chap¬ 
ter  “On  Being  the  Wife  of  a  News- 


THE  BOOK  MART 

A  special  service  is  offered  to  readers  of  Editor  and  Publisher  through  its  Book  Mart.  You  will  not  only  save  consid¬ 
erable  titne  but  very  often  money  as  well  by  taking  advantage  of  this  special  service.  If  you  wish  to  secure  a  particular 
book,  new  or  old,  on  any  journalistic  or  advertising  subject  why  not  let  the  Book  Mart  help  you? 

The  books  listed  below  comprise  only  a  few  of  those  which  are  outstanding  in  their  respective  fields.  When  ordering 
please  remit  the  prices  indicated,  which  include  cost  of  wrapping  and  mailing.  For  Canadian  orders  add  10%.  If  you 
wish  to  order  books  of  unknown  price,  please  send  $5.00.  We  will  refund  the  change. 
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paperman”  the  writer  describes  her 
lik  with  her  “roommate”: 

"He  is  by  far  the  nicest  newspaper¬ 
man  1  have  ever  known;  yet,  living 
widi  him  has  its  bad  points.  The  one 
that  goads  the  deepest  is  that  his 
paper  crowds  me  off  the  front  page  of 
hii  life.  Never  am  I  quite  so  im- 
poftant  to  him  as  a  good  live  story 
or  a  subject  for  a  crusading  editorial. 
Even  on  our  wedding  day,  a  big  mur¬ 
der  would  have  made  him  forget,  I 
feel  sure,  the  hour  he  was  due  at  the 
dranh.” 


ce 

on 


In  the  same  chapter  she  continues: 

“And  then  every  Simday  afternoon 
he  takes  me  and  the  offspring  for  a 
long  automobile  ride.  But  do  we  ride 
on  some  little  forgotten  road  that  trails 
away  into  the  green-gold  hills  over 
little  rippling  brooks?  No.  We  ride 
by  the  store  where  Rogers  shot  the 
policeman,  and  then  by  the  shack 
where  the  blind  man  saw  visions,  and 
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TELEMATS*  ' 

are  far  uheutl  of  all 
cuiiipetitiun  in  b|ie<Ml, 
(’ompleteiiess  an«l  qualily."' 

-W.  S.  IIOWLA.M) 
(Ii-iieral  News  Ktliittr 
iSnshville  (Teiiii.)  Banner 

*iror/</'.s  fastest 

I\etvs  Photo  Mats 

rOK  I>KT.\II.-  WRITE  OR  WIRE 

The  Associated  Phess 

Hs  Madison  ave.,  new  york 


Journalism 

Newspaper  Make-up,  by  John  E.  Allen.  Oremmed 
with  facts  to  help  you  solve  your  typographical  prob¬ 
lems  simply  and  inexpensively.  Coven  the  whole  art 
of  nen-spaper  typography,  by  one  of  the  best-known 
men  in  the  held . $4.00 

Newspaper  Writiny  aad  Edtting,  by  W.  Q.  Bleyer. 
Thoroinrhiy  up  to  date,  the  second  Revised  Edition 
gives  just  the  informatioa  and  illustration  material 
the  beginner  needs.  493  pp.  lUus . $2.2$ 

Main  Currents  In  the  HistPiy  of  Ameriean  Joumal- 
iam,  by  W.  Q.  Bleyer.  The  aim,  throughout  the  book, 
has  bran  to  seleet  historical  material  that  has  a  sig¬ 
nificant  bearing  on  present-day  American  joumaliam. 
lUue . $3.00 

Newapeper  Marawement,  by  Frank  Thayer.  Coven 
the  whole  field  of  news^per  management  from  the 
foundation  through  equipment  and  organisation  of 
plant,  office,  circulation  and  advertising  departments 
to  the  formulation  of  an  editorial  policy  for  service  to 
the  community . $4.00 

The  Writer's  Merkel  for  1937.  edited  by  Aaron  M. 
Mathieu.  Here  is  one  of  the  most  comprehenave 
guide  books  for  writen.  It  is  simple  to  use,  and 
up  to  date  in  its  material . $3.00 

Weekly  Newspaper  Managenient  ^  Thomas  F. 
Barnhart.  Stresses  advertising,  circulation  and 
office  edministration . $3.00 

The  Manuscript  Market  Guide,  contains  130  pages 
of  editors  requirements.  Each  magaiine  is  rat^  as 
to  deeirabUity  and  rates  paid,  time  of  payment  is 
given .  $2.00 


Circulation 

Newspaper  Distriet  Manaiemenl,  by  Uoyd  Smith. 
A  textbook  for  men  in  charge  of  newspaper  carrier 


salesmen.  lUus.  fioth .  $S.OO 

The  Paper  Route,  by  Uoyd  Smith .  $1.00 


Advertising 

Making  Millions  Read  and  Buy,  by  William  A.  Thom¬ 
son.  New.  Exp^  analyses  of  marketing  through 
newspaper  advertising.  Cloth . $3.00 

2222  Retailing  Idaat.  compiled  by  Emanuel  Lyooe. 
SuccesMul  methoda  used  in  neariy  every  retailing 
activity.  Can  be  used  in  the  advertising  promotion 
dspartment  as  well  as  by  local  space  s^esmen  and 
usera  of  space,  doth . $3.00 

Making  Advertisements,  by  R.  S.  Durstine.  .Abie 
exposition  of  general  advertising  technique.  Cloth  $3.00 

How  to  Get  Publieity,  by  Miltoo  Wright.  The  tools, 
the  technique,  the  whole  art  of  getting  publicity  for 
your  enterprise.  Covers  every  factor  of  how  to  pre¬ 
pare  and  handle  material,  and  where  and  how  to  get 
publicity,  in  a  way  that  meets  the  bueiaess  man’s 
needs . $2.00 

The  Selling  of  Newspaper  Advertising,  by  George 
V.  Holland.  A  text^k  specifically  written  and 
published  for  newspaper  advertising  executive  and 
salesmen . $2J)0 

Accounting 

Nswtptper  Organization  and  Accounting,  by  .A.  S. 
Van  Benthuysen.  This  standard  guide  presents 
hundreds  of  money-saving  suggestions  on  all  phases  of 
publishing.  It  allows  you  to  comparo  systems,  meth¬ 
ods.  forms  and  practices  of  other  efficient  organisations. 
544  pp.  8ise  inches . $7Ji0 

Photography 

Photo  Markets,  edited  by  J.  P.  Lyon.  Its  lists  l.SOO 
markets  for  photos  and  other  pertinent  data  .  $  .$0 

Univareal  Almanac  &  Market  Guide,  tells  what  to 
photograph  and  how  to  photograph.  Lists  newe- 
papera,  magaiines,  etc ,  who  purchase  free-lance 
photographs .  $1.00 


Recent 

Private  Thinks  by  C.  K.  and  Other  Writinge,  by  Charlee 
K.  McCIstchy.  Foreword  by  Senator  H.  W.  Johnson. 
The  memorable  writings  of  a  famous  journaliat  have 
been  eoUeeted  to  make  one  of  the  most  outatand- 
ing  books  of  the  year.  The  writings  are  on  such  sub¬ 
jects  as  Newspapers  and  Newspaper  Men;  Laws, 
Courts  and  Cases;  Crimes  and  Prisons;  Writing  and 
Writers;  Politics;  Women;  Labor;  War,  etc . $1.60 

Organization  and  Operation  of  the  Adveit'-eing  De- 
partmenL  Vol.  H  of  a  series  of  cases  studies  of  Mver- 
tlsing  departments  of  manufacturers.  The  book  deals 
wiffi  the  actual  operations  of  national  advertisers  in 
diversified  fields.  The  subjects  cover  practically 
every  conceivable  phase  of  advertising  department 
proc^ure.  A  splendid  textbook  for  those  studying 
advertising  and  marketing . $3J)0 


Spociol 

Political  Handbook  of  tha  World — 1937,  by  the  Council 
on  Foreign  Kelationa,  Inc„  New  York.  Preaents  in 
compact  form  eaKntial  information  reeuding  all  the 
countries  of  the  world.  The  book  deals  with  govern¬ 
ments.  political  party  programs  and  their  leaders, 
political  affiliations  of  editors  of  leading  newspapers 
and  periodicals,  and  events  accruing  in  the  past  year 
affecting  the  government . $2J0 

Brewer  Dictionary  of  Phrasa  and  FaMc.  frequently 
referred  to  as  the  Editor’s  Handbook.  Half-morocco, 
1,440  pages,  over  14,000  refereocea . $3JM) 

Handbook  for  Pressmen,  by  Fred  W.  Hoch.  Con¬ 
tains  illustratione  and  charts  covering  everything 
from  book  siies  to  specifications  of  all  presses  in  use 
today . $3.00 


Low  of  tho  Press 

The  Law  of  Neurepapers,  by  Arthur  k  Croeruan. 
Complete  expoeitiop  of  libel,  slander,  contempt. 
Cloth . . $3.50 


WORKING  NEWSPAPERMAN'S  SHELF 

Kecommended:  History:  Main  Currents,  by  W.  O.  Bleyer,  $3.00  Editorial  Technique:  Newspaper  Reporting  of  IHiblic  .Affairs,  by  Bush,  $3.00.  News^ptr 
Writing  and  Fsliting,  by  Bleyer.  S2J25.  Rights  and  Privileges  of  the  Press,  by  Siebert,  $3.00.  The  Working  i’reas,  by  Sorrels.  $2.0O.  The  Law  of  the  News¬ 
papers,  by  Arthur  k  Croaman,  $3.50.  Newspaper  Reference  Methods,  by  Desmond,  $2.50.  For  inspiration:  Reference:  March’s  Thesaurus  Dictionary,  $9.00. 


Address  Book  Mart: 

EDITOR  &  PUBLISHER 

1700  Times  Building  New  York,  N.  Y. 
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(Continued  from  page  10) 

Manufacturer  Jk  Products 

139  Chicago,  Northwestern  &  Union 

Pacific  Railroad . 

140  New  York,  N.  H.&  Hart.  R.R... 

New  York,  New  Haven  &  Hart . 

New  England  S.  S.  Co . 

New  England  Trans.  Co . 

141  CoosoUdated  Cigar  Co . 

Harvester . 

Lovera . 

Dutch  Masters . 

Forty-Four . 

142  Scott  Paper  Co . 


1934 

1934  193C  Advartisar 

Product  No.  of  Total 
Linage  Cities  Linage 


1935 

193S  193S  Advertiser 

Product  No.  of  Total 
Linage  Cities  Linage 


Scot  Towels . 

143  Chicago  Tribune  The . 

144  Southwestern  Bell  Tel.  Co . 

145  Cunard  Steamship  Co . 

146  Resin  1  Chemical  Co . 

Resin  I  CMntment . 

Resin  4  Misc.  Products . 

147  Canadian  National . 

Canadian  National  R.  R . 

Canadian  National  S.  S . 

Canadian  National  Exhibition . 

148  Clorox  Chemical  Co.  (Clorox).... 

149  Chicago,  Burlington  &  Quincy  Ry, 

150  Atlantic  Gulf  &  west  Indies  S.  S. . 

Clyde  Mallory . 

Ne w  Y ork  &  Cute  Mail  S.  S . . 

Porto  Rico . 

Ifil  Van-Tage  Med.  Co.  (Van-Tage) . . 

152  Union  Pacific  Railroad . 

153  Zenith  Radio  Corp.  (Zenith) . 

154  Western  Railroads . 

155  Pepsi-Cx>la  Co.  (Pepsi-Cola) . 

156  Pinex  Co.  (Pinex) . 

157  Van  Camp  Sea  Food  Co . 

^V*hite  Star  Tuna  Fish . 

Chicken  of  the  Sea  Tuna . 

Van  Camps  Sea  Foods  Co.  Prod. 

158  Beech-Nut  Packing  Co . 

Beech-Nut  Products . 

Beech-Nut  Groceries  Prods. . . . 

Beech-Nut  Coffee . 

Beech-Nut  Biscuits . 

159  National  Sugar  Refining  Co.  of 

N.  J.  (Jack  Frost  Sugar) . 

160  McKesson  &  Robbins,  Inc . 

V'illiam  Jameson  Uliiskey . 

Calox  Tooth  Powder . 

Marten’s  V.  V.  O.  Whiskey.. . . 

Ronrico  Rum . 

McKesson  Cedardale  Whiskey. 

Sandeman  Wine . 

McKesson  Medical  Products. . . 
McKesson  Old  Breckenridge 

Wluskey . 

McKesson  Old  Currency  V^sk. 
McKesson  Vita.  Concen.  Tab .  . 

McKesson  Analax . 

Silver  Crest  Gin . 

McKesson  Antacid . 

McKesson  &  Robbin  Inc.,  Liq. 
Dennis  Mounie  Gold  Leaf  Cog. . 

161  Pictorial  Review  Co . 

Pictorial  Review . 

Pictorial  Patterns . 

162  Bell  Telephone  Co.  of  Penn . 

163  State  of  N.Y.  Bur.  of  Milk  Pub... 

IM  United  Fruit  Co . 

United  Fruit  Co.  S.  S . 

United  Fruit  Bananas . 

165  Chicago,  Milwau.,  St.  Paul  &  Pac . 

166  Mentholatum  Co . 

Mentholatum  Salve . 

Mentholatum  Mist . 

167  Leeming  &  Co.,  Inc.,  T.(Ben-Gay) 

168  Pacific  Tel.  &  Tel.  (io . 

169  Ohio  Bell  Telephone  Co . 

170  Shick  Dry  Shaver,  Inc.  (Schick 

Razor) . 

171  Smith  Bros . 

Smith  Bros.  Omgh  Drops . 

Smith  Bros.  Omgh  Syrup . 

1  172  Prudential  Ins.  (^.  of  Amer . 

1 173  I.  E.  S.  Better  Sight  Lamp  Makers 

174  Texas  Centennial . 

175  Scholl  Mfg.  Co.,  Inc.,  The . 

Scholl's  7ino  Pads,  Dr . 

Scholl’s  Solves,  Dr . 

Scholl’s  Products . 

Scholl's  Dr.  Foot  Balm . 

Scholl’s,  Dr.  Foot  Powder . 

Scholl’s  Gnixol,  Dr . 

Scholl’s  Kurotex,  Dr . 

176  Parker  Pen  C^.,  The . 

Parker’s  Pens  &  Pencils . 

Parker  (Juink . 

f  177  Hamburg  America-No.  Ger.  Lloyd 

178  Woodbury.  Im-.,  John  H . 

WiKxlbury’s  Scap . 

Woodbury’s  Prep . 

Jergen’s  Lotion . 

Wo^biiry’s  Misc.  Products .  .  . 

179  M.  J.  B  Co  . 

M  J.  B  Coffee . 

Tree  Tea . 

180  Natural  Gas  Equipment  Co.,  Inc. 

181  United  Air  Lines . 

182  Niagara  Hudson  Power  Corp .... 

Niagara  Hudson  . 

Niagara  Hudson  Coke . 

183  Adlerika  Co . 

184  Carter’s  Medicine  Co.  (Little 

Liver  Pills! . 

185  Hanes  Knitting  C^o.,  P  H.  (Under¬ 

wear)  . 

186  Southern  Dairies.  Inc . 

Southern  Dairies  Ice  Cream. . . 

^ulhem  Dairies  Milk . 

Southern  Dairies  Cheese . 

Southern  Dairies  Prods . 

187  Institutional  Insurance . 

188  Inuisville  Sr  Nashville  R.  R . 

189  Lewis  Medicine  Co.,  The  A.  H. 

Nature’s  Remedy . 

Turns . 

190  B.  C  Remedy  Co . 

191  Champion  Spark  Plug  Co . . . 

192  Maytag  Co.  (Washing  Machine)  . 

193  Paramount.Pictures . 


38 

494,087 

490,730 

37 

385,183 

495,728 

284,964 

10 

283,325 

8 

166,376 

10 

173,070 

9 

39,390 

10 

479,620 

39,333 

10 

257,883 

304,533 

21 

111,735 

20 

72,806 

4 

82,397 

7 

60,739 

17 

63,751 

17 

41,542 

7 

473,587 

272,078 

473,587 

52 

242,768 

47 

29,310 

29 

20 

477,868 

20 

611,373 

7 

47  .783 

8 

401,738 

65 

473,593 

470,574 

66 

447,296 

332,729 

242,672 

87 

321,745 

83 

227,902 

87 

455,508 

10.984 

26 

432.183 

340,309 

36 

288,970 

28 

111,108 

31 

135,401 

31 

4,091 

6 

7,812 

6 

90 

453,679 

86 

340.217 

55 

450,6.34 

443,913 

43 

331,019 

406,200 

287,075 

53 

271.189 

65 

84,316 

7 

64,782 

4 

72,522 

8 

70,229 

7 

18 

443.817 

181,686 

21 

102,035 

13 

20,884 

3 

408,815 

57,567 

136,471 

30 

53,998 

28 

135,075 

34 

3,569 

4 

96,305 

33 

41,964 

18 

28 

402,421 

28 

368,403 

402,018 

336,674 

128,343 

16 

84,265 

13 

191,699 

28 

80,745 

29 

34,760 

16 

50,265 

28 

21,837 

7 

19,071 

7 

13,089 

7 

8,762 

11 

1,603 

4 

5,377 

6 

3,353 

6 

40,021 

26 

24,283 

8 

13,190 

14 

10,511 

12 

4,914 

6 

2,604 

9 

393,559 

393,176 

393,559 

19 

11,778 

17 

381,398 

17 

*7 

393,479 

7 

389,795 

20 

392,727 

17 

261,443 

390,446 

350,186 

354,279 

55 

308,681 

50 

36,167 

25 

41,505 

20 

59 

383,107 

51 

322,184 

380,835 

272,079 

380,835 

85 

269.620 

76 

2,459 

7 

82 

380.305 

75 

271,430 

9 

378.593 

5 

238,658 

6 

377,212 

6 

272,902 

68 

376,766 

21 

50,386 

375,609 

359,668 

268,673 

82 

196,365 

73 

106,936 

38 

163,303 

59 

94 

373,861 

90 

336,585 

32 

371,653 

42 

367,538 

364,224 

163,311 

313,769 

89 

123,361 

85 

28,459 

41 

13,469 

24 

15,505 

27 

21,683 

40 

1,887 

5 

1,750 

5 

1,702 

17 

4,798 

17 

1,152 

16 

360,574 

290,672 

338,726 

72 

267,293 

73 

21,848 

30 

23,379 

30 

49 

3.59,322 

51 

604,536 

357,543 

.307,339 

343,390 

35 

262,985 

32 

6,151 

21 

44,354 

10 

5,192 

36 

2,810 

24 

352,755 

135,513 

314.647 

25 

122.017 

20 

38,108 

13 

13,496 

6 

3 

351,421 

3 

306,429 

31 

349,370 

33 

365,168 

346,896 

504,160 

330,930 

4 

427,775 

4 

15,996 

5 

76,385 

5 

92 

345,818 

85 

144,468 

94 

345,327 

88 

293.655 

78 

341,576 

66 

260.143 

341,328 

221,032 

210.898 

9 

164,5.36 

7 

116.833 

5 

35,919 

3 

7,004 

3 

6,593 

7 

20,577 

.’i 

87 

341,317 

69 

238,404 

38 

339,143 

44 

318.758 

336,195 

175,338 

168,293 

97 

64,563 

86 

167.902 

97 

110,775 

86 

26 

332.773 

24 

291,182 

74 

332.280 

72 

329,465 

78 

329.215 

68 

279.929 

39 

323,642 

30 

190,249 

Manufacturer  fk  Products 

194  National  (Carbon  Co . 

Evercady  Prestone . 

Bverea-ly  Flashlgts  Sc  Batteries. 

195  Century  Distilling  Co . 

Northmoor  Whiskey . 

Dr.  Pick’s  Whiskey . 

Century  Club  Whiskey . 

Century  Gins . 

Fleet  Street  Whiskw . 

Century  Distillery  Co.  Prods. . 

196  Portland  Cement  Ass’n . 

197  New  England  Tel.  St  Tel.  Co. . . . 

198  J.  David  Stem  Newspapers . 

Philadelphia  Record . 

New  York  Post . 

199  Koppers  Seaboard  Coke.  Inc . 

200  Waitt  &  Bond,  Inc.  (Blarkstone). 

201  Seaboard  Air  Line  Railway . 

202  Stephano  Bros.  (Marvels) . 

203  W.  A.  Taylor . 

Martini  &  Rossi  Vermouth .... 
John  Jameson . 

204  Ruppert’s.  Jacob.  Brewer . 

205  Cora  Products  Refining  . 

Kre-Mel  Dessert . 

Cora  Prods.  Refin.  (^.  Prods. . . 

Linit . 

Mazola  fHI . 

Karo  Syrup . 

206  American  Bakeries  Co.  (Merita 

Bread  Sr  C ake) . 

207  Cudahy  Packing  Co . 

Old  Dutch  Cleanser . 


1936 

1936  1936  Advartisar  193S  193$  u— 

Product  No.  of  Total  Product  No.  of  Tnlli 


Linage  Citlas  Linage 

321,902 


Linage  Citlas 


280.789 

76 

285,098 

76 

41,113 

19 

314,841 

91,278 

29 

74,811 

22 

42.915 

16 

54.168 

19 

47.075 

17 

37.217 

11 

46,057 

13 

1,452 

4 

49,284 

is 

73 

314,547 

81 

0 

310.995 

310,732 

6 

188,195 

9 

63.581 

9 

122,537 

4 

113.828 

12 

11 

306.575 

10 

21 

302.544 

12 

29 

302.443 

26 

36 

302.157 

301,431 

234.834 

30 

170,761 

21 

06.597 

7 

06,195 

12 

33 

297,834 

297.016 

14 

113.799 

27 

103.942 

31 

40.135 

11 

19.461 

si 

31,9.32 

13 

Cudahy  Meat  Products . 

09310 

30 

115,679 

29 

Cudahy's  Ctolden  West  Oleo- 
m:u’(ranne . 

6  588 

4 

Cudahy’s  White  Ribbon  Short. . 

4,664 

4 

Ctix  Lard . 

4,204 

3 

7,944 

4 

Rex  Lye . 

7  882 

27 

Cudahy  Pack.  Co,  Misc.  Prods . 

4,773 

4 

|uibb,  B.  R . 

Squinb  Dentrifrices . 

Squibb's  Adex  Tablets . 

122.791 

29 

291,339 

105.813 

52 

122,701 

27 

Squibb’s  Cod  Liver  Oil . 

32.139 

9 

36.294 

49 

Squibb  K.  R.  Prolurts . 

13,708 

5 

1,569.747 

64 

Squibb’s  Milk  of  Magnesia. . . . 

Squibu’s  Mineral  Oil . 

^uibb’s  Shaving  Cream . 

209  Ubhy.  McNeil-  Ubby . 

Libby’s  Baby  Food . 

Libby’s  Evaporated  Milk . 

Libby’s  Products . 

Libby’s  Deep  Brosra  Beans.,,. 
[210  American  Institute  of  Steel  Con¬ 
struction.  Inc . 

211  Knox  Gelatine  (2o.,  Inc . 

Knox  Gelatine . 

Knox  Jell . 

Knox  Desserts . 

212  Railway  Express  Agency . 

213  American  Sugar  Refining  Co . 

Domino  Sugar . 

Franklin  Sugar . 

Domino  Syrup . 

214  Scull  Co.,  Wm  S . 

Boscul  Coffee . 

Bovril . 

Bosco . 

215  Cosmopolitan  Pictures . 

216  McCormicks,  Inc . 

McCormicks  Bee  Brand  Exterm 

McCormicks  Banquet  Tea . 

McCormicks  Bee  Brand  Vanilla. 
McCormicks  Bee  Brand  Cinna. 
McCormicks  Bee  Brand  Black 

Pepper . 

McCormicks  Bee  Brand  Prods. 
McCormicks  Bee  Prand  Must. . 
McCormicks  Bee  Brand  Spices  . 
McCormicks  Bee  Brand  Condi¬ 
ments  Products . 

Red  Arrow  Garden  Spray . 

McCormicks  Bee  Brand  Mayon. 

217  DuPont  De  Nemours  &  Co.,  Inc., 

E.  I . 

DuPont  Zerone . 

DuPont  t'ive  .‘-tar  Anti-Free  e.. 
DuPont  Products . 

218  Chicago  Northwestern  R.  R . 

219  New  York  Sun . 

220  Transcon  -n.  &  West.  Air  Exp . 

221  General  Tire  Sr  Rub.  Co.  (General) 

222  Canada  S.  S.  I  ines . 

223  Great  Northern  R.  R . 

224  Schilling  &  Co.,  A . 

Schilling’s  Coffee . 

Schilling’s  Spires . 

Schilling’s  Extracts . 

Schilling’s  Tea . 

Schilling’s  Baking  Powder . 

Schilling’s  Colors . 

225  General  Mills,  Inc . 

Sperry  Driftel  Snow . 

Gold  Me  'al  Flour . 

General  Mills  Products . 

Wheat  Hearts . 

Sperry  Pancake  &  Waffle  Flour 

Wheat  ies . 

Bisquirk . 

Softasilk . 

226  Philadelphia  Inquirer . 

227  Larus  Sr  Bros . 

Domino  Cigarettes . 

Edgeworth  Tobacco . 

228  Palstaff  Brewing  Corp . 

229  Coty,  Inc  . 

Coty  Preps . 

Coty  Face  Powder . 

Coty  Perfume . 

Coty  Products . 

230  Italian  Line . 

231  Lehn  Sc  Pink  Products  Co . 

Lysol . 

Hinds  Honey  Sr  Almond  Cream 

Dorothy  Gray  Creams . 

Dorothy  Gray  Preps . 

Pebeco  Toothpaste . 


30.320  SO 
29.497  45 
10358  43 


234.297  50 
32.614  3 

24,293  6 


120.527  38 
102,717  43 
65,944  29 


236.525  SO 
47,697  14 
344  3 

136.171  16 

100,914  11 
46,879  10 


79,366  19 
78.917  26 
33.215  23 
23,850  23 

23.410  23 
15.601  26 

ll.«74  20 
7.369  4 


127.616  62 
100,226  47 
51,161  53 


77,180  18 
47.866  22 
22.601  20 
9.870  21 

8,560  20 
37,087  22 
7.242  18 
20,279  19 


96,963 

16 

94.381 

13 

64.379 

19 

55.822 

16 

63.628 

10 

51.994 

16 

21,405 

9 

17.668 

7 

21,262 

10 

14. .581 

7 

267,188 

4,302 

16 

140.742 

10 

123.013 

9 

,36.990 

24 

45,914 

33 

33.643 

20 

33..301 

11 

11,455 

5 

13.876 

10 

6,552 

10 

69.817 

22 

1,994 

5 

138.334 

38 

32,574 

18 

61 

267.006 

201,074 

12 

205.641 

22 

67,504 

13 

56,333 

44 

0 

261,120 

260,103 

18,466 

33 

12 

91.284 

33 

280,224 

72 

90,013 

55 

68.352 

24 

10,544 

5 

18 

250,832 

250,456 

16 

90.107 

43 

83.826 

10 

173.206 

40 

56.405 

13 

18,152 

12 

1,876 

16 

73,671 

2i 

289,931 

289,188 

4t.7r 

36,807 

20 

12,870 

5 

287,986 

284,566 

70 

274200 

310.001 

246,096 

48 

62,217 

16 

7,253 

36 

283.904 

02.411 

27,329 

10 

65,104 

5 

282,695 

4 

227,010 

280,076 

240,711 

131,636  73 
46..378  27 
44,448  18 


Editor  &  Publisher  for  March  13,  1937 


37 


gpORTANT  AUTOMOTIVE  AND  GENERAL  ADVERTISERS  (100  CITIES) 


1»3* 

im  1»3«  AdvartiMr 

^  Product  No.  ol  Total 

ya  Manufacturer  and  Products  Linage  Cities  Linage 

qC.  Johnson  &  Son,  Inc .  2AB,290 

®  *•  Johnson ■»  Wax .  72,427  62 

Johnson's  Olo- J-oat .  70,637  67 

Johnson's  Wax  Polishes .  66,473  46 

Johnson's  Furniture  Polish. . . .  60,762  44 


I»35 

1»3S  1»3S  Advertiser 

Product  No.  of  Total 
Linage  Cities  Linage 


63,269  38 
21,482  12 


^  Ftnick  &  Ford,  Ltd . . 

^  Vermont  Maid  Syrup .  128.727  31 

Uy.T-Fine  Desserts .  66.673  6 

Brer  Rabbit's  Ginger  Bread  FI. .  64,002  4 

Brer  Rabbit  Products .  18,661  3 

HMitb  Products  Corp.,  The . 

•  Fren-A-Mint  .  263.089  70 

Health  ProJs.  Corp .  3,680  44 

•u  toericao  Home  Products . 

■  F^one .  121,727  34 

Jad  Salts .  66,728  30 

Kolynos . 66,006  3 

Plastic  Wo(^ . 12,746  17 

Limestone  I’hosphate .  . 

Old  Knglish  Products .  . 

Old  English  Wax . 

Hills  Nose  Drops . 

m  Rainier  Brewing  Co .  13 

«  Crosley  Radio  Corp . 

“  Crosley  Retrigerator .  178.897  67 

Cixnley  Radio .  63,269  38 

Crosley  Institutional .  21,482  12 

M  Carleton  &  liovey  Co.  (Father 

John's  Medicine) .  63 

M|  St,  Ixwis  &  San  I'randsco  R.  R..  20 

sg  Welch  Grape  juice  Co.,  The .  64 

al  Smart  Pub.  Co.,  David  A . 

*  ^Uire .  178,630  22 

Sronet .  72.766  76 

Ml  Pilbbury  Flour  Mills  Co . 

Pillsbury’s  Best  Flour .  183,167  64 

Pillsbury's  Pancake  Flour .  66,726  46 

iSllsbury's  Farina .  10,133  11 

Pillsbury's  Sno-Sheen  Cake  FI.  . 

)0  Pennsylvania  Anthracite  Coal ...  29 

Bi  Metropolitan  Life  Insurance  Co. .  38 

Bi  Northwestern  Bell  Telephone  Co.  4 

M  Delaware.  Lack.  &  West.  Coal  Co. 

^ueCoal .  237.642  37 

Blue  Coal  Automatic  Heat  Reg.  6,460  10 

Am^can  Cranberry  Exchange 

(Eatmor  Cranberries)  ......  74 

Bt  Dr.  Leonbardt  Co.  (Hem-Roid). .  76 

M  HaRenretIer&  Co.,  Inc.  (Pickwick 

Prod.) .  3 

BO  Stewart-Warner  Corp . 

&ewart-Warner  Refngerators. .  168,626  32 

Stewart-Wamer  Radio .  68,990  34 

Aletnite  Co.  Prods .  11,648  48 

2SI  Furness  Bermuda  S.S.  Line .  38 

Chesapeake- Potomac  Tel.  Co .  3 

iS  D.  S.  Chamber  of  Commerce 

(Nation's  Business) .  17 

251  Willys-Overland  (Willys-New). . .  72 

255  Gooderbam  &  Worts,  Ltd . 

G.  &  W.  UTiiskies .  63,226  20 

G.  &  W.  Mill  Farm  Whiskey. .  49.398  22 

G.  &  W.  Whiskey .  48,762  29 

G.  &  W.  Products .  30,871  30 

G.  &  W.  Gins .  20.963  17 

MacNairs  'Whiskey .  10.828  10 

G.  &  .  Primrose  Whiskey.. . .  8,633  16 

G.  & 'W.  Mountain  Ridge  Wh. . .  8,111  14 

G.  &  W.  Fi ve  Star  Whiskey . . .  4.992  9 

G.  & 'W.  Seven  Star  Whiskey. .  611  6 

255  Philadelphia  Bulletin .  9 

257  Pittsburgh  Plate  Glass  Co.  Prods.  61 

255  Gulden,  Charles  Inc.  (Gulden’s 

Mustard) .  24 

250  Nat'l  Ass'n  of  Manufacturers. ...  16 

250  Reo  Motor  Car  Co . 

Reo  (New) .  168,430  62 

Reo  ("''rucks) .  67 ,599  48 

251  Voigt  Brewing  Co.  (Rheingold) . .  18 

2U  Ironized  Yeast  Co .  69 

253  Kaufmann  Bros.  &  Bondy,  Inc. 

(Yello  Bole  Pipes) .  76 

254  Iron  Fireman  Mfg.  Co.  (Iron 

Firenuin) .  44 

255  Northam  Warren  Corp . 

Cutex  Products .  135,128  20 

Glazo  Nail  Polish .  44,906  17 

Odo-Ro-No .  41,589  20 

Glazo  I'olish  Remover .  . 

255  French  S.  S .  49 

2W  American  Express  Co .  37 

258  Chattanooga  Medicine  Co . 

Theilford’s  Black  Draught .  116.722  29 

Carlui .  103.874  29 

259  California  Pacldng  Corp . 

Del  Alonte  Pro.lucts .  154.875  43 

Del  Alonte  Pineapple  Juic.'. . . .  63,988  32 

270  Bell  &  Co.  (Bell-Ans) .  91 

271  Matson  Navigation  Co . 

Alatson .  131,760  6 

Matson  Oceanic .  83,733  13 

Oceanic  S.  S.  Co .  .  •  • 

272  ShealTer's  I’ens  &  Pencils .  68 

273  Ex-Lax  Inc.,  (Ex-Iax) .  46 

271  Hookless  Fastener  Co.  (Talon 

Slide  Fastener) .  16 

275  Pepjter,  Dr.  Co.  (Pepper,  Dr.)  ...  19 

275  Chicago,  Rock  Island  &  Pacific. .  34 

277  Nwthern  Pacific  R.  R .  37 

278  Alid-Cotnioent  Petroleum  Corp. 

Prods .  17 

279  Pasteeth,  Inc.  (Fasteeth) .  94 

280  New  York  Herald  Tribune .  9 

281  Folger,  J.  A.  &  Co.  (FolgersCoflee)  13 

282  World's  Dispensary  Aledical  Assn. 

Pierces  Favorite  Pres.,  Dr .  100,257  70 

Pierces  Golden  Me  l.  Disc.,  Dr. .  95,093  62 

Pierces  A-Nuric  Tablets.  Dr.. . .  12,718  39 

283  French  Lick  Springs  Hotel  Co. 

(Pluto  Water) .  48 

284  Dearlioro  Supply  Co . 

Mercolized  Wax .  169,654  50 

Tarkroot  Beauty  Mask .  37,343  23 

285  Coots  Co.,  Adolph  (Coots  Beer)..  7 

288  Southern  Bell  Tel  &TeLCo....  11 

287  Oakland  Chemical  Co. 

(Dioxogen  Cream) .  86 

^  Slierwin-William.s  Co .  62 

^  Gorton-Pew  Fisheries  Co .  33 

290  Gilmore  Oil  Co .  10 

w  Electric  Refrigeration  Bureau. . ..  9 

292  Armstrong  Cmk  Prods.  Co.  (Qua¬ 
ker  Rugs) .  36 


135,128  20 
44,906  17 

41,589  20 


87,502  63 
10.841  68 

274,641  79 
139.463  79 
368.819  49 
16.827  17 

109.812  26 
34.506  33 
14.869  29 
14,109  12 


209,688  66 
107,423  45 
17,282  11 


94,403  26 
77,746  26 
6,621  11 


493,390  67 
63,496  33 
167,806  46 
17,056  4 


90,164  19 
23,052  17 
56,535  19 
7,650  17 


9 

236,706 

12 

256,496 

61 

234,316 

65 

178,673 

24 

231,486 

23 

219,663 

16 

230,654 

226,029 

220,096 

62 

177,969 

69 

48 

42,126 

67 

18 

226,942 

49 

220,786 

56 

279,907 

37 

220.718 

220.596 

31 

106.595 

266,206 

29 

135,560 

27 

29 

218,863 

130,646 

27 

182,199 

43 

182,199 

43 

32 

91 

216,176 

215,493 

87 

195,973 

310,759 

6 

193.885 

8 

13 

112,655 

13 

4,219 

3 

58 

215,001 

51 

187,040 

46 

213,924 

52 

176.441 

15 

213.853 

3 

57,772 

19 

213.318 

15 

217,723 

34 

210,997 

32 

154.780 

37 

210.417 

44 

216,690 

17 

209.883 

15 

181.790 

94 

209,604 

92 

157.051 

9 

209,404 

32 

237,411 

13 

208.804 

208,068 

11 

231.689 

280,661 

70 

124.625 

87 

62 

137.493 

86 

39 

18,643 

29 

48 

207,971 

206,997 

51 

161,474 

152,617 

50 

162,617 

48 

23 

7 

205.864 

9 

191,261 

11 

204,562 

9 

167,953 

86 

204.263 

37 

38,131 

62 

203.032 

60 

172.958 

33 

201.201 

31 

180,639 

10 

200.201 

7 

193,722 

9 

199,079 

15 

216,150 

36 

199,0a5 

Rank 

in 

this 

List  Manufacturer  and  Products 

293  Atlantic  Coast  Line  R.  R . 

294  Standard  Oil  Co.  of  Penn . 

296  John  F.  Jelke  Co . 

jelke’s  Good  Luck  Oleoraar . 

Jelke's  Good  Luck  Alayonnaise. . 

296  Geo.  A.  Hormel  &  Co . 

Hormel  Soups . 

Hormel  Chili  Beans . 

297  Wilson  5k  Co.,  Inc.  (Meat  Prods.) 

298  California  Brewing  Assn.  (Acme 

Beer) . 

299  Cream  of  Wheat  Corp . 

300  Scott's  Emulsion . 

301  Interiut'l  Cellucotton  Ftad.  Co.. 

RIeenex . 

Kotex . 

Quest . 

Kleenex  lYoducts . 

302  Fiiuncial  World,  The . 

303  Internat’l  Mercantile  8c  Mar.  Co. 

I’aiuma  I’acific . 

United  States . 

United  States  Lines-Panama 


1936  193S 

1936  1936  Advartiaar  193S  I93S  Advartisar 

Product  No.  of  Total  Product  No.  of  Total 

Linsga  Citiaa  Linage  Linage  Cities  Linage 


91,283  63 
80.692  20 
10,815  17 


92.646  31 
86,562  24 


42 

198.683 

36 

130.105 

7 

198.160 

8 

261.469 

194,678 

201,424 

69 

190.680 

52 

6 

10,744 

11 

26 

193,139 

147,278 

137,217 

21 

3 

10,061 

4 

48 

193.091 

16 

192.482 

12 

99.373 

28 

187.284 

19 

30.120 

35 

183.466 

34 

110.716 

182,690 

235,874 

118.021  55 

107,662  30 


10,301  22 
42 


171,790  31 
81.606  20 


Kayser  Products . 

317  F.  8c  M.  Schaefer  Brewing  Co. 

(Schaefer) . 

318  Aluminum  Cooking  Utensil  Co. 

(Wear  Ever  Alum.  Utensils).. 

319  Missouri  Pacific  R.  R . 

320  Hathaway  Baking  Co . 

Hathaways  Bread . 

Hathaways  Cakes . 

321  Boujois  Sales  Corp . 

Bourgjois  Preps . 

Barbra  Gould  Preps . 

Bourjois  Face  Powder . 

322  Lavena  Corp.  (Lavena) . 

323  James  Hanl^  Co.  (Hanley’s  Ale) . 

324  Nu.ito^.,'rhe(Nurito) . 

325  Red  Top  Malt  Co . 

Red  Top  Products . 

Red  Top  Malt . 

326  IlUnois  Bell  Tel.  Co . 

327  Heublein  8c  Bros.,  G.  F . 

Heublein's  Alilshire  Gin . 

Club  Cocktails . 

Heublein  Products . 

328  Morrell  8c  Co.,  John . 

Red  Heart  Dog  Food. . . 

Morrell  Beef  N  Veg.  Dinner. . . 

329  Nacor  Co . 

Nacor . 

Nacor  Kaps . 

Nacor  Products . 

330  General  Baking  Co.  (Bond  Bread). 

331  Phillips  Packing  Co.,  Inc . 

I’hillips  Soups . 

Phillips  Tomato  Juice . 

Phillips  Prcxiucts . 

Phillips  Beans . 

Phillips  Spaghetti . 

Phillips  Con  Came . 

Phillips  Clam  Chowder . 

332  Petersons  Ointment  Co . 

333  Waterman  Co..  L.  E.  (Waterman’s 

Pens  &  Pencils) . 

334  Blatz  Brewing  Co.  (Blatz  Prods.) 

335  Royal  Typewriter  Co . 

336  Hires  Co.,  Charle  E.  (Hires  Root 

Beer) . 

337  Fruit  Industries,  Ltd . 

Guasti  Wines . 

Victor  Hugo  Cognac  Brandy . . . 

P'ruit  Industries,  Ltd . 

Balboa  Wine . 

Olympic  Wine . . 

Old  Constitution  Wine . 

Fmit  Industries,  Ltd.,  Pro<ls... 

338  Great  Eastern  Bus  System . 

339  Crane  Co . 

Crane  Boilers . 

Crane  Co.  Products . 

340  Wabash  R.  R . 

341  Ludens  Inc.,  (l.udeus  Cough  D’ps) 

342  Santa  Fe  Trail  Bus  System . 


“PATSY”  McDonald  dies 
C.  P.  (Patsy)  McDonald,  advertis¬ 
ing  agent  and  former  newspaperman, 
died  of  a  heart  attack  March  11  in 
Miami  Beach,  Fla.,  where  he  had 
spent  the  winter  in  an  effort  to  re¬ 
gain  his  health.  He  was  on  leave  from 
the  copy  staff  of  Ruthrauff  &  Ryan, 


12 

170^13 

9 

92 

170,067 

85 

19 

169,967 

12 

169,804 

169,804 

4 

77,895 

3 

9,048 

3 

168,297 

168,297 

42 

205.970 

46 

213.819 

40 

30,560 

17 

41 

165.789 

13 

7 

165.097 

6 

66 

163.663 

74 

162.267 

153,419 

17 

137,925 

18 

8,843 

7 

8,500 

9 

3 

161.621 

3 

160,317 

148,173 

36 

27.530 

14 

12,144 

6 

203.604 

44 

8,615 

7 

159,841 

159,841 

36 

18.191 

17 

48.223 

4 

159,245 

85.569 

45 

32.616 

14 

70,880 

31 

41.034 

14 

2,796 

6 

39 

157,318 

39 

157,265 

148,457 

31 

155.141 

33 

4.646 

6 

8.401 

15 

4,162 

5 

9.983 

17 

11,291 

16 

9,243 

17 

1.923 

12 

1,144 

8 

57 

157,046 

67 

57 

155.885 

48 

30 

154,691 

19 

58 

154,588 

28 

37 

154,331 

152,441 

49,108 

7 

163.498 

■'9 

41.644 

14 

92.159 

17 

23.359 

7 

43,237 

12 

22,104 

3 

11.104 

7 

2,843 

8 

2,279 

4 

23 

152,372 

30 

152,291 

76,832 

14 

75,459 

16 

25 

151.180 

18 

77 

151.086 

70 

18 

151,075 

17 

Pacific  Lines . 

1.066 

3 

8.662 

9 

Baltimore  Alail  Line . 

9,737 

4 

Capudine  Chemical  Co . 

43 

178,762 

42 

114,443 

Sales  Affiliates,  Inc.  (Zotos  Perma- 

nent  Waves) . . 

76 

178.593 

69 

130.142 

California  Fruit  Growers  Exch.. . . 

178,643 

538,997 

Sunkist  Oranges . 

88.082 

36 

638,997 

53 

Sunkist  Ivcmons . 

86,357 

29 

Sunkist  Fruits . 

6,104 

1 

Regensburg  &  Sons,  E. 

(Admiration) . 

3 

178,103 

3 

181  ..364 

New  Jersey  Bell  Telephone  Co.. . 

4 

177,809 

4 

149.421 

Standard  ^1  Co.  of  l.<ouisiana.  . . 

6 

175.862 

6 

312..527 

Drakes  Bakers,  Inc.  (Cake) . 

21 

175.512 

20 

138.667 

Monticello  Drug  Co . 

174,753 

112,710 

666  Products . 

160.556 

80 

112,710 

75 

666  Salve . . . 

14,197 

27 

Yardley  &  Co.,  Ltd . 

173,777 

202,038 

Yardley’s  Eng.  Lavender  Prods. 
Yardley's  English  Lavender. . . . 

146,420 

13 

143.640 

9 

27,357 

3 

58,398 

5 

Eastern  S.  S.  Co . 

11 

173.470 

7 

193,054 

Canadian  Travel  Bureau . 

35 

172,226 

23 

106,817 

Life  Savers,  Inc . 

171,556 

164,463 

Life  Savers . 

96.621 

20 

82.955 

30 

Pine  Bros.  Glycer.  Cough  Drops 

70.812 

IS 

52.981 

19 

Cough  Savers . . . 

4,123 

6 

28,617 

6 

Julius  Kayser  &  Co . 

171,344 

396,342 

Kayser  Hosiery . 

113.701 

49 

341.744 

61 

Kayser  Gloves . 

34.288 

47 

64,598 

58 

30  194,862 


New  York  agency.  The  funeral  is  to 
be  held  March  15  at  the  hpme  of  his 
brother  -  in  -  law,  T,  J.  Hoops,  4612 
Malden  street,  Chicago.  His  wife, 
Mrs.  Byrd  McDonald,  survives  him,  as 
do  children  of  his  first  meuriage.  Mr. 
McDonald  in  his  early  life  was  secre¬ 
tary  to  William  Jennings  Bryan. 
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IS,  y.  Seeks  Temperance 
Technique  in  Liquor  Ads 

Albany,  N.  Y.,  March  11 — A  tem¬ 
perance  technique  in  liquor  advertis¬ 
ing  is  being  developed  under  the 
guidance  of  the  New  York  State 
Liquor  Authority  to  offset  new  legu- 
latory  proposals. 

Henry  E.  Bruckman,  chairman  of 
the  Authority,  commented  on  it  in 
a  special  report  to  the  Legislature 
this  week,  saying: 

“The  liquor  trade  is  beginning  to 
realize  that  the  purpose  of  liquor 
advertising  should  be  to  bring  par¬ 
ticular  brands  to  the  attention  of  the 
public  without  seeking  to  increase 
the  demand  for  liquor.” 

The  idea  is  to  get  the  liquor  dis¬ 
tillers  and  distributors  to  promote 
temperance  in  their  copy.  Meanwhile, 
the  Authority  is  preparing  a  series  of 
electrical  records  for  use  on  radio 
programs.  Each  record  contains  a 
five-minute  talk  on  temperance. 

Timsd  with  the  Authority’s  report 
to  the  Legislators  was  copy  of  the 
Seagram  Distillers  Corporation  pro¬ 
claiming  “We  don’t  want  bread 
money.”  Said  the  text: 

“Liquor  is  a  luxury — one  of  the 
good  things  of  life,  to  be  bought  and 
enjoyed  only  after  the  necessities  are 
provided.  Whoever  needs  bread  for 
himself  or  his  family,  should  not 
buy  whiskey.” 

TRUTH-IN-FABRICS  BILL 

The  truth-in-fabrics  bill,  S.  856,  by 
Senator  Capper  pertaining  to  the  use 
of  substitute  materials,  would  apply 
the  seizure  technique  of  the  Food  and 
Drug  Act  to  the  regulation  of  com¬ 
merce  in  fabrics,  the  American  Re¬ 
tail  Federation  has  pointed  out.  All 
mixed  woolen  and  mixed  textile  goods 
would  be  considered  misbranded  un¬ 
less  their  stamp,  tag  or  label  bears 
the  registration  number  of  the  manu¬ 
facturer  and  information  as  to  the 
content  of  the  goods.  In  mixed  woolen 
goods,  the  minimum  proportion  by 
weight  of  virgin  wool,  if  any,  and  the 
maximum  proportion  by  weight  of 
each  material  other  than  virgin  wool, 
would  be  required,  or  in  mixed  tex¬ 
tile  goods,  the  minimum  proportion 
by  weight  of  the  main  material,  and 
the  maximum  proportion  by  weight 
of  each  other  material. 

TIGHTEN  USED  CAR  RULES 

Two  important  interpretations  of 
“Standards  for  Used  Car  Advertising” 
are  now  being  enforced  by  the  Chi¬ 
cago  Better  Business  Bureau.  One 
requests  automobile  dealers  and  ad¬ 
vertising  media  to  eliminate  such 
phrases  as  “As  low  as,”  when  referring 
to  a  number  of  used  cars  of  different 
years  not  specifically  priced.  The 
other  ruling  asks  dealers  to  discard 
copy  employed  to  connect  two  or  more 
offers  of  used  automobiles  where  such 
offers  include  a  machine  or  machines 
advertised  without  any  price  quoted, 
and  where  the  advertised  price  might 
be  interpreted  to  refer  to  the  latter 
machine  or  machines. 

NEW  FACE  CREAM  AD 

Employing  a  Sunday  feature  tech¬ 
nique  of  headlines  and  pictures.  As¬ 
sociated  Distributing  Company,  Chi¬ 
cago,  used  full-page  copy  in  several 
metropolitan  newspapers  last  week  to 
introduce  Essence  of  Life  Cream,  a 
new  product.  The  account  is  placed 
by  H.  W.  Kastor  &  Sons  Adv.  Co., 
Chicago  agency. 

PRICE  BILL  IN  PA.  HOUSE 

Habrisbukg,  Pa.,  March  9 — A  mea¬ 
sure  to  prohibit  advertising  of  articles 
for  sale  at  less  than  cost  has  been 
introduced  in  the  Pennsylvania  House 
of  Representatives. 


ENLARGING  CITRUS  CAMPAIGN 

Florida  to  Use  Full  Color  in  News¬ 
paper  Magazines 

(By  telegraph  to  Kditor  &•  Publisher) 

Lakeland,  Fla.,  March  10 — Because 
excise  tax  collections  exceeded  the 
original  conservative  budget  estimates, 
the  Florida  Citrus  Commission  yester¬ 
day  authorized  additional  advertising 
of  oranges  in  the  next  two  months, 
approving  the  use  of  full  color  pages 
in  newspaper  magazine  sections.  Copy 
will  feature  the  food  and  health  values 
of  large-sized  oranges,  which  pre¬ 
dominate  in  crops  of  late  varieties. 

The  commission  also  approved  plans 
for  a  national  advertising  campaign 
on  canned  grapefruit  and  grapefruit 
juice,  starting  in  Jime. 

L.  W.  Marvin  of  New  York,  sales 
promotion  director,  told  the  commis¬ 
sion  California  has  cancelled  its  com¬ 
petitive  orange  advertising.  Not  one 
of  the  132  newspapers  publishing  the 
state  conunission’s  advertising  of 
Florida  citrus  fruits  accepted  the  Cali¬ 
fornia  copy  attacking  Florida,  he  told 
the  commission. 

Ads  Pushed  Sears  1936 
Sales  to  $527,000,000 

Kansas  City,  Mo.,  March  8.— Ad¬ 
vertising  is  news  and  a  woman  is 
just  as  interested  in  the  description 
and  price  of  a  dress  in  your  store 
window  as  she  is  in  the  launching  of 
a  ship  back  East,  G.  W.  Cunningham 
of  Chicago,  general  advertising  man¬ 
ager  of  Sears,  Roebuck  &  Co.,  told 
members  of  the  Advertising  club  of 
Kansas  City  today. 

Mr.  Cunningham  said  advertising's 
effectiveness  was  illustrated  for  Sears, 
Roebuck  in  1936,  when  the  total  sales 
goal  was  set  at  500  million  dollars. 
But  the  advertising  campaign,  he  said, 
resulted  in  total  sales  of  527  million 
dollars. 

NEW  N.  Y.  AGENCY 

Formation  of  MacVeagh,  Kerman  & 
Michelson,  Inc.,  an  advertising  agency 
with  offices  in  the  International  Build¬ 
ing  at  Rockefeller  Center,  New  York, 
has  been  announced  by  the  princi¬ 
pals.  Charlton  MacVeigh,  identified 
with  industrial  and  economic  studies 
and  public  opinion  research,  and  for¬ 
merly  associated  with  J.  P.  Morgan 
&  Company,  is  president  Frederick 
R.  Kerman,  who  has  been  engaged  in 
tobacco,  oil  and  financial  organiza¬ 
tions  in  advertising  and  sales  promo¬ 
tion,  and  a  former  president  of  the 
Financial  Advertisers  Association,  is 
vice-president  and  treasurer.  Peter 
Michelson,  who  has  been  active  in 
advertising  and  merchandising,  and 
who  served  as  director  of  public  re¬ 
lations  for  the  Giannini  enterprises  in 
banking,  insurance,  real  estate  and  in¬ 
dustrial  organizations,  is  vice-presi¬ 
dent  and  secretary. 

N.  C.  LIQUOR  COPY  ALLOWED 

Referring  to  recent  action  on  liquor 
stores  in  North  Carolina,  R.  M.  Page, 
Jr.,  business  manager  of  the  Wilming¬ 
ton  (N.  C.)  Star-News,  pointed  out 
this  week  that  there  is  no  legal  re¬ 
striction  on  newspaper  advertising  by 
distillers  or  manufacturers.  The 
stores  themselves,  as  reported  here 
last  week,  are  forbidden  to  advertise 
except  by  posting  the  names  of  liquors 
and  prices  inside  the  stores,  and  the 
law  bans  billboard  advertising  and 
radio  programs  originating  within  the 
state. 

OPENS  EMPLOYMENT  AGENCY 

Miss  Eleanor  James,  for  many  years 
with  Corporate  Employment  Service, 
Inc.,  has  opened  her  own  employment 
agency  at  95  Lilierty  Street,  New 
York. 


Home  Movie  Equipment 
Advertised  on  Credit 

Modem  Camera  Exchange,  Inc., 
with  offices  at  1270  Sixth  Avenue, 
N.  Y.,  was  recently  organized  to  sell 
home  movie  equipment  on  credit. 
J.  L.  Pritchard,  general  manager  of 
the  company,  says  carefully-planned 
advertising  tests  have  prov^  beyond 
a  doubt  that  the  market  is  eager  to 
buy  on  a  “lOc-a-day”  plan.  Full  page 
ads  have  already  appeared  in  New 
York  Times  Magazine  Section,  pre¬ 
date  edition  of  New  York  News,  Ra¬ 
dio  Guide,  Sports,  Outdoors;  and  addi¬ 
tional  magazines  will  shortly  be  added. 
These  ads  do  not  attempt  to  secure 
orders  but  merely  requests  for  cata¬ 
logs.  The  advertising  is  directed  by 
Franklin  Bruck  Advertising  Corp., 
New  York  City. 

Would  Force  Mention 
of  Pidd  Testimonials 

Washington,  March  8 — A  bill  to  re¬ 
quire  that  personal  endorsements  of 
articles  by  radio  be  accompanied  by 
a  statement  that  the  endorsement  is 
paid  for  has  been  introduced  in  Con¬ 
gress  by  Representative  Maloney  (D.) 
of  Louisiana. 

Commenting  on  the  proposed  legis¬ 
lation,  Representative  Maloney  said 
the  practice  of  endorsing  articles  for 
radio  broadcast  has  become  a  racket. 
“As  soon  as  a  person  becomes  promi¬ 
nent  or  a  figure  in  public  life  their 
endorsement  is  obtained  for  radio  ad¬ 
vertising.  It  is  a  practice  with  which 
the  publish  should  be  acquainted,  and 
a  practice  which  should  be  discon¬ 
tinued,”  he  said. 

WILL  MOVE  PEAR  SURPLUS 

Formation  of  the  Pacific  Coast  Can¬ 
ning  Pear  Stabilization  Committee  has 
been  accomplished  with  offices  in  San 
Francisco  in  a  move  to  reduce  a  sur¬ 
plus  of  canned  Bartlett  pears.  Pros¬ 
pects  are  that  advertising  will  play  an 
important  part  in  the  movement.  Un¬ 
sold  stocks  of  canned  pears  are  re¬ 
ported  as  largest  in  the  industry’s 
history.  The  committee  was  organized 
after  conferences  with  growers  of 
California,  the  Medford  and  Hood 
River  districts  of  Oregon,  and  the 
Yakima  and  Wenatchee  districts  of 
Washington. 

Campaigns  and  Accounts 

David  a.  smart,  publisher  of 

Coronet,  has  appointed  Batten. 
Barton,  Durstine  &  Osborn,  Inc.,  A.  E. 
advertising  agency  for  Coronet.  A.  E. 
Aveyard,  vice-president  in  charge  of 
the  BBDO  Chicago  office,  is  account 
executive. 

Louise  Rogers,  Inc.,  Larchmont. 
N.  Y.,  specialist  in  vitamin  cosmetics, 
has  appointed  the  Gotham  Advertis¬ 
ing  Company,  New  York  City,  to 
handle  advertising  of  Angel  Skin. 
Newspaper  and  radio  will  be  used. 
Sanford  H.  Lane  is  the  account  execu¬ 
tive. 

Tide  Water  Associated  Oil  Com¬ 
pany,  Associated  Division,  has  an¬ 
nounced  the  1937  placing  of  150 
painted  boards,  according  to  Harold 
R.  Deal,  advertising  manager.  The 
boards  stretch  along  principal  high¬ 
ways  from  British  Columbia  through 
Washington,  Oregon,  California  and 
Arizona. 

Metropolitan  Advertising  Company, 
New  York,  has  been  appointed  to  di¬ 
rect  the  advertising  account  of  Wil¬ 
liam  M.  Calder,  home-developer  in 
Brooklyn,  N.  Y.,  and  former  United 
States  senator.  Peter  J.  McKenna, 
vice-president  of  the  agency,  will 
supervise  tlie  account. 

Capital  Savings  Plan,  Inc.,  Phila¬ 


delphia,  an  investment  savings  trust 
has  appointed  Jerome  B.  Gray  h  ^ 
of  that  city,  as  advertising  counsel  ’ 

Zenith  Radio  Corporation  and  U 
Salle  BIxtension  University,  both  rf 
Chicago,  are  now  being  placed  by  th. 
E.  H.  Brown  Company,  Chicago  ad- 
vertising  agency. 

Vanden  Company,  Inc.,  Chicago 
agency,  has  been  appointed  to  hai^ 
the  account  of  E.  H.  Scott  Rjimo 
Laboratories,  Inc.,  Chicago. 

Holland  Shoe  Company,  Holland, 
Mich.,  has  appointed  Baggaley,  Hor. 
ton  and  Hoyt,  Inc.,  Chicago  adver* 
tising  agency,  to  direct  its  advertiil 
ing.  The  company  is  considering  a 
newspaper  campaign  on  a  new  line 
of  men’s  shoes. 

Hal  M.  Carleton  announces  the  ap- 
pointment  of  the  Equity  Advertising 
Agency,  Inc.,  to  handle  the  advertis¬ 
ing  for  the  Carleton  Display  School 
J.  J.  Pollack  is  account  executive. 

Tungsten  Contact  Mfg.  Co.,  North 
Bergen,  New  Jersey,  manufacturer  of 
tungsten  contacts,  coils,  condensen, 
rotors,  caps  and  stampings,  has  ap¬ 
pointed  Jerome  B.  Gray  &  Co^  Phil- 
adelphia,  as  advertising  counsd. 

An  advertising  series  on  summer 
sport,  daytime  and  evening  clothes 
will  publicize  the  Cotton  Shop,  New 
York,  in  class  magazines  and  metro¬ 
politan  papers  through  Gussow,  Kahn 
&  Co.,  New  York  Agency. 

Otto  Huber  Brewery,  established  in 
1863,  at  Brooklyn,  N.  Y.,  and  operated 
since  1926  as  the  Goldenrod  Brewery, 
has  changed  its  name  to  Edelbuc 
Brewery,  Inc.  William  Jagger,  who 
was  sales  manager  of  Piel  Bros.  Brew¬ 
ery  for  the  past  18  years,  has  secured 
a  substantial  interest  and  has  bea 
appointed  vice-president  in  charge  oi 
sdes  and  advertising.  Plans  call  for 
expansion  of  facilities.  Advertismg 
and  sales  promotion  plans  are  being 
formulated. 

Concentrating  emphasis  on  an  im¬ 
proved  “mystery  rim,"  the  Vollrafli 
Company,  Sheboygan  enameled-ware 
manufacturer,  will  open  a  national 
promotion  campaign  on  the  medium- 
priced  Queens  Ware  line.  First  ad¬ 
vertisement  will  appear  in  the  Atneti- 
can  Weekly  April  11,  with  tie-in  ad¬ 
vertisements  running  locally  through¬ 
out  the  coimtry.  C.  Wendel  Mu«idi 
&  Co.,  Chicago,  is  the  advertising 
agency  in  charge. 

During  the  next  seven  months,  the 
Mississippi  Advertising  Cobuussuw. 
for  which  the  legislature  appropriated 
$100,000,  will  spend  $37,500  to  adver¬ 
tise  its  “agricultural,  industrial  and 
recreational  advantages”  in  national 
periodicals,  it  has  been  announced. 
The  initial  campaign  will  be  directed 
largely  at  industrial  prospects,  in  line 
with  the  program  of  Gov.  Hugh  L 
White  to  balance  agriculture  wi4  in¬ 
dustry  through  a  campaign  financed 
by  local  bond  issues,  "rhe  advertising 
campaign  will  be  followed  by  a  direct 
mail  campaign  to  business  executives 
J.  B.  Snider,  lieutenant-governor  and 
publisher  of  several  Mississippi  news¬ 
papers,  is  commission  chairman. 

G.  Heilman  Brewery  Company,  La¬ 
crosse,  Wis.,  launched  an  advertising 
campaign  in  145  newspapers  this  week, 
consisting  of  100-line  ads,  written  in 
facetious  style.  The  copy  is  being 
placed  by  L.  W.  Ramsey  Company, 
Chicago  and  Davenport,  la.,  advertis¬ 
ing  agency. 

L.  G.  Treadway  Service  Corporation 
which  operates  21  inns  in  New  Eng¬ 
land,  New  York,  Pennsylvania,  Ten¬ 
nessee  and  Michigan,  is  renewing  its 
contracts  through  the  E.  D.  KoUock 
Advertising  Agency,  140  Federal 
Street,  Boston.  In  addition  to  the 
cash  appropriation,  the  company  is 
considering  a  limited  amount  of  ex¬ 
change  contracts. 
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The  ADVERTISING  SURVEY 

Bitter  Battle  Begins  as  New  York  Price  Law  Takes  Effect— 
American  Tobacco’s  Drop  in  Profits  Comes  from 
Putting  Sales  Volume  First 
By  ROBERT  sTmANN 

New  YORK’S  Coiurt  of  Appeals  had  result  of  this  policy,  your  company’s 
no  sooner  announced  its  new  and  sales  have  increased  very  substan- 
^gyened  decision  upholding  the  state’s  tially  during  1936.” 
feld-Crawford  price-maintenance  act,  Hie  implication  seems  to  be  that  a 
^  pinniifacturers  in  various  lines  better  earnings  report  might  have 
ggved  to  take  advantage  of  its  pro-  been  shown  if  the  directors  had  been 
visions  by  notifying  retailers  to  abide  willing  to  hold  down  the  sales  and 
w  established  prices.  advertising  efforts,  but  available  flg- 

And  no  sooner  had  such  notices  be-  ures  hardly  justify  a  conclusion  that 
ran  to  appear  than  there  came  an  em-  the  advertising  appropriation  was  in- 
ptitic  retort  by  Macy’s  New  York  de-  creased  as  much  as  $4,000,000.  Tlie 
pirtment  store,  long  an  outspoken  op-  company  increased  its  broadcasting 
pgoent  of  all  restrictions  on  its  free-  from  $^,000  in  1935  to  $1,508,000  in 
(iom  to  hx  its  own  prices.  The  retort,  1936,  and  maintained  its  magazine  ad- 
jo  full-page  newspaper  space,  an-  vertising  at  more  than  $1,500,000  both 
oounced  that  Macy  merchandise  will  years,  while  its  1936  newspaper  linage 
lietr  either  this  tag:  in  100  cities  went  up  nearly  40  per 
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result  of  this  policy,  your  company’s 
sales  have  increased  very  substan¬ 
tially  during  1936.” 

Ibe  implication  seems  to  be  that  a 
better  earnings  report  might  have 
been  shown  if  the  directors  had  been 
willing  to  hold  down  the  sales  and 
advertising  efforts,  but  available  fig¬ 
ures  hardly  justify  a  conclusion  that 
the  advertising  appropriation  was  in¬ 
creased  as  much  as  $4,000,000.  Ilie 
company  increased  its  broadcasting 
from  $640,000  in  1935  to  $1,508,000  in 
1936,  and  maintained  its  magazine  ad¬ 
vertising  at  more  than  $1,500,000  both 
years,  while  its  1936  newspaper  linage 
in  100  cities  went  up  nearly  40  per 
cent,  as  reported  in  last  week’s  table 
in  this  paper.  If  the  same  percentage 
of  increase  applied  to  the  whole  news¬ 
paper  schedule,  the  newspaper  appro¬ 
priation  may  have  risen  to  around 
$6,000,000  from  the  1935  estimate  of 
$4,300,000.  This  would  accoimt  for 
an  increase  of  perhaps  $2,500,000  in 
total  advertising. 

*  «  * 

Only  $20,183,821 

At  that,  American  Tobacco  Com¬ 
pany  earned  $20,183,821  last  year, 
after  allowance  for  all  charges,  in¬ 
cluding  taxes. 

*  *  * 

STAIR-STEP  layout,  pioneered  by 
Heinz  on  newspaper  food  pages, 
got  a  new  convert  Uiis  week  when 


“The  Consumer  Will  Now  Decide” 
Slid  the  headline.  And  not  quite  so 
bluntly,  the  text  pointed  out  that  man¬ 
ufacturers  must  also  decide.  For 
prioe-nuuntenance  privileges  do  not 
inure  a  bed  of  roses  to  every  manu¬ 
facturer. 

•  •  • 

Liquor  Pricoa 

'PO  consumers,  the  point  was  em- 
1  phasized  by  raising  of  liquor 
prices  in  cut-price  shops,  as  much  as 
71  cents  a  bottle,  after  big  distillers 
had  sent  out  telegrams  and  letters  of 
warning  to  dealers.  Here  also  it  is 
likely  that  private  brands  will  get  the 
retailers’  principal  effort,  but  dis¬ 
tillers  who  put  out  private  brands  as 
wdl  as  their  own  brands  are  in  good 
position. 

*  «  * 

Lucky  Strike  Eamings 

r[  the  tobacco  field,  however,  big 
increases  in  prices  of  raw  materials 
continue  to  overbalance  the  January 
ncrease  in  wholesale  prices  of  lead- 
in|  cigarettes.  ’Hiis  possibly  is  one 
reason  for  the  fact  that  American 
Tobacco  Comjwmy  (Lucky  Strikes) 
this  week  report^  net  earnings  in 
f536  of  four  million  dollars  less  than 
ra  1935  or  1934,  despite  greater  sales. 

American  Tobacco,  reputedly  third 
?oong  the  big  three  of  cigarettes  dm:- 
1935  and  much  of  1936,  made  a 
cig  drive  to  regain  leadership  last 
year,  and  spent  much  more  for  adver¬ 
tising. 

Terse  public  announcements  from 
comp)any  leave  the  picture  not 
wholly  clear,  esp>ecially  in  view  of  the 
gains  in  earnings  reported  by  rival 
^arette  makers.  President  George 
(Lucky  Strike)  Hill  accompanied 
the  financial  repwrt  with  a  brief  letter 
to  stockholders,  saying: 

"The  year  has  been  one  in  which 
your  directors  have  felt  that  they 
^re  l»st  serving  stockholders  by  in- 
*®aifying  sales  exploitation  through 
®«rged  appropriations  for  that  pur¬ 
pose. 

I  am  pleased  to  report  that,  as  a 
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treats  individual  products,  giving 
space  to  each  separately.  Advertise¬ 
ments  occupied  well  over  half  a  page, 
being  eight  columns  by  250  lines  at 
the  highest  part.  Tuesday  copy  empha¬ 
sizes  the  slogan,  “Today  is  Post  day.” 

And  in  New  York  Tuesday  also 
brought  a  modified  stair-step  layout 
to  department  store  copy.  Arnold- 
Constable,  advertising  a  new  fifth- 
floor  fashion  shop,  used  four  full  col¬ 
umns  except  for  a  two-colunm  by  3%- 
inch  cutout  in  an  upper  corner.  The 
space  saved  carried  a  story  of  a 
gangster  shooting. 

COLLINS  SAYS  ALL 
DEPENDS  ON  ADS 

With  Expense*  Rising,  New  Drive 

for  Volume  Is  Merchants’  Only 
Answer,  Says  Gimbel 
Executive 

“Everything  depends  on  advertising 
in  the  coming  year,”  Kenneth  Collins, 
vice-president  of  Gimbel  Brothers, 
Inc.,  told  the  Advertising  Club  of  Bos¬ 
ton  March  9.  ‘"This  is  so,”  he  added, 
“because  volume  is  oiu:  prime  con¬ 
sideration  and  advertising  is  the  driv¬ 
ing  force  to  bring  additional  volume. 

“Expenses  are  moimting  with  alarm¬ 
ing  rapidity.  ’The  most  rudimentary 
kind  of  arithmetic  tells  us  that  sales 
volume  must  rise  correspondingly  if 
net  profit  equal  to  or  superior  to  that 
of  last  year  is  to  be  secured.” 

Collins  paid  his  respects  to  the 
business  man  who  is  willing  to  drift 
in  the  current  of  business  recovery, 
and  also  to  the  merchant  who  argues 
that  the  way  to  get  volume  is  by 
carrying  complete  balanced  stocks. 
The  average  department  store  is  do¬ 
ing  a  good  job  of  carrying  complete 
stocks,  he  said. 

“Most  stores’  success  or  fail\u:e  is 
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measured  by  their  ability  or  inability 
to  sell  people  the  things  they  don’t 
need,”  said  Collins.  “And  t^  can 
only  be  done  by  creating  widespread 
demand,  through  various  forms  of 
publicity.  Now  that  people  are  buy¬ 
ing  freely  again,  now  that  the  expense 
controller  is  helpless  in  the  face  of 
many  moimting  costs,  the  advertising 
man  again  becomes  the  central  person 
aroimd  whom  a  store’s  success  re¬ 
volves.” 

Collins  warned  that  if  additional  ad¬ 
vertising  fimds  are  appropriated,  they 
should  not  be  wasted  on  experiments, 
particularly  mentioning  magazines 
and  billboards  as  unsuitable  for  re¬ 
tail  stores.  Obsolescence  of  home 
furnishings,  he  said,  offers  a  big  op¬ 
portunity  for  additional  sales  effort. 

“I  defy  the  critics  of  advertising,” 
he  concluded,  “to  examine  the  copy 
of  the  average  large  store  in  tl^ 
country  seeking  to  find  instances 
where  merchandise  is  deliberately 
misrepresented.  By  this  I  mean 
claiming  that  a  garment  is  all-wool 
when  it  is  only  30  per  cent  wool.  By 
this  I  mean  calling  a  fiur  ‘Hudson  Seal’ 
without  the  qualifying  phrase  desig¬ 
nating  ‘Hudson  Seal’  as  Dyed  Musk¬ 
rat.  I  defy  them  to  find  veneered 
woods  deliberately  represented  as 
solid  woods.  ’Truth  in  advertising  has 
traveled  a  very  long  way. 

“As  to  the  economics  of  advertising, 
the  only  really  uneconomic  practices 
are  those  of  wasteful  approaches  to  a 
problem.” 

PERKINSON  TO  N.  Y. 

Preston  W.  Perkinson,  classified  ad¬ 
vertising  manager  of  the  Washington 
Times  and  Herald,  left  this  week  to 
join  the  New  York  Journal  advertis¬ 
ing  staff.  Perkinson  before  going  to 
the  Times  and  Herald  was  employed 
by  the  Philadelphia  Ledger.  T.  G. 
Griffin  succeeds  him. 


lusATicf  .cGriT;.TEi,T> 


newspapers  in  many  cities  carried  the 
first  of  a  series  of  weekly  advertise¬ 
ments  for  the  Saturday  Evening  Post. 
The  copy,  handled  by  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  New  York, 
treated  editorial  features  as  Heinz 


acquisition  of 
the  Brooklyn  Times-Union  by  the 
Brooklyn  Daily  Eagle  (one  of 
Americans  greatest  newspapers) — 
the  creation  of  Brooklyn  Daily 
Eagle  Properties  Corporation  — 
the  recapitalization  of  the  Brooklyn 
Daily  Eagle  —  the  negotiation  of 
the  Preferred  and  Conunon  Stocks 
of  both  companies  were  worked 
out  and  arranged  by  us. 


Financiers  and  Reorganizers 
565  Fifth  Avenue 
New  York  City 
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The  LABOR  ASSIGNMENT  Celebrates  52d  Birthday 


By  HARRY  R.  CALKINS 


A  Very  Adroit  More 


do  the  job,  but  the  principle  involved 


Townspeople  and 
employes  felicitated 
Allan  D.  Thomp* 
son,  editor  and  co- 
publisher  of  the 
Carlisle  (Pa.)  Eve¬ 
ning  Sentinel  with 
flowers  and  greet¬ 
ings  on  his  52d 
birthday  March  S. 


WALL  STREET,  that  Cave  of  the  was  too  vital  for  such  adjustment 
Winds  of  Rumor,  still  rustles  The  more  notorious  of  the  two  Mc- 
with  speculation  over  the  deeper  sig-  Namara  brothers,  confessed  dynamit- 
niflcance  of  U.  S.  Steel’s  recognition  ers  of  the  Los  Angeles  Times,  was  an 
of  the  Amalgamated  Association  of  iron  worker  and  served  as  a  union 
Iron,  Steel  and  Tin  Workers,  the  business  agent  for  years  after  his 
C.  I.  O.  union.  release  from  prison.  He  was  often 

There  are  those  who  whisper  that  arrested  on  charges  concerning  sabot- 
a  supposed  ambition  of  a  high  steel  age. 

official  to  adorn  a  high  diplomatic  Now,  if  struchu’al  iron  workers, 
post  made  the  corporation  amenable  teamsters  and  other  craft  unionists 
to  White  House  influence.  That  needs  should  refuse  to  handle  products 
to  be  accompanied  by  a  very  knowing  manufactimed  with  C.  I.  O.  labor, 
look  to  escape  absurdity  even  for  a  the  country  would  be  cursed  with 
moment.  the  most  destructive  labor  war  that 

Others  hint  darkly  of  a  break  in  industry  ever  knew.  And  industry 
relations  with  independent  steel  pro-  would  be  deprived  of  even  the  dubious 
ducers  and  abandonment  of  the  right  of  achieving  peace  through  sur- 

so-called  “planned  economy”  of  the  render.  It  has  often  been  demon-  .  -  -  -  -  —  - 

industry.  But  at  71  Broadway,  corpo-  strated  that  unionists  will  go  to  . 

ration  officials  remain  serenely  indif-  greater  lengths  in  jurisdictional  flghts  responsibility  of  the  Amalga- 

ferent  toward  discussions  of  the  sort  than  in  organization  attempts.  So  listed  Association  of  Iron,  Steel  and 
and  are  well  pleased  with  newspaper  serious  would  this  development  be  Tin  Workers. 

acceptance  of  the  step  for  just  what  it  that  it  seems  reasonable  to  hopte  that  Birmingham  Age-Herald — There  is 
is — a  very  adroit  but  sound  move.  even  in  their  present  rage  leaders  sound  reason  for  the  rejoicing 
Big  Steel’s  course  in  dealing  with  will  refrain  from  starting  such  a  row.  throughout  this  district  today, 
the  union  apparently  has  prevented  It  is  almost  certain,  however,  that  Johnstown  Tribune — Labor  is  rid- 


Big  Steel’s  course  in  dealing  with  will  refrain  from  starting  such  a  row.  throughout  this  district  today, 
the  union  apparently  has  prevented  It  is  almost  certain,  however,  that  Johnstown  Tribune — Labor  is  rid- 
a  costly  strike.  It  is  in  harmony  with  labor  relations  in  steel  will  be  dis-  ing  high,  wide  and  handsome  at  the 
the  current  trend  and  there  is,  as  turbed  by  efforts  of  A.  F.  of  L.  unions  moment,  but  its  future  will  be  seri- 
yet,  no  reason  to  believe  an  industrial  to  lace  their  horizontal  craft  unions  ously  jeopardized  unless  the  warring 
union  would  be  much  more  difficult  through  the  vertical  structure  of  the  factions  compose  their  differences, 
to  deal  with  than  a  company  union  C:.  I.  O.,  especially  among  the  highly  Chicago  Journal  of  Commerce  — 
in  an  industry  like  steel.  It  should  be  skilled,  many  of  whom  may  receive  Coo_„_  latpr  when  his  members 

noted,  however,  that  only  the  right  favorably  the  proposal  that  they  can  bS  to  feel  Ae  read  S^cT  oT  Ae 
of  the  union  to  bargain  for  ite  get  more  on  their  own  Aan  they  c^  ^i  ^er  Uving  cost  due  to  the  general 

members  has  been  conceded.  In  the  get  withm  the  all-embracmg  ranks  raising.  Lewis  will  be 

same  stroke,  incentive  for  joining  the  of  the  Amalgamated.  heard  from 

union  and  paying  dues  was  somewhat  - - - 

reduced  by  the  granting  of  a  wage  Pre..  Comment  Among  Advertising  Folk 

increase  and  shorter  work-week.  TJ.  S.  Steel  nflReiaIg  are  weiehine  _ Z _ Z _ 


reduced  by  the  granting  of  a  wage  Pre..  Comment  Among  Advertising  Folk 

increase  and  shorter  work-week.  U.  S.  Steel  nflReiaIg  are  weighing  _ Z _ Z _ 

Groups  like  the  steel  workers  are  carefully  press  comment,  gathered  by  fJOWARD  L  PECK  active  in 
most  easily  organized  in  an  emotional  the  public  relations  department  since  H  ^adio  and  advertisii^.g  circles  in 
turmoil  such  ^  f  strjke  ^nouncement  of  the  agreement.  A  MUwaukee  for  several  years,  has 

j^ts  of  abu^  these  foUow:  been  appointed  radio  director  of  Hoff- 

bos^.  It  IS  hard  to  abuse  a  1^  who  Ctoistian  Science  MoNirOR-Go-op-  ^  York,  Milwaukee  agency. 

IS  bemg  generous  and  amiable  and,  eration  and  concessions  among  labor,  „  .  ..  ,  _  tit  h-  t 

incidentally,  steel  officials  stipulated  business  and  the  Government  “are  ^  ^ 

in  the  agreement  that  sound  trucks  such  stuff”  as  the  modem  state  must  ^u-ectOT  of  Needham,  Louis  &  Brorby, 
and  red-fire  methods  are  barred  in  be  made.  Ralph  Hendershot  in  New  enounced  ^ 

the  Amalgamated’s  organization  drive.  York  World-Telegram— As  late  as  six  Jo*»es  will  conduct  h^ 

Union  leaders  claim  that  their  drive  months  ago  few  people  familiar  with  oKermg  a  complete 

has  grown  more  effective  since  the  the  attitude  of  the  steel  people  to-  d^ectmg  se^ice  to  a  smaU  ^oi^ 

agreement  and  wage  boost,  but  that  ward  labor  unions  would  have  thought  chents,  effecUve^ril  1.  John  H 

is  as  it  may  be.  such  a  meeting  remotely  possible.  associate^ 

Wall  STREEf  Journai^  •  •  •  the  years  succeeds 

Orin.  A.  F.  of  L  r.  T  -i—  i _ i  „  i™™  Mr.  Jones  as  the  new  art  du-ector  of 


is  being  generous  and  amiable  and,  eration  and  concessions  among  labor, 
incidentally,  steel  officials  stipulated  business  and  the  Government  “are 


is  as  it  may  be. 


Rage  Grip.  A.  F.  of  L. 


such  a  meeting  remotely  i>ossible. 

Wall  Street  Journal —  •  •  • 
C.  I.  O.  has  also  learned  a  les 


Held  dldU  XCCUllCVt  Cl  WT  T  _ 1  _ 1 _  _ _ _ 

The  really  threatening  cloud  over  concerning  the  extent  of  its  demands.  ee^am,  uis  y  g  Y- 


industry  today  is  the  prospect  of  New  York  Journal  of  Commerce — 
union  jurisdictional  war,  warning  In  his  own  interests,  it  is  highly  im- 
about  which  this  column  has  sounded  portant  that  Mr.  Lewis  use  his  vic- 
in  the  past.  With  50  organizers  gath-  tories  with  caution  and  moderation, 
ered  around  him,  Willimn  Green  de-  Washington  Post — That  decision 
clared  that  the  International  Union  represents  intelligent  business  man- 
of  Bridge,  Structural  and  Ornamental  agement. 

Iron  Workers  possess  jurisdiction  over  New  York  Post — The  pact  •  •  • 


New  York  Journal  of  Commerce —  John  May  has  been  named  general 

his  own  interests,  it  is  highly  im-  sales  manager  of  the  American  St^l 
trtant  that  Mr.  Lewis  use  his  vie-  ^  Wire  Co.,  Worcester,  Mass.,  wiA 
ries  with  caution  and  moderation,  headquarters  in  Cleveland.  He  will 
Washington  Post — That  decision  succeed  D.  A.  Merriman,  who  retires, 
presents  intelligent  business  man-  Irving  R.  Allen,  Paul  Johnson  and 
'ernent.  Robert  Hussey,  formerly  of  H.  W. 

New  York  Post — The  pact  •  •  •  Kastor  &  Sons  Adv.  Co.,  Chicago, 


employes  of  steel  fabrication  plants  is  “a  fine  example  of  an  intelligent  have  joined  the  E.  H.  Brown  Com- 

and  that  the  A.  F.  of  L.  is  going  to  approach  to  a  great  economic  prob-  pany,  Chicago  agency,  as  account 

see  that  this  union  gets  its  rights.  lem.”  executives. 

Like  many  A.  F.  of  L.  moves  of  re-  New  York  Times — It  is,  of  course,  _ 

cent  months  this  raises  a  rather  im-  a  significant  fact  that  an  important 


happy  thought.  Iron  worker  organi-  company  in  the  steel  industry  has 
zation  has  been  achieved  in  the  for  the  first  time  entered  into  an 
building  industry  to  the  accompani-  agreement  of  this  kind, 
ment  of  dynamiting  and  violence.  New  York  Daily  Mirror — The  issues 
Some  adheroits  of  this  craft  have  will  be  settled  without  violence.  For 
customarily  begun  each  canvass  for  a  that,  the  public  and  steel  workers 
new  member  by  spitting  tobacco  juice  will  be  grateful 
in  his  ear.  When  this  didn’t  work  a  New  York  Daily  News — We  think 
white-hot  rivet  has  accidentally  been  even  the  steel  company  executives 
dropped  into  his  hip  pocket,  and,  if  will  be  better  satisfi^  sdter  the  new 
he  still  remained  unconvinced,  really  arrangement  gets  going.  Milk  from 
determined  steps  were  taken.  The  contented  cows  and  so  on — 
feud  between  iron  workers  and  car-  New  York  Daily  Worker  —  Why 
penters  over  who  possessed  the  right  have  the  workers  made  such  gains? 
to  hang  metal  doors  is  a  labor  classic.  Because  of  the  militant  tactics  in  the 
Many  a  contractor  has  grown  gray  or  great  General  Motors  strike  and  be- 
goofy  over  this  quarrel,  in  which  he  cause  of  the  victory  there, 
had  no  part,  but  which  delayed  for  Cleveland  Press  — Two  milestones 
weeks  completion  of  a  job,  on  which  in  the  labor  relations  of  America’s 
his  contract  compelled  payment  of  basic  industry — steel — were  taken  with 
forfeit  money  for  every  day  past  a  amazing  spe^  and  surprise, 
certain  date.  Many  times  contractors  Daily  Metal  Trade — There  is  one 
have  offered  to  pay  both  crafts  if  only  trading  point  which  time  may  reve^ 
one  of  them  would  be  permitted  to  was  utilized  by  Mr.  Taylor  •  •  •  This 
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Arthur  R.  MacDonald,  marketiiM 
and  sales  counsellor,  has  formed^ 
own  agency,  Arthur  R.  MacDomU 
Inc.,  with  offices  at  230  N. 

Ave.,  Chicago. 

Daniel  J.  Doody,  formerly 
Prudden,  King  &  Prudden,  Inc,  j, 
joining  Gilman,  Nichol  &  Ruthm» 
publishers’  representatives,  effe^ 
March  22,  it  was  announced  this  week. 

Francis  C.  Spence  has  been  ap. 
pointed  to  the  sales  promotion  stag 
of  Brooke,  Smith  &  French,  Inc.,  D|. 
troit  and  New  York. 

W.  L.  Y.  Davis  has  joined  Marschilk 
&  Pratt,  Inc.,  as  director  of  marketini 
and  research.  He  was  formerly  geo. 
eral  manager  of  the  Wehrly  Co.  and 
general  manager  of  Market  Reseaith 
Corporation  of  America  and  prior  to 
that  director  of  marketing  and  rt- 
search  for  G.  M.  Basford  Company. 

Kenyon  &  Eckhardt,  Inc.,  Nor  I 
York,  has  appointed  Mary  Ruft 
Barry  as  assistant  directed  of  die 
agency’s  publicity  department,  bpaiy 
by  Sam  G.  Wingfield.  Miss  Bany 
was  formerly  with  Benton  &  Bowles, 
Inc.,  and  the  Scripps-Howard  Newi- 
papers. 

Paul  Smith,  formerly  with  Kenyon 
&  Eckhardt,  has  join^  the  art  staS 
of  Arthur  Kudner,  Inc.,  New  Ycrt. 

Bruce  Force  has  joined  the  Charki 
Dallas  Reach  Co.,  Newark  agency,  ai 
divisional  art  director,  it  is  annoumed 
Force  was  formerly  with  J.  Waller 
Thompson,  Yoimg  &  Rubicam  and 
Marschalk  &  Pratt.  Another  addhien 
to  the  Reach  firm  is  Dan  Brown,  Jr. 
formerly  with  Ruthauff  &  Ryan  and 
Franklin  Bruck,  who  has  joined  d> 
layout  staff. 

Fred  J.  Feldkamp,  imtil  recent!) 
literary  editor  of  Today  magazme. 
has  been  appointed  editor  of  For 
Men — And  Men  Only,  according  R 
Ralph  Daigh,  managing  editor  of  Faw¬ 
cett  Publications’  eastern  office. 

Fred  K.  BoUman,  formerly  wid 
Blackett-Sample-Hummert,  Inc,  and 
during  the  past  year  with  L.  W.  Ram¬ 
sey  Company,  Davenport,  la,  ad¬ 
vertising  agency,  has  joined  the  Chi¬ 
cago  staff  of  Hays  MacFarland  &  C!o. 
as  an  account  executive. 

Give  Yowself  a  Break, 
Mr.  Employer— 

llie  next  time  you  start  fishing 
through  that  stack  of  igiplies- 
tions  in  your  desk  to  fill  an  un¬ 
expected  vacancy  on  your  staff, 
take  it  easy  and  let  us  do  your 
worrying. 

We,  too,  have  applications  oa 
file — from  all  parts  of  the  coun¬ 
try — and  through  investigations 
we  know  what  past  and  present 
employers  think  of  the  worii  d 
our  registrants. 

Newspaper  man,  magazine  man, 
advertising  man  or  publicity  I 
man — in  any  capacity  from  top  | 
on  down  —  The  Personnel  Bu-  j 
reau  can  find  him  for  you. 

So,  give  yourself  a  break  Mr. 
Employer,  call,  write  «■  wire- 

The  Personnel  Burton 

of  sigma  Dolta  CM 

Chicago — 35  E.  Wackar  DrWe 
Lot  Angalaa — 2387  Teviof  St. 
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£IILarges  troy  bureau 

fliUrpng  its  coverage  of  Troy,  six 
away,  the  Albany  (N.  Y.)  Eve- 
Hews,  this  week,  doubled  the 
joirters  of  its  Troy  bureau,  issued  a 
^  ^tion  and  put  the  city  on  the 
^  inth  local  news  broadcasts  over 
^  Albany  stations,  WOKO  and 
VABY.  which  are  affiliated  with  the 
E.  Gannett  Newspapers  in  Al- 
In  its  edition  for  Troy  readers, 
the  News  subordinated  its  title  in  a 
jgfi  masthead  that  featiu-ed  the  words 
Bdition.  The  first  four  pages 
jpe  devoted  to  Troy  and  Rensselaer 
(ounty  news.  The  rest  of  the  paper 
a  up  from  the  News’  city  edi- 
tigo,  the  front  page  of  the  Albany 
jition  becoming  Page  One  of  the 
5(eond  Section  of  the  Troy  edition. 

reporters  are  now  with  the 
^  bureau,  with  Julius  J.  Heller 
f,  chief.  Troy  copy  clears 

tlirough  Arthiu-  F.  Wood  in  Albany 
(ity  room.  A  special  circulation  and 
jjvertising  staff  has  been  assigned  to 
the  new  bureau. 


CALUGHER  elected  mayor 

LicoNiA,  N.  H.,  March  9 — Major 
Edward  J.  Gallagher,  45,  owner  and 
publisher  of  the  Laconia  (N.  H.)  Eve- 
nmg  Citizen,  was  elected  mayor  to¬ 
day,  defeating  Mayor  Charles  E.  Car- 
roll,  Republican,  seeking  his  seventh 
consecutive  term,  by  2,591  to  1,536. 
He  campaigned  solely  by  front  page 
editorials  in  his  newspaper.  Mr.  Gal- 
la^r,  chairman  of  the  New  England 
Aaociated  Press,  and  vice-chairman 
of  the  New  Hampshire  Democratic 
State  Committee,  will  take  office  next 
month.  Major  Gallagher  foimded  the 
Laconia  Evening  Citizen  12  years  ago. 
After  having  been  owner  and  pub- 
lidier  of  the  Concord  (N.  H.)  Daily 
Patriot,  now  combined  in  the  Concord 
Ivning  Monitor.  A  year  ago,  in  his 
first  bid  for  the  mayoralty,  he  was 
defeated  by  Carroll  by  28  votes. 


RADIO  SUIT  DISMISSED 

The  $250,000  suit  of  Municipal  Coiut 
Justice  Nathan  Sweedler  in  New  York 
ajainst  the  National  Broadcasting 
Company  and  other  defendants  for 
using  the  term  “Good  Will  Court”  in 
a  radio  program  was  dismissed  March 
I  by  Supreme  Coiu*!  Justice  Stein- 
hrink  in  Brooklyn.  Sweedler  con¬ 
tended  that  he  had  incorporated  the 
name  for  a  non-profit  organization  in 
Brooklyn  where  people  could  go  for 
free  advice.  The  court  held  that  the 
tenn  was  not  a  new  one  and  that 
Sweedler  had  not  been  damaged  by 
the  company’s  use  of  the  name. 


GRANTED  WAGE  INCREASE 

(By  telegral'h  to  Editok  &  Publisher) 
MawAUKEE,  Wis.,  March  9 — Follow¬ 
ing  arbitration  proceedings  on  de¬ 
mands  for  renewal  of  contracts  of  the 
Milwaukee  Typographical  Union  No. 
8  with  unionized  newspaper  shops 
here,  a  general  six  per  cent  increase 
in  wages  has  been  awarded  retroactive 
to  August  8  last.  The  work  week  con¬ 
tinues  at  37%  hours.  The  day  rate  is 
mcreased  to  $1,272  per  hoxir  or  $47.70 
P*r  week  with  the  night  shift  in- 
'fcased  to  $1,399  or  $52.47  per  week. 


acquires  CLINE  INTERESTS 

The  Concord  (N.  C.)  Tribune  an¬ 
nounced  that  Editor  William  M.  Sher- 
hll  had  taken  over  the  general  man- 
ogcrship  of  all  departments  of  the 
Pnper  “thus  ending  reports  that  he 
•ould  accept  a  government  post  in 
®^igh.”  The  announcement  said 
™t  he  had  bought  the  stock  in  the 
^Per  of  Business  Manager  A.  C. 
9^*  who  was  severing  his  connec- 
with  the  publication.  He  is  the 
•on  of  the  late  J.  B.  Sherrill,  who  was 
•ditor  and  publisher  of  the  Tribune 
for  many  years. 


MRS.  G.  M.  CLENDENIN 

Mrs.  Gabrielle  Greeley  Clendenin, 
79,  the  last  siuwivor  of  seven  children 
and  the  only  daughter  of  Horace 
Greeley,  editor  of  the  old  New  York 
Herald,  died  March  5  at  her  home  in 
Chappaqua,  N.  Y.,  known  as  the 
“Rehoboth  House,”  which  was  built 
by  her  father.  It  was  there  that  she 
wrote  her  book  “Greeleyana,”  a  biog¬ 
raphy  of  the  editor.  The  house  con¬ 
tains  many  articles  to  remind  visitors 
of  Horace  Greeley’s  life.  A  grandson, 
Frank  Clendenin  Greeley  Stahl,  the 
only  descendent  of  Horace  Greeley, 
survives. 


MRS.  HENRY  M.  PINDELL 

Peoria,  Ill.,  March  10 — Mrs.  Eliza¬ 
beth  Pindell,  widow  of  Henry  M. 
Pindell  and  president  of  the  Peoria 
Journal-Transcript,  died  tonight  after 
being  critically  ill  for  several  weeks. 
She  was  married  to  Pindell  shortly 
before  he  established  the  Peoria  Her¬ 
ald  in  1890  which  later  culminated  in 
the  present  organization.  Upon  his 
death  in  1924,  Mrs.  Pindell  became 
president  of  the  Journal-Transcript. 
She  is  siuvived  by  two  daughters, 
Frances,  wife  of  Carl  Slane,  publisher 
Journal-Transcript,  and  Mrs.  Eliza¬ 
beth  Talbott. 

ROBERT  L.  BURNETTE 

Robert  L.  Burnette,  37,  advertising 
manager  of  the  Fayetteville  (N.  C.) 
Observer,  was  foimd  dead  in  his 
parked  automobile  March  6,  in  a 
downtown  section.  His  death  is 
thought  to  have  been  from  a  hemor¬ 
rhage.  Mr.  Burnette  was  advertising 
manager  of  the  Observer  for  several 
years  prior  to  1928,  leaving  to  become 
advertising  director  of  the  Selma 
(Ala.)  Times- Journal.  He  returned 
in  August,  1935,  to  resume  the  same 
post  on  the  Observer. 


tor  of  the  Argus,  assuming  the  last 
post  March  8,  1930.  When  station 
WHBF  was  acquired  by  the  Argus 
in  1932,  Mr.  Hughes  became  general 
manager.  Because  of  Mr.  Hughes’ 
death,  formal  opening  of  new  studios 
of  WHBF,  scheduled  for  this  week, 
was  postponed. 

#l)ttuacp 

JOHN  C.  COOKE,  82,  of  the  Nash¬ 
ville  Banner  and  dean  of  Southern 
news  and  turf  writers,  known  to  thou¬ 
sands  of  readers  by  his  pen  name 
"Jay  See  See,”  who  had  missed  three 
rimnings  of  the  Kentucky  Derby  since 
1889,  died  March  6  of  a  heart  attack. 

Philip  T.  Hindes,  23,  of  the  New 
Brunswick  (N.  J.)  Home  News  and 
Sunday  Times,  died  March  6  in  the 
Middlesex  General  Hospital,  from  in¬ 
juries  suffered  in  an  automobile  acci¬ 
dent  near  New  Brunswick,  N.  J. 

Paul  Bekxer,  54,  music  critic.  New 
Yorker  Stoats  Zeitung  und  Herold 
and  author  of  many  internationally 
known  books  on  music,  died  March  7 
at  his  home  in  New  York. 

James  W.  Slaicht,  74,  who  for 
more  than  35  years  was  a  member  of 
the  New  York  Herald  and  the  World, 
died  March  4,  at  the  Trinity  Hospital, 
Brooklyn,  ^tter  known  as  “Jack 
Slaight”  he  joined  the  old  New  York 
Herald  imder  James  Gordon  Bennett 
Later  he  joined  the  World  for  which 
he  covered  the  Spanish-American 
war  and  also  the  political  campaign 
of  Theodore  Roosevelt  At  the  time 
of  his  death  he  was  public  relations 
secretary  of  the  Joint  Committee  of 
Teachers  Organizations.  His  wife 
survives. 

James  David  Andrews,  79,  realty 
dealer,  and  formerly  business  man¬ 
ager  of  the  Nashville  Banner,  died 
there  March  4  of  a  heart  attack. 


Aaron  Bernd,  42,  literary  editor, 
Macon  (Ga.)  Telegraph  and  vice- 
president  and  treasurer  of  the  G. 
Bemd  Company,  died  recently  at  a 
local  hospital  of  complications  fol¬ 
lowing  influenza  and  pneumonia. 

Charles  L.  Stevens,  79,  former  edi¬ 
tor  of  the  New  Bern  (N.  C.)  Sun  for 
17  years  prior  to  its  merger  as  the 
Sun- Journal,  died  March  4. 

Julius  W.  Stoll,  91,  president  and 
foimder  of  the  German  Publishing 
Company,  Rochester,  publisher  of  the 
Abendpost,  died  there  March  8.  He 
had  been  publishing  German  news¬ 
papers  in  Rochester  since  1882.  Two 
sons  and  three  sisters  survive. 

Henry  Hucions,  77,  newspaper  pub¬ 
lisher  who  lived  many  years  in 
Nebraska,  died  in  Lincoln  March  8. 

Harry  C.  Van  Derveer,  60,  corre¬ 
spondent  for  the  Newark  Evening 
News  more  than  30  years,  died  March 
9  at  his  home  in  East  Whitehouse, 
N.  J. 

Charles  Gordon  Mapes,  66,  for  18 
years  a  member  of  the  Los  Angeles 
Times  circulation  department,  died 
March  4. 

Malcolm  F.  Campbell,  65,  of  the 
Los  Angeles  Times  copy  desk  for  the 
last  15  years,  died  at  his  home  March 
7,  following  a  short  illness. 

Robert  Neil  Murphy,  73,  member 
of  the  Marysville  (Cal.)  Appeal- 
Democrat  staff  since  1906,  died  at 
Marysville  March  2. 

William  H.  Pepper,  80,  former  editor 
of  the  Carlisle,  (Pa.)  Sentinel,  died 
March  5  at  his  home  there  after  a 
brief  illness. 

S.  M.  Hanes,  Jr.,  27,  of  the  Dallas, 
Tex.,  bureau  of  the  Transradio  Press, 
died  March  7,  following  an  attack  of 
pneumonia.  His  parents  and  two 
brothers  survive. 


MYER  FRIENDLY  DIES 

Myer  Friendly,  of  Elmira,  N.  Y., 
father  of  Edwin  S.  Friendly,  business 
manager  of  the  New  York  Sun,  died 
March  8  at  his  home  there  following 
a  long  illness.  He  was  88  years  old. 
Until  his  retirement  in  1912  he  was 
manufacturer  and  distributor  of  farm 
implements  and  accessories,  a  busi¬ 
ness  he  established  40  years  ago.  His 
wife  died  in  1923.  Another  son  and 
a  sister  also  survive. 


JAMES  L.  HUGHES 
Rock  Island,  Ill.,  March  9 — James 
L.  Hughes,  38,  general  manager  of 
Radio  Station  WHBF,  Rock  Island, 
died  March  9,  after  a  year’s  illness. 
He  formerly  was  managing  editor  of 
the  Rock  Island  Argus.  Mr.  Hughes, 
who  had  resided  in  Rock  Island  since 
1904,  joined  the  Argus  staff  in  1919. 
He  served  as  sports  editor,  telegraph 
editor,  news  editor,  and  managing  edi¬ 
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appropriating  advertising 
monies  in  Australia  and 
New  Zealand,  read 

NEWSPAPER  NEWS 

The  only  Journal  covering  the 
activities  of  advertising,  publish¬ 
ing  and  printing  in  these  terri¬ 
tories. 

NEWSPAPER  NEWS 

Warwick  Bldg.,  Hamilton  St. 
SYDNEY,  AUSTRALIA 

i  Pnbllaharf  Maatklj— S«kacrt»tiMi  Sato 
t/-  per  jraar.  Mat  fraa. 


iiiuiiiiiiiiiiiiiiiliUMiiiiiiiiiii  WE  CONNECT  THE  WIRES  laiaisinniiiiiuiimi^ 

I  HE'S  NO  "GIANT-KILLER"  I 

I  ...  BUT  CONSIDER  HIS  RECORD  j 

I  Here's  a  promotion  manager  with  a  background.  | 

g  ...  For  five  years  he  was  in  complete  charge  of  promotion  | 

1  for  one  of  the  larger  metropolitan  dailies  .  .  .  also  served  B 

1  in  the  same  capacity  on  newspapers  in  Detroit  and  Toledo.  1 

J  Was  on  the  promotion  staff  of  a  Chicago  daily.  3 

M  For  four  years  he  operated  his  own  advertising  service  ...  3 

1  prior  to  that  he  served  as  an  account  executive  for  another  i 

1  agency  .  .  .  has  done  copywriting  .  .  .  even  reporting  and  J 

1  editing.  | 

1  His  forte  is  training  salesmen  and  developing  selling  ideas  1 

g  and  sales  ammunition.  ...  I 

g  He  has  just  finished  another  chapter — a  departmental  I 

s  reorganization  and  training  job  undertaken  at  the  request  J 

1  of  a  New  York  newspaper — a  job  that  changed  a  sales  j 

1  force  suffering  from  “defeatitis”  because  of  a  ten-year  j 

1  losing  streak,  into  an  organization  with  revenue  gains  to  | 

g  its  credit  every  one  of  the  last  five  months. 

B  Frankly,  if  you  are  looking  for  an  advertising  or  promo- 
%  tion  manager  who  will  provide  initiative,  ideas,  energy 
3  and  sound  operation  methods,  you  should  inspeet  his 
y  record  in  detail. 

B  Oh,  yes — he’s  only  36. 

3  (Your  confidence  will  be  respected) . 

FERNALD'S  EXCHANGE.  INC. 
another  EDITOR  &  PUBLISHER  service 

1708  Times  Building,  TimM  Square,  N.  Y.  C. 

J  Wm.  M.  WaMN.  M9r. 
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Editor  &  Publisher  for  March  13,  1937 


PROMOTION  PERFORMING 
PUBLIC  SERVICE  IS  BEST 


(Continued  from  page  3) 


consistentiy  pointing  out  Plan  C’s 
afailure  to  ‘eliminate  politics,  restore 
efficiency,  reduce  taxes’  after  five 
years  of  experimentation  during 
which  costs  have  mounted  to  highest 
point  on  record,  we  have  aroused  pub¬ 
lic  sentiment  to  the  extent  that  the 
city  manager  has  resigned  and  peti¬ 
tions,  signed  by  5,000,  are  ready  for 
city  council  demanding  a  referendum 
as  between  the  council-manager  and 
council-mayor  forms  of  government. 
In  both  instances  we  feel  conscious 
of  having  performed  successful  pub¬ 
lic  service  and  the  reaction  has  been 
favorable.” 

Charles  J.  Lewin,  managing  editor 
of  the  New  Bedford  (Mass.)  Stand¬ 
ard-Times  and  Mercury,  also  advised 
that  ‘‘our  editorial  promotion  is  not 
in  the  stxmt  line,  but,  rather,  benefits 
the  commimity.”  The  newspaper’s 
three  big  promotions  are  Commimity 
Gardens  and  Play  Centers,  each  en¬ 
tering  its  sixth  year,  and  Neediest 
Families  Fund,  which  has  just  con¬ 
cluded  its  fifteenth  campaign.  In  each 
project  the  paper  ties  up  with  a  civic 
organization;  in  the  f^st  with  the 
Council  of  Women’s  Organizations, 
second  with  a  Citizens  Play  Centers 
Committee  which  the  paper  organizes, 
and  third  with  the  Family  Welfare 
Society.  A  reporter  is  assigned  to  each 
story  and  each  involves  the  collection 
of  funds  from  the  entire  community. 
The  only  cost  to  the  newspaper  is 
office  space,  newspaper  space  and 
time. 

Mr.  Lewin  reported,  ‘“nie  Commu¬ 
nity  Gardens  gives  free  plots  of  land, 
se^,  fertilizer  and  plowing  to  about 
1,000  needy  persons  who  work  the 
land  themselves  to  get  garden  produce 
each  summer.  The  Play  Centers  or¬ 
ganizes  recreation  for  10,000  children 
each  summer,  taking  up  a  job  that 
the  city  dropped  when  the  depression 
brought  about  a  lack  of  funds.  ’Ihe 
Neediest  Families  Fund  collects  $2,750 
each  year  which  is  given  to  20  ne^y 
families  for  year-round,  instead  of 
just  Christmas,  purposes.” 

The  Oklahoma  News  reports  that  it 
rarely  goes  in  for  promotion  stunts  of 
any  kind,  but  that  it  had  one  idea 
when  the  Wally  Simpson  story  broke 
last  fall.  R.  T.  Fredericks,  editor, 
wrote  that  the  News  ran  a  streamer 
across  the  page  in  which  it  invited 
the  public  to  phone  in  their  opinions 
on  &e  case.  He  said  that  the  story 
certainly  justified  a  symposium  but 
that  the  ordinary  type  of  lawyer,  pro¬ 
fessor,  and  official  opinion  weren’t 
called  for. 

“The  voluntary  expression  filled 


nearly  five  pages  and  contained  clever, 
serious  and  frivolous  comments  from 
several  thousand  people  who  had 
never  before  been  quoted  in  any 
newspaper,”  wrote  Mr.  Fredericks. 

“If  ever  I  have  occasion  to  run  an¬ 
other  symposium  in  my  paper,  I  shall 
repeat  the  stunt.  In  my  opinion,  ours 
was  the  only  bright  symposium  that 
1  have  ever  seen  in  any  newspaper.” 


operating  type  setting  machine  and 
all  the  stages  of  newspaper  making 
represented  in  the  display.  H.  C.  Gib¬ 
son,  managing  editor,  said  they  know 
that  the  readers  like  it  because  there 


CHARGES  NEWS  “HIJACKING" 


Five  Men  Held  in  Weahington,  D.  C.! 

Reid  by  Police  j 


ti,ot 

to 


Washincton,  D.  C.,  March  S— Sau.; 
was  a  crowd  of  interested  folk  swarm-  torial  investigaUon  of  news  “hH^ 
ing  around  the  exhibit  all  during  the  ing’’  may  result  from  a  raid  conduSi 
exposition.  “More  important,  though,  by  Washington  police  on  offices  i^ 
was  the  fact  that  thousands  saw  the  downtown  building  from  which,  in. 
exhibit  who  would  never  come  to  a  thorities  say,  race  track  infomati* 
Promotion  schemes  that  may  be  newspaper  plant  to  see  how  it  oper-  has  been  broadcast  to  nearly  iqq 
copied  for  use  in  any  locality  are  ates,”  wrote  Mr.  Gibson.  gambling  establishments. 

many.  Generally  the  “commimity  ser-  The  Passaic  (N.  J.)  Herald-News 


Wires  of  Nation  Wide  News  are  al. 
vice”  type  of  campaign  is  applicable  listed  many  promotions  among  which  leged  to  have  been  tapped  someidien 
only  to  certain  small  localities,  but  were  the  annual  soap  box  derby  in  between  the  Capital  and  Baltin^ 
the  “stunt”  form  of  promotion  can  be  which  400  boys  entered  and  18,000  and  sent  over  direct  leased 


used  in  any  city. 

Besides  its  Neediest  Cases  Fund, 
which  comes  under  the  heading  of 
“service”  the  Brockton  (Mass.)  Daily 
Enterprise  concentrates  on  its  annual 
trek  to  the  Boston  Red  Sox  field  to 
major  league  baseball  game. 


R.  E.  Riordan,  city  editor,  wrote:  “We 
transported  5,300  children  20  miles  in 
buses  and  private  autos,  without  ac¬ 
cident.  The  firm  contributed  about 
$100,  possibly  more,  towards  the  trip. 
There  was  considerable  build-up  by 
our  sports  department.  TTie  day  of 
the  trip,  reporters  were  assigned  to 
travel  in  some  of  the  buses.  Others 
went  along  to  cover  the  story.  Scores 
of  sports  fans  and  parents  volunteered 
to  act  as  monitors  on  the  buses.  Firms, 
stores,  individuals  contributed  buses, 
or  money  for  buses.  It  has  always 
been  a  great  good  will  builder.  We 
get  complete  cooperation  from  the 
Red  Sox  management.” 

Because  it  has  been  concentrating 
on  its  Centennial  Edition  for  the  last 
months,  the  Kalamazoo  (Mich.) 


GOSS 


RADIAL  ARM 
FLAT  ROSTER 


Less  Vibration 
Blower  Keeps  Work  Visible 


•  WRITE  TODAY. 


Gazette’s  promotion  department  has 
been  inactive,  wrote  Lowell  Plasterer, 
city  editor.  However,  the  Gazette  util¬ 
ized  a  few  ideas  on  the  special  edition 
that  fall  under  the  heading  of  pro¬ 
motion  which  also  are  good  any¬ 
where. 

An  appeal  was  made  to  Gazette 
readers  for  material  to  follow  a  series 
on  reminiscences  of  pioneer  days — an 
appeal  to  dig  into  their  “attic  trea¬ 
sures.”  The  response  was  immediate 
and  overwhelmingly  successful,  wrote 
Plasterer.  “A  veritable  geyser  of  let¬ 
ters,  family  records,  anecdotes,  pic¬ 
tures  and  other  sidelights  on  the 
community’s  early  history  spouted 
forth,”  he  wrote.  The  main  objective 
was  to  obtain  copy  for  the  Centennial 
Edition,  but  the  “widespread  interest 
shown  in  the  series  for  its  reader  ap¬ 
peal  alone  was  an  even  greater  source 
of  satisfaction,”  added  Plasterer.  In¬ 
stead  of  throwing  away  the  old  pic¬ 
tures,  the  Gazette  presented  them  to 
the  principal  subjects  in  each  one. 

At  an  Industrial,  Food  and  Appli¬ 
ance  Exposition  sponsored  annually 
by  the  Danville  (Ill.)  Commercial- 
News  the  newspaper  demonstrated  an 
AP  teletype  machine  along  with  an 


persons  witnessed  the  race;  a  spell¬ 
ing  bee  with  the  students  of  90  schools 
participating  with  the  winners  going 
to  Wa^ington  to  compete  in  the  na¬ 
tional  spelling  bee;  the  golden  gloves 
boxing  tournament  lasting  six  months 
and  clearing  over  $2,000  which  was 
given  to  a  camp  for  needy  boys;  and 
a  bridge  tournament,  charging  50 
cents  per  person,  with  200  players 
attending  each  night  for  six  nights, 
the  revenue  paying  all  expenses  of 
rent  for  hall,  prizes,  etc.  Other  pro¬ 
motion  schemes  run  by  the  Herald- 
News  include  a  pet  contest,  rodeo  con¬ 
test,  sport’s  dinner,  treasure  hunts, 
orphan  outings,  and  amateur  snap¬ 
shot  contest. 

The  Allentown  (Pa.)  Chronicle  & 
News  editorial  promotion  features 
during  the  past  year  were  listed  as: 
picture  and  sketch  of  every  Spanish 
American  War  Veteran;  camera  tours 
of  court  house  and  city  hall  featuring 
the  men  and  women  behind  the  scenes 
in  governmental  affairs,  rather  than 
better-known  heads  of  departments; 
picture  of  each  of  70  boy  scout  troops 
in  Lehigh  county,  total  of  2,500  indi¬ 
viduals  and  names;  individual  photos 
of  every  postman  and  brief  sketch  of 
each;  pictures  and  stories  on  every 
school  band  in  this  territory;  pictures 
and  sketches  of  all  Allentonians  still 
in  business  and  professions  at  age  of 
70;  series  on  women  who  do  men’s 
work  in  conducting  businesses,  gro¬ 
cery  stores,  butcher  shops,  etc.,  with 
art;  printing  of  birthdays  of  every 
child  in  public  schools  from  the  time 
they  enter  until  they  are  fifteen  years 
old. 

’The  Saginaw  (Mich.)  News  also 
listed  a  series  of  promotion  schemes 
which  follow:  “free  swimming  lessons 
in  cooperation  with  YMCA;  skating 
and  swimming  contests  in  cooperation 
with  YMCA  and  city  park  depart¬ 
ment;  novice  tennis  tournament,  co¬ 
operating  with  Detroit  News  in  state 
tournament;  national  snapshot  con¬ 
test,  cooperating  with  Eastman  Kodak 
Co.;  Santa  Claus  parade  to  inaugu¬ 
rate  Christmas  shopping  season;  jig¬ 
saw  puzzle  contest  built  from  scenes 
in  smaller  towns  in  our  circulating 
area.  (TTiis  one  turned  out  to  be  too 
difficult  to  be  popular.)” 


leased  wim 
from  a  central  switchboard  to  atudli. 
ary  switchboards  of  National  Telectn 
Company,  whose  establishment  wu 
the  scene  of  the  raid.  Five  men  vtcre 
arrested,  including  three  telephooc  I 
linemen. 

Telecast  headquarters  furnishes  pro.  | 
grams  of  music  and  news  to  its  rlin^, 
throughout  the  day.  Police  say  iti 
broadcasting  room  was  equipped  with 
two  microphones,  one  to  send  the  pro. 
grams  for  which  the  service  ostensibly 
existed,  the  other  to  transmit  race 
track  information. 


DAILY  WINS  TWO  SUITS 

The  Houston  Chronicle  recently  won 
in  two  libel  suits  on  the  same  day. 
A  jury  in  Federal  court  at  Houston 
returned  a  verdict  in  favor  of  the 
paper  in  a  $150,000  action  filed  by  J. 
W.  Eisiminger,  Oklahoma  osteopadi 
On  the  same  day  the  Texas  supreme 
court  ruled  for  the  Chronicle  in  a  suit 
brought  against  the  paper  by  Law¬ 
rence  Westbrook,  former  state  legis¬ 
lator  and  later  assistant  to  WPA  Ad¬ 
ministrator  Harry  Hopkins.  ’The  tri¬ 
bunal  held  that  a  published  editor^ 
was  reasonable  and  fair  comment  on 
acts  of  a  public  official.  It  was  an¬ 
swering  a  certified  question  from  the 
Waco  court  of  civil  appeals.  The  trial 
court  jury  also  had  decided  against 
Westbrook. 


MORE  ACCURATE,  SPEEDIER  MAT  MOULDING 

HOE 

900  TON 

Direct -  Pressure 
Hydraulic 

PRESS 


THE  GOSS  FEINTING  FEESS  CO. 
FILSEN  STATION  .  .  .  CHICAGO.  ILL 


Speediest  machine  available,  it  can 
mould  a  mat  in  four  seconds.  Simple 
push  button  operation.  Powerful  26V2'’ 
diameter  ram  provides  greater  pressure 
area  and  smoother  operation.  Platen 
measures  28'’x32'’.  Driven  by  a  double 
end  shaft,  ball  bearing,  7V2  h.  p.  motor. 
It’s  the  last  word  in  mat  moulding. 
Write  for  additional  information. 


R.  HOE  &  CO»  INC.,  910  East  138th  Street  (at  East  River),  New  York  City 


Stereotype  Room 
Efficimey 


Means  quick  production  of  good 
plates  and  the  elimination  of  re¬ 
casts  as  far  as  possible 


Moulding  Blankets 

Hard  and  Soft  Coik  Blankitt 
Heavy  Wool  Monlden 
Light  Wool  Monlden 
Thin  Wool  MonldMV 


(All  Sixes) 


Space  Packing  Felt 
4  ThickneMe* — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  taar,  qaieh  to  plae* 


New  England  Newspaper 
Supply  Company 

Worcester,  Mats.,  U.  S.  A. 

Cable  Address  NENSCO 
Worcester,  Mass. 
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Editor  &  Publisher  for  March  13,  1937 


$l,OOOfOOO  Fund  Urged 


Opport— ity 


H«lp  Wanted — Male 


SitnatioM  Wanted 


forming  a  syndicate  to  circulate  a  Display  advertising  salesman,  capable  lay-  Experienced  newspaperman,  26,  wants  desk 
to  1  Clfl'Cytf  t'foif  1'^  Picture  Tabloid  newspaper  that  will  hare  out  man.  Afternoon  paper,  20,000  job  amall  daily  where  reporting  and  edi* 


,  .  1  .  a  paid  cirenlation  in  every  State  of  the 

Not  an  advertising  czar,  but  expan-  Union,  and  Canada.  Picture  service  will 

nf  existing  machinery  of  the  Na-  be  supplied  by  corporation  equipped  with 

in  ..  la.ieinacc  Riirnaii  World  Wide  Service.  Would  like  to  cor- 

ijglUtl  Better  Busmess  Bureau  and  the  respond  with  thorough  newspaper  man, 

Aflvertising  Federation  of  America,  with  capital,  to  come  with  us  as  an  active 

„«<-wor  in  ..liiciv,.  .statements  partner,  or  as  executive  sales  manager, 

i,  the  answer  to  elusive  smtemenis  advertising  fieids  are 

jud  tricky  practices  in  national  ad-  open.  Box  1958,  Editor  &  Publisher, 
fifing,  according  to  H.  J.  Kenner,  -  — 

(Qgnager  of  the  Better  Business  Bu-  Newspaper  For  Sale 

.Mil  of  New  York.  Speaking  March - - — 

t  r'Kinaort  Forl^rntmi  AH-  D*tly  Newspaper,  old  established,  well 

u  before  the  Chicago  r aerated  Ad  equipped  and  housed;  member  AP,  NEA, 

yMtising  Club,  he  made  this  proposal:  ABC;  central  state  south  Iowa;  only 

“Tn  carry  out  this  program  ade-  ''‘r  approximately  25,000;  com- 

10  i-o  J  J  iU  *  1  /c  1  mercial  center  area  100,000.  Excellent 

quately,  1  recommend  ttiat  i/d  OI  l  earning  record  over  20  yrs.  Such  excel- 

»r  cent  of  each  national  advertising  lent  property  seldom  offered.  $200,000 

r**  required  handle.  Replies  must  be  accom- 

ippropriation  in  the  country  be  CO  -  panied  evidence  financial  ability  and 

tribut^.  that  some  proportionate  good  faith.  Address  Owner,  care  Box 

jjjre  of  their  gross  national  advertis-  1950,  Editor  &  Publisher, 
ine  revenues  be  provided  by  the  me-  -  -  ■  ■  ■-  ^ 

to  of  the  United  Stetes.  This  sho^d  Newspaper  Brokers _ 

provide  at  least  a  fund  of  one  million  Eureka-Eureka — High-clas-s  semi-weekly  ex- 
dollars  yearly.  I  am  sure  the  present  elusive  fertile  field  excellent  equipment, 
niroefnre  nf  the  Advertisins  circulation  earning  16%  net  on  price 

Board  of  Directors  oi  me  Auve^ising  payment  $i5.ooo.  J.  B. 

Ffderation  of  America  and  the  Direc-  shale.  Times  Bldg.,  New  York. 

f/wx  of  the  National  Better  Business  — — — — — — - ; — ^ - - - 

tors  oi  uic  ,,  J  ,  Capable  handling,  buying,  selling,  mergers. 

Bureau  counselled  by  the  advertismg  leases  or  trades.  Higbert  references, 

associations,  and  by  the  National  As-  Len  Feighner  Agency,  Nashville,  Mich. 

sociation  of  Better  Business  Bureaia  sales,  purchases,  mergers,  refinancing  of 

can  be  trusted  to  set  up  a  board  that  daily  newspapers. 

can  wisely  administer  this  fund.  As  newspaper  APPRAISAL  CORP'N 

to  the  feasibility  of  this  suggestion,  _ 2 _ _ 

mav  I  point  out  that  in  fifty-five  cities  .  j 

X  United  States,  a  total  of  almost  New.paper.  Wanted  _ 

{1,000,000  annually  is  now  being  sub-  I  Want  to  Purchase  a  Newspaper 


DaUy  Newapsper,  old  established,  well  which  will  be  treated  in  confidence,  ehnuld 

emiipped  and  housed;  member  AP,  NEA,  contain  complete  information,  references, 

ABC;  central  state  south  Iowa;  only  etc.  Metropolitan  connection.  PERN'ALD’S 

daily  city  approximately  25,000;  com-  EXCHANGE,  INC.,  1708  Times  Bldg., 

mercial  center  area  100,000.  Excellent  Times  Square,  N.  T.  0.  (Agency) 

earning  record  over  20  yrs.  Such  excel-  - - - 

lent  property  seldom  offered.  $200,000  Wanted:  Circulation  Manager  for  small-town 


population  in  Pennsylvsnie.  High  type, 
not  high  pressure  man.  Box  1910,  Edi¬ 
tor  A  Publisher. 

Secretary— Preferably  a  college  graduate, 
not  over  30,  with  an  expert  knowledge  of 
typing  and  shorthand.  To  qualify,  you 
must  have  a  good  newspaper  background, 
preferably  as  secretary  to  an  editor.  To 
a  fellow  with  a  personality  and  intelli¬ 
gence  this  position  offers  bright  future 
prospects.  Starting  salary  will  be  in 
neighborhood  of  $35  per  week.  Replies, 
which  will  be  treated  in  confidence,  should 
contain  complete  information,  references, 
etc.  Metropolitan  connection.  PERN'ALD’S 
EXCHANGE.  INC.,  1708  Times  Bldg., 
Times  Square,  N.  T.  0.  (Agency) 


required  handle.  Replies  must  be  accom¬ 
panied  evidence  financial  ability  and 
good  faith.  Address  Owner,  care  Box 
1950,  Editor  &  Publisher. 

Newspaper  Brokers 


torial  writing  ability  are  desirsbls  but 
complete  coverage  of  beat  is  not  re¬ 
quired.  Three  years’  experience  as  re¬ 
porter.  Wisconsin  graduate  with  theses 
honors.  Will  marry.  Bos  1903,  Editor 
k  Publisher. 

I  CAN 

Get  the  best  out  of  experienced  men, 
develop  younger  men.  evaluate  news, 
write  informatively  and  entertainingly 
and  otherwise  prove  a  thorough-going 
editorial  executive.  Will  go  anywhere. 
Box  1965,  Editor  &  Publisher. 

Managing  editor  or  city  editor  capable  of 
following  publisher’s  ideas  to  get  maxi¬ 
mum  results.  Now  employed.  Prefers 
city  under  100,000.  No  liquor.  Excep¬ 
tional  recommendations.  Box  1962,  Edi¬ 
tor  &  Publisher. 


daily,  12,000  circulation.  Interested  only  tor  &  Publisher 

in  man  thoroughly  familiar  with  all  iihases  _ ! _ 

of  circulation  work.  Must  be  conservative,  Newsman,  32,  married,  steady,  good  per- 


sggressive  type  with  comprehensive  knowl¬ 
edge  of  home  delivery  and  boy  promo¬ 
tion.  Write  giving  age,  religion,  educa¬ 
tion,  past  experience,  present  connection, 
references,  and  salary  desired.  Permanent 
position,  excellent  opportunity  for  right 
man.  Box  1968,  Editor  &  Publis-her. 


sonality,  education.  14  yrs.  exp.  all  beats, 
featurev,  some  desk,  wants  job  with 
prospects  future.  Now  employed  respon¬ 
sible  news  job.  Want  place  afternoon 
paper  Midwest.  Box  1953,  Editor  A 
Publisher. 


_  .  .  _  ...  Newspaperman,  25,  three  years  as  Harris- 

Seeklng  a  Connection?  ,  .  ,  ^The  moat  logical  burg.  Pa.,  correspondent,  will  go  any- 

way  to  secure  a  position  in  any  branch  of  where  as  reporter,  feature  writer,  or  cor- 

newspaper,  magasine,  advertising  agency  respondent.  $30  per  week  to  etart.  Box 
or  kindred  work,  is  through  our  personnel  1921.  Editor  &  Publisher. 

agency.  - 

Applicants  may  now  register  without  Proofreader;  experienced  in  legal  and  me- 


can  wisely  administer  this  fund.  As  newspaper  APPRAISAL  CORP’N 

to  the  feasibility  of  this  suggestion,  _ 2 _ _ 

mav  I  point  out  that  in  fifty-five  cities  *  j 

X  United  States,  a  total  of  almost  New.papora  Wanted  _ 

{LOOOOOO  annually  is  now  being  sub-  I  Want  to  Purchase  a  Newspaper 

tcribed  bv  local  supporters  of  Better  A  young  man  who  has  had  several  years’ 

senoeu  uy  luv  experience  as  assistant  Publisher  of  a 

Business  Bureaus.  1  can  recall  me  morning,  evening  and  Sunday  Newspaper 

time  in  1915  when  the  total  financial  in  a  city  of  loo.ooo  population  is  pre- 

wrt  in  the  United  Stetes  for  troth 

in  advertising  work  was  less  than  New  England,  Delaware,  Maryland  or 

nennn  q  voar  ”  Virginia.  Property  must  have  consistent 

J23,UUU  a  year.  record  of  earnings.  Address  in  confi¬ 

dence.  Box  1961,  Editor  &  Publisher. 


charge.  Of  course,  there  is  a  nominal  fee 
after  the  placement  is  made. 

Write  for  a  registration  card  today.  All 
correspondence  strictly  confidential. 

”We  Connect  the  Wires” 

FERNALD’S  EXCHANGE,  INC. 
another  EDITOR  &  PUBUSHER  service 
1708  Times  Bldg.,  Times  Square,  N.  T.  G. 

Wm.  M.  Wilson,  Mgr. 


Situations  Wanted 

A-1  layout,  makeup  and  adman  desires 
situation  in  Illinois  or  nearby  state.  Age 
31,  married  and  now  employed.  Union. 
Best  references.  Box  1911,  Editor  t 
Publisher. 


THEATRES  RESUME  COPY  Experienced  newspaperman  will  pay  cash  ^“Misher.  _ ’ 

AUANY,  N.  Y.,  March  10-Theaters  for  owne^hip  or  interejt  in  medium-aised  Advertising  Manager-If  your  property  is 
resumed  advertismg  m  the  Knxeker-  Tex.,  N.  M.,  Aru.,  or  Calif.  stable,  located  in  a  good  town  (50,000  to 

^er  Press  and  Albany  Evening  *  Publisher. _  300.000)  where  the  right  advertising  job 

News  today  after  an  agreement  was  ^  quiC“beln  “donV'^^Ta've’ someUing""fo? 

re«iied  on  a  rate  increa^.  Copy  >  ^eTult^Now  Ad"ertUing  &*an^geJ“  miS' 

withheld  for  10  days,  durmg  which  right.  Box  1902,  Editor  A  Publiaher.  west  da»y.  where  ch^n^ 

the  theatres  resorted  to  radio  ca/o’*or**tic1Zv 

doorstep  pamphlets  while  no  mention  g.  w.  Give  fall  details,  price,  terms.  No  Pu*biisher  ^  ‘  * 

at  all  was  made  of  the  entertainment  brokers.  Box  1972,  Editor  &  Publisher.  - : - 

bills  »  th,  two  newspayrs.  After  wm  yr  ...h  ...  p„,d..,i...  .,.1.1,  Ip  “S’.SSfl..r‘'rg'’ 


Box  1885,  Editor  k  Publisher. 


work.  $14,000  down,  more  if  deal  ia 
right.  Box  1902,  Editor  k  Publisher. 

Want  county  town  weekly.  West,  N.  W.,  or 
S.  W.  Give  full  details,  price,  terms.  No 
brokers.  Box  1972,  Editor  k  Publisher. 


stable,  located  in  a  good  town  (50,000  to 
300,000)  where  the  right  advertising  job 
is  possible  of  achievement,  but  has  never 
quite  been  done,  1  have  something  for 
you.  Age  34,  married,  14  year  record  of 
results.  Now  Advertising  Manager,  mid¬ 
west  daily,  where  change  in  ownership  has 
closed  the  door.  Interview  anyday,  Chi¬ 
cago  or  vicinity.  Box  1967,  Editor  & 
Publisher. 


a  week,  the  dailies  acceded  to  the 
demands  of  readers  to  publish  a  small 
calendar  of  theater  programs. 


southern  state.  County  seat  preferred. 
Box  1842,  Editor  k  Publiaher. 

Capital  Wanted 


eruu/a-r  u/irinn  Wanted  to  Borrow:  Small  city  daily  owner 

SCHWA  1  DUC,lwt.t.US  WblUlllw  wants  to  borrow  $12,000;  guilt  edge 

Charles  I.  Schwat  has  succeeded  collateral.  No  job  with  loan.  Box  i960, 

Vaughn  Weidel,  resigned,  as  classified  Editor  &  Publisher, _ 

advertising  manager  of  the  New  York  ~  ,  ^  j 

World-Telegram.  Mr.  Schwat  has  _ Wanted  to  Trade _ 

been  on  the  classified  and  local  sales  will  Trade:  Good  Tennevsee  farm  for  small 
Stalk  of  the  New  York  Telegram  and  interest  or  st^k  in  daily;  or  for 

7*  *  ,  w  -  weekly.  Would  consider  trade  for 

the  World-Telegram  for  14  years.  mortgage  on  daily.  Box  1955,  Editor  k 
Mr.  Weidel  is  setting  up  his  own  firm  Publisher. 

to  specialize  in  newspaper  promo-  . . 

tional  service.  Circulation  Promotion 


assistant  classified  manager  with  smaller 
newspaper.  Box  1959,  Editor  k  Pub¬ 
lisher. 

Cameraman — Now  employed.  14  years’  ex¬ 
perience.  34  years  old.  Would  like  to 
work  on  a  middle  or  far  western  paper. 
Have  my  own  camera  outfit.  Harold 


dical  publications;  college  and  Law  Nchool 
graduate.  Box  1966,  Editor  &  Publisher. 

F.etall  Advertising  Salesman  employed  on 
paper  which  carried  8  million  lines  retail 
1936,  wishes  to  affiliate  with  indepen¬ 
dently  owned  paper.  12  years’  experience. 
33.  Married.  Children.  Does  not  claim 
to  be  layout  artist.  Employer  sanctions 
change,  will  correspond  with  you  in  be¬ 
half  of  applicant.  Box  1951,  Editor  k 
Piibiisher. 

$40  buys  servlcea  editor,  copyreader,  re¬ 
porter.  Twelve  years’  American  dailies, 
four  London  Time*.  21  Haxelwood,  Apt. 
28,  Detroit,  Michigan. 

Mechanicnl  Equipment  For  Sale 

FOB  SALE— BARGAIN— FOR  CASH 

Hoe  4  Deck  StralgktUne  Newspaper  Press 
with  extra  color  deck 
Single  width,  sheet  cut  23  9/16',  8  cols., 
12  or  12  Vi  erne,  4  or  6  pt  col.  rules, 
rubber  rollers,  good  blankets.  No  broken 
parts.  Speed  10,000  per  hr.  collect,  20,000 
per  hr.  straight.  Electric  paper  break 
detectors.  Sample  of  newspaper  now 
being  printed  furnished  on  request. 
Prints  excellent  circnlars  and  tabloid. 
Available  June  30,  1937.  Purchase  of  new 
press  reason  for  selling.  Price  $3500  "as 
is  where  is”;  with  stereo  equipment 
$3900.  Write  immediately  to 
D.  Arnett  Murphy 
Afro-American 

_ Baltimore.  Maryland _ 

Cylinder  Press,  38  x  50  Campbell,  $350  or 
best  offer.  12-page  newspaper  folder 
with  motor  $150.  Woodbridge  Inde- 
pendent,  Woodbridge,  New  Jersey. _ 


Wanted  to  Trade 


daily,  interest  or  stock  in  daily;  or  for 
good  weekly.  Would  conaider  trade  for 
mortgage  on  daily.  Box  1955,  Editor  A 
Publisher. 


Bussell,  c/o  Box  1909,  Editor  k  Pub-  Stereotype  Metal  Pot 

Usher.  including  bed  plates,  extra  thick  bowl, 

_ ! _  canopy  and  fire  bricks.  All  in  good  con- 

rculation  Manager,  twenty  years  expert-  dition.  $135.00  cash.  Also  large  assort- 

ence  in  larger  cities  south  and  southwest.  ment  steel  base  and  foundry  t^e  at  real 

Producer  of  both  circulation  and  revenue.  „?*’6ai_n  price.  Republic  and  Gazette. 
Adantable  to  naner  Dolicv.  Snccesafnl.  Phoenix,  Arizona. 


Cirenlation  Promotion 


Circulation  Manager,  twenty  years  experi¬ 
ence  in  larger  cities  south  and  southwest. 
Producer  of  both  circulation  and  revenue. 
Adaptable  to  paper  policy.  Successful. 
Box  1971,  Editor  k  Publisher. 

Circulation  Manager:  Extensive  experience 
on  metropolitan  papers.  Has  installed 
branch  office  systems.  Expert  organizer. 
Uses  modem  promotion  with  carrier 
training.  Excellent  record.  Now  em¬ 
ployed.  Best  references.  Box  1874,  Edi¬ 
tor  k  Publisher. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 

Cwiat  six  words  to  the  line  when  sending 
^zh  with  order.  Ads  charged  to  estab- 
litked  accounts  will  be  billed  for  the 
collated  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 
^imum  space,  three  lines.  The  Editor 
$  Publisher  reserves  the  right  to  classify, 
*«il  or  reject  any  copy. 

Business  Opportunity 

W^y  Newspaper,  minimum  25,000  circu- 
Iztion  among  executives,  staffs,  downtown 
New  York.  Highly  endorsed.  Seeks  $1,500, 
I  services  Box  1970,  Editor  k  Publisher. 


Por  good  newapapera  this  27-year  old  insti-  {or  *  Publisher. 

tution  continues  to  add  sound,  substan-  _ 

tial  circulation  on  a  self-financing  plan.  Circulation  Bdanagcr — over  twenty-five  years 


THE  CHARLES  PARTLOWE  CO.,  Ucci- 
dental  Bldg.,  Indianapolis. 

Morrison  Plan 

Newspaperdom’s  Leading  Circulation  Builders 
“That  Plan  That  Pays  and  Proves  It” 
Write  the  John  F.  Morrison  Company, 
4th  fir..  Shops  Bldg.,  Des  Moines,  lows 

15  Years  Doing  One  Thing  Well 
E  SAM  ELY  ORGANIZATION 
Clean  Newspaper  Circulation  Builders 
K  of  P  Bldg.,  Indianapolis,  Indiana 
”WE  SATISFY” 

Bonded  Campaigns  Succeed  —  Hudson  De 
Priest  k  Associates  World’s  Record  Cir¬ 
culation  Builders,  246  Fifth  Ave.,  N.Y.C. 

Help  Wanted — Female 


experience  on  large  and  small  newsps 
pers.  Expert  organizer;  has  installed 
branch  office  and  district  carrier  system. 
Uses  modern  promotion  methods  based 
on  creating  enthusiasm  aad  good-will. 
Good  record.  Best  of  references.  Box  1857, 
Editor  k  Publisher. 

City  editor  or  reporter,  accurate  and  re¬ 
liable,  of  sound  training  and  experience 
wishes  to  locate  in  South.  Now  handling 
responsible  position  satisfactorily.  Box 
1963,  Editor  &  Publisher. 

Ccmbinatlon  stereotyper-Fiassman.  Tabular 
or  semi-circular.  Newspaper,  circular,  or 
color  work.  Go  anywhere.  Married. 
Best  of  references.  Box  1876,  Editor  & 
Publisher. 

Display  ad  man  in  early  thirties  seeks 
change.  9  yrs.  with  live  daily.  College 
education.  Through  knowledge  of  adver¬ 
tising,  a  real  producer,  good  references. 
Employed.  Box  1949,  Editor  &  Publis-her. 


Telephone  Supervisor — A  30,000  six-day  tising  a  real  producer,  good  references, 

evening  Metropolitan  newspaper  is  look-  Employed.  Box  1949,  Editor  &  Publis-her. 

ing  for  a  thoroughly  competent  super- _ _ _ 

visor  that  can  inject  more  pep  into  a  de-  Display  salesman  or  manager.  Age  30. 
I>artraent  of  six  girls.  To  the  girl  with  a  Xow  advertising  manager  daily.  Aggres- 

background,  who  is  willing  to  accept  a  give-  but  scholarly.  $55.  Box  1952, 

starting  salary  of  $25  per  week,  this  posi-  Editor  &  Publisher. 

tion  otters  greater  earning  potentialities  _ — - 

through  a  bonus  arrangement  on  volume  Experienced  advertising  solicitor  —  young, 


increas-e.  Give  complete  details,  references, 
etc.,  first  letter.  FERNALD’S  EX¬ 
CHANGE,  INC.,  1708  Times  Bldg.,  Times 
Square,  N.  Y.  C.  (Agency). 


employed  four  years  Metropolitan  news- 
l>a|>er;  desires  connection  small  newv- 
iiaper  oditorial-promotional  capacity.  Box 
1954.  Editor  &  Publisher. 


For  Sale  Goss  Acme  16  page  Rotary  press. 
Model  B  Intertype,  Miller  Lino  saw.  Boa- 
ton  wire  stitcher  No.  4,  snd  10  fonts  of 
mats.  Result  of  consolidation.  Idaho  Eve¬ 
ning  Times,  Twin  Falls,  Idaho. 


Photo-«Bcr»Tiiic  Eqaipmant  for  Sal* 

E.  T.  SULLBAROER  CO. 
Photo-engraving  Equipment  and  Metala 
116  John  St.  588  S.  Clark  St. 

New  York,  N.  Y.  Chiegao,  Ill. 


Newapaper  Snppliea 

Stereotype  and  Presaroom  SnppUea— Electrie 
Matrix  Scorching  Machines.  American  Pub¬ 
lishers  Supply,  Box  131.  West  Lynn,  Mass. 


CAPABLE  MEN 

(AND  WOMEN) 

Promptly  Recommended 
for  Any  Potifion — 

NEWSPAPERS 
MAGAZINES 
And  AUied  Fields 

Qumlifieationt,  photo*,  mnd  ro/oroneoo 
on  fife. 

FERNALD'S  EXCHANGE,  INC. 

aaothsr  EDITOR  k  PtTBUSHBR  serviee, 
1708  Times  Bldg.,  Times  iquare,  V,  T.  O. 
WX.  M.  'WIL8RN,  Mgr. 
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Editor 


ished  in  Wallachia,  he  said.  Wythe  firmed  by  official  announcement  a  W 
Williams  traces  the  sundown  of  Eu-  days  later.  Then  came  the  traMk 
rope  also  to  1917,  but  not  in  the  of  Nivelle,  which  seems  to  Wil^Z 
Balkans.  the  turning  point  of  Europe’s  fate 

The  United  States  had  entered  the  •  •  * 


war  AprU  6, 1917.  For  several  months  \  1 /E  recall  well  the  sudden  colW. 
the  Allies  had  been  preparing  in  their  W  of  the  Champagne  offe^T 


I  ^  1  ^  ulc  iiau  uccii  piciMuuiK  ui  uicn  T  T  ot  Uie  Champagne  offenii» 

^ _  disjoined  fashion  what  they  called  which  opened  ten  days  after 

P  3  TigTni  the  “BatUe  of  1917.”  The  British  were  had  declared  war.  No  U.  S 

rblBmMi - to  strike  hard  in  Artois  and  Picardy,  were  on  their  way  to  France 

"  '  the  French  in  Champagne.  talk  in  the  streets  was  that  onh  . 

By  ARTHUR  ROBB  Then  came  the  question  of  com-  division  or  two  would  ever  get  ^ 

WYTHE  WILLIAMS  does  not  leap  tively,  mighty  and  competent.  Her  ^  j  8®W. 

to  mind  when  sensational ‘press  political  leadership,  says  Williams,  is  h^nr  nf  nrnmf^inn  fo  Marchal  ™*8ht  Iwve  if  events  on  Afifl 

..  ^  _ u-.x  1.:.  « _ J-J  -1 _ J  _ _  empty  honor  of  promotion  to  Marshal  IB  had  been  otherwise  on  tK.  *2. 


11  j  u  i  u-  1  *  *  “  j  j  u  j-  ’  empty  honor  of  promotion  to  Marshal  ir  had  been  otherwise  on  t>u>  *2- 

writers  are  recalled  but  his  latest  regarded  abroad  either  as  mediocre  ‘'prance.  with  a  couple  of  extra  T$ie  BriS  wSr  wdl  on 
book,  publi^ed  March  12,  IS  ahve  with  or  worn  out.  Italy  agam  ^  the  ^eat  ^  af4  a  sS  Tn  April  12 

sensations  for  newsoaner  neoole  who  Question  mark.  And  desnite  neutral-  y-.  ...  . _  ,.?!ii. _ _ j _ .r  aiver  a  siari  on  ^prii  me  Friack 


sensations  lor  newspaper  people  w.io  Huesoo.i  iiiaiiv.  r...u  uesp.ie  i.euiiai-  Williams  scored  one  of  under  immediate  command  of  m2 

have  observed  the  human  race  smce  ity  laws  and  agreements,  he  s^s  the  newspaper  beats  of  the  war,  S  Ma^Si  (we  wer^^^i r^ 

1910.  He  prefaced  26  years  of  Euro-  United  States  agam  forced  into  the  r  „..ii  “ .7^  ,  ,  ,,  ®  w  serve  uadit 

pean  service  by  a  decade  of  distin-  conflict  in  the  wake  of  supplies  boot-  ..  WasKinoton  and  fomipn  war  of  ^  later)  ta- 

_ _ 1,  Washington  and  foreign  war  of-  dertook  Nivelle  s  camnaien  acain.*  a. 


guished  newspaper  work  in  America,  le^ed  abroad,  through  Canada  or  ficL,  unl^^thVreadTiSRTpOTl  ^^ed  bS^anTcl^lt 

took  a  three-month  leave  of  absence  otherwise.  u  s.,  nisne s  ruggeu  ouiies  ana  caves.  Tku 


from  the  New  York  World  and  ar¬ 
rived  in  London  as  the  bells  were  toll¬ 
ing  the  death  of  King  Ekiward  VIl. 


otherwise.  ’  “•'’J'  Aisnes  rugged  buttes  and  caves.  Tksi 

•  •  •  USHER.  It  was  published  in  these  morning,  according  to  Williaiat  i 

'T' HAT  is  a  heavy  dose  of  gloom  for  columns  (Oct.  2^  1932)  m  pa^t  of  group  of  Deputies  and  other  politiotai 
1  a  generation  which  saw  what  memoirs  of  Carr  V  Anda,  assembled  at  an  army  headqussto 
William!  .uiw  in  France  and  now  then  managing  editor  of  the  New  York  for  their  first  good  look  at  32 


His  vacation  ended  there.  His  Euro-  Williams  saw  in  France  and  now  liic  ond  raodm 

pean  service  took  him  through  the  war  watches  Europe  wangling  for  Ameri-  »  ’  war.  They  got  it  quickly,  wth  bsl- 

as  correspondent  for  the  New  York  can  funds  to  set  ’em  up  again.  Not  *  *  *  tered  men  strewing  back  in  anbih 

Times  and  the  Northclilfe  London  again  can  America  be  too  proud  to  lances  and  telling  stories  of  teniflc 

newspapers.  With  a  brief  interlude  fight — on  the  next  occasion,  we  must  ^X'HE  censor  had  held  up  all  dis-  resistance  and  slau^ter.  To  tl»  td*. 
at  Paris  as  correspondent  of  the  bril-  be  “too  tough  to  fight.”  Believing  ^tches  hinting  at  a  change  in  ^^  P®^**®^** 

liant  and  too  short-lived  Public  Led- 


tered  men  streaming  back  in  ami^i) 
*  *  *  lances  and  telling  stories  of  tenidc 

The  censor  had  held  up  all  dis-  resistance  and  slaughter.  To  the  td*. 
patches  hinting  at  a  change  in  phones  leaped  the  affrighted  politiciai 


that,  he  naturally  reasons  that  a  great  the  French  command  and  Williams  ^isht,  Paris  had  put  tee  brikn 

'  .  ..  ee  11  .11  ..1  'MiirAllA’c. 


ger  Service,  he  served  the  Times  until  army  and  navy  are  best  means  of  for  several  days  was  mainly  busy  with  ^  offensive.  T^t  nidit 


his  return  to  the  United  States  in  preserving  American  peace.  Ameri-  creating  new  and  fouler  epithets  for  ®lso,  WiUiams  knows  riow,  the  GemiB 
1936.  His  experiences  are  condensed  can  leaders  with  whom  Williams  has  blue  penciled  majesty.  Then,  one  day  conmand  was  so  terrified  that  it  wu 

into  “Dusk  of  Empire,”  published  by  talked  since  Nov.,  1936,  favor  the  im-  the  late  Lincoln  Eyre  of  the  World  ready  to  ordw  a  retreat  to  the  Mtoe 

Charles  Scribner’s  Sons.  mediate  creation  of  an  army,  based  on  and  Alden  Brooks  stopped  into  his  reached  in  Nov.,  1918,  the  Amm- 

•  *  •  the  Swiss  plan  of  short-term  conscrip-  Paris  office.  Still  brooding,  Williams  cans  who  did  not  know  they  were  fo* 


Charles  Scribner’s  Sons. 


Though  scarcely  a  page  can  be  tion,  he  reports.  In  1912,  he  says,  Col.  recalled  that  Brooks  had  written  a  f*'ii  ^  ^ 

passed  without  peril  of  losing  an  House  won  approval  for  a  similar  plan  piece  for  Collier’ s  on  the  Verdun  bat-  mutiny  that  followed  in  the  Freadi 

observation  buttressing  his  thesis  that  from  Woodrow  Wilson,  but  could  not  tie,  citing  the  heroic  performance  of  ^rmy,  nothmg  wm  printed  in  1|17. 

Europe  nearly  lost  its  war  and  did  get  by  Congressional  balking  at  the  General  Petain  and  his  second-in-  humble  correspond*! 

lose  its  soul  in  1917,  we’ll  turn  to  his  expense  involved.  command  Nivelle.  Petain  had  many  sen^d  the  last  week  m  April,  1117 


final  chapter  for  current  interest.  He 
is  not  optimistic  over  peace  prospects. 
Danger  of  war  will  become  acute  after 


»et  by  Congressional  balking  at  the  General  Petain  and  his  second-in-  humble  correspond*! 

expense  involved.  command  Nivelle.  Petain  had  many  sensed  the  last  week  in  April,  1117 

•  *  *  political  friends  pushing  him  for  (mid  rejoiced,  be  it  admitted),  diat 

Mr.  williams  toys  a  bit  seri-  Joffre’s  command — pushing  a  bit  too  the  failure  in  Champagne  iwant  i 

ously  with  the  idea  advanced  hard,  it  turned  out.  It  was  known  probable  trip  to  France  for  him.  Tin 


Elaster,  1937,  he  says,  with  the  ever-  recently  by  Arthur  Krock  in  the  New  Nivelle  had  the  job.  How  to  get  that  sp^ches  of  Jotfre,  Viviaiu,  and  the 


present  possibility  that  one  of  the  York  Times  that  President  Roosevelt  to  New  York? 


British  General  Bridges  before  de 


many  powerful  megalomaniacs  now  has  considered  a  conference  in  Wash-  Williams  tore  up  scrap  after  scrap  New  York  publishers  convendoBi 


playing  in  the  powder  magazine  with  ington  with  the  heads  of  European  of  copy  paper,  finally  producing  a  were  an  S.O.S.  throu^  ill 


giant  crackers  and  roman  candles  may  states.  Neither  he  (nor,  he  says,  Mr.  me 
ignite  the  spark  leading  to  explosion.  Roosevelt)  believe  such  an  invitation  by 


message  which  he  sent  to  the  censor  propag^da  that  crusted  their 

by  an  office  boy.  It  was  addressed  to  words.  Gold  wouldn  t  be  enou^ 


Germany,  he  agrees  with  most  ob-  would  be  accepted,  but  there  is  an  Van  Anda  at  his  home,  and  read; 


WHE7N  the  French  politid*i 

crippled  the  offensive,  dMj 


built  up  fantastic  casualty  Ikk  k 


servers  on  both  sides  of  the  Atlantic,  alternative.  Mr.  Roosevelt,  who  loves  “Manager  local  office  leaving  stop  u  pouwm 

is  helping  to  keep  trouble  abrew  all  the  sea,  might  take  a  summer  cruise  Brooksman  wanted  job  but  appoint-  the  ofleMive,  Ac; 

over  Western  Europe,  ready  on  Der  across  the  Atlantic,  in  a  speedy  ing  his  assistant  as  per  Collier’s  ar-  r'“"  '^P  \mitastic  casualty  iMik 

Tag  to  throw  her  weight  in  the  most  American  battle  cruiser  (we  didn’t  rangement  of  April  twenty-second  their  panicky  acti^ 

profitable  direction.  He  agrees  also  know  Uncle  Sam  had  any  such) ,  land-  stop  please  relieve  me  of  further  re-  3“°®“  again  and  again  the  s(Wlie! 

with  the  most  acute  that  the  initial  ing,  say,  at  Stockholm,  where  the  sponsibility.”  j  u u  . 

point  of  attack  may  be  Czecho-  rulers  and  war  lords  of  Europe  might  The  acute  Van  Anda  decided  his  base  hospita^,  to  rera  at 

Slovakia.  Resistance  will  last  no  be  invited  to  convene.  Paris  man  was  not  crazy,  looked  up  150, (W  > 

longer  than  it  takes  the  German  army  “Such  a  program,  if  carried  out.  Collier’s  when  he  returned  to  the  wounded.  The  actum  lossoi,  ino 

to  march,  and  the  Teuton  chariot  will  would  be  the  boldest  diplomatic  move  Times  after  dinner,  and  caught  on  that  nnn  i 

soon  be  followed,  willingly  or  other-  ever  made  by  an  American,  or  by  any  Brooksman  was  Petain;  his  assistant,  wounded  and  15,0(M  killed-wn 

wise,  by  Austria,  Hungary,  Bulgaria,  chief  of  government  in  the  World’s  Nivelle;  the  local  office,  command  of  whole  Frei^  ar^es 

possibly  Jugo-Slavia  and  Roumania.  history,  far  surpassing  that  of  Wood-  the  French  armies — and  wanted  more  serve,  ^touchra.  ^opagaoda  no 


top  please  relieve  me  of  further  re-  ®uded  again  and  agam  the  swlie! 
sonsibility.”  pouring  through  dressing  statiou 

The  acute  Van  Anda  decided  his  ^eld,  and  base  hospitals,  to  re^  tk 


Paris  man  was  not  crazy,  looked  up  staggering  of  150, (W  > 


Poland,  squeezed  between  the  hostile  row  Wilson’s  personal  attendance  at  detail. 


the  French  armies — and  wanted  more  serve,  imtouch^.  ^opagaixla  nd 


censorship  had  done  their  job  aguo- 


Reich  and  Soviet  giant,  probably  hates  Versailles.  And  in  the  event  that  even  “Did  Brooksman  want  a  job  with  French  army  s  idlenea  yu^ 


the  latter  more,  and  will  go  along  then  Mr.  Roosevelt  might  fail  in  his  us?”  he  cabled  back. 


the  decision  to  America  the  foUovaii 


with  Germany  in  the  conquest  of  the  effort  to  secure  a  peaceful  settlement  Williams  replied:  “Yes,  we  dickered 


Baltic  states  and  the  Ukraine,  ceding  of  European  problems  that  now  en-  with  him,  but  he  wanted  too  much.”  Williams  broke  that  story,  too,  ■ 


the  Danzig  Corridor  to  (jermany  and  danger  world  peace,  he  would  be  in  Van  Anda  read  the  words  correctly  ^  American  magazine  and  was  ww 


getting  in  return  Lithuania  or  some  fuller  knowledge  of  what  to  expect  — that  Petain’s  friends  wanted  for  him  immediate  expulsiOT 


other  Baltic  territory. 


and  better  equipped  to  guide  the  the  supreme  command  over  British  Clein®nce^  refi^d  to  .**!  I 


guaua.  vaa^  aaaa.  .aaa^a a..aav.  v.uaaaaaaaaaaaa  aaaca  a.aaaaaoaa  Wll'  k:.  friMlt 

What  of  Russia?  "^^e  Germans,  says  United  States — even  into  war.”  and  French  that  came  to  Foch  a  year  re^ons  that  Williams  wm  ms  mm 


TT  AACAV  WA  XVU^OAOi  XAAC  NJICA  AAACAAAO|  ^CAjr  O  WASAAVlaA  - C^V^AA  AAAM/  VT  CAA  •  CAttVA  AAV-AAWAA  VAACAV  laaCUAAC;  AV/V.AA  CA  JT^CAA  1  1  1  «  a  T* 

Williams,  hold  the  entire  Soviet  mili-  Leadership  must  rest  with  the  later,  but  again  he  asked  a  question:  story  was  true.  It 


vrmiaiiis,  iiuiu  uie  euiu^  .suviev  mm-  ijcauci amp  muai  ivai.  wiui  uic  taici,  uui  nc  ciaikcu  a  i|ucai.iuii.  '  - - -  '  ,  .i 

tary  organization  in  contempt — a  giant  United  States,  in  Mr.  Williams’  opin-  “Did  he  want  both  London  and  Paris  supported  by  Mangm,  when 


police  force,  splendid  to  gaze  upon,  ion.  Europe  has  passed  the  zenith  of  offices?” 


but  lacking  in  a  complete  change  of  its  splendor  and  is  now  in  the  long  Williams,  by  this  time  seeing  “  ,  “  a  •  j  V  K  ‘  An 

uniforms,  l^ots,  and  supplies  of  food  twilight.  The  first  place  in  the  sun  censor  behind  every  lamp-post,  wired  ^  loi?  Al¬ 
and  ammunition  to  carry  it  through  is  today  thrown  open  to  the  United  back;  “He  wanted  both,  but  could  not  j“ive  hhck  to  the  Aisne  m  1918. 

a  hard  campaign.  The  much  pub-  States.  If  it  is  occupied,  then  world  give  it  to  him,  so  considered  his  as-  h^ms  had  every  fact,  ^ 

licized  Russian  air  force  is  conceded  civilization  mav  not  onlv  remain  in-  sistant.”  And  in  a  later  flash,  he  documents  and  maps  suppum  DJ 


fighter  came  back  from  exile  u  • 
brigadier  in  the  Vosges  to  comamf 


flight  to  Prague — a  hitherto  unprinted 
story,  so  far  as  we  know. 

Williams  considers  the  Russian  air 


•  •  •  eight-column  head  over  a  Washington 

SO  the  book  ends.  The  same  note  date,  announcing  that  Joffre  had  been 
was  struck,  in  almost  the  same  relieved  and  that  Nivelle  was  in  su- 


Williams  considers  the  Russian  air  O  was  struck,  in  almost  the  same  relieved  and  that  Nivelle  was  in  su-  ^IXTILLIAMS  tells  a  good  ^«r 
force  superior  to  that  of  Japan,  whose  words,  15  years  ago  by  the  late  Frank  preme  command.  The  late  Richard  »  ^  too  good  for  further  1omb| 
pilots  are  inferior.  EIngland,  France,  Cobb  in  one  of  his  best  New  York  V.  Oulahan,  then  Washington  corre-  our  selfish  interest.  Of  all  tl*  W 
and  Russia  must  again  cast  their  lots  Sunday  World  editorials.  It  was  spondent  of  the  Times,  and  Van  Anda,  eign  correspondence  sagas  tMt  W 
together,  with  France  and  Russia  sup-  sounded  also  by  the  late  Frank  withstood  the  flood  of  denials  and  de-  recently  come  on  the  market,^ 
plying  infantry  while  Britain  raises  Simonds  after  von  Mackensen  had  mands  that  the  source  be  disclosed —  column  will  stamp  his  as  widw^ 
her  expeditionary  force.  Britain’s  swept  like  a  tornado  through  Rou-  thereby  taking  care  of  “further  re-  scope,  tops  for  interesting  style 
fleet  and  air  force  are  called,  respec-  mania  in  1917 — the  Allied  hope  per-  sponsibility” — and  the  story  was  con-  breadth  and  depth  of  informatiOB- 


licized  Russian  air  force  is  conceded  civilization  may  not  only  remain  in-  sistant.”  And  in  a  later  flash,  he  uocumenis  ana  maps  suppi^  r 
by  the  Germans  to  be  big,  with  good  tact,  but  rise  to  a  brilliance  beyond  hoped  to  shut  off  this  flood  of  in-  ^  unnamM.  ^ 

pilots,  but  incompetent  mechanics,  imagination.  “Otherwise  we  may  live  quiries,  which  might  arouse  suspicion:  Rotert  Georges  Niv^^  ^ 

whose  inability  to  keep  planes  in  air-  to  witness  a  spectacle  that  the  mind  “Assistant  already  at  work,  so  again  n®ver  saw  the  Westwn  ^  ^ 

worthy  condition  was  proved  when  does  not  yet  even  grasp,  more  somber  I  must  ask  to  be  relieved  of  further  l®wy®rs  took  over  his  Mtue, 
the  USSR  had  to  call  off  in  mid-  by  far  than  the  twilight  of  empire,  responsibility.”  ®  success  tlmt  ^ 

flight  an  early  1936  non-stop  return  For  it  is  Dawn  of  the  Gods — or  dusk.”  Next  morning,  the  Times  carried  an  ^®  months  before 


AOMAAA.  A^AAVA  AAA  CA  ACA ACA  AACASAA)  lAC  ,  .  ..  *  - 1  ^ 

loped  to  shut  off  this  flood  of  in-  authority  unUl  now  unnamrf.  Hew 
[uiries,  which  might  arouse  suspicion:  ^®  ^®^®  Botert  Georges  Niyell^ 
Assistant  already  at  work,  so  again  "®ver  saw  the  Western  front  atto* 

1.1  1.  1  «  e  .1  loAAnrovc  i/\nlr  nt/or  ni«  Kattl^.  Ou  V 
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FEWER  ERRORS  —  FASTER  COMPOSITIOIS 


This  booklet  contelns  the  results  of 


Nack  &  White  CONTRAST  makes  lines  of 
■utrices  readable  at  a  glance.  As  a  resnlt 
the  Linotype  or  Intertype  operator  notices 
uid  corrects  typographical  errors  before 
his  lines  of  type  are  cast.  In  this  way  an 
axerage  of  one-third  of  all  errors  in  news 
composition  can  be  eliminated  at  the 
lonrce  .  .  .  thus  saving  the  time  of  oper- 
itors,  proofreaders,  floor  men.  and  others, 
n  well  as  machine  time. 


hi  addition  to  saving  time.  Matrix  Con- 


speeds  up  production  especially  during 
busy  peak-load  periods  when  every  second 
is  precious  ...  at  the  same  time  greatly 
reducing  errors  in  late  news  composition 
which  cannot  be  proofread. 


Matrix  Contrast  is  guaranteed  to  reduce 
total  errors  in  original  machine  composi¬ 
tion  at  least  twenty-five  per  cent.  The  ac¬ 
tual  average  reduction  is  over  33.33  per 
cent  .  .  .  this  figure  being  based  upon  a 
large  number  of  surveys  made  in  news- 


tout  reduces  eye-fatigue,  conserves  energy, 
■nd  promotes  increased  production.  It 


paper  plants  of  various  sizes.  The  savings 
on  ad  composition  are  even  larger. 


thirty-elghti  tarveys  made  la  news¬ 
paper  plant#  before  and  after  instal¬ 
lation  of  Matrix  Contrast  Serrioe. 


y 


I 


It  will  pay  you  to  investigate.  Write  or 
wire  for  booklet  and  detailed  information. 


It  shows  how  errors  In  both  news 
and  ad  composition  are  redneed 
and  explains  how  Matrix  Contrast 
Serriee  is  rendered.  Send  for  it  now. 


MATRIX  CONTRAST  CORPORATION 

EMPIRE  STATE  BUILDING,  NEW  YORK,  N.  V. 

SOLE  LICENSEES  OF  THE  PERCY  L.  HILL  MATRIX  CONTRAST  PATENTS  NOS.  1,466,437  and  1,796,023 


The  handling  of  Elrod  strip  here  illLs- 
trated,  though  not  required  in  com¬ 
posing  room  practice,  demonstrates 
clearly  the  solidity  of  Elrod  product. 


in  members  of  Ludlow 
Karnak  and  Tempo  families. 
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Meeting  Rapid  Increases  In  Circulation 

Here  Is  a  Typical  Story  of  How  One  Paper's  Superintendent 
Is  Solving  Serious  Problem  of  Increased  Production 


By  GEORGE  W.  HOESCH 

|ll•chan^cal  Supcrintondent, 

TIm  Philadelphia  Inquirer 

An  almost  phenomenal  increase  in 
circulation,  both  in  the  daily  and 
Sunday  fields,  that  began  when  M.  L. 
Annenberg  purchased  the  Philadel- 
I  pkia  Inquirer  on  Aug.  5, 1936,  has  pre¬ 
sented  us  with  a  production  problem 
I  of  unusual  scope. 

Prior  to  the  change  of  ownership 
the  black  and  white,  rotogravxire  and 
color  presses  were  printing  about  700,- 
000  copies  of  the  Svmday  Inquirer. 
Today  these  presses  are  printing  in 
excess  of  1,150,000  copies. 

Sudi  an  upsurge  naturally  taxed 
OUT  present  equipment.  Occurring  as 
it  did  within  the  space  of  a  few 
months,  it  required  careful  planning 
to  meet  the  ever  increasing  demands 
upon  the  production  department.  New 
equipment  could  not  ordered  and 
inrtalled  overnight,  nor  could  that 
which  we  have  be  overhauled  in  a 
few  days  to  keep  step  with  the  new 
production  pace. 

The  Inquirer  is  now  in  the  midst 
of  meeting  this  problem. 

A  broad  program  covering  numer¬ 
ous  points  of  mechanical  improve¬ 
ment  has  been  worked  out.  This  is 
meeting  all  current  demands  on  this 
department  satisfactorily  to  date, 
de^ite  the  handicap  of  ^-hour  pro¬ 
duction  in  some  instances. 

When  all  planned  installations  are 
completed  shortly  after  Mr.  Annen¬ 
berg  marks  his  first  anniversary  as 
publisher,  the  Inquirer’s  stepped-up 
production  capacity  is  expected  to  be 
adequate  for  anticipated  further  gains 
in  circulation  and  business. 

In  order  to  meet  the  new  conditions 
additional  four-color  rotogravure 
press  equipment  was  recognized  as  a 
necessity. 

e-  Ntw  Press  Arrangement 

gp  Today  there  is  under  course  of  con¬ 
struction  a  Hoe  super-production 
(ly  color  and  monotone  rotogravure  press 
consisting  of  eleven  units,  capable  of 
printing  a  sixteen-page  section;  eight 
pages  in  full  color  and  eight  pages  in 
in  monotone.  This  press  will  be  equipped 
:  with  two  folders  and  two  paper  roll 
in-  !  reels,  with  electrically-operated  Hoe 
automatic  tensions,  and  full  speed 
or  I  pasters.  It  will  be  equipped  with  three 
I  100  HP.  motors.  TTie  press  will  be 
or  I  arranged  in  two  parallel  lines  of  five 
I  and  six  rinits  each,  with  the  folders 
in  located  at  the  end  of  the  unit  lines. 

!  The  two  lines  will  be  so  arranged  that 
n®  ,  they  can  be  operated  independently 
if  required. 

Ihe  press  will  have  a  maximum 
running  speed  of  40,000  papers  per 
TO  I  hour  when  printing  monotone  and 
,  i  30,000  per  hour  when  miming  color- 
j  gravure  products.  The  ink  fountains 
^  be  the  product  of  Hoe  and  the 
I  ink  supply  will  be  provided  by  a  cir- 
:  culating  system  by  means  of  pumps 
from  individual  steel  tanks  holding 
!•  about  50  gallons.  The  tanks  will  be 
jf  equipped  with  a  dial  gauge,  screens 
^  and  cooling  coils  for  keeping  the  ink 
at  a  constant  temperature. 
i|5  Each  unit  will  be  equipped  with  a 


MANY  DAILY  PAPERS,  with 
circulation  rising  and  advertis¬ 
ing  volume  swelling,  must  rapid¬ 
ly  get  their  house  in  order  to 
economically  meet  increased 
production  needs.  George  W. 
Hoesch  at  the  Philadelphia  In¬ 
quirer  is  in  such  situation — so 
much  so  that  it  was  a  big  as¬ 
signment  to  get  him  to  borrow 
hours  from  his  sleeping  time  to 
tell  how  one  paper,  with  rapidly 
mounting  mechanical  needs,  is 
bridging  the  gap  by  buying  and 
installing  new  equipment  and 
getting  greater  production  out 
of  its  present  set-up 


Newly  installed  Chemo  camera  outfit  of  the  Inquirer. 


cold  water  roller  over  which  the  web 
passes,  aiding  in  the  setting  of  the 
ink  before  it  passes  into  the  drying 
and  ventilating  hoods.  The  Often  air 
drying  and  ventilating  system  will  be 
used  to  dry  the  printed  surface  by 
supplying  heated  air  to  an  extended 
portion  of  the  web  surface  through 
dual  purpose  hoods.  This  system  is 
designed  to  give  satisfactory  results 
up  to  900  feet  per  minute  web  speed 
on  color  work  and  1,250  feet  per  min¬ 
ute  web  speed  on  monotone  work. 
The  doctor  blade  arrangement  will  be 
of  the  patented  “Friess”  type,  em¬ 
bodying  a  thin  blade  mounted  imder 
tension. 

The  imits  will  be  equipped  with 
electrically  operated  raising  and  low¬ 
ering  mechanisms,  so  arranged  that 
any  or  all  impressions  can  be  released 
singly  or  collectively,  "niis  device  will 
be  an  integral  part  of  each  imit.  The 
press  will  be  equipped  with  eight 
turning  bars,  perforated  for  air;  also 
all  side  bars  on  the  formers  will  be 
arranged  for  air  to  reduce  offsetting. 

Complete  transformer  equipment  is 
to  be  installed  for  the  new  roto¬ 
gravure  press,  which  will  be  made 
up  of  two  banks,  one  of  which  will 
be  a  spare.  The  power  will  be  A.  C., 
2  phase,  60  cyl.,  240  V. 

Completing  the  new  rotogravure 
plant  at  a  high  level  of  efficiency  will 
be  such  auxiliary  equipment  as  Hoe 
squeegee  and  cylinder-marking  ma¬ 
chines,  transportation  trucks,  etching 
trucks,  design  cylinders  and  Standard 
Process  depositing  equipment  for  the 
Ballard  system. 

Raconditioning  Is  Don* 

Such  mechanical  changes  as  are 
necessary  will  be  made  on  the  pres¬ 
ent  two  lines  of  presses  to  enable  them 
to  use  the  new  cylinder  equipment. 

The  consistent  weekly  increase  in 
the  Sunday  Inquirer  circulation  pre¬ 
sented  a  problem  for  increased  pro¬ 
duction  from  the  two  24-cylinder  Hoe 
Pancoast  color  presses.  One  of  these 


Newly  rebuilt  etching  department  of  Philadelphia  Inquirer.  A  compressed  air  line 
surrounds  the  room  and  each  etcher  has  an  acid  spray  attached  to  it  and  the  operator 
can  thus  re-etch  his  plate  without  removing  it  from  the  machine. 


color  presses  is  printing  in  excess  of 
1.150,000  copies  of  the  magazine,  with 
two  eight-page  comic  sections.  The 
other  color  press  is  printing  in  excess 
ol  1,150,000  copies  of  the  weekly  novel, 
with  a  comic  section. 

One  of  these  presses  is  being  recon¬ 
ditioned  and  upon  completion  of  the 
work  a  weekly  run  of  1,700,000,  or 
more,  will  be  possible  on  each  press. 

The  work  will  be  accomplished 
without  interfering  with  the  operation 
of  the  press.  The  rims  will  be  so 
planned  that  one  deck  consisting  of 
two  plate  cylinders,  two  impression 
cylinders  and  two  ink  carriages  will 
be  removed  and  replaced  every  week. 
The  work  will  include  720  new  over¬ 
size  clips  for  24-plate  cylinders  and 


reconditioning  of  the  impression  cyl¬ 
inders.  Cylinder  bearings,  fountains, 
gears,  main  shaft  bearings,  etc.,  will 
be  completely  overhauled. 

The  work  will  also  include  the  at¬ 
taching  of  six  single  position  floating 
roll  automatic  tension  devices.  Provi¬ 
sion  will  also  be  made  to  accommodate 
40-inch  diameter  rolls. 

The  other  24-cylinder  color  press 
will  be  connect^  with  two  new 
100  H.P.  motors,  replacing  the  60  HP. 
motors  now  in  use.  This  press  with 
the  new  motor  equipment  will  equal 
the  other  color  press  on  production. 
The  roto  and  color  presses  are  now 
operating  on  a  24-hour  day  schedule. 
TTie  two  color  presses  are  being  pro¬ 
vided  with  ad^tional  rubber  rollers 
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ink  for  such  subject  matter  at  r». 
quires  it  Replacements  of  drlvt 
chains  on  Hoe  presses  have  been  nude 
A  Cecil  grinding  and  finishing  bs 
chine  has  recently  been  instaUed 
with  the  filling  of  the  recent 
for  rubber  rollers,  the  black  and  whit* 
presses  will  be  all  rubber-equipped. 

In  further  connection  with  the 
and  white  pressroom  sixteen  linss  of 
Cutler-Hammer  conveyors  are  bein. 
reconditioned,  which  upon  compk^ 
will  carry  the  product  of  a  68-inch 
roll  in  proper  alignment  These  coo. 
veyors  have  been  subjected  to  varioui 
web  width  changes  over  a  twdv*. 
year  period. 

This  department  has  had  installed 
a  new  lighting  system  and  twelve  ad¬ 
justable  tables  for  the  pressmen  to 
leaf  over  their  sheets.  A  Cameron  re. 
winding  machine  is  ready  to  be  in. 
stalled  for  the  piurpose  of  winding 
full  rolls  from  butts  and  cores. 

The  black  and  white  stereotype  de. 
partment  has  been  advanced  to  a 
higher  production  plane  by  nddmg 


ween 


its  battery  of  Sta-IU  machines. 

A  complete  equipment  for  casting 
double  pages  has  been  installfd^  ay 
the  double-page  ring  equipment  for 
the  two-page  wide  ^ect,  with  over¬ 
hanging  plates,  which  is  being  used 
until  such  time  that  the  presses  art 
prepared  to  safely  handle  the  full 
double-page  plates.  A  fiat  router  hat 
been  added  to  the  job  department  siui 
water-cooled  flat  casting  boxes  art 
on  order. 

The  composing  room  was  the  first 
department  to  feel  the  effect  of  the 
increased  pagings.  New  ideas  were  h- 
jected  in  the  style  of  make-iq)  and 
and  feature  headings  multhilied 


Workmen  removing  plate  cylinder  on  one  of  Inquirer's  presses  preparatory  to  fitting  Hasselback  clamps,  one  of  the  major 
operations  in  pressroom  reconditioning.  Each  cylinder  weighs  4000  pounds  and  a  total  of  288  Hasselback  clamps  are  being 

replaced. 


news  and  feature  headings  multhilied 
Twenty-five  chases  and  forty  fans 
tables  were  inunediately  purduaed 
along  with  additiorud  steel  baseint 
material.  Hie  old  5V^-point  li^t 
gothic  face  (cast  on  5-point  body), 
used  for  many  years  in  the  rlaiwMiiii 
ad  section,  was  discarded  for  the  ne« 
514-point  Intertype  Regal  face,  cast 
on  a  full  514-point  body.  This  type 
face  change,  involving  the  purdiaie 
of  forty-three  fonts  of  matrices,  le- 
suited  in  the  easy  reading  of  the  many 
thousands  of  classified  advertisementi 
printed  weekly  in  this  newspaper.  A 
re-arrangement  of  the  hand-h^  de* 
partment  has  been  accompUdssd, 


Robort  E.  White,  chief  mechinist,  Phik- 
delphie  Inquirer,  who  is  carrying  od 
numerous  projected  preuroom  improve¬ 
ments  planned  by  Mr.  Hoesch. 


George  W.  Hoesch 


making  available  space  for  M* 
frames.  A  new  three-ton  met^ 
has  been  purchased  for  the  casting  of 
pigs  for  composing  room  machines. 

Hie  engraving  department  experi* 
Coatiaaed  ea  page  XS 
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Christian  Science  Monitor  Expands  Its  Market  Service 


lempo-Dynamk  Is 
New  Coast  Dress 


GWndale  (Cal.)  N*¥f$*Prest  Goes 
Downright  Futuristic  in  Novel 
Typography 


“Tempo-Dynamic  is  the  newest  de- 
KTiptive  phrase  applied  to  revamped 
oeiripaper  dress.  It  was  coined  by 
tlie  Glendale  (Cal.)  Newt-Press  to 
Agnate  the  ultra-modem  makeup 
it  adopted  March  1. 

Most  startling  change  to  the  con- 
gnned  newspaper  reader  is  the  drop¬ 
ping  of  all  column  niles,  except  be¬ 
tween  advertising  copy.  Another  is 
I  splash  of  color  on  the  first  page,  the 


r,lENDALEaMNEWS.PRESS 


Above  is  the  corner  of  the 


Monitor  composing  room  set 
aside  for  the  hand-set  tables. 


First  page  of  the  new  Glendale  (Cal.) 
Naws-Press.  The  signeture  is  printed  in 
blue. 

signature  and  the  head  over  the  daily 
index  being  printed  in  blue.  Another 
is  die  elimination  of  the  date  line  on 
wire  stories.  The  name  of  the  origi¬ 
nating  city,  and  the  wire  service  credit 
are  carried  on  one  line,  set  flush 
ri^t,  with  the  story  starting  with  a 
fiu^  left  marker  dot  and  the  first 
word  or  two  in  bold  caps. 

Other  changes  in  the  modem  trend 
are  flush-left,  no-coimt  heads;  sim¬ 
pler  head  type;  almost  complete  elimi¬ 
nation  of  banks;  larger  body  type,  and 
elimination  of  dashes  between  stories. 
The  goal  was  a  more  attractive  paper, 
pleasanter  to  read,  and  easier  on  the 
eyea 

Discarding  column  rules  made  it 
advisable  to  increase  the  white  space 
between  columns,  which  was  done  by 
indenting  each  line  one  em  at  the 
left  In  some  cases  where  double- 
column  copy  is  used,  as  for  late  bul¬ 
letins,  the  extra  indentation  is  two 
ems.  This  system  preserves  the  12- 
em  over-all  line  necessary  to  con¬ 
form  with  national  advertising  copy. 
Double-column  copy  is  frequently 
used  in  place  of  ^xes,  and  set  off 
by  a  two-point  flush  rule.  On  the 
first  page  two  colunms  of  pictures  are 
need  solid  down  the  left-hand  side. 
®*cept  on  the  women’s  and  society 
Peges,  cuts  have  no  heads  over  them, 
but  are  identified  by  a  display  line 
end  an  italic  line  under  them,  fol¬ 
lowed  by  a  few  lines  of  caption.  Cuts 
<»  the  women’s  pages  have  a  flush- 
loft  overline,  and  the  imder  caption 
fforts  with  the  name  of  the  subject 
la  bold  caps,  carrying  an  initial  let¬ 
ter.  The  first  two  lines  of  the  cap- 
hon  are  indented  about  a  third  of  a 
column. 

All  stories  start  with  a  flush-left 
jaorker  dot  and  the  first  word  or  two 
®  bold  caps.  Copy  is  written  or  edited 


AP  markat  daparfmanf,  and 
Room  Foreman 


pXHAUSTTVE  preparations  were 
^  made  by  the  Christian  Science 
Monitor  before  it  began  publication 
of  the  Associated  Press  stock,  bond 
and  ciurb  lists  recently  as  part  of  gen¬ 
eral  expansion  of  its  market  pages. 

The  paper  is  setting  the  stock  list 
by  hand,  and  the  bond  and  curb  lists 
on  the  machines.  It  has  installed  spe¬ 
cial  equipment  in  the  composing 
rooms  to  insure  maximum  speed. 


to  provide  a  forceful  word  or  idea  at 
the  start  of  the  lead. 

Inside  news  pages  which  have  more 
the  staff  a  keener  interest  in  the  paper 
than  four  columns  at  the  top  for  edi¬ 
torial  matter  carry  an  eight-column 
banner  line  in  42  point  Tempo,  caps 
and  lower  case. 

The  first  page  of  the  second  section 
has  a  two-coliunn  feature,  “On  the 
Level,”  down  the  left  side.  This  is 
written  by  a  different  staff  member 
each  day,  carries  a  half-column  cut 
of  the  author,  and  is  designed  to  give 

^^^GLENDALEgNEWS.PRESS 

tiem  T*  la  Haiti  At  Sarvya  Qub  Joint  Moating 
Cutial  AInvav  TnMc  In  SoutWnnJ 


Newly  installed  tables  accommodate 
cases  for  hand-setting.  Each  printer 
takes  a  certain  alphabetical  section  of 
the  list,  the  quotation  sheets  going 
by  number  to  the  men  setting  each 
section.  As  quickly  as  the  latest  quo¬ 
tations  are  passed  from  the  gummed 
tape  to  each  sheet,  that  sheet  goes 
directly  to  the  printer.  Special  light¬ 
ing  equipment  aids  the  printers  in 
their  work. 


The  Monitor  is  receiving  the  service 
on  three  wires  from  New  York.  The 
service  is  sent  on  gummed  tape,  with 
latest  prices  and  code  letters  showing 
where  each  group  of  prices  (high- 
low-last  net  change)  is  to  be  pasted 
on  the  printed  sheets,  which  carry 
the  full  names  of  the  securities,  to¬ 
gether  with  dividend  rates,  etc.  The 
lists  are  sent  in  full  during  the  after¬ 
noon,  with  changes  only  thereafter, 
so  that  the  Monitor  has  complete 
prices  a  few  minutes  after  the  timers 
close  in  New  York. 

Previously  the  Monitor  compiled  a 
stock  table  from  the  tickers  and  used 
no  curb  or  bonds. 


?rr.r.  j  c^ri^ii..... 


First  page  of  the  second  section  of  the 
new  News-Press.  Short,  odd  news  stories 
replace  the  usual  ears  at  the  top. 


and  to  acquaint  readers  with  indi¬ 
vidual  members. 

Another  stunt  on  this  page  is  the 
use  of  the  ears  at  either  side  of  the 
signature  for  short  freak  or  unusual 
stories. 

A  uniform  style  has  been  adopted 
for  the  headings  for  columns  and  reg¬ 
ular  features.  These  are  set  off  by 
rules  above  and  below  the  title,  with 
an  atmospheric  sketch  at  the  left. 

Advertising  copy  is  separated  by  a 
hair  line  rule  running  aroimd  it,  tend¬ 
ing  to  give  it  better  display  and  to 
keep  it  distinct  from  editorial  matter. 

Tempo  type  is  standard  for  banner 
lines,  with  Metro  used  for  smaller 
heads.  Body  type  has  been  increased 
from  7  point  on  an  8  point  slug,  to 
8  point  Excelsior  on  a  9  point  slug. 

Use  of  larger  body  type,  larger  sluig, 
and  tlie  greater  indentation  means  a 
loss  of  about  five  inches  to  a  column, 
or  25  per  cent,  for  matter  set  solid. 
However,  against  the  loss  of  40  inches 
per  page  is  set  a  gain  of  17  inches  a 
page  made  in  dropping  head  banks. 
Stories  are  being  written  more  com¬ 
pact,  so  that  practically  the  same 
number  can  be  used  on  a  page  vmder 
the  new  type-dress  as  previously. 

Details  of  the  new  type  dress  were 
worked  out  by  William  Scripps  Kel¬ 
logg,  general  manager  of  the  paper; 
Frederick  Graham  Runyon,  former 
sports  editor,  who  was  named  man¬ 
aging  editor  coincident  with  the  first 
appearance  of  the  Tempo-Djmamic 
paper;  and  officials  of  the  Linotype 
company  in  Los  Angeles.  The  post  of 


managing  editor  of  the  paper  is  a 
newly-created  one,  entailing  no 
changes  in  the  duties  of  W.  S.  In¬ 
gram,  editor-in-chief,  or  J.  C.  Safley, 
city  editor.  Charles  Park,  who  has 
been  assistant  sports  e^tor,  was 
named  to  fill  Runyon’s  former  posi¬ 
tion. 


L.  A.  Presses  Added 

The  Los  Angeles  Times  has  ordered 
from  R.  Hoe  &  Co.,  Inc.,  six  additional 
new  Hoe  arched- type  16-page  super¬ 
production  units  to  supplement  Aeir 
present  Hoe  18-imit  line. 

These  units  will  incorporate  in¬ 
stantaneous  plate  lock-up  and  pat¬ 
ented  automatic  pump  system  of  ink 
distribution  with  craiik  shaft  ink  mo¬ 
tion  drive  and  sight  forced  feed  lu¬ 
brication. 

The  xmits  will  be  mounted  on  extra 
heavy  cast-iron  substructure  equipped 
with  hypoid  gear  drive  arranged  for 
individu^  motors.  In  addition,  the 
press  will  be  equipped  with  reversi¬ 
ble  cylinder  arrangements  and  dual 
ink  rails  to  enable  producing  fine 
four-color  work. 


Adds  Paasdie  Drier 

The  Olean  (N.  Y.)  Times-Herald 
has  installed  a  Paasche  ink  drying 
machine  in  its  job  printing  depart¬ 
ment. 


} 
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Meet  Flood  with 
More  Water 


Stereotypers  Draw  on  Emergency 

Supply  and  Engravers  Use 
Handy  Dishpan 

Water,  and  the  lack  of  it,  put  the 
entire  Cincinnati  Post  staff  on  its 
mettle  in  the  winter  flood  crisis. 

The  Ohio  River  dumped  a  record 
80  feet  of  muddy  water  into  parts  of 
Cincinnati  never  before  touched  by 
flood.  Drinking  and  conunercial  water 
supply  was  cut  off  when  the  river 
flood<^  the  local  waterworks  at  the 
75  foot  stage.  The  entire  city  was 
cau^t  short 

Emergency  electric  power  was  piped 
in  from  Dayton,  Ohio,  and  Indian¬ 
apolis.  Indiana.  Cincinnati  generat¬ 
ing  plants  were  flooded  out  Hie  pre¬ 
cious  power  was  rationed  to  news¬ 
papers,  radio  stations  and  public  in¬ 
stitutions.  Fear  that  power  lines 
would  ‘go  out”  was  constant. 

Drinking  water  was  trucked  many 
to  the  Post’s  editorial  rooms 
for  the  staff  covering  the  flood  with 
24-hour  duty. 

Fast  action  on  the  part  of  Bill 
Schoultheis,  Post  mechanical  super¬ 
intendent,  and  Tom  Lane,  stereotype 
foreman,  kept  mechanical  depart¬ 
ments  moving  smoothly,  despite  lack 
of  city  water  supply. 

Stereotype  plates  were  cooled  with 
an  emergency  system  that  kept  re¬ 
using  an  original  quantity  of  water. 
A  huge  tank  on  the  roof,  an  emer¬ 
gency  force  pump,  and  1,200  poimds 
of  ice  per  day  cooled  plates  without 
warping. 

The  Post  engraving  department 
washed  all  metal  and  negatives  with 
meager  amounts  of  water  poured  from 
pans. 

Post  photographers  quickly  adapted 
flieir  developing  and  printing  tech¬ 
nique  to  comply  with  the  water  short¬ 
age. 

Had  the  city  been  caught  without 
tlectric  power,  the  Post  would  have 
generated  its  own  power  with  a  Diesel 
powered  set-up  for  the  emergency. 
Enough  electric  power  to  enable  the 
entire  plant  to  produce  a  minimum 
paper  was  the  ace-in-the-hole. 

Flood  news  and  official  bulletins 
were  broadcast  direct  from  the  Post 
editorial  room  over  station  WCPO, 
flie  Voice  of  the  Cincinnati  Post  The 
entire  faculties  of  the  station  were 
turned  over  to  the  flood  emergency. 


Scenes  in  the  Cincinnati  Post  Y.  Herald  Thbune 

Sticks  lo  Ionic 

Dress  of  Ayer  Award  Winner  Is 
Changed  with  Type  Size 
Increased 

The  increase  in  the  size  of  the  body 
type  of  the  New  York  Herald  Tribime 
made  on  March  1  was  adopted  only 
after  several  months  of  study  during 
which  many  other  type  faces  and  sixes 
for  the  paper  were  examined.  How- 
ard  Davis,  business  manager  of  the 
Herald  Tribune  and  former  president 
of  the  ANPA,  said  this  week.  He 
decision  to  keep  printing  the  paper 
in  Linotyiie  Ionic  No.  5,  which  it  has 
been  using  since  July,  1927,  was 
after  repeated  examinations  which 
always  1^  to  the  conclusion  that  this 
was  the  easy-reading  face  most 
suitable  for  Herald  Tribune  headlin« 
and  makeup. 

The  old  New  York  Tribune  and  the 
Herald  Tribune  always  has  been  a 
leader  in  typographical  progress  and 
Clarence  Mclntyr*>  •"«!  Hubert  Eldred,  Cincinnati  Post  electricians,  test  the  prnn^ent  possession 


emergency  stand-by  Diesel  powered  generator. 


Cincinnati  Post  engravers  Joe  Votel,  left,  Frank  Becker  and  a  negative  meet  the  flood 
crisis  with  a  pan  of  water. 

Cincinnati  Enquirer  Celebrates,  Too 


L.  A.  News  Expanding 

Lwasws  Two-Story  Building  Ad¬ 
joining  Its  Plant 

The  Los  Angeles  Daily  and  Evening 
News  last  week  closed  a  lease  on  a  two- 
story  building  adjoining  their  pres¬ 
ent  structure,  which  will  add  23,000 
8quaa%  feet  to  the  area  available  for 
t^  two  publications’  use.  The  new 
building  will  be  completely  remodeled 
to  harmonize  with  the  structure  now 
occupied.  Approximately  $50,000  will 
be  spent  on  this  work. 

The  additional  space  will  give  the 
newspapers  frontage  on  Main  Street, 
as  well  as  on  Los  Angeles  Street  and 
Pico  Boulevard  as  at  present  No 
decision  has  been  made  yet  as  to 
which  department  will  be  moved. 

TTie  expansion  follows  almost  ex¬ 
actly  a  year  after  the  physical  plants 
of  the  two  papers  were  combined, 
having  previously  been  published  in 
separate  buildings. 


Enquirar  circulation  departmant  colabrating  tha  big  flood  salat  and  tha  afficiant  work 
of  tha  Enquirar  staff  in  providing  fraa  drinking  watar  for  tha  paopla  of  Cincinnati. 
Saatad  laft  to  right:  C.  W.  Staab,  circulation  manager;  Larry  Nath,  homa  delivery 
manager;  Mary  White,  secretary  to  Mr.  Staab.  Standing,  left  to  right:  A.  J.  Blom; 
Howard  Bramer,  manager,  mail  subscription  departmant;  Chris  Jonas;  Harry  P.  Smith; 
B.  L  Johnson,  supervisor  of  junior  carriers,  Ed.  Swick,  Robert  Oahlar;  B.  M.  Smyth, 


of  the  Francis  Wayland  Ayer  Cup 
for  excellence  in  newspaper  typo^a. 
phy.  The  change  on  die  first  erf  the 
month  was  made  to  give  the  public 
greater  reading-comfort  and  in  recog¬ 
nition  of  the  present-day  tendency  to 
provide  larger  type  for  this  purpose, 
Mr.  Davis  said. 

“Type  is  a  funny  thing,  and  it  tahyi 
a  long  time  to  become  accustomed  to 
a  face,”  Mr.  Davis  said  in  discussmg 
the  increase  and  the  decision  to 
to  Ionic.  However,  he  continued, 
whenever  other  faces  were  consid- 
eied,  it  always  was  found  that  flu 
Ionic  “was  not  too  condensed,  not  too 
extended,  but  a  happy  medium  that 
was  easiest  on  the  eyes.”  Herald 
Tribune  executives  and  several  con 
suiting  t3rpographers  who  studied  the 
change  for  several  months  found  that 
each  letter  was  a  simpler  picture  and 
the  face  produced  the  clearest  repro¬ 
ductions,  particularly  when  lines  were 
examined  as  single  imits  and  allow' 
ances  were  made  for  the  fact  that 
while  reading,  the  eyes  see  more  than 
one  word  at  a  time. 

During  recent  months,  Mr.  Davis 
said,  whole  pages  of  the  Herald  Trib¬ 
une  were  set  in  various  faces  and  sizes 
and  printed  after  the  regular  nm  of 
the  paper.  Pages  were  set  in  almost 
every  popular  newspaper  face  in  use 
today,  Mr.  Davis  said,  and  these  were 
read  and  examined  by  different  ex¬ 
ecutives  of  the  Herald  Tribune,  vdio 
also  held  several  general  meetings  to 
discuss  them.  Sometimes  these  pages 
were  put  away  for  a  number  of  we^ 
and  then  re-examined,  but  invariaUy 
Ionic  No.  5  was  selected  as  the  most 
readable.  Once  it  had  been  decided 
to  keep  this  face  it  was  comparatively 
easy  to  work  out  the  proportionate 
increases  in  sizes  for  letters  and  their 
bases  for  the  body  of  the  paper,  front 
page  stories  and  departmental  matter. 

While  the  main  body  type  was  in¬ 
creased  from  6%  points  on  a  7  point 
base  to  7  points  on  a  7%  point  bass, 
front  page  stories  were  changed  to 
larger  letters  on  a  slightly  smaller 
base.  These  were  altered  &om  6% 
on  9  to  7  on  8%.  The  editorial  page 
also  was  changed  in  the  latter  man¬ 
ner  and  now  appears  in  7%  on  9%  in¬ 
stead  of  7  on  10.  In  general  the  larger 
type  occupies  approximately  U  P** 
cent  more  space  than  the  6%  point, 
which  means  13  per  cent  less  space 
for  news,  which  can  only  be  regained 
by  better  writing  and  finer  editing. 

The  paper’s  headlines,  the  first  in 
newspaper  history  to  be  written  in 
upper  and  lower  case,  continue  in 
Bodoni  Bold,  which  was  adopted  by 


tuparvitor  of  official  carriare;  P.  J.  Kordenaf,  Middlatown  distributor;  Wm.  Tanahan.  the  Tribune  in  1918. 


Exp' 

Hex 

Frt! 
Al$< 
In  ( 

TJnii 

piper 

constr 

KHJ 

ing- 


4 


Eiptr 

pUttt, 

shidit 
in  I 
sii*  I 
piitn 

ci 

Se 

Sp 

D 

til 

in 

T« 

up  1 
ever 

PUT] 

the 
Ifeu 
B: 
trib 
of  ! 
Trai 
min 


Is  j 


Jdy 

IV 

Dly 

ing 

IKS 

tw- 

the 

lent 

n» 

per 

hai 

ade 

ikli 

thii 

m 

‘utt 

the 
1  a 

and 

non 

Cup 

jra- 

dte 

hlic 

»g. 

f  to 
oae, 

ika 

1  to 
mg 
tid 
□ed, 
sid- 
tfac 
:  too 
that 
raid 
xm- 
the 
that 
and 
pro- 
oere 
low- 
that 

th«r 

•avis 
'rib- 
siaes 
D  oi 
noit 
use 
were 
ex- 
udu) 
;s  to 
ages 

ably 

nost 

ided 

vely 

nate 

their 

iront 

itter. 

I  in- 
)oint 
but, 
d  to 
aller 

m 

page 
nan- 
't  in* 
irger 
per 
x>int, 
;paoe 
lined 
«• 

st  in 
in  in 
le  in 
d  by 


Equipment  Review  of  Editor  &  Publisher,  March  13,  1937 


bpansion  Provides 
New  Studios 

Prtsno  Bee  Engraving  Facilities 
Also  Greatly  Enlarged 
In  Change 

Unifying  radio  station  and  news- 
piper  plant,  the  Fresno  (Cal.)  Bee  has 
constructed  a  new  studio  for  station 
KHJ  that  blends  both  into  one  build¬ 
ing.  The  first  floor  of  the  studio  has 


been  made  into  an  engraving  plant 
more  than  double  the  size  of  the  for¬ 
mer  department. 

Highly  -  developed  sound  -  proofing 
has  enabled  the  merger  of  the  news¬ 
paper  plant  and  the  radio  studio  with¬ 
out  hampering  broadcasting.  KMJ,  a 
1,000-watt  station,  is  one  of  four  op¬ 
erated  in  California  by  McClatchy 
Newspapers.  The  others  are  KFBK — 
Sacramento;  KWG  —  Stockton,  and 
KERN — Bakersfield.  These  McClat¬ 
chy  stations,  together  with  KYA — 
San  Francisco,  and  KEHE — Los  An¬ 
geles,  of  Hearst  Radio,  are  being  op¬ 
erated  as  the  California  Radio  Sys¬ 


tem.  The  McClatchy  stations  also  are 
affiliated  with  the  National  Broadcast¬ 
ing  Company. 

The  new  Fresno  station  represents 
It  years  of  continuous  growth  and 
community  service,  according  to  G.  C. 
Hamilton,  general  manager  of  the  Mc¬ 
Clatchy  Newspapers  and  of  the  Mc¬ 
Clatchy  Broadcasting  Company.  Every 
feature  possible  to  provide  good  re¬ 
ception  was  included  in  the  new  studio 
building,  it  was  learned. 

The  studio  includes  an  auditorium 
seating  200  persons.  In  addition  to 
housing  the  engraving  plant,  the  new 
studio  has  a  basement  used  for  news¬ 
print  storage. 


The  entire  studio  building  is  built 
of  reinforced  concrete  and  steel.  Con¬ 
struction  features  provide  for  enlarge¬ 
ment  to  any  desired  height  or  size 
with  a  minimum  of  remodeling  work, 
Mr.  Hamilton  advises. 

Modernism  prevails  throughout.  The 
color  scheme  is  a  rich  cream,  satiny 
silver  and  mahogany.  The  extensive 
sound-proofing  includes  ceiling  and 
wail  insulation  with  a  12-inch  layer  of 
rock  wool.  Special  attention  has  been 
given  to  acoustics,  including  ma¬ 
hogany  wainscoting  to  reduce  re¬ 
verberation.  This  wainscoting  ex¬ 
tends  ^Vz  feet  from  the  floor. 

Transmission  of  mechanical  depart¬ 
ment  noises  from  the  newspaper  plant 
into  the  studio  building  is  prevented 
by  installation  of  a  four-foot  air  space 
between  the  walls  of  the  old  and  new 
sections.  Plywood  overlaid  with  felt 
and  surmounted  with  rubber  linoleum 
covers  the  floors. 

Air  conditioning  is  provided  with¬ 
out  noise  by  insulation  of  vents. 

The  engraving  plant  has  street  level 
entrances.  Immediately  inside  are  the 
executive  and  business  offices  of  the 
Bee  Engraving.  All  the  rest  of  the 
approximately  5,000  square  feet  of 
floor  space  is  used  by  the  photo¬ 
engravers.  The  Bee  also  has  pur¬ 
chased  a  new  engraving  camera. 


Newspaper  Laundry 
Saves  $2,000 

Annual  Benefits  Mount — 1 50, OCX) 

Pressroom  Towels  Washed — 

Unit  Cost  $1,500 

A  net  saving  of  approximately 
$2,000  for  the  first  year  of  operation 
of  the  Washington  Star’s  laundry,  was 
recently  announced  by  H.  S.  Cole, 
assistant  plant  supervisor  who  made 
the  preliminary  investigation  of  the 
equipment,  installed  it,  trained  the 
personnel  and  is  responsible  for  its 
high  efficiency.  During  1936  more 
th^  150,000  pressroom  towels,  2,243 
pounds  of  wiping  rags,  175  floor  mops 
and  18  painters’  drops  were  laimdered. 
It  is  the  belief  of  Mr.  Cole  that,  with 
the  increasing  demand  for  wipers  and 
towels  and  the  elimination  of  the  ma¬ 
chinery  depreciation  and  its  charges, 
there  should  be  an  even  greater  in¬ 
crease  in  saving  next  year. 

The  laimdry  was  installed  a  little 
over  a  year  ago  at  a  cost  of  approxi¬ 
mately  $1,500.  It  consists  of  three 
main  parts  which  are  the  extractor, 
drier  and  tub.  The  tumbler  and  ex¬ 
tractor  were  purchased  from  the 
American  Ironing  and  Machine  Com¬ 
pany  of  Algonquin,  Illinois,  and  the 
rotary  dryer  from  the  Rochester  En¬ 
gineering  and  Centrifugal  Corporation 
of  Rochester,  N.  Y. 

Previous  to  the  installation  of  the 
laimdry  the  wipers  were  supplied  by 
contractors  and  there  was  a  consider¬ 
able  amount  of  argument  over  losses. 
When  the  new  material  was  received 
there  was  a  temptation  to  appropriate 
the  towels  and  wipers  for  personal 
use.  Heavy  losses  were  so  incurred. 
Under  the  new  program  after  a  notice 
was  posted  in  the  pressroom  warning 
against  misappropriation  and  the 
added  feature  that  all  new  material 
is  washed  and  stained  before  delivery 


Segregates  Two 
Sports  Machines 

Detroit  Newt  Telescopes  Opera¬ 
tions  to  Get  Maximum  Speed 
in  Baseball  News 

Telescoping  of  operations  to  speed 
up  production  of  late  breaking  sports 
events— particularly  baseball — is  the 
purpose  behind  changes  just  made  in 
the  composing  room  of  the  Detroit 
fftwt. 

By  an  arrangement  of  units  con¬ 
tributing  to  the  rapid-fire  composition 
of  sports  news.  Superintendent  John 
Tracy  believes  he  will  lop  off  many 
minutes  in  production  time. 


Two  regular  Model  K  Linotypes, 
carrying  magazines  of  7-point  Ionic 
on  8-point  bases,  have  bron  moved 
away  from  the  remainder  of  the  bat¬ 
tery  of  typesetting  machines  and  seg¬ 
regated  in  one  comer. 

Within  a  few  feet  of  the  elbows  of 
their  operators,  telegraph  instruments 
will  tick  off  progressive  reports  of  this 
spring’s  baseball  games.  In  a  few 
seconds,  due  to  the  proximity  of  the 
two  devices,  they  will  be  set  and 
ready  for  the  page. 

Carrying  the  centralization  idea 
farther,  Tracy  has  established  both 
telegraph  and  typesetting  units  close 
to  the  steam  tables  where  mats  are 
cast  of  made-up  pages.  In  the  middle 
of  the  arrangement,  sport  pages  will 
be  made  up  on  the  usual  trui^  and 
inning  by  inning  of  the  ball  game  in- 


Wathington  Star's  monay-saving  laundry. 


sorted  as  it  comes  hot  from  the  ma¬ 
chine. 

The  development  has  come  as  a  nat¬ 
ural  one  to  make  possible  the  closing 
of  forms  of  the  final  sport  edition  in 
the  affemoon,  known  as  the  “Blue 
Streak,”  at  the  earliest  possible  hour. 
The  “Blue  Streak”  edition  was  first 
designated  as  such  two  years  ago, 
when  the  ascendancy  of  Ae  Detroit 
Tigers  made  complete  reporting  of 
late  innings  of  prime  importance. 

Body  Faces  Adopted 

Linotype  Excelsior  recently  has 
been  adopted  by  the  Nassau  Daily  Re¬ 
view,  Rockville  Center,  N.  Y.;  Dur¬ 
ham  (N.  C.)  Herald  and  Sun;  Galena 
(Ill.)  Advertiser;  Ravenna  (Mich.) 
Times. 

Linotype  Ionic  has  been  adopted  by 
the  Marinette  (Wis.)  Eagle-Star. 


to  the  pressroom  the  desire  to  ap¬ 
propriate  the  towels  and  wipers  is 
now  negligible. 

Not  one  day  has  been  lost  because 
of  mechanical  failure.  The  total  ex¬ 
penditure  of  soap,  gas,  electric  and 
other  incidentals  amounted  to  $800  a 
year. 

Sullivan  Firm  Formed 

Formation  of  Sullivan  &  Sullivan 
Engravers,  Inc.,  Milwaukee,  Wis.,  has 
been  annoimced  by  Frank  Sullivan, 
veteran  Milwaukee  en^aver.  (Of¬ 
fices  and  shops  opened  in  the  Mont¬ 
gomery  Building.  Associated  in  the 
company  will  be  Henry  Sullivan,  who 
resigned  six  months  ago  as  secretary 
at  the  engraving  company  bearing  his 
name.  James  Sullivan  will  act  as 
vice-president  and  Ambrose  Sullivan 
as  secretary  and  treasurer. 


"Sport*  Cornor"  of  Dotroit  Now*  composing  room. 


VI 
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£Jiiio%iaLs  FORGOHEN  MACHINERY  OF  NEWSPAPER  SHOPS 


An  Editor  &  PuBUSHfn  man  was  an  inquisi¬ 
tive  guest  recently  in  an  important  Mid- 
West  daily  plant.  Among  the  equipment 
proudly  shown  him  by  the  editor  and  produc¬ 
tion  manager  was  the  usual  assortment  of  well- 
worn  and  brightly  new  machinery. 

Passing  through  the  stereotype  room,  the 
production  chief  stopped  to  speak  his  piece  on 
a  troublesome  plate-caster  which  shall  remain 
unnamed  because  its  ailment  was  not  extraor¬ 
dinary.  The  poor  machine,  however,  had  not 
been  up  to  snuff.  The  well-meaning  local 
machinists  had  tinkered  and  fussed  with  it  for 
several  months,  but  like  so  much  of  the  equip¬ 
ment  in  the  modem  newspaper  plant,  this  tricky 
piece  required  expert  knowledge  and  training 
on  the  part  of  its  doctor. 

Ultimately,  a  skilled  machinist  had  to  travel 
from  the  manufacturer’s  plant  to  perform  the 


few  hours  work  necessary  to  get  the  caster  in 
A-1  shape.  Today  it  is  turning  out  first-class 
work. 

“BUT,”  the  production  head  countered,  “why 
did  the  manufacturer  let  us  suffer  those  long 
months?” 

The  original  language  skips  us,  but  his  thought 
was  this:  In  the  pressroom,  stereotyping  room 
and  composing  room  there  is  a  great  deal  of 
complex  machinery  which  the  manufacturers 
sold  to  this  paper  and  then  forgot — except  to 
brag  about  the  sale  and  (rarely)  to  iron  out  spe¬ 
cific  trouble.  In  the  front  office  of  the  plant  is  a 
great  deal  more  machinery — business  machin¬ 
ery — which  the  manufacturer  has  not  forgotten. 
This  equipment  is  regularly  serviced  and  ad¬ 
justed.  On  some  of  the  equipment  the  servicing 
for  a  stated  period  of  years  is  covered  in  the 
purchase  price,  on  others  the  service  charge  is 


included  in  the  contract  at  a  specific  rate.  To  the 
paper,  albeit,  there  are  no  complicating  break¬ 
downs  of  business  machinery,  no  annoying  waiti 
for  repair  men. 

This  Mid- West  daily,  a  prosperous  one,  standi 
ready  to  purchase  its  press,  stereotyping  and 
composing  equipment  on  a  basis  which  includn 
periodic  servicing  by  factory-trained  experta 
The  production  man  estimates  the  savings  in 
lost  time  and  sluggish  operation  would  mote 
than  amortize  the  service  charge,  and  that  actu¬ 
ally  keeping  the  machinery  in  tip-top  shapf 
might  eliminate  all  major  damage  from  wear 
and  tear  and  decrease  the  annual  write-oS  for 
depreciation. 

Temerously  we  toss  this  thought  into  the  com¬ 
petitive  air.  We  hope  it  comes  to  earth  where 
it  will  do  some  good. 

Any  other  thoughts  on  the  subject? 


Kenneth  Fisk,  member  of  the  proof¬ 
room  staff,  Jacf^onville  (Fla.)  Times- 
Union,  sustained  a  double  fracture  of 
the  right  forearm  recently  when  he 
attempted  to  crank  his  automobile. 

A  woman’s  auxiliary  is  being 
formed  in  Typographical  Union  No. 
9  in  Buffalo.  Mrs.  Clifford  Mitzel 
has  been  elected  temporary  president 
while  Mrs.  Walter  Dodge  has  been 
made  temporary  secretary. 

Springfield  ESectrotyiiers’  Union  No. 
44  held  its  annual  banquet  in  Hotel 
Kimball,  Springfield,  Mass.,  Feb.  12, 
with  a  Lurge  number  of  members  and 
out-of-town  guests  attending.  The 
speakers  included  Charles  Hamilton, 
president  of  the  Employing  Electro- 
typers  Association  of  New  England; 
Charles  T.  Sandquist,  president  of  the 
Charles  Van  Vlack  Company;  Ed¬ 
ward  Kohler  of  Holyoke,  President 
Martin  J.  Casey  of  Boston  Local  No. 
11  and  Secretary  A1  Keating  of  New 
Haven  Local  No.  83. 

J.  L.  Turner  pressroom  foreman  for 
the  Atlanta  Journal,  and  Mrs.  Turner, 
celebrated  their  golden  wedding  an- 
niversity  late  last  month.  Mr.  Turner 


fed  the  first  edition  of  the  Journal 
through  the  flat  bed  press  at  Lahatte’s 
Job  Shop  54  years  ago  and  has  been 
with  the  paper  continuously  since 
1900. 

Louis  Pleninger,  manager  of  the 
Export  Department  of  American  Type 
Founders,  sailed  on  the  Berengaria  on 
March  3  on  an  extensive  European 
business  trip. 

Art  Stanley,  Los  Angeles  Daily  and 
Evening  News  composing  room  fore¬ 
man,  has  been  in  the  Queen  of  the 
Angels  hospital  for  two  weeks  for  ob¬ 
servation  for  a  painful  back.  Frank 
Weiler,  foreman  of  the  News’  engrav¬ 
ing  department,  also  has  been  in  the 
hospital  for  treatment  of  his  eyes. 

Two  golden  anniversaries  are  being 
observed  this  year  by  J.  L.  Giodish, 
veteran  printer  and  composing  room 
superintendent  at  the  Western  News¬ 
paper  Union  plant  in  Atlanta,  Ga. 


Mr.  Giddish,  now  70  years  old  and 
still  active,  began  his  service  with  the 
Western  Newspaper  Union  in  1887, 
and  since  May  of  the  same  year  has 
been  a  continuous  subscriber  and 
reader  of  the  Atlanta  Journal,  which 
this  year  marks  its  54th  anniversary. 

Allison  Stone,  general  manager. 
Providence  (R.  I.)  Journal,  and  Ros¬ 
well  Bickford  of  the  Bickford  Eln- 
graving  and  Electrotyping  Company, 
were  speakers  at  the  first  annual 
ladies’  night  of  the  Providence  Photo- 
Engravers’  Union  and  their  ladies  at 
the  Narragansett  Hotel,  Providence, 
recently. 

Bob  Maxwell,  superintendent  of 
the  pressroom  of  the  Capper  Publica¬ 
tions  at  Topeka,  Kan.,  last  month, 
started  his  50th  year  with  the  organi¬ 
zation.  He  is  70.  Mr.  Maxwell  be¬ 
gan  in  the  pressroom  of  the  old 
Topeka  Commonwealth  before  it  was 


bought  by  Senator  Arthur  Capper. 

Elmer  J.  Boyer,  operator  for  the 
York  (Pa.)  Gazette  and  Daily,  w« 
confined  to  his  home  for  several  dayi 
recently  as  the  result  of  shock  and 
bruises  suffered  when  he  was  struck 
by  an  automobile. 

George  W.  Wolfgang,  foreman  of 
the  composing  room  of  Albany  (N.  Y.) 
Knickerbocker  Press,  gave  his  daugh¬ 
ter,  Dorothy  Jane,  hi  marriage  to 
John  Texter  Toot  Feb.  12. 

Capt.  R.  G.  Foster,  who  stands  be¬ 
fore  a  case  of  type  six  days  a  week 
and  helps  to  handset  the  weekly 
Graham  (N.  C.)  Gleaner,  has  just 
passed  his  89th  mile  post  and  sta^ 
toward  his  90th,  apparently  in  as 
good  trim  as  he  was  30  years  ago. 

Gurney  Killam  has  switched  from 
the  Moncton  (N.  B.)  Times  to  the 
Saint  John  (N.  B.)  Citizen  as  chief 
pressman. 

Hart  Waltz,  machinist  at  the  plant 
of  the  Duplex  Printing  Press  do. 
Battle  Creek,  Mich.,  has  been  en¬ 
dorsed  by  the  Battle  Creek  Federation 
of  Labor  as  a  candidate  for  city  com¬ 
missioner. 


Sooki. 


IN  the  past  when  many  reporters  and 
editors  began  their  careers  in  front 
of  the  type-case,  the  true  importance 
of  the  actual  printing  department  of 
a  newspaper  was  probably  not  taken 
as  much  for  granted  as  it  is  today. 
But  this  is  an  age  of  specialization 
and,  while  newspapermen  can  well 
use  a  general  and  workable  knowl¬ 
edge  of  the  mechanical  department, 
there  is  a  good  deal  about  the  art  of 
printing  of  which  many  of  them  may 
be  ignorant  and  which  they  could 
learn  with  profit.  Such  thoughts  arise 
on  reading  “26  Lead  Soldiers,”  by  H. 
E.  Jackson,  typographical  designer, 
one-time  proprietor  of  San  Francisco’s 
Metropolitan  Press  and  a  former  lec¬ 
turer  in  the  Department  of  Journal¬ 
ism  at  Stanford  University.  The  book 
is  published  by  the  Stanford  Uni¬ 
versity  Press  at  $3. 

In  one  section  of  his  book  Mr.  Jack- 
son  says:  “The  newspapers  of  tomor¬ 
row  will  use  many  different  kinds  of 
type.  More  than  this,  each  will  find 
ways  of  combining  in  its  pages  a 
number  of  type  designs  to  provide 
interesting  and  varied  make-up. 
Knowledge  of  the  characteristics  of 
the  various  faces,  and  ability  to  use 


and  combine  them  understandingly, 
will  be  a  great  advantage  to  prac¬ 
tically  anyone  in  the  journalism  pro¬ 
fession  during  the  next  decade.” 

Though  “26  Lead  Soldiers”  is  de¬ 
signed  primarily  for  journalism  stu¬ 
dents  and  advertising  people,  it  is  a 
practical  reference  book  for  anyone 
else  whose  work  touches  the  realm 
of  the  printed  word.  Newspaper 
people  may  find  some  of  it  elementary 
stuff  but  it  is  so  well  put  together 
that  it  makes  interesting  reading, 
nevertheless.  Every  so  often  in  the 
text  some  odd  fact  will  make  you 
realize  that  you  never  knew  that  be¬ 
fore.  Perhaps  superintendents  will 
want  to  present  copies  to  their  editors. 

The  historical  discussion  of  type, 
tjipe  faces  and  designers  is  not  ex¬ 
haustive  but  it  contains  information 
that  is  interesting  in  itself.  The  proc¬ 
ess  by  which  type  is  hand-set  is  told 
in  detail.  There  is  an  excellent  chap¬ 
ter  on  machinery,  in  which  the  Lino¬ 
type,  Intertype,  and  Monotype  are 
discussed.  There  is  also  a  chapter  on 
processes  other  than  letterpress  print¬ 
ing  and  an  adequate  treatment  on 
the  subject  of  picture  reproduction. 
Probably  one  of  the  most  valuable 
features  of  the  book  is  its  listing  and 
illustration  of  more  than  200  type¬ 
faces,  beginning  with  Gutenberg’s 
Black  Letter  and  ending  with  a  page 
of  new  designs  bearing  modem  names 
like  Streamline  Block  and  Neon  and 
Bifur. — C. 


Equipment  Review: 

The  original  zinc  plate,  as  supplied 
to  the  photo  engraving  department  of 
the  newspapers,  is  the  foundation  on 
which  the  job  of  making  a  satisfac¬ 
tory  cut  depends. 

In  spite  of  a  good  deal  of  written  in¬ 
formation,  there  still  exists  an  illusion 
in  regard  to  photo  engravers  zinc 
plates,  based  on  a  vague  and  over¬ 
work^  term  “hardness.”  This  is 
caused  by  confusing  a  physical  condi¬ 
tion  “hardness”  with  a  chemical  action 
“etching.”  A  majority  of  etchers  ap¬ 
parently  believe  that  a  plate  which 
“rings”  hard  or  is  imusually  stiff,  will 
also  resist  the  action  of  nitric  acid 
more  than  a  soft  pliable  plate.  There 
is  absolute  no  relation  between  these 
two  characteristics.  Glass  is  extreme¬ 
ly  hard  and  yet  with  the  proper  re¬ 
agent,  hydrofluoric  acid,  it  can  be 
etched  rapidly. 

Zinc  alloys  can  be  produced  so 
“soft”  that  they  would  not  stand  up  in 
printing  or  stereotyping,  and  at  the 
same  time  will  resist  nitric  acid  action. 
On  the  same  score,  there  are  zinc  al¬ 
loys  made  today,  and  more  will  un¬ 
questionably  be  developed  in  the  fu¬ 
ture,  which  have  the  desirable  physi- 


eal  quality  of  toughness,  or  resistance 
to  abrasion,  and  at  the  same  time  will 
react  in  a  more  satisfactory  way  to 
nitric  acid  than  zinc  alloys  which  have 
been  used  in  the  past  for  photo  en¬ 
graving. 

This  misconception  is  standing  in 
the  way  of  improvements  in  photo  en¬ 
gravers  plates  and  it  would  be  to  the 
good  of  the  industry  if  this  myth  could 
be  dissipated  and  if  the  engraven 
themselves  would  specify  and  seek 
plates  combining  botii  a  high  resist¬ 
ance  to  abrasive  wear  and  a  rapid 
and  even  attack  by  nitric  acid. 

W.  Roy  Manny, 

President, 

Atlantic  Zinc  Works. 


Insert  Honors  Pudge 

The  life  and  work  of  the  late  Wil¬ 
liam  £!dwin  Rudge,  a  name  which  has 
become  a  tradition  in  American 
printing,  is  covered  in  a  36-page  insert 
in  the  current,  PM,  the  magazine  for 
art  directors  and  production  people. 
In  this  Rudge  number  of  PM,  some 
of  the  outstanding  figures  in  printing 
and  typography  have  contributed  to 
the  memory  of  this  great  figure  in 
the  graphic  arts.  The  cover  has  been 
designed  by  Frederic  W.  Goudy;  the 
title  page  is  by  Bruce  Rogers  and 
there  is  an  Aquatone  portrait  of  Mr. 
Rudge  printed  by  Edward  Stem  t 
Company  of  Philadelphia. 
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We  have  advertised  ourselves  and  have  been  known  as 

PRINTERS  ROLLER  MAKERS 

for  more  than  sixty  years.  That  means  that  during  all  that 
time  we  have  met  the  demands  made  upon  us  and  supplied, 
and  can  now  supply  rollers  made  of  the  materials  needed  for 
the  operation  of 

FAST  NEWSPAPER  PRESSES 

Rubber  —  Synthetic  —  Duprene  —  Manhattan 
Composition  —  Fabric  Covered —  Offset 

ALL  THESE  ARE  MADE  AND  SOLD  BY  US 

When  in  need,  order  from  BINGHAM  through  their  nearest 
factory.  They  can  supply  you.  In  the  printing  and 
newspaper  industry,  the  name  of  BINGHAM  is  synonomous 
with  ROLLERS. 


BINGHAM -MANHATTAN 

RUBBER  ROLLERS 

SAM'L  BINGHAM'S  SON  MFC.  CO 


•tlamta 

CHICAGO 

CLEVELAND 

callas 


DES  MOINES 
DETROIT 
HOUSTON 
INDIANAPOLIS 


KALAMAZOO 
KANSAS  CITY 
MINNEAPOLIS 
NASHVILLE 


OKLAHOMA  CITY 
PITTSBURGH 
ST. LOUIS 
SPRINGFIELD,  0. 


^ fiVt'Rj  RAoKS  t^EHOVFr 
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Plaque  Is  Tribute 
lo  (lark  Howell 


Son  at  Recent  Ceremony 


Suggests  Egg  Throwing 


Atlanta  Typographical  Union 
Makes  Presentation  to  His 


Continuing  after  his  death  a  friend¬ 
ship  which  existed  through  more  than 
50  years  of  his  lifetime,  members  of 
the  Atlanta  Typograj^cal  Union  No. 
48,  recently  presented  a  bronze 
plaque  bearing  a  likeness  of  the  late 
Clark  Howell,  editor  and  president  of 
the  Constitution,  to  his  son  and  suc¬ 
cessor,  Major  Clark  Howell. 

The  ceremony,  particpiated  in  by 
Gov.  E.  R.  Rivers  of  Georgia,  Mayor 
William  B.  Hartsfield  of  Atlanta  and 
other  leaders  of  business  and  govern¬ 
mental  life  of  city,  county  and  state, 
took  place  in  the  Henry  Grady  hotel, 
itself  named  in  honor  of  another  editor 
of  the  Constitution,  whom  the  late 
Mr.  Howell  succeeded. 

The  plaque  was  presented  to  Ma¬ 
jor  Howell  by  Luther  Still,  veteran 
employe  of  the  Constitution,  a  former 
union  president  and  for  more  than  a 
quarter  of  a  century  a  member  of  the 
union  scale  committee  which  trien- 
nially  works  out  a  wage  agreement 
between  the  Atlanta  newspapers  and 
their  union  employes.  Mr.  Still  was 
visibly  affected  as  he  recalled  a  busi¬ 
ness  and  personal  friendship  with  Mr. 
Howell  which  began  nearly  40  years 
ago. 

“Mr.  Howell  was  more  than  an  em¬ 
ployer  to  the  400  members  of  the 
union,”  Mr.  Still  said.  “He  Was  a 
father  to  them  and  his  interests  in 
them  went  far  beyond  a  business  re¬ 
lationship.  He  knew  and  loved  us  all, 
and  we  all  loved  him.  Never  in  the 
history  of  our  union  have  we  found  a 
man  whose  heartbeats  were  closer  to 
the  cause  of  humanity  than  Mr. 
Howell. 

“TTie  members  of  this  union  are 
grateful  for  the  opportunity  to  pay 
lasting  respect  to  the  memory  of  Mr. 
Howell,  for  we  know  that  time  and 
again  he  put  aside  his  sound  business 
judgment  and  entered  into  a  contract 
with  the  typographical  union  because 
he  wanted  to  help  his  employes  more 
than  business  conditions  would  nor¬ 
mally  permit 

“The  men  of  the  union  and  espe¬ 
cially  those  of  us  who  labor  on  the 
Constitution,  were  not  employes  of  Mr. 
Howell.  We  were  his  friends  and  his 
co-workers,  and  all  of  us  are  happy 
in  the  realiution  that  now  that  he  has 
paawd  on,  he  has  left  behind  a  son 
trained  to  do  everything  that  is  right 
toward  his  fellow  men  and  his  em¬ 
ployes.  We  of  the  union  feel  that 
from  Major  Howell  we  will  receive 
the  same  just  treatment  we  always 
were  accor^ted  by  his  father.” 


lifet 


Tribute  to  the  memory  of  the  lete  Clark  Howell,  Sr.,  until  his  death  president  and 
editor  of  the  Atlanta  Constitution,  was  paid  by  Atlanta  Typographical  Union  in  the 
presentation  of  a  bronze  memorial  plaque  to  Major  Clark  Howell,  his  son,  now 
president  and  publisher  of  the  paper.  Left  to  right:  Julian  Harris,  sculptor-designer 
of  the  plaque;  Robert  Tisdale,  president  of  the  Atlanta  union;  Walter  Caraway,  secre- 
retary  of  the  invitations  committee  for  the  presentation  dinner;  Major  Howell;  Jesse 
Williams,  member  of  the  committee;  Luther  Still,  chairman,  who  presented  the  plaque; 
and  Walter  Grant,  union  secretary. 


typographical  trends  reflect  an  end 
of  the  age  of  individualism  and  ex¬ 
pressed  her  approval  of  these  trends. 
“We  no  longer  can  subscribe  to  the 
notion  that  every  man  can  express  his 
own  individuality  in  type,”  she  said. 
“After  all,  the  alphabet  is  a  convention 
and  letters  have  certain  proper  pro¬ 
portions.  It  is  within  a  very  small 
margin  that  the  whole  art  of  design 
lies.  And  today,  fortimately,  we  are 
witnessing  a  deliberate  and  joyful 
conformity  to  classic  principles  of 
good  design.” 

Mrs.  Ward  also  made  a  novel  sug¬ 
gestion  for  eliminating  ugly  lettering 
in  street  signs  and  outdoor  advertising 
by  the  use  of  eggs.  “Standards  of  let¬ 
tering  could  be  raised  throughout  the 
world,”  she  said,  “if  designers  would 
just  band  together  and  throw  eggs  at 
inartistic  and  unsightly  signs.  Typog¬ 
raphy  is  like  etiquette.  There  are  cer¬ 
tain  conventional  standards  that  must 
be  observed,  and  while  some  latitude 
is  necessary,  still  I  think  there  ought 
to  be  a  great  deal  more  egg-throwing. 
Far  be  it  from  me,  however,  to  throw 
the  first  egg.” 

Mrs.  Ward  is  the  daughter  of  Mrs. 
May  Lamberton  Becker,  editor  of 
“The  Reader’s  Guide”  column  in  the 
book  review  section  of  the  New  York 
Herald  Tribune. 


Purchases  Dryer 


Monotype  Ad  Manager  Favors 
Conventional  Type  Standards 
Mrs.  Beatrice  L.  Ward,  advertising 
manager  of  the  Monotype  Corporation 
of  England  and  noted  as  a  scholar  of 
typography,  arrived  in  New  York 
recently  for  a  mid-winter  vacation 
and  to  deliver  the  princupal  address  at 
the  opening  of  an  exhibit  of  the  50 
best  prcxluced  books  of  the  year  in 
the  New  York  Public  Library  spon¬ 
sored  by  the  American  Institute  of 
Graphic  Arts. 

Discussing  typography  during  an 
interview  shoztly  after  her  arrival 
Mrs.  Ward,  who  writes  articles  for 
Bkiglish  journals  on  tsrpography  and 
bibliography  under  the  nomme  de 
plume,  “Paul  Beaujon,”  .«aid  ciurent 


SUPERIORITY 


SnuHUh  Face 
Plastic 
Deep  Mold 
Quick  Scorching 
Uniform  Shrinkage 
Durability 
Better  Halftones 


Another  Goudy  Honor 


Frederic  William  Goudy,  distin¬ 
guished  typographic  craftsman,  will 
receive  the  medal  presented  each  year 
by  the  Ulster-Irish  Society  of  New 
York  to  an  outstanding  individual  of 
Ulster-Irish  descent  at  a  dinner  in 
the  Hotel  Commodore,  New  York, 
March  19.  Secretary  of  Labor  Frances 
Perkins  will  make  the  presentation. 
Dr.  John  H.  Finley,  associate  editor 
of  the  New  York  Times,  will  be  the 
principal  speaker.  Samuel  Robinson, 
president  of  the  Society,  will  be  toast¬ 
master.  Leaders  in  the  world  of 
Graphic  Arts  will  be  present. 


U.  S.  Installs  Elrod 


The  Government  Printing  OfiBce, 
Wellington,  D.  C.,  has  installed  a 
model  E  electric  l^od  strip-casting 
machine  and  mold  equipment  provid¬ 
ing  for  a  variety  of  material.  Elrods 
have  also  been  installed  recently  by 
the  Battle  Creek  (Mich.)  Moon-Jour¬ 
nal;  Passaic  (N.  J.)  Herald-News; 
Brockton  (Mass.)  Enterprise  &  Times; 
Des  Moines  (la.)  Merchants  Messen¬ 
ger;  St.  Cloud  (Minn.)  Daily  Times  & 
Journal;  LaSalle  (HI.)  Daily  Post- 
Tribune;  Berkeley  (Cal.)  Gazette; 
Rapid  City  (S.  D.)  Journal. 


International  News  Photos,  Los 
Angeles,  has  installed  a  new  Pa-Ko 
Double  Duty  Dryer.  The  machine  is 
thermostatically  controlled,  and  has 
five  speeds. 


(eniralizes  Location 


Detroiters  Expect 
a  Big  Summer 


Three  Papers  Plan  Programs  o( 
Mechanical  Expansion — New 
Equipment  Ordered 


With  major  labor  troubles  in 
motor  industry  all  but  ironed  out  and 
business  in  general  on  a  decided  u|>. 
swing,  Detroit’s  three  principal  daily 
newspapers  are  preparing  for  a  bh 
spring  and  summer. 

All  have  begim  programs  of  me- 
chanical  expansion  planned  to  taka 
care  of  steadily  increasing  compog. 
tion  volume.  In  some  cases  the  trend 
is  evidenced  in  replacements  of  old 
for  new  and  more  ^cient  equipment, 
while  in  others  the  machinery  is  siqt- 
plementary. 

On  the  Detroit  News,  four  new 
Model  B.  Intertypes,  90-channel,  two- 
magazine  units,  were  to  be  instaiif^ 
by  March  10.  These  were  ordered  to 
handle  the  growing  Sunday  plaarifitj 
advertising  volume,  already  the  heavi¬ 
est  in  the  city. 

A  Giant  Monotype,  type  casting  ma¬ 
chine  designed  to  manufacture  up  to 
84-point  type  faces  on  72-point  Kayt, 
has  been  installed  in  the  composing 
room  of  The  Detroit  Times,  Hearst- 
owned  publication.  It  supplementi 
a  battery  of  one  other  Giant,  a  slug 
and  rule  caster  and  two  type  casten 
for  faces  up  to  36  point. 

Other  recent  additions  to  Tima 
equipment  were  a  Rausch  Rotary 
Mitre,  which  replaced  a  hand  mhrt 
used  for  border  work,  and  a  double 
page  Vandercook  proof-press.  Job 
W.  Canton,  superintendent,  said  that 
efforts  were  being  made  to  add  to  tb 
battery  of  Intertypes. 

The  Free  Press  has  recently  placed 
in  operation  the  first  Model  G,  four 
magazine  Intertype  ever  manuhn- 
tured.  Further  additions  and  ^eplae^ 
ments  are  contemplated  by  Superin¬ 
tendent  Hamilton  V.  Neill  and  Opera¬ 
tions  Manager  Milton  Torell  in  & 
near  future. 


Knoll  Heads  Rouse  (o. 


The  Rutherfordton  (N.  C.)  Sun  has 
moved  its  office  and  plant  to  a  cen¬ 
tral  location  in  the  city. 


William  J.  Knoll  was  recently 
elected  president  of  H.  B.  Rouse  k 
Company,  Chicago.  Harry  W.  KnoD 
was  chosen  vice-president  and  Wd- 
ter  A.  Sittig,  secretary- treasurer  and 
general  manager.  William  Knoll  vai 
formerly  vice-president  in  charge  cf 
production.  His  son,  Harry,  joined  tb 
firm  in  1935.  Mr.  Sittig  continues  m 
secretary-treasurer  and  becomes  gen¬ 
eral  manager,  a  position  he  has  held 
since  the  late  Harry  B.  Rouse  ceaiid 
to  be  active  in  the  company. 
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Midwest  Company 
Opens  Roto  Plant 

Cleveland  Plain  Dealer  Structure 
Tumi  Out  First  Work  for 
Tdedo  Times 

llie  first  regular  newspaper  run 
through  the  pew  $4^,000  plant 
jf  the  recently  organized  Art  Gravure 
(joiporation  of  Ohio,  Cleveland,  Feb. 
23,  when  the  Hoe  color  rotopress 
noned  out  the  art  graviu-e  section 
of  the  Toledo  Times. 

He  plant  was  built  by  the  Plain 
PffW  Publishing  Company  and  will 
print  the  Plain  Dealer  rotograviure 
»(rt,  but  is  to  be  operated  by  the  Art 
Gttvure  Corporation  of  Ohio.  Com- 
jobs  and  newspaper  roto  for 
pipers  in  surrounding  towns  will  be 
printed. 

He  two-story  building  is  of  brick, 
with  a  front  of  Indiana  limestone,  and 
covers  an  area  of  90  by  284  feet. 

He  basement  is  used  as  a  garage 
for  the  Cleveland  News  trucks  and 
contains  storage  space  for  700  tons  of 
rotogravure  printing  paper,  which 
runs  a  ton  to  a  roll.  The  building 
proper  is  divided  into  two  sections, 
the  front  containing  two  floors  and  the 
rear  a  single  floor  ruiming  to  the  full 
tvo-story  height  of  the  building. 

He  streamlining  of  production  in 
die  plant  was  achieved  by  a  design 
that  permits  work  to  flow  from  the 
business  offices  in  the  front  section 
through  the  camera  galleries,  dark 
rooms,  drying  and  retouch  rooms  on 
the  second  floor,  to  the  etching  rooms 
on  the  first  and  then  on  to  the  presses. 
He  Hoe  press  at  present  has  five 
units  which  permit  the  printing  of  five 
cokrs  at  a  time.  Three  additional 
units  can  be  added.  A  fiat  delivery 
press  capable  of  handling  sheets  57  by 
74  inches  for  conunercial  printing  is 
to  be  added  soon  and  construction  of 
the  pressroom  is  such  that  two  10-unit 
presses  similar  to  the  one  now  in  op¬ 
eration  can  be  added. 

A  saving  of  five  and  a  half  hoims 
in  the  plating  process,  which  formerly 
took  eight  hours,  has  been  made 
through  the  installation  of  the  Bal¬ 
lard  plating  plant  for  the  treatment 
of  press  rolls. 

The  speed  of  the  Hoe  press  has  been 
doubled  by  the  use  of  the  Offen  dry¬ 
ing  and  ventilating  system. 

A  special  ventilating  system  has 
been  installed  in  the  pressroom  while 
in  the  etching  department,  equipment 
bas  been  installed  to  maintain  a  tem¬ 
perature  of  72  degrees  and  a  humidity 
of  50. 


More  SIreamlining 

St.  Louis  Globo-Democrat  Uses 
Vogue,  Stymie 

Marked  improvement  in  beauty  and 
legibility  was  effected  in  a  dramatic 
way,  Feb.  22,  when  the  St.  Louis 
Globe-Democrat  introduced  stream¬ 
lined  headlines,  using  new  type  char¬ 
acters  which  afford  ample  white 
space  around  letters,  facilitate  writing 
and  composition  of  headlines,  and 
change  the  entire  appearance  of  each 
page. 

Following  the  introduction,  in  1932, 
of  “ventilated  type”  for  the  body  of 
the  news,  this  latest  innovation  adds 
new  distinction  to  Globe-Democrat 
make-up. 

With  the  old  exacting  demands  for 
precise  headline-length  removed,  the 
writer  of  streamlined  headlines  finds 
it  easier  to  express  the  thought  he 
seeks  to  convey,  without  juggling 
words.  Accordingly,  the  reader  finds 
the  new  streamlin^  headlines  easier 
to  grasp,  to  understand,  the  paper’s 
officials  said.  Different  heads  are 
used  in  the  Women’s  Section. 

The  change  was  promoted  in  ad- 
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Typical  front  page  of  the  new  streamlined 
St.  Louis  Globe-Democrat. 

vance  with  office  advertisements  tell¬ 
ing  of  a  “surprise”  in  store.  With  the 
appearance  of  the  new  page-arrange¬ 
ment,  news  space  and  large  office  ad¬ 


vertisements,  spot  -  announcements 
over  radio,  street-car  cards,  leaflets  in 
the  rack  on  street-car  seats,  signs  for 
vending  boxes,  and  painted  bulletins 
have  been  used  to  feature  the  de¬ 
parture. 

The  type  is  Vogue  and  Stymie  Light. 

Paper  (o.  Buys  Building 

Blake,  Moffitt  &  Towne,  paper  dis¬ 
tributors,  have  piurchased  a  new  home 
for  their  San  Francisco  division.  The 
building,  with  frontage  on  both  Eighth 
and  Brannan  Streets,  was  acquired 
from  the  National  Carbon  Company 
and  the  transaction  involved  a  sig¬ 
nificant  move  in  the  city’s  commercial 
development  following  the  opening 
of  the  San  Francisco  Bay  Bridge.  Re¬ 
modelling  will  begin  at  once. 

A  farewell  dinner,  given  by  mem¬ 
bers  of  the  wrapping  paper  depart¬ 
ment  in  Los  Angeles,  marked  the  de¬ 
parture  of  L.  C.  Conner  when  he  left 
to  take  up  his  new  duties  as  sale* 
manager  of  the  wrapping  paper  de¬ 
partment  at  the  San  Francisco  divi¬ 
sion.  W.  I.  Winn  succeeds  him  in  Los 
Angeles. 
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DRV  MATS 


Reduce  pressure  in 
molding,  save  time  in 
scorching  and  cast  with 
less  heat.  Reliable  for 
every  dry  mat  need. 


Qli«  ATLANTIC  ZINC  WORKS 

. .  Ajr\Ay  vrtnu 


CEKTinED  DRY  MAT  CORPORATION 
M  MAOI90N  AVCNVC  NEW  YORK*  N.  Y. 


210  VAN  BRUNT  STREET . BROOKLYN,  NEW  YORK.N.Y. 

MAKERS  OF  ZOM(H-ZINC  ...  A-Z4ALL0Y 
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STREAMLINE  FOR  A  PROFIT  LINE 

With  the  NEW 

Streamlined  Intertypes 

THE  NEW  STREAMLINED  INTERTYPES  offer  the  latest  develop, 
ments  for  economical  type  composition . . .  the  latest  features  for 
increasing  profits  by  reducing  composing  room  costs. 

But  these  remarkable  machines  do  more  than  cut  costs.  Even 
more  important  than  economy,  in  many  composing  rooms  today, 
is  the  need  for  increased  production  ...  for  faster  type  compo¬ 
sition  . .  .  quicker  changes  from  one  font  to  another  and  fewei 
interruptions  of  productive  composing  machine  operation. 

All  of  these  1937  needs  are  met  by  the  new  Streamlined  Intertypes. 
The  new  machines  are  as  modernized  in  performance  as  they  are 
in  appearance.  They  are  flexible,  versatile,  quickly  adaptable  to 
the  work  required.  They  are  always  hungry  for  copy  and  they 
like  a  varied  diet . . .  from  5  point  up  to  and  including  60  point 
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See 

Following 

Pages 


Keep  a  step  ahead  of  competition!  Streamline  your  composing 
toota  production  with  Streamlined  Intertypes!  Printed  matter 
about  the  new  machines  will  be  sent  to  you  on  request.  Please 
address  Intertype  Corporation,  360  Furman  Street,  Brooklyn,  N.Y., 
or  the  nearest  Intertype  branch  office  or  sales  representative. 


Streamlined  Four-Magazine  Model  F  Intertype 
Mixer  with  New  Four-Magazine  Side  UniL  Can 
also  be  furnished  with  Two-Magazine  Side  Unit 
or  without  Side  Unit  Equipment. 


r 
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I  special  processing  insures  prompt  matrix  response. 

four-deck  Model  G  Mixers  can  be  furnished  with 
(^0  wide  72-channel  magazines  for  display  compo- 
jjjion  and  two  standard  90-channel  magazines  for 
straight-matter  composition.  Or  this  machine  can 
be  furnished  with  one  72-channel  and  three  90- 
channel  magazines;  or  with  one  90-channel  and 
three  72-channel  magazines.  Both  types  of  maga¬ 
zines  are  interchangeable  on  other  Intertypes. 


The  101  features  include  also  two-letter  18  and  24- 
point  matrices  and  other  recent  developments,  as 
well  as  automatic  quadding  and  centering,  low-slug 
quadding,  automatically  justified  indentions,  and 
many  other  profit-earning  features. 

A  complete  list  of  the  101  features  of  the  Stream¬ 
lined  Intertypes,  with  illustrations,  will  be  furnished 
on  request.  Please  address  Intertype  Corporation, 
360  Furman  Street,  Brooklyn,  or  the  nearest  Branch. 


i' 
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The  upper  picture,  left,  shows  one  of  the  feather- 
touch  levers  used  for  changing  from  one  type  to 
another  on  Streamlined  Mixers.  Below  it  is  the 
easy-aotion  handle  with  which  the  operator  shifts 
from  one  magazine  to  another  —  or,  on  four-deck 
mixers,  from  one  pair  of  magazines  to  another. 
Larger  picture,  above,  shows  how  this  operating 
handle  is  used. 


This  new  style  base  improves  the  performance  as  well  as 
the  appearance  of  the  new  Streamlined  Intertypes.  It  pro¬ 
vides  a  wider  and  firmer  foundation,  with  a  lower  center  of 
gravity  and  better  distribution  of  weight. 


See 

Preceding 
Pages 
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Streamline  intertypes  Described 

For  Printing  Trade 

New  booklets  describing  two  of  the 
streamlined  Intertypes  annniiri,^ 
last  month  have  been  published  b; 
the  Intertype  Corporation.  One  book¬ 
let  illustrates  and  describes  the 
streamlined  four-magazine  Model  G 
mixer,  which  is  referred  to  as  a  mm- 
bination  text  and  display  machine, 
while  the  other  booklet  covers  the 
streamlined  Model  F  mixer.  The  lat¬ 
ter  machine,  like  the  Model  G,  car- 
ries  four  main  magazines  and  if  t«- 
quired  from  two  to  four  auxiliary  gf 
side  magazines. 

Hie  Model  F  booklet  describes  in 
detail  a  few  of  the  outstanding  char¬ 
acteristics  of  the  new  streamline  In. 
tert3q)es  and  then  presents  a  com¬ 
plete  list  of  the  101  features  of 
machines.  Eleven  pages  of  type  sped- 
mens  are  reproduc^  including  news¬ 
paper  news,  heads,  and  ads,  together 
with  a  number  of  specimens  of  book 
and  job  composition. 

The  Model  G  booklet  contains  nu¬ 
merous  specimens  of  newspaper  com¬ 
position,  including  mixed  composi¬ 
tion,  as  well  as  books  and  job  woric. 


Ludlows  have  been  recently  in¬ 
stalled  by  the  Philadelphia  Record; 
Newark  (N.  J.)  Star-Eagle;  Long 
Beach  (Cal.)  Press-Telegram;  Erie 
(Pa.)  Times;  Charlotte  (N.  C.)  News; 
Asheville  (N.  C.)  Citizen-Times; 

Hagerstown  (Md.)  Herald-Mail;  Mc¬ 
Keesport  (Pa.)  Daily  News;  LaSalle 
(ni.)  Daily  Post-Tribune;  Salamanca 
(N.  Y.)  Republican-Press;  Owosso 
(Mich.)  Argus-Press;  Beaver  Falls 
(Pa.)  News  -  Tribune;  Wilmington 
(Ohio)  News  -  Journal;  Kinston 
(N.  C.)  Free  Press;  Rapid  (S.  D.) 
Journal;  Lewistoum  (Pa.)  Sentinel; 
Jamestown  (N.  Y.)  Journal;  Elwood 
City  (Pa.)  Ledger;  Lima  (Ohio)  News; 
Des  Moines  (la.)  Merchants  Messen¬ 
ger;  Fort  Worth  (Texas)  Press;  Con- 
nellsville  (Pa.)  Courier;  Chicago  (Ill.) 
Denni  Hlasatel;  Torrington  (Conn.) 
Register;  Latrobe  (Pa.)  Bulletin;  Nor¬ 
wich  (Conn.)  Bulletin;  Battle  Creek 
(Mich.)  Moon-Journal;  St  Cloud 
(Minn.)  Daily  Times  &  Journal; 
Jamestown  (N.  Y.)  Post;  Syracvae 
(N.  Y.)  Herald;  West  Palm  Beach 
(Fla.)  Post  and  Times;  Monroe 
(Mich.)  Evening  News;  and  Salis¬ 
bury  (N.  C.)  Post. 


Ordinary  half-tone  made  on  copper. 


Honorary  Memberships 

Indianapolis,  Ind.,  March  8 — Indian¬ 
apolis  Newspaper  Pressmen’s  Union 
No.  37  gave  honorary  memberships  at 
a  banquet  today  to  M.  Clifford  Towns¬ 
end,  Governor  of  Indiana;  Hilton  U. 
Brown,  general  manager  Indianapolis 
News,  and  B.  F.  Lawrence,  general 
manager  Indianapolis  Star.  About 
125  attended,  and  S.  B.  Marks  of  Chi¬ 
cago,  vice-president  International 
Printing  Pressmen's  Union,  was  toast¬ 
master. 

Guests  of  honor  included  Warren 
C.  Fairbanks,  publisher,  James  N. 
Shryuck.  assistant  to  the  general  man¬ 
ager,  and  C.  Walter  McCarty,  manag¬ 
ing  editor,  Indianapolis  News;  Lud- 
well  Denny,  editor,  and  Mark  Ferree, 


rut  buUdtng,  which  you  see  double,  The  kiwer  engraving  is  a  Ceilograph 
la  the  new  home  of  the  Moek  HM  Proeeas  product. 

(■.  C)  Herald,  whieh  was  or  cup  ted  b,  phyaicaJ  prupertieo  the  Cello- 
em  the  resent  Mth  aiml versa ry  of  the  graph  out  has  some  obvieus  advan- 
■apsr  A  W  Huchia,  publleher,  wae  ugM  It  Is  much  lighter  than  the 
hoot  at  a  heuoe  wermmg  copper  half-tone  It  le  oonaiderably 

teea  eapenelve.  although  this  pubUea- 
TpgfHlf  N*W  thm  hae  not  had  enou^  eaperlaiiee 

pr^cfMCe  tr*. 

The  dupli^tion  in  cut.  is  to  test  The  Ceilograph 
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president  over  Andrew  L.  Armstrong, 
the  incumbent,  by  863  to  649.  Peter 
O’Keefe  of  the  Finneran  group,  de¬ 
feated  Walter  O’Neal  for  vice-presi¬ 
dent  by  a  vote  of  931  to  532.  John 
Hogan,  New  Deal  candidate  for  secre¬ 
tary- treasxu-er,  lost  to  James  A.  Mona¬ 
han,  the  vote  being  730  for  Mr.  Hogan 
and  774  for  Mr.  Monahan. 


To  Simplify  Engraving 

New  Product  Eliminates  Use  of 
Asphalt  or  Shellac 

A  development  by  the  Atlantic  Zinc 
Works  is  calculated  to  eliminate  the 
necessity  of  applying  a  protective  coat 
of  shellac  or  asphalt  to  the  back  of 
zinc  plates  during  the  etching  process. 

The  need  for  a  solvent  would  auto¬ 
matically  disappear. 

The  Atlantic  firm,  makers  of  Zomo 
Electric  Zinc  and  A-Z  Alloy  have  in¬ 
vented  a  method  of  applying  a  metal¬ 
lic  coating  to  the  back  of  the  plates 
while  they  are  '  '  '  “ 


The  north  wall  of  the  new  Philadelphia  Record  Library,  made  almost  entirely  of  glass, 
supplies  ample  daylight  for  the  corps  of  assistants.  The  cabinet  at  left  holds  the 
book  catalogue  and  editorial  index. 

to  19  cabinets  purchased  when  Mrs.  ||Auf  nAallkrC  HoaH  IlniAII 

Carolyn  B.  Faltermayer  became  lib-  ncif  l/vCIlClj  flvCiU  UniUll  while  they  are  being  made.  The 
rarian  some  months  ago.  Sixteen  York  Prinfinq  Pressmen  which  does  not  add  to  the 

_  thickness  of  the  plate,  is  not  affected 

Plates  with  this  back- 


New 

Elect  After  Issue  Forced  by  nitric  acid. 

in  the  New  ing  will  be  marketed  imder  the  name 
“Backote,”  stamped  on  the  plates  and 
wrappers. 


idivery  room,  with  the  advertising,  tier  storage  cabinets  for  cuts  have  The  New  Deal  group 
tanotion  and  classified  departments  been  added  to  the  detail  department’s  York  Printing  Pressmen’s  Union,  No. 
faring  more  space  in  die  front  sec-  equipment  in  recent  weeks.  2,  won  victory  this  week  in  a  forced 

«  by  the  change.  Four  conveyora  department,  now  occupying  plates,  according  to 

rill  be  installed  m  the  rear  of  this  _ _ t  a _ “Ve  offices. 


The  group  carried  four  of 


_ _ _ _ _ _  the  manufacturers,  involves  no  new 

Siw  -p.pe»lr„m.he  b»e-  SI  result,  -s  m«hcd.  The  resist  is  merely  not  .p- 

ri!'S'flrr.‘Fjo!!;'th?nI'w'III!  'iZ^bll  to  ttS  s^IIr’S’de^mS  Su^Lm^/  &urt  JusUce  Salvatore  A  Th;  invention  is  designed  lo  save 

cod  floor  delivery  room  they  will  go  ^  e-e  •  Cotillo  to  supervise  the  election  in  a  the  three  to  six  minutes  consumed  in 

S  on  chutes.  A  swi4-off  In  suit  brought  recenUy  by  members  of  coating  and  then  uncoating  the  flat, 

die  first  floor  to  the  present  delivery  .  the  unjon  charging  conspiracy  by  offi-  to  eliminate  the  messy  features  of  this 

room  vdll  be  provided.  cers  of  the  union  to  prevent  a  “free”  job,  and  to  cut  down  the  fire  hazard. 

Spacious  quarters  on  the  fourth  The  engraving  room,  now  on  the  election.  The  supervising  committee  It  is  claimed  that  the  clean  back  of  the 

fioor  are  now  occupied  by  the  library,  eighth  floor,  is  to  move  into  quarters  consisted  of  General  Hugh  S.  John-  finished  product  is  one  of  the  most 

which  added  24  Columbia  cabinets  adjacent  to  the  art  department  on  the  son,  Frank  P.  Walsh  and  Mrs.  Elinore  important  factors, 

lod  clipping  files  to  its  equipment  fotirth  floor.  A  stairway  to  the  com-  M.  Herrick,  regional  director  of  the  'hie  metallic  Backote  is  a  heat  con- 


CROWDED  COMPOSING  ROOM  FLOOR  SPACE  IS  EXPENSIVE 
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Trucks  and  opwidtiiig  li^xico. 
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lesf.MTis  the  Gain  In  Floor  Spaco  t’ornpurod  to 


The  New  Streamlined  Intertypes  embody  features  designed  to  save  time  and  ac¬ 
celerate  production  .  .  .  features  which  facilitate  changes  from  one  font  of  type  to 
another  . . .  features  which  preserve  Intertype  simplicity,  accessibility,  and  ease  of 
maintenance  . . .  features  which  promote  continuous  production  and  prevent  costly 
delays  . . .  and  safety  features  which  protect  the  operator  from  injury,  prevent  dam¬ 
age  to  the  machine,  and  forestall  interruptions  of  service. 

Here  Are  a  Few  of  the  101  Features! 


Modem  streamlining  . . .  covers  over  moving  parts 
and  dull  finishing  of  all  plated  surfaces  (to  prevent 
disconcerting  glare). 

New  streamlined  base.  Provides  a  wider,  heavier, 
firmer  foundation  for  new  Streamlined  Intertypes, 
reducing  vibration,  thus  promoting  better  distribu¬ 
tion  of  matrices  and  smoother  operation  generally* 

Finger-tip  changes  from  one  font  of  type  to  another 
(mixer  machines).  Feather-touch  levers  are  pro¬ 
vided  for  making  these  changes,  conveniently  lo¬ 
cated  at  the  left  of  the  main  keyboard  and  at  the  left 
of  the  side  keyboard. 

A  New  four-deck  side  unit  carries  four  wide  auxil¬ 
iary  magazines  stacked  flatwise.  All  magazines, 
both  main  and  side,  are  removed  and  replaced 
from  the  front  of  the  machine. 


One-handle  control  of  both  main  and  side  maga¬ 
zines.  On  all  of  the  new  Streamlined  Intertypes,  a 
simple,  quick,  easy-to-operate  shift  handle  changes 
from  one  magazine  to  another  ...  or,  on  the  four- 
deck  mixers,  from  one  pair  of  magazines  to  another. 
The  same  handle  operates  either  the  main  or  side 
magazines,  a  simple  switch  changing  the  action 
from  one  stack  of  magazines  to  the  other.  A  new 
method  of  counterbalancing  the  weight  of  four 
magazine  units,  to  provide  easy  shifting  of  maga¬ 
zines,  is  simpler  and  more  effective  than  before. 

Alumilile  magazines.  Special  aluminum  magazines 
are  available  in  full  length,  three-quarter  length, 
and  half  length.  In  addition  to  lightness  of  weighl, 
these  magazines  have  the  advantage  of  a  special 
black  processing  which  provides  lasting  new  ap¬ 
pearance  and  full  protection  against  corrosion.  This 


processing  insures  prompt  matrix  response. 

poor-deck  Model  G  Mixers  can  be  furnished  with 
wide  72-channel  magazines  for  display  compo¬ 
sition  and  two  standard  90-channel  magazines  for 
straight-matter  composition.  Or  this  machine  can 
be  furnished  with  one  72-channel  and  three  90- 
channel  magazines;  or  with  one  90-channel  and 
three  72-channel  magazines.  Both  types  of  maga¬ 
zines  are  interchangeable  on  other  Intertypes. 


The  101  features  include  also  two-letter  18  and  24- 
point  matrices  and  other  recent  developments,  as 
well  as  automatic  quadding  and  centering,  low-slug 
quadding,  automatically  justified  indentions,  and 
many  other  profit-earning  features. 

A  complete  list  of  the  101  features  of  the  Stream¬ 
lined  Intertypes,  with  illustrations,  will  be  furnished 
on  request.  Please  address  Intertype  Corporation, 
360  Furman  Street,  Brooklyn,  or  the  nearest  Branch. 


This  new  style  base  improves  the  performance  as  well  as 
the  appearance  of  the  new  Streamlined  Intertypes.  It  pro¬ 
vides  a  wider  and  firmer  foundation,  with  a  lower  center  of 
gravity  and  better  distribution  of  weight. 


The  upper  picture,  left,  shows  one  of  the  feather- 
touch  levers  used  for  changing  from  one  type  to 
another  on  Streamlined  Mixers.  Below  it  is  the 
easy-action  handle  with  which  the  operator  shifts 
from  one  magazine  to  another  —  or,  on  four-deck 
mixers,  from  one  pair  of  magazines  to  another. 
Larger  picture,  above,  shows  how  this  operating 
handle  is  used. 


SMALLER  NEWSPAPERS 


WOOD  FLONG  CORPORATION 

Hoosick  Fails 


H.  B.  ROUSE  &  CO. 

2212  Ward  St  ,  Chicago.  Illinois 
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lUustrating  New  Engraving  Process 


apparent  advantages,  but  after  the  advertising  director, 
piessmen  vdio  made-ready  and  print-  Times;  Lieutenant-Governor 
ed  this  page  have  completed  the  nm,  ~  •  ------ 

they  will  be  interviewed  as  1  "  ' 

they  noticed  any  particular  diCEiculties  eration  of  Labor; 
in  printing,  reaction  to  inks,  etc. 


fndianapolit 
— Henry  y 

.  Schricker;  Carl  MuUin,  president,  and 
to  whether  Adolph  J.  Fritz,  secretary.  State  P«ii- 

secretary  of  the  Federated  Labor  Pub. 

Hie  Cellograph  people  are  offering  lishing  Association  of  Indiana;  M.  W 
the  standard  types  of  finish  and  a  va-  Brueshaber,  president,  Goss  Printm-' 
riation  of  screen-lines,  as  well  as  Press  Company,  and  A.  Imshaug  ^ 
color  plates.  R.  C.  Corlett  of  Goss. 

The  process  involved  in  substituting  Following  the  dinner  the  party  wit- 
a  hard-surface  celluloid  base  for  en-  nessed  the  formal  first  run  of  the 
gravings  remains  a  trade  secret  at  the  Star’s  new  nine-unit  Goss  press,  with 
present,  but  it  is  known  that  the  Cel-  the  governor  pushing  button  st^  on 
lograph  Printing  Plate  Corporation,  in  the  first  three  units  and  Mr.  Lawrenoi 
Newark,  N.  J.,  is  a  licensee  under  the  button  to  start  the  other  units, 
patents  of  the  Cellograph  Corporation 

of  America,  San  Francisco.  FAlir.narlfAr  RaaItIaI* 
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Streamline  Intertypes  Described 

For  Printing  Trade 

New  booklets  describing  two  of  the 
streamlined  Intertypes  announced 
last  month  have  been  publidied  by 
the  Intertyrpe  Corporation.  One  book¬ 
let  illustrates  and  describes  the 
streamlined  four-magazine  Model  G 
mixer,  which  is  referred  to  as  a  <»om- 
bination  text  and  display 
while  the  other  booklet  covers  die 
streamlined  Model  F  mixer.  The  lat¬ 
ter  machine,  like  the  Model  G,  car. 
ries  four  main  magazines  and  if  re- 
quired  from  two  to  four  auxiliary  gr 
side  magazines. 

The  Model  F  booklet  describes  in 
detail  a  few  of  the  outstanding  char¬ 
acteristics  of  the  new  streamlined  In¬ 
tertypes  and  then  presents  a  com¬ 
plete  list  of  the  101  features  of  these 
machines.  Eleven  pages  of  type  speci¬ 
mens  are  reproduced,  inclucUng  nevn- 
paper  news,  heads,  and  ads,  together 
with  a  number  of  specimens  of  book 
and  job  composition. 

The  Model  G  booklet  contains  nu¬ 
merous  specimens  of  newspaper  com¬ 
position,  including  mixed  composi¬ 
tion,  as  well  as  books  and  job  woric 


Ludlows  have  been  recently  in¬ 
stalled  by  the  Philadelphia  Record; 
Newark  (N.  J.)  Star-Eagle;  Long 
Beach  (Cal.)  Press-Telegram;  Erie 
(Pa.)  Times;  Charlotte  (N.  C.)  News; 
Asheville  (N.  C.)  Citizen-Times; 

Hagerstown  (Md.)  Herald-Mail;  Mc¬ 
Keesport  (Pa.)  Daily  News;  LaSalle 
(Ill.)  Daily  Post-Tribune;  Salamanca 
(N.  Y.)  Republican-Press;  Owosso 
(Mich.)  Argus-Press;  Beaver  Falls 
(Pa.)  News  -  Tribune;  Wilmington 
(Ohio)  News  -  Journal;  Kinston 
(N.  C.)  Free  Press;  Rapid  (S.  D.) 
Journal;  Lewistown  (Pa.)  Sentinel; 
Jamestoum  (N.  Y.)  Journal;  Elwood 
City  (Pa.)  Ledger;  Lima  (Ohio)  News; 
Des  Moines  (la.)  Merchants  Messen¬ 
ger;  Fort  Worth  (Texas)  Press;  Con- 
nellsville  (Pa.)  Courier;  Chicago  (HI.) 
Denni  Hlasatel;  Torrington  (Coim.) 
Register;  Latrobe  (Pa.)  Bulletin;  Nor¬ 
wich  (Conn.)  Bulletin;  Battle  Creek 
(Mich.)  Moon-Joumal;  St.  Cloud 
(Miim.)  Daily  Times  &  Journal; 
Jamestown  (N.  Y.)  Post;  Syracuse 
(N.  Y.)  Herald;  West  Palm  Beach 
(Fla.)  Post  and  Times;  Monroe 
(Mich.)  Evening  News;  and  Salis¬ 
bury  (N.  C.)  Post. 


Ordinary  half-tona  mad#  on  copper. 


Honorary  Memberships 

Indianapolis,  Ind.,  March  8 — Indian¬ 
apolis  Newspaper  Pressmen’s  Union 
No.  37  gave  honorary  memberships  at 
a  banquet  today  to  M.  Clifford  Towns¬ 
end,  Governor  of  Indiana;  Hilton  U. 
Brown,  general  manager  Indianapolis 
News,  and  B.  F.  Lawrence,  general 
manager  Indianapolis  Star.  About 
125  attended,  and  S.  B.  Marks  of  Chi¬ 
cago,  vice-president  International 
Printing  Pressmen’s  Union,  was  toast¬ 
master. 

Guests  of  honor  included  Warren 
C.  Fairbanks,  publisher,  James  N. 
Shryock,  assistant  to  the  general  man¬ 
ager,  and  C.  Walter  McCarty,  manag¬ 
ing  editor,  Indianapolis  News;  Lud- 
well  Denny,  editor,  and  Mark  Ferree, 


Naw  typa  half-tona  mada  on  celluloid. 


rIE  building,  which  you  see  double.  The  lower  engraving  is  a  Cellograph 
is  the  new  home  of  the  Rock  Hill  Process  product. 

(S.  C.)  Herald,  which  was  occupied  In  physical  properties  the  Cello- 
on  the  recent  25th  anniversary  of  the  graph  cut  has  some  obvious  advan- 
paper.  A.  W.  Huckle,  publisher,  was  tages.  It  is  much  lighter  than  the 
host  at  a  house  warming.  copper  half-tone.  It  is  considerably 

less  expensive,  although  this  publica- 
Tmsting  N«W  Plat*  tion  has  not  had  enough  experience 

„  ,  ....  X  fR®  I'cw  product  to  accurately 

The  duphMtion  m  cuts  is  to  test  The  CeUograph 

the  merits  of  a  nw  ty^  of  h^-tone  jg  anchored  to  the  wooden  block 
^te  beu^  offei^  by  toe  Cellograph  ^  patented  process  which  toe  mak- 
^mtog  Plate  Conioration.  Salesmen  have  not  yet  chosen  to  reveal, 
for  this  firm  have  been  active  recently 

in  toe  New  York  area  showing  Guarailt**d  to  Stay  On 

product  and  offermg  to  demonstrate  ' 

its  effectiveness.  They  do,  however,  guarantee  that 

Both  cuts  were  made  from  toe  same  the  plate  will  stay  on  during  toe  most 
piece  of  copy,  without  retouching,  extended  runs.  'Diere  are  no  shoul- 
The  upper  engraving  is  toe  standard  ders  on  toe  Ctellograph  cut  so  that 
120-line  screen  copper  half-tone,  made  ^  be  ^  to  within  about 

along  with  a  batch  of  cuts  being  made  three  points  of  toe  face, 
for  &  Equifment  Review  this  month.  Otherwise,  there  are  no  readily 


/  7  inches  of  slugs,  automatically 

f  selects  lengths,  and  cuts  them  to 

variable  measures  in  1 8  seconds 
While  the  capacity  does  not  equal  that 
of  the  No.  1  Rouse  ^nd  Saw,  the  accu- 


SUPERIORITY 


•  Smooth  Face 

•  Plastic 

•  Deep  Mold 

•  Quick  Scorching 

•  Uniform  Shrinkage 

•  Durability 

•  Better  Halftones 


racy,  and  method  of  operation  are  identi- 
cal. 

Slug  holding  clamp  is  automatic  and 
feed  is  mechanical.  Slugs  may  be  cut  to 
the  same  length  or  every  slug  may  1* 


different  yet  it  is  not  necessary  to  set 
gauges  or  reclamp  for  different  measures. 

The  No.  2  Rouse  Band  Saw  is  practical 
in  any  plant  having  two  or  more  line 
casting  machines.  Write  today  for  can- 
plete  information.  « 
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president  over  Andrew  L.  Armstrong, 
the  incumbent,  by  863  to  649.  Peter 
O’Keefe  of  the  Finneran  group,  de¬ 
feated  Walter  O’Neal  for  vice-presi¬ 
dent  by  a  vote  of  931  to  532.  John 
Hogan,  New  Deal  candidate  for  secre¬ 
tary-treasurer,  lost  to  James  A.  Mona¬ 
han,  the  vote  being  730  for  Mr.  Hogan 
and  774  for  Mr.  Monahan. 


Paper  Provides  Greater 
for  Many  Important 
pgperhnents 

^  Philadelphia  Record  is  complet- 
M  a  expansion  program  de- 
to  take  care  of  its  needs  for 
lit  next  five  years.  Transfer  of  sev- 
etl  departments  to  other  floors  is  in- 
,g|fed  and  all  will  be  in  their  new 
lifters  by  April  1,  according  to 
^nd  S.  Loeb,  assistant  business 

Greater  space  has  been  provided 
jg  the  editorial  department,  library, 
apaving,  art,  delivery,  promotion 


iffingment.  Mr.  Loeb  said.  It  also  book  catalogue  and  editorial  index.  Electric  Zinc  and  A-Z  Alloy  have  in- 

,i  put  several  in  closer  proximity  vented  a  method  of  applying  a  metal- 

ndi  allied  departments,  he  explained,  to  19  cabinets  purchased  when  Mrs.  HlkalorC  Hoafl  I  Ini  All  coating  to  the  back  of  the  plates 

Ihe  second  floor,  until  recently  oc-  Carolyn  B.  Faltermayer  became  lib-  liCIt  l/CCIIvIl  llvQU  UIIIUII  while  they  are  being  made.  The 
1^  by  the  library,  woman’s  page,  rarian  some  months  ago.  Sixteen  York  Printing  Pressmen  coating,  which  does  not  add  to  the 

junday  department  and  various  edi-  Columbia  filing  cabinets  and  three  Elect  After  Issue  Forced  thickness  of  the  plate,  is  not  affected 

tniil  ofBces,  will  be  transformed  into  large  American  Typefounders  three-  by  nitric  acid.  Plates  with  this  back- 

iddivery  room,  with  the  advertising,  tier  storage  cabinets  for  cuts  have  The  New  Deal  group  in  the  New  ing  will  be  marketed  vmder  the  name 
otomotion  and  classified  departments  been  added  to  the  detail  department’s  York  Printing  Pressmen’s  Union,  No.  “Backote,”  stamped  on  the  plates  and 

2,  won  victory  this  week  in  a  forced  wrappers. 

election.  The  group  carried  four  of  Etching  of  those  plates,  according  to 

the  manufacturers,  involves  no  new 
The  resist  is  merely  not  ap- 

k 

The  invention  is  designed  to  save 
a  the  three  to  six  minutes  consumed  in 


Ltting  more  space  in  the  front  sec- 


The  group  carried  four  of 
five  oflfices. 

Announcement  of  the  results  was  method, 
made  by  the  committee  named  by  plied. 

Supreme  Court  Justice  Salvatore  A.  “ 

Cotillo  to  supervise  the  election  in 

suit  brought  recently  by  members  of  coating  and  then  uncoating  the  fiat, 
the  imjpn  charging  conspiracy  by  offi-  to  eliminate  the  messy  features  of  this 
cers  of  ^e  union  to  prevent  a  "free”  job,  and  to  cut  down  the  fire  hazard, 
election.  The  supervising  committee  It  is  claimed  that  the  clean  back  of  the 

_ _ ^ _ _ „  ,  .  consisted  of  General  Hugh  S.  John-  finished  product  is  one  of  the  most 

liriikh  added  24  Columbia  cabinets  aiTjacent  to  the  art  department  on  the  son,  Frank  P.  Walsh  and  Mrs.  Elinore  important  factors. 

M.  Herrick,  regional  director  of  the  'The  metallic  Backote  is  a  heat  con- 
National  Labor  Relations  Board.  ductor,  planned  to  reduce  buming-in 

Joseph  M.  Finneran,  who  headed  time.  Ilie  new  plates  are  available  at 
the  New  Deal  group,  was  elected  slightly  higher  cost. 


to  by  the  change.  Four  conveyors 
fi  installed  in  the  rear  of  this 
loor  to  carry  papers  from  the  base¬ 
ment  pressroom  and  the  color  press 
on  the  first  floor.  From  the  new  sec- 


mesy  years. 


CROWDED  COMPOSING  ROOM  FLOOR  SPACE  IS  EXPENSIVE 


y///////. 


The  above  illustrated  area  represents  a  graphic 
view  of  space  occupied  by  16  forms  on  Make-Up 
Trucks  and  operating  space. 


The  illustration  above  represents  one  Stahi 
Power-Lift  Form  File  and  operating  space  for  fil¬ 
ing  16  forms — the  Shaded  Area  graphically  rep¬ 
resents  the  Gain  In  Floor  Space — compared  to 
using  Make-up  Trucks. 

Any  one  of  16  Forms — quickly  available  by  simple  index  tab 
system — at  filing  positions.  Write  us  for  complete  information* 
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WORLD 


About  the  time  the 
war  in  Spain  started  to  jam  up  the 
finals,  the  first  Blue  Streak  Linotypes 
started  to  break  records  for  dependahle, 
fast,  economical  composition. 

Since  then,  day  in  and  day  out,  in 
newspaper  plants  everywhere,  hun¬ 
dreds  of  Blue  Sfreak  Linotypes  have 
been  setting  the  pace  in  copy-to-press 
performances  that  were  quite  impossi¬ 
ble  only  a  few  yean  ago. 

Blue  Sfreak  Linotype  installations 
have  brought  enthusiastic  reports  from 
owners,  superintendents,  and  operators. 

Blue  Streak  Linotypes  are  in  keeping 
with  the  tempo  of  the  times,  which  they 
help  to  convert  so  quickly  into  printed 
SALABLE  news  and  advertising. 


A-P-L  ANO  LINOTYPe  FRANKLIN  GOTHIC  EXTRA  CON¬ 
DENSED;  LINOTYPE  GOTHIC  NO.  13,  ERSAR  BOLD  CON¬ 
DENSED,  IONIC  NO.  5 


Decatur  (Ind.)  Democrat 
Centralia  (Ill.)  Evening  Sentinel 
Havana  (Cuba)  EJ^rcito 
Constltuclonal 
Newark  (N.  J.)  Star  Eagle 
Ft.  Leavenworth  (Kans.)  Federal 
Prison  Industries 
Lyon  (France)  Le  Progres  de  Lyon 
Ketchikan  (Alaska)  Alaska  Chronicle 
San  Francisco  (Calif.)  Shoppy  News 
St.  Paul  (Minn.)  Perfection  TVpe,  Inc. 
Bombay  (India)  Associated 
Aciv0i*(isd*s 

Dayton  (O.)  Standard  Register  Co. 
Boston  (Mass.)  United  Drug  Co. 
Newkirk  (Okla.)  Reporter-Journal 
Izmir  (Turkey)  Yeni  Asir  Gazetesi 
New  York  (N.  Y.)  John  L.  Schoenfeld 
Co. 

Chicago  (HI.)  Bee 
Jackson  (Tenn.)  Sim 
Rio  de  Janeiro  (Brazil)  Coachman 
Carbone  &  Cia. 

Reading  (Mass.)  Chronicle 
Syracuse  (N.  Y.)  Wesleyan  Meth.  Pub. 
St.  Louis  (Mo.)  Post-Dispatch 
Milledgeville  (Ga.)  Union-Recorder 
Cedar  Rapids  (la.)  Laurance  Press  Co. 
Winchendon  (Mass.)  Cornier 
Nelson  (New  Zealand)  R.  W.  Stiles 
&Co. 

Cincinnati  (O.)  Times-Star 
Cambridge  (Mass.)  Harvard  Univ. 
Press 

Sterling  (HI.)  Gazette 
Weatherford  (Tex.)  Democrat 
Detroit  (Mich.)  Detroit  Post  Ptg.  Co. 
Argenton-sur-Creuse  (Prance) 

Imp.  Langlois 

Cincinnati  (O.)  Times-Star 
Pontiac  (Mich.)  Press 
St.  Louis  (Mo.)  St.  Louis  Typestg.  Co. 
Greensburg  (Ky.)  Record-Herald 
Great  Palls  (Mont.)  Tribune 
Oklahoma  City  (Okla.)  Daily 
Oklahoman 

Baton  Rouge  (La.)  Ortlieb  Printing 
Co. 

Amarillo  (Tex.)  Globe-News 
Augusta  (Ga.)  Tidwell  Ptg.  Supply  Co. 
Philadelphia  (Pa.)  Geo.  F.  Lasher 
Ptg.  Co. 

Albert  Lea  (Minn.)  Trades  Pubg.  Co. 
Benton  (Ill.)  Standard 
Hasselt  (Belgium)  Imprimerle 
du  Limbourg,  S.  A. 

Chattanooga  (Tenn.)  Geo.  Barber 
Ptg.  Co. 

Columbus  (Ohio)  American  Educ. 
Press. 

Marinette  (Wise.)  Eagle  Star 
Rio  de  Janeiro  (Brazil)  Jomal  do 
Brasil  S.  A. 

Chicago  (HI.)  J.  D.  Pearson  Typestg. 
Co. 

Kirkwood  (Mo.)  Messenger 
Washington  (D.  C.)  Post 
Asheville  (N.  C.)  Miller  Printing  Co. 
Addis  Ababa  (Abyssinia)  Govemo 
Generate  dell’Africa 
Providence  (R.  I.)  Typesetting  Serv. 
Co. 

Helena  (Mont.)  State 
Milford  (Conn.)  Citizen 
Santa  Fe  (N.  M.)  New  Mexico 
Examiner 

Norman  (Okla.)  Transcript 


Hammond  (La.)  Progress 
El  Paso  (Tex.)  Bimtist  Pbg.  House 
St.  Paul  (Minn.)  Progress 
Douglas  (Ariz.)  Dispatch 
Tulsa  (Okla.)  High  School 
(Geneva  (Ill.)  Republican 
Rio  de  Janeiro  (Brazil)  Casa 
Publicadora  Baptista 
Vancouver  (Wash.)  Columbian 
Williamsport  (Pa.)  Sun-Gazette 
Coeur  d’Alene  (Idaho)  Press 
Salina  (Kans.)  Journal 
Manila  (Philippine Is.)  CarmeloSc 
Bauermann  Inc. 


Lons-le-Saulnier  (Prance)  LaCrotz 
du  Jura 

Bath  (Me.)  Times 
Cumberland  (Ky.)  Tri-City  News 
Johannesburg  (South  Africa) 

H.  W.  Vorenberg  St  Co. 

Boston  (Mass.)  Court  ^uare  Press 
New  York  (N.  Y.)  Amer. 

Bookblndery,  Inc. 

Somerville  (N.J.)  C.  P.  Hoagland  Oo 
Brisbane  (Australia)  Courier  Mat] 
Quito  (Ecuador)  Mlnistrode 
Hacienda 

Reading  (Pa.)  Eagle 


The  World  Over  BLUE  STREAK  LINOTYPES 
Are  Earning  Extra  Profits 
By  Turning  Fast  Moving  Events  into  Print 
Faster  Than  Ever  Before. 


HUNDREDS  OF  RECENT  BLUE  STREAK  SALES  IN  The 


Lansing  (Mich.)  Franklin  DeKleine 
Co. 

Little  Rock  (Ark.)  Arkansas  Gazette 
Evansville  (Ind.)  Press 
Fortaleza  (Brazil)  Diario  Official 
MobUe  (Ala.)  Gill  Print%  &  Stat.  Co. 
Fitchburg  (Mass.)  State  'Teachers’ 
Col. 

Chicago  (HI.)  W.  H.  WUton,  Inc. 
JoaoPessoa  (Brazil)  Imp.  Official 
da  Parahyba 

San  Diego  (Calif.)  Harry  C.  Warner 
Washington  (D.  C.)  National  Pub.  Co. 
Warsaw  (Poland)  M  Drapezynski 
Elwood  (Ind.)  Call  Leader 
Tamaqua  (Pa.)  Courier 
Lenoir  (N.  C.)  Caldwell  Record 
Lexington  (Ky.)  Herald 
Quito  (Ecuador)  Imp.  Nacional 
Wilkes-Barre  (Pa.)  News 
Washington  (D.  C.)  National  Pubg. 
Co. 

Oklahoma  City  (Okla.)  News 
Lubbock  (Tex.)  County  Herald 
Little  Palls  (N.Y.)  Times 
Schenectady  (N.  Y.)  Union-Star 
New  Haven  (Conn.)  Register 
Knoxville  (Tenn.)  Journal 


Vienna  (Austria)  Government 
Printing  Office 

Meridian  (Miss.)  Dement  Printing  Oo- 
Schenectady  (N.  Y.)  Franklin  Prmt 
Shop 

Buffalo  (N.  Y.)  Polish  Everybody’s 
Daily 

Philadelphia  (Pa.)  Chilton  Company 
San  Juan  (Puerto  Rico)  Prensa 
Insular 

Hazelton  (Pa.)  Plain  Speaker- 
Standard 

St.  Johns  (Mich.)  Republican-News 
Boston  (Mass.)  Scott  Linotyping  Co. 
Melbourne  (Australia)  Hersud  & 
Week^  Times 
Fulton  (Ky.)  Leader 
Valparaiso  (Ind.)  Vidette 
Messenger 

Murray  (Ky.)  West  Kentuckian 
Sydney  (Australia)  Sun  Newspapers 
Ltd. 

Sidney  (O.)  News 

Scranton  (Pa.)  Times  ^ 

Stevens  Point  (Wise.)  Valley  Sales  Oo. 
Sydney  (Australia)  Herald 
New  York  (N.Y.)  Haber  Linotyping 
Co. 


I 


THEY’RE  ON  THE  STREET  FIRST  WITH 
THE  HELP  OF  BLUE  STREAK  LINOTYPES 


Rnfftlo  (N.  Y.)  HoUing  Press 
at-ridan  (Wyo.)  Press 

(Australia)  Advertiser 
MtEUzabeth  (South  Africa) 
Sykes  Printers 
UtUeton  (N.H.)  Courier 
Junction  (Tex.)  Eagle 
Paris  (Prance)  Imp.  de  la  Cour 

C^^urch  (New  Zealand) 
Christchurch  Press  Co.  Ltd. 
Long  Island  City  (N.  Y.) 

C.E.  Sheppard  Co. 

Lyon  (Prance)  Le  Nouvelliste 


El  Paso  (Tex.)  Public  Schools 
Athens  (Greece)  Kathimerini 
Elizabeth  (N.  J.)  Elizabeth  Typestg. 
Co. 

Kilgore  (Tex.)  News 
Mi^eapolis  (Minn.)  Tribune 
Bozeman  (Mont.)  Chronicle 
Reykjavik  (Iceland)  Rikisprents- 
mldjan  Gutenberg 
Hillsdale  (Mich.)  Herald 
Daly  City  (Calif.)  Record 
Guymon  (Okla.)  Herald 
Milan  (Italy)  Popolo  dTtalia 
Philadelphia  (Pa.)  Mid-City  Press 


lilL 

I  IV  ^ 


Lima  (Peru)  El  Comercio 
Ashdown  (Ark.)  Little  River  News 
San  Salvador  (El  Salvador)  M 
Diario  de  Hoy 
Roanoke  (Va.)  Times 
Coshocton  (Ohio)  Tribime  & 
Times-Age 

Philadelphia  (Pa.)  Dunlap  Printing 
Co. 

Warren  (Ohio)  Tribime-Chronicle 
Johannesburg  (South  Africa) 

Brill  Brothers 

Parsons  (Kans.)  Commercial 
Publishers 

Newcastle  (Ind.)  News-Republican 
Indianola  (Miss.)  Enterprise 
Warsaw  (Poland)  Dom  Prasy 
Baton  Rouge  (La.)  State  Schl.  for 
Deaf 

Johannesburg  (South  Africa) 

The  Saxon  Printing  Works 
Peterborough  (Ont.)  Examiner 
Henderson  (Ky.)  Morning  Gleaner 
Elizabeth  (N.  J.)  Journal 
Chicago  (Ill.)  Simon  T.  McIntosh 
Laramie  (Wyo.)  Republican 
Boomerang 
Paterson  (N.  J.)  News 
Amsterdam  (Holland)  De  Telegraaf 
Durban  (South  Africa)  Natal 
Mercury 

Maywood  (Calif.)  Prank  L.  Dowell  Co. 
Cedar  Rapids  (la.)  Service  Press  Co. 
Areata  (Calif.)  Union 
Houston  (Tex.)  Cargill  Co. 

Strasburg  (O.)  Record 
New  York  (N.  Y.)  Law  Journal 
New  York  (N.  Y.)  W.  A.  Armstrong 
Pubg.  Co. 

Muncie  (Ind.)  Nossett  Brothers 
L(%ansport  (Ind.)  Pharos-Tribune 
Baltimore  (Md.)  Balt.  Linotype 
Comp.  Co. 

La  Porte  (Ind.)  Herald-Argus 
De  Soto  (Mo.)  RepubUcan 
Brownsville  (Tex.)  Herald 
Pelham  (Ga.)  Journal 
Columbia  (Mo.)  Artcraft  Press 
Chester  (Pa.)  Times 
The  Hague  (Holland)  Mouton  &  Co. 
Dupo  (Ill.)  Herald-Tribune 
Johannesburg  (South  Africa) 
Sterling  Printing  Works 


Providence  (R.  I.)  Oxford  Press 
St.  Paul  (Minn.)  Webb  Pubg.  Co. 
ZeUenople  (Pa.)  News-Beacon 
Birmingham  (Ala.)  News 
Clinton  (Mass.)  Colonial  Press,  Inc. 
Uppsala  (Sweden)  Uppsala  Nya 
Tidnings  A.-B. 

Butte  (Mont.)  Bessette  Printing  Co. 
Brazil  (Ind.)  Times 
Johannesburg  (South  Africa) 

Sunday  Express 
St.  Louis  (Mo.)  Mendle  Ptg.  Co. 
Hanover  (Pa.)  Sun 
Harrisburg  (Ill.)  Register 
Newark  (N.  J.)  Martin  Fischer 
Stockholm  (Sweden)  Ahlen  & 

Holm  A.-B. 

Carrollton  (Mo.)  Republican- 
Record 

Poughkeepsie  (N.  Y.)  Whitman 
Pubg.  Co. 

Richmond  (Ind.)  Nicholson  Ptg.  Co. 
Corpus  Christ!  (Tex.)  Times 
Charlotte  (N.  C.)  Observer 
Chicago  (Ill.)  Lawrence  Holt 
Taimehill 

Pemberville  (O.)  Leader 
Stockholm  (Sweden)  A.-B.  P.  A. 

Norstedt  &  Soner 
Marshall  (Tex.)  News-Messenger 
Cleveland  (Ohio)  Press 
Paducah  (Ky.)  Young  Printing  Co. 
Johore  Bahru  ( Johore)  Government 
Printing  OfiSce 

Austin  (Tex.)  American  Statesman 
Madison  (Va.)  Eagle 
Newport  (Tenn.)  Cocke  County 
Tribune 

Vanceburg  (Ky.)  Herald 
Uppsala  (Sweden)  Almqvist  & 
Wiksells  Boktryckeri 
Stockholm  (Sweden)  A.-B.  Nya 
Dagligt  AUehanda 
Sandy  Creek  (N.  Y.)  News 
Vastervik  (Sweden)  A.-B.  C.  O. 
Ekblad  &  Co. 

Hubbard  (Texas)  Mecklin  Brothers 
Fort-de-Prance  (Martinique)  Imp. 

du  Gouvemement 
Montevideo  (Uruguay)  Direccidn 
General  de  la  Ensehanza  Industrial 
Sumter  (S.  Car.)  Herald 
Chicago  (Ill.)  Superior  Typestg.  Co. 


LINOTYPE 


RTEO  STATES,  CANADA,  AND  27  OTHER  COUNTRIES 


Davenport  (la.)  Herbert  G.  Liljequist 
Uvallois-Perret  (France)  Imp.  L. 
Hannequin 

Harrisonburg  (Va.)  News-Record 
Bardwell  (Ky.)  Carlisle  County  News 
Caracas  (Venezuela)  UnidEul 
^  Nacional 

ii*nT  Stanford  University  (Csdif .)  LelEmd 
Stanford  Jr.  University 
Morehead  (Ky.)  Rowan  County  News 
Christchurch  (New  Zealand) 

H.  Bullivant 

fpw*  Stockton  (Calif.)  Independent 
?  S.  (Ill.)  Neely  Printing  Co. 

f  ^ris  (Prance)  L’Auto 

'  Washington  (D.  C.)  Judd  &  DetweUer, 

Inc. 

(Fla.)  Tribune 

wis  (Prance)  Imprimerie  Desfosses 
Neufgrance  (Prsmee)  Institut  des 
..Missions  Coloniales 
New  York  (N.Y.)  News 
C^cas  (Venezuela)  El  Heitddo 
Stodford  (Pa.)  McCourt  Label  Cabt. 
Oa 

es  Ongsport  (Tenn.)  Kingsport  Press 

line  Ninove  (Belgium)  Imprimerie 

Anneessens 


St.Trond  (Belglxim)  Vve.  Joseph 
Leenen 

Bruges  (Belgium)  Elol  Vercruysse 
ChattEuiooga  (Tenn.)  Free  Press 
Athens  (Greece)  Estia 
Richmond  (Va.)  Garrett  SiMsissie.Inc. 
Lima  (Peru)  Calderdn  Hnos. 
Morristown  (N.  J.)  Daily  Record  & 
Jerseyman 

Denver  (Colo.)  Smith-Brooks  Ptg.  Co. 
Bogota  (Columbia)  Imprenta 
Nacional 

Chattanooga  (Tenn.)  Times 
Kewanee  (Ill.)  Star-Courier 
Tacoma  (Wsish.)  Times 
Waco  (Tex.)  News-Tribune 
Louisville  (Ky.)  Times 
Johannesburg  (South  Africa) 

Rand  Daily  Mail  Ltd. 

Douglas  (Ga.)  Coffee  County  Progress 
Bogota  (Colombia)  Litograiia 
Colombia 
Silsbee  (Tex.)  Bee 

Jonesboro  (La.)  Jackson  Independent 
Paris  (Prance)  Agence  Economique 
&  Financiere 
Boston  (Meiss.)  Machine 
Composition  Co. 


MERGENTHALER  LINOTYPE  COMPANY 

BROOKLYN.  NEW  YORK 

New  York  City  ‘  San  Francisco  '  Chicago  '  New  Orleans 
Canadian  Linotype,  Limited,  Toronto,  Canada 
Representatives  in  the  Principal  Cities  of  the  World 
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Duplex-Hoe  Tie-up 
Works  Well  In  L.  A. 

Compton  Printing  Hoad  Says  That 
Novol  Sot-Up  Has  Pouibili- 
tios  for  Dailios 

Ttie  new  Duplex  Unitubular  in¬ 
stallation  of  the  Compton  Printing 
Company,  of  Los  Angeles,  specially 
designed  by  Carl  M.  Bigsby,  owner, 
to  combine  the  advantages  of  tubular 
color  printing  and  the  page  capacities 
of  semi-cylindrical  four  plate  wide 
newspaper  presses,  was  given  its  first 
trial  nm  here  last  month  when  an  edi¬ 
tion  of  the  Southwest  Wave,  commu¬ 
nity  semi-weekly,  was  produced  on  its 
regular  edition. 

The  product,  a  26-page  standard 
newspaper  was  produced  by  printing 
22  pages  on  the  Sextuple  Hoe  press 
which  was  erected  in  parellel  with 
the  12-page  Unitubular,  from  which  a 
4-page  section  was  associated  into  the 
Hoe  folder.  Satisfactory  control  of 
the  webs  was  had  at  30,000  papers  per 
hour. 

Subsequently,  the  combination  of 
the  two  presses  was  used  on  a  550,000 
run  of  circulars  for  Safeway  local 
stores,  in  which  black  and  two  colors 
were  printed  on  the  outside  of  two 
4-page  circulars,  one  of  the  circulars 
coming  oil  the  Duplex  folder,  while 
the  other  was  angle  barred  over  to  the 
main  side  Hoe  folder. 

It  is  the  intention  of  Bigsby  to  use 
the  two  4-color  tubular  and  one  black 
tubular  unit  to  produce  color  covers 
for  circulars  (up  to  4  colors  on  out¬ 
side  pages)  and  to  associate  these 
around  the  inside  black  pages  which 
are  to  be  printed  on  the  standard 
plate  press.  In  this  way  the  number 
of  rolls  of  paper  on  large  size  products 
will  be  less  than  if  the  entire  product 
were  run  on  a  tubvilar  press,  and,  at 
the  same  time  the  advantages  of  single 
plate  routing  and  register,  together 
with  the  register  possible  with  the 
four-color  Duplex  unit  will  be  avail¬ 
able  for  the  color  portions  of  the 
product 

Similarly,  four-color  advertising 
may  be  inserted  at  any  point  in  a  24- 
page  newspaper  being  printed  on  the 
Hoe  press.  Provision  is  also  made 
for  leading  webs  from  the  Hoe  press 
into  the  Unitubular,  giving  it  an  in¬ 
creased  black  capacity  of  12  pages, 
printed  from  two  rolls.  Webs  from 
the  Dt4>lex  may  be  led  into  the  Hoe, 
either  as  inset  webs,  or  as  an  addi¬ 
tional  section,  making  possible  three 
uneven  sections  in  one  product. 

Mr.  Bigsby  sees  in  this  installation 
great  possibilities  for  the  metropolitan 
newspaper  field,  where,  he  says,  the 
addition  of  one  or  two  tubular  color 
units  could  not  only  increase  the  press 
capacity  of  standard  presses,  but  at 
the  same  time  give  the  advantages  of 
color  printing. 

Press  for  New  Orleans 

Hie  New  Orleans  (La.)  Times- 
Picayune  recently  placed  an  order 
with  R.  Hoe  &  Co.,  Inc.,  for  a  new  6- 
unit  Hoe  arched  type  super-produc¬ 
tion  press,  with  a  new  super-produc¬ 
tion  double  former  folder,  with  double 
ui^r  formers  and  a  four-color  print¬ 
ing  attachment 

Instantaneous  plate  lock-up,  pat¬ 
ented  automatic  pump  system  of  ink 
distribution  with  crank  shaft  ink  mo¬ 
tion  drive  and  sight  forced  feed  lu¬ 
brication  are  included. 

The  press  will  be  moimted  on  extra 
heavy  cast  iron  substructure  and  ar¬ 
ranged  for  underneath  paper  roll  feed 
and  equ4>ped  with  Hoe  Reels,  elec¬ 
trically  controlled  running  belt  ten- 


Named  Buffalo  Chief 


Louit  W.  Woelfel 


I  OUIS  W.  WOEILFEL,  assistant  me- 
^  chanical  superintendent  of  the 
Buffalo  (N.  y.)  Evening  News  for  the 
past  three  years,  was  appointed  me¬ 
chanical  superintendent  Feb.  12.  He 
succeeds  the  late  John  W.  Rosenbach, 
who  died  Jan.  19. 

Mr.  Woelfel  first  went  to  the  News 
in  1904,  as  an  apprentice  in  the  me¬ 
chanical  department.  In  1907,  he  went 
to  Boston,  Mass.,  as  a  pressman  on 
the  Boston  Post  under  Ed  Bethel.  In 
1911,  when  Mr.  Rosenbach  was  press¬ 
room  foreman,  he  returned  to  the 
News.  Mr.  Rosenbach  was  made  as¬ 
sistant  mechanical  superintendent  in 
1922;  later  he  was  made  mechanical 
superintendent  and  Mr.  Woelfel  was 
named  foreman. 


sions  and  Hoe  High  Speed  Pasters. 

Hie  four-color  printing  attachment 
will  have  crank  shaft  ink  cylinder 
drives,  enclosed  gearing,  etc. 

Moves  Business  Office 

The  Salt  Lake  City  Deseret  News 
has  moved  into  its  new  business  office 
at  No.  8  South  Main  Street,  one  of  the 
downtown  district’s  most  desirable  lo¬ 
cations.  The  equipment  and  construc¬ 
tion  of  the  new  quarters,  which  are  on 
the  ground  floor  of  the  Union  Pacific 
(formerly  the  Deseret  News)  build¬ 
ing,  cost  approximately  $15,000.  Gen¬ 
eral  Manager  Samuel  O’Bennion, 
Treasurer  Newell  K.  Whitney,  Cashier 
Vernon  Knight  and  others  will  be  lo¬ 
cated  in  the  new  offices. 

Gage  fo  Speak 

Harry  L.  Gage,  vice-president  in 
charge  of  sales  with  the  Mergenthaler 
Linotype  Company,  will  give  two 
talks  in  Philadelphia  March  18.  At  a 
mid-day  meeting  of  the  local  Ty- 
pothetae  group  and  members  of  allied 
organizations  Mr.  Gage  will  discuss 
‘"Types  and  Hieir  Proper  Uses,”  and 
at  night  will  speak  to  members  of  the 
Philadelphia  Typesetting  Association 


on  “What  Are  the  Sins  of  Omission 
and  Commission  of  the  Trade  Tyi>e- 
setter?” 

March  20  Mr.  Gage  will  talk  on 
“What_  Do  Employers  Expect  from 
Public  School  Graduates  in  Printing?” 
before  members  of  the  New  Jersey 
Vocational  and  Arts  Association,  at 
Asbury  Park,  N.  J. 

Installs  Mixer  Model 

To  meet  steadily  increasing  head- 
letter  requirements,  the  Detroit  Free 
Press  has  installed  a  four-magazine 
mixer  type  Intertype,  one  of  the  first 
of  its  kind  to  be  placed  in  operation 
in  the  United  States. 

All  type  from  this  machine  is  set 
from  four  main  magazines,  no  auxil¬ 
iaries  being  used.  The  principle  head- 
letter  burden,  30-point  Cheltenham 
bold  condensed  and  14-point  Chelten¬ 
ham  bold  italic,  is  set  from  the  top 
pair  of  magazines.  Hamilton  J.  Neill 
is  superintendent. 

Collier's  Changes  Face 

A  new  type  format  for  the  inside 
pages  of  Collier’s  magazine  has  been 
worked  out  by  Russell  Bacon,  typo¬ 
graphic  consultant,  in  collaboration 
with  W.  O.  Chessman,  art  director  of 
Collier’s.  To  solve  the  problem  of  in¬ 
creasing  legibility  without  a  great 
sacrifice  of  word  count  and  to  show  as 
little  variation  as  possiUe  between  file 
letterpress  and  gravure  pages.  Inter¬ 
type  Bookfaoe  nine  point  solid  was 
used.  Monotype  Stymie  and  Inter¬ 
type  Beton  were  used  for  the  heads. 

Has  a  Daughter  Al  79 

Alfred  O.  Knapp,  retired  inrinter 
who  waited  79  years  to  become  a 
father,  realized  his  ambition  the  other 
day.  A  six  -  and  -  one  -  half  -  pound 
daughter  was  bom  to  Mrs.  Knapp, 
“much  younger,”  at  a  Tampa,  Flor¬ 
ida  hospital.  Hie  parents  met  and 
were  married  there  two  years  ago. 
Knapp  went  to  Tampa  to  retire  after 
serving  38  years  as  an  operator  on 
the  Boston  Transcript. 

Piltshurgh  Gets  Raise 

Wage  advances  of  about  eight  per 
cent  are  guaranteed  for  250  printing 
pressmen  and  assistants  in  commercial 
printing  plants  in  Pittsburg  and  vi¬ 
cinity  who  are  affiliated  with  Local 
No.  64,  Pressmen’s  Union,  under  a  new 
1937  contract.  Joseph  A.  Piole,  union 
business  agent  and  Francis  A.  Roney, 
president  of  Union  Employing  Print¬ 
ers,  annoimced  the  results. 


COMPLETE 

ARCHITECTURAL 

and 

ENGINEERING  SERVICE 
for  newspaper  publishers 

IF  you  aro  contemplafing 
'  building  a  new  plant  or  re¬ 
modeling  and  modernizing  an 
old  one,  write  us  for  descrip¬ 
tive  pamphlet  about  the  ser¬ 
vice  that  has  demonstrated  to 
publishers  that  we  are  qualified 
in  this  specialized  field. 

KRUSE  R  KUIN-^RCHITECTS 

910  KeM  lldq.,  Davenport,  le. 


Death  Mars  Tourney 

Columbus  Squad  Wins  TriA^ 
Bowling  Meet 


UtHti 

toced  < 


Death  of  Robert  W.  Geii,  SO 
Toledo,  a  member  of  the  compoiJ 
room  staff  of  the  Toledo  Timet  feS 
by  an  auto,  while  here  to  att«dft 
’Hi-State  Printcraft  bowling 
ment,  last  week,  marred  the 
keglers’  session,  which  confix 
Monday. 

Buckeye  Printing  Inks  of  Colafin 
was  crowned  team  champions  it  || 
tournament  with  an  aggregate  of  211i 
with  Cressler  Alleys  of  Cindnnfilia^ 
the  Cleveland  Press  squad  trailMfc 
Inks  in  Class  A  with  2308  and  ^ 
respectively. 

Mailers  No.  17  of  Cincinnattiepi 
tops  in  the  Class  B  division,  q||. 
2291  and  Class  C  honors  went  ti 
Toledo  News  Bee  team  with  UK 

M.  Rudy  of  Cleveland  woe  |( 
single  A  crown  with  647;  J.  F^^ 
L.  Carmin  of  Indianapolis  shot  Bn 
for  the  doubles  A  crown  and  &  S; 
of  Cleveland  amassed  1841  fo« 
honors  for  all  events. 

Charley  Taney  of  Cincinnattva 
elected  president  of  the  assoduln 
with  the  printers  selecting  rin»in, 
for  the  1938  bowling  toumameot 


Daily  Freeman  Moves 


locreas 

aecess! 


Frinl 

liSvirt 

ttidtn 


The  Waukesha  (Wis.)  Daily  fro- 
man  started  operations  in  its  nn 
quarters,  March  1.  In  order  to  k- 
sure  constant  publication  of  the  Fte- 
man,  the  job  of  moving  the  Iste 
presses  and  other  equipment  was  it- 
complished  over  a  period  of  two  wed- 
ends. 


SPACE 

BUYERS 


Want  clean,  clear  cut  prints 
ing  in  the  space  they  pay  for. 
Satisfy  them  by  using 

MORLEY 

MATS 

Stereotypers,  too,  apprc- 
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Urn 


ciate  their  moderate 
r^ulding  pressure,  which 
protects  type  and  prO' 
longs  life  of  mouldinj 
blankets . . .  and  pressmtt 
like  their  clean- printini 
qualities. 

...  all  of  which, 
course,  means  larger  pro! 
its  for  the  publisher 

Samples?  Gladly! 


MORLEY  BUTTON  Pt 

Manufacturing  CompuD| 


PorUmouth,  New  Hamp 

New  York  Ofice,  46  East  lltk 


XXI 


Equipment  Review  of  Editor  &  Publisher,  March  13,  1937 


’^4 


5^ 


fZHi 

iSk 

i  16! 

n 

B  ftt 
Ilk 

t  izn 
Lffi 
r  bi^ 

i  i» 

irik 

jlBK 

It 


Frtt-l 
I  net 
to  it 
ftw- 
liqt 
UK- 

mtk- 


l\ 

pro- 

dioi 

imo 

itini 

>,  O' 

)roj 


hoesch 

fro*  paga  Two 

Mced  the  jolt  of  sudden  demands  for 
production,  which  made  it 
^gjjgry  to  install  new  equipment  to 
^  extent  of  two  large-size  Chemco 
^  film  cameras,  which  brings  the 


Fruit  Brofft,  chiof  engineer,  Philadelphie 
liqeirer,  asiisfing  Mechanical  Suparin- 
iMdeiit  Hoesch  in  effecting  expansion 
program. 


bittery  of  Chemcos  up  to  four.  New 
dirk  rooms  have  been  provided,  new 
etdiing  machines,  biuming-in  and 
nQolar  combination,  powder  boxes, 
stripping  cabinets  and  scaling  devices 
hare  been  added  to  a  previously 
finely  equipped  engraving  plant  This 
department  operates  24  hours  a 
day. 

Ihe  delivery  department  is  being 
■panded  to  the  extent  of  8,500  square 
bet  by  the  erection  of  a  mezzanine 
floor  across  the  present  delivery  floor’s 
with  and  extending  half  way  its 
bogth.  This  floor  will  be  provided 
wifii  conveyor  belt  lines.  Conveyor 
belts  will  carry  the  product  to  the  new 
floor  from  the  main  delivery  level, 
lew  bundling  machines  are  now  in 
operation,  having  recently  been  in- 
kUed. 

In  the  main  plant  the  lighting  bank 
of  transformers  has  been  changed 
bom  150  KVA  to  200  KVA. 

All  of  the  new  equipment  will 
be  installed  and  ruiming  by  Sep- 
bmber. 

Iholype  Inslallalions 

Linotypes  recently  have  been  in¬ 
ched  by  the  South  Bay  Daily  Breeze, 
wdondo  Beach,  Calif;  San  Francisco 
^Mpping  News;  Jacksonville  (Fla.) 
‘hnet-Vnton;  Centralia  (HI.)  Evening 
Sentinel;  Decatur  (Ind.)  Democrat; 
wmburp  (Ky.)  Record-Herald; 
rwcftburp  (Mass.)  Sentinel;  Little- 
1^  (Minn.)  Times;  Natchez  (Miss.) 
^^•mocraf;  Great  Falls  (Mont.)  Leader 
^  Tribune;  Newark  (N.  J.)  Star- 
l^le;  Oklahoma  City  Oklahoman  and 
“wea;  Amarillo  (Texas)  Globe  and 
"n>t;  Green  Bay  (Wis.)  Press - 
Y^tte;  Ketchikan  (Alaska)  Chron- 


roit 


Aiainst  Prison  Printing 


IVison  competition  with  privab 
ipsoj  p  “  evident  again  in  NortI 

1.1-1 Recommendation  that  th 
printing  plant  be  expanded  an 
iS^  bindery  be  added  took  a  delegatia 
see  Governor  Hoey,  protestin 

1  _ 


against  the  whole  enterprise.  A  sug¬ 
gestion  was  made  that  the  prison 
printing  equipment  be  moved  to  State 
College  and  incorporated  into  a  school 
for  the  training  of  printers. 

Anodes  to  Printers 

Following  lengthy  controversy  on 
the  subject,  the  Newark,  N.  J.,  City 
Commission  is  reported  to  have  in¬ 
formed  Harry  Wendrich,  represen¬ 
tative  of  the  Allied  Printing  Trades 
Council,  that  city  departments  will 
discontinue  all  printing  by  city  em¬ 
ployes  considered  to  be  in  unfair 
competition  with  privately  -  owned 
printing  interests. 

La  Grange  Paper  Sold 

La  Grange  (Ga.)  Herald  has  been 
purchased  by  La  Grange  Daily  News 
and  will  continue  to  be  published  by 
the  News.  J.  L.  Thomasson,  former 
owner,  on  Jan.  1  became  publisher 
of  the  Thomaston  (Ga.)  Times,  which 
he  purchased  from  J.  B.  Hardy. 


Employment  Teps  '29 

According  to  Harry  L.  Gage,  vice- 
president  in  charge  of  Mergenthaler 
Linotype  Company  sales,  the  intro¬ 
duction  of  the  “Blue  Streak”  Linotype 
has  forced  the  Brooklyn  plant  into 
capacity  production,  with  more  men 
employed  than  in  1929. 

Paragon  Extends  Range 

Linotype  Paragon,  one  of  the  newer 
members  of  the  Linotype  Legibility 
Group  for  newspapers,  is  now  avail¬ 
able  in  combination  with  italic  and 
small  caps  or  with  Paragon  Bold  in 
the  6,  7,  8,  9  and  10  point  sizes. 

Allen  Talks  an  Makeup 

John  E.  Allen,  editor  of  the  Lino¬ 
type  News,  talked  on  “How  You  Can 
Improve  the  Makeup  of  Your  Publi¬ 
cation”  before  members  of  the  Colum¬ 
bia  Scholastic  Press  Association,  at 
Columbia  University,  March  12. 


10(  Per  Heur  Raise 

Printers  in  10  “closed  shops”  of  the 
Lowell  (Mass.)  Master  Printers  Asso¬ 
ciation  will  receive  an  increase  of  10 
cents  an  hoim  in  pay  over  a  two-year 
period  under  a  new  agreement  signed 
by  plant  representatives  and  the 
Lowell  Typographical  Union.  Seven¬ 
ty-five  benefit.  The  initial  increase 
will  be  five  cents  with  the  full  10- 
cent  raise  in  effect  by  March  1,  1939. 

Lature  To  Duplex 

Earl  C.  Lacure,  mechanical  super¬ 
intendent  of  the  Walla  Walla  (Wash.) 
Daily  Bulletin  and  the  Walla  Walla 
Morning  Union,  is  leaving  to  become 
associated  with  the  Duplex  Printing 
Press  Company  at  Battle  Creek,  Mich¬ 
igan. 

(uls  Column  Width 

The  Chelsea  (Mass.)  Evening  Rec¬ 
ord  has  reduced  its  column  width 
from  12^  ems  to  12  ems. 


COPYBOY 


EDITOR 

TO 


FROM 


Everyone  engaged  in  the  newspaper  business, 
whether  he  is  an  editor,  manager,  compositor, 
•  stereotyper,  pressman  or  copyboy,  will  find  EDI¬ 

TOR  &  PUBLISHER’S  columns  full  of  news  and  infor¬ 
mation  about  newspapers.  Each  week  for  over  fifty 
years  this  publication  has  been  devoted  entirely  to  the 
happenings  in  the  newspaper  advertising  and  publica¬ 
tion  field.  Today  EDITOR  &  PUBLISHER  is  read  by 
more  newspaper  men  than  any  other  trade  paper. 

The  monthly  Equipment  Review  is  an  added  fea¬ 
ture  that  makes  EDITOR  &  PUBLISHER  aU  the 
more  complete.  It  contains  news  and  articles  writ¬ 
ten  by  specialists  in  their  respective  branches  of  the 
mechanical  side  of  newspaper  publishing.  The  subjects 
are  carefully  selected,  timely,  and  are  read  with  keen 
interest  by  the  men  who  use  and  buy  newspaper  equip¬ 
ment.  In  this  section  advertisers  of  presses,  rollers, 
typesetting  machines,  mats,  motors,  type  metal,  ink, 
paper,  etc.,  can  be  sure  that  their  message  reaches  a 
receptive  audience. 

Editor  &  publisher  stands  above  aU  others  in 

offering  a  greater  coverage  and  reader  acceptance 
in  the  newspaper  equipment  market.  No  other 
trade  publication  does  as  complete  a  job  as  EDITOR  & 
•  PUBLISHER.  Let  the  Equipment  Review  carry  your 

advertising  to  the  newspaper  men  who  daily  use  and 
buy  equipment. 


EQUIPMENT  REVIEW 

comes  with  Editor  &  Publisher  each  month. 

Forms  for  the  April  issue  close 
April  6th  for  publication  April  10th 
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Equipment  Review  of  Editor  &  Publisher,  March  13,  1937 


Printers  Watch  Social  Security  Act 
With  Interest  of  Old  Hands 


Experience  Has  Taught  I.  T.  U.  Members  That  Benefit  Plans 
Need  Expert  Guidance — Union  Pensioners  Doubled  In  One 
Year— $1,255,655  in  Fund 


ly  HAtUY  n.  CALKINS 


^^HILE  workers  and  employers  in 


all  industry  are  mulling  over 
the  old  age  pension  feature  of  the 
new  Social  Security  Act  and  politi¬ 
cians  are  considering  proposals  for 
amendments,  which  the  act  admitted¬ 
ly  will  require,  members  of  the  Inter¬ 
national  Tsrpographical  Union  stand 
qualified  to  warn  them  all  on  two 
significant  points,  to  wit: 

First,  that  these  are  proper  prob¬ 
lems  for  experts  only. 

Second,  that  old  age  insurance  as  a 
political  issue  can  be  “dyrmmite.” 

Currently  some  5,200  retired  union 
printers  are  drawing  old  age  pensions 
of  $8  a  week.  It  is  a  fine  achievement 
and  I.  T.  U.  members  are  proud  of  it, 
as  they  are  of  the  Union  Printers’ 
Home  in  Colorado  Springs,  of  the 
mortuary  benefit  and  of  the  out-of- 
work  aid  that  most  local  unions  main¬ 
tain.  But  much  costly  experience  has 
gone  into  the  struggle  to  reach  this 
goal. 

A  imion  printer  is  eligible  to  re¬ 
ceive  the  pension  when  he  reaches  the 
age  of  65  with  25  years  of  union  mem¬ 
bership  behind  him  even  though  he 
may  possess  some  means  of  his  own. 
He  may  even  earn  a  limited  amount 
at  his  trade  and  still  receive  it. 
Twelve  years  ago  this  pension  was 
available  to  all  above  age  60  with  20 
years  membership,  and  the  five-year 
advance  to  the  present  age  require¬ 
ment  cost  an  I.  T.  U.  president  his 
job. 


seemed  unfair  but  the  oldsters  de¬ 
fended  their  course  on  the  ground 
that  they  had  paid  assessments  for 
years  on  the  definite  promise  that  they 
could  receive  the  pension  at  60  and 
they  felt  defrauded.  They  asked; 
Why  shouldn’t  the  assessment  have 
been  increased,  instead?  Here  was 
the  conflict  between  old  and  young 
that  will  ever  be  inseparable  from  any 
old  age  benefit  plan — including  a  na¬ 
tional  plan  if  such  a  one  encounters 
unexpected  conditions. 

Prior  to  the  depression  the  I.  T.  U. 
assessment  for  pension  and  mortuary 
funds  was  one  per  cent  of  members’ 
earnings,  which  for  years  was  di¬ 
vided  equally  between  the  two  but 
which  in  1924  had  to  be  redistributed 
on  a  basis  of  75  per  cent  to  the  pen¬ 
sion  and  25  per  cent  to  mortuary. 


Pension  Fund  Traced 


grant  the  body  permission  to  incor¬ 
porate  as  a  benefit  and  trade  imion 
group.  The  legislature  allowed  it  this 
right  as  a  benefit  society  but  specific¬ 
ally  prohibited  it  from  interference 
in  trade  affairs. 

The  Columbia  Typographical  Soci¬ 
ety  of  Washington  was  fortunate  with 
the  "free”  member  plan.  The  sea¬ 
sonal  character  of  business  in  the 
capital  brought  many  extra  printers 
to  town  for  sessions  of  Congress. 
These  paid  dues  for  the  term  and 
then  moved  on,  while  the  resident  mi¬ 
nority  lingered  on,  paying  no  dues 
and  collecting  all  benefits. 

The  great  fault  with  old  age  benefit 
plans  is  that  they  sound  so  simple 
that  even  a  modest  man  feels  quali¬ 
fied  to  invent  and  amend  them  ac¬ 
cording  to  his  fancy  although,  in 
practice  they  go  haywire  with  the 
slightest  tampering.  Most  printers  will 
agree  that  the  Social  Security  Act  will 
need  sound  guidance  to  get  it  on  the 
right  track  and  keep  it  there. 


The  depression,  also,  worked  sig¬ 
nificant  changes  in  the  system  and 
for  a  time  appeared  to  tlu^aten  its 
continuance  on  any  acceptable  terms. 
The  rate  of  increase  in  the  pension 
roll  doubled  in  one  year — a  contin¬ 
gency  that  not  even  actuaries  had 
foreseen. 

But  to  trace  the  pension  fund’s  re¬ 
cent  adventures  chronologically: 

In  1922  an  insurance  actuary  sur¬ 
veyed  the  L  T.  U.’s  insurance  system 
and  reported  all  funds  in  healthy 
condition  except  that  of  the  old  age 
pension.  (It  should  be  noted  the 
mortuary  rates  are  more  accurately 
predictable  than  the  habits  of  the 
aged.)  The  pension  fund,  they  re¬ 
ported,  would  run  into  trouble  soon 
because  the  roll  of  beneficiaries  was 
increasing  too  rapidly.  They  offered 
a  choice  of  three  remedies — reduction 
of  the  weekly  pension,  advancement 
of  the  eligibility  age  or  increase  of 
the  assessment 

It  was  a  "hot  poker”  which  leaders 
of  the  union  shrank  from  grasping. 
Any  one  of  the  suggested  courses 
would  have  antagonized  a  large  group 
of  members. 

James  M.  Lynch  of  Syracuse,  a  vet¬ 
eran  leader  returning  to  I.  T.  U.  poli¬ 
tics  after  an  absence  of  ten  years, 
promised  that  if  elected  president  he 
would  safeguard  the  pension.  Tlus 
promise  he  later  redeemed  by  pro¬ 
posing  the  five-year  advancement  in 
the  age  requirement  and  the  1925 
convention  approved  that  plan,  rais¬ 
ing  the  age  to  65.  Older  members,  in¬ 
cluding  those  nearing  age  60,  resented 
this  bitterly  and  in  the  election  of 
1926  Lynch  was  defeated  by  a  margin 
of  votes  that  left  no  doubt  that  the 
pension  reform  was  responsible.  That 


Daprassion  Hit  Fund 


0‘^itueitu 


The  depression  hit  the  pension 
fimd  from  every  direction.  Gilt-edged 
securities  shrank  in  price  and  in  re¬ 
turns,  income  from  assessment  was 
brutally  clipped  by  reduced  earnings 
of  printers  and,  worst  of  all,  old 
printers  everywhere  were  thrown  out 
of  work  and  promptly  claimed  pen¬ 
sion  rights,  adjusting  their  affairs  to 
remain  on  it  for  the  rest  of  their  days. 
The  roll  rose  from  2,500  at  the  begin¬ 
ning  of  the  depression  to  5,000,  and 
the  crisis  had  to  be  met  by  increasing 
the  assessment  on  earnings  from  one 
per  cent  to  two  per  cent  in  a  time 
when  printers  were  being  taxed  heav¬ 
ily  for  out-of-work  funds.  There  was 
much  grumbling  but  it  must  be  said 
that  they  met  the  new  load  manfully 
and  the  fund  is  again  safe  with  a  net 
balance  on  hand,  Nov.  20,  1936,  of 
$1,255,665.48  and  monthly  disburse¬ 
ments  of  approximately  $172,000  to 
5,187  pensioners. 

Barly  unions  of  printers  found  ben¬ 
efit  features  more  deadly  than  the 
opposition  of  employers.  Conspiracy 
laws  compelled  most  trade  organiza¬ 
tions  to  masquerade  as  benefit  or 
burial  societies.  Behind  closed  doors 
these  groups  sought  to  function  as 
trade  unions,  setting  prices,  regulat¬ 
ing  apprenticeship,  etc.,  but  many 
members  accepted  them  at  face  value 
and  insisted  on  stressing  benefits 
rather  than  trade  regulation.  In  the 
first  half  of  the  last  century  unions 
in  New  York,  Boston,  Philadelphia, 
Washington,  Baltimore,  Albany,  New 
Orleans  and  other  cities  were  wrecked 
by  clashes  between  the  old  and  the 
young — the  “alimoners”  and  the  trade 
regulators.  The  “free  membership” 
plan  was  100  per  cent  fatal.  Under 
this  scheme  a  member  who  paid  his 
dues  for  a  stipulated  period — ten 
years  in  Washington,  ten  years  in 
Baltimore  and  20  years  in  Philadel¬ 
phia — became  a  free  member,  entitled 
to  all  benefits  without  further  dues 
payment  When  the  maturing  age  of 
charter  members  arrived  each  society 
promptly  blew  up  because  new  mem¬ 
bers  declined  to  pay  the  freight  It 
was  a  grand  idea  but  it  wouldn’t  work. 


John  D.  Phalen,  war  veteran  and 
employe  of  the  Boston  (Mass.)  Her¬ 
ald  composing  room  for  half  a  cen¬ 
tury,  died  in  Medford  recently  at  the 
age  of  67.  He  learned  his  trade  with 
the  Herald. 


Walter  O.  Johansen,  World  War 
veteran  and  Boston  (Mass.)  Herald 
compositor  for  the  past  14  years,  died 
recently  at  the  Deaconess  Hospital, 
Boston,  at  the  age  of  45. 

Mrs.  Elizabeth  M.  Holden  of  Plym¬ 
outh,  Mass.,  well-known  operator, 
formerly  employed  on  Boston  news¬ 
papers,  died  at  her  home  Feb.  19  at 
the  age  of  56. 

Malcolm  A.  Knock,  former  presi¬ 
dent  of  the  Franklin  Typographical 
Society  of  Boston,  trustee  of  the  Bos¬ 
ton  Typographical  Union  and  printer 
on  the  Boston  Traveler  for  the  past 
20  years,  died  Feb.  9  at  the  age  of 
78.  He  was  a  trustee  of  the  Union 
Printers’  Home  in  Colorado  for  12 
years  and  formerly  was  foreman  in 
the  composing  room  of  the  old  Boston 
Journal. 


''ROTOSPRAY'^ 

ETCHING  MACHINE 

*'The  machine  of  a 


thousand  speeds."  Etches 
faster,  cleaner  and  deeper. 
Our  lower  prices  will 


FoHlt  With  th*  Systam 

Thurlow  Weed,  New  York  political 
leader,  as  a  member  of  the  New  York 
Typographical  Society,  founded  in 
18W,  a^ed  the  state  legislature  to 


surprise  you. 

Write  for  Bulletin  603. 


THE  U. 


S.  STONEWARE  CO/' 
Akron,  Ohio 


formerly  a  San  Antonio  E; 
stereotyper,  recently  was 
an  automobile  collision  at  *1 
Harold  Powell  Murray,  for 
years  an  employe  of  the  Ci 
Enquirer  composing  room  and 
past  several  years  secretary 
of  the  typographical  union  tha^K 


recently  of  pneumonia.  Mr.  ___ 
was  a  leader  among  the  print£ 
Cincinnati  and  had  been  preside  J 
the  union  for  six  years  after 
business  agent,  secretary 
surer.  * 

Frank  Smith,  for  more  thu 
years  a  printer  and  compositor  4 
Cincinnati  Enquirer,  died  ree®_ 
He  was  a  member  of  Cinciniiafi^3 
graphical  Union  No.  3. 


Clarence  E.  Dudley,  64,  stere«h|J 
for  the  Providence  (R.  L)  J(^ 
and  Evening  Bulletin  and  fomi  j 
employed  in  similar  capacity  wihfJ 
old  Woonsocket  (R.  I.)  Evening 
porter  where  he  learned  the 
Woonsocket  Call  and  PaiooSj 
(R.  I.)  Times,  died  Feb.  3. 


Edward  G.  McBride,  43,  operator  for 
the  past  15  years  on  the  Fall  River 
(Mass.)  Herald  News,  and  formerly 
with  the  New  Bedford  (Mass.)  Stand¬ 
ard  where  he  learned  his  printer’s 
trade,  died  recently  at  the  Massachu¬ 
setts  General  Hospital,  Boston. 

William  H.  Blair,  78,  oldest  printer 
in  Waynesboro,  Pa.,  died  on  Feb.  21 
of  pneumonia.  He  learned  his  trade 
with  the  Waynesboro  Village  Record 
then  published  by  his  father,  the  late 
Willi^  Blair. 


Albert  G.  McCurdy,  former  I _ 

of  the  Lowell  (Mass.)  Sun  compiJ 
room  for  25  years,  died  at  St  Pi  ^ 
burg,  Fla.,  recently  in  his  70tk 
He  formerly  worked  for  th^ 
Lowell  Courier  and  later  tfa^  ^ 
Lowell  Times  and  was  associsi 
the  Lowell  Press  Club. 

Alexander  Grant  Torry,  a 
for  the  New  York  Herald  Trilnatt^ 
the  New  York  Tribune  for  38  ; 
died  Feb.  14,  at  62.  Mr.  Torry 
at  Hillside,  New  Jersey,  and  jcklJ 
the  Tribune  in  1899  after  ha  |ii| 
learned  the  printing  trade  in  Ja 
City. 

Alexander  J.  Green,  65,  foimv 
perintendent  of  the  Albany  (It  TJ 
Argus  composing  room,  died  Mud] 
after  a  short  illness.  After 
merger  of  the  Argus  with  the  KWil 
erbocker  Press  in  1921,  Mr.  Green  m 
came  a  foreman  in  the  Argus  Coj 
pany  printing  plant. 

William  Odelle  Rhoades,  30,  ofll 
Augusta,  Ga.,  Typographical  QM 
and  an  employe  of  the  Auguste  Hm 
aid,  died  Feb.  21,  after  a  b4 
illness. 


Frank  P.  Rowe,  64,  veteran 
room  foreman,  Santa  Ana  (CaL)  Ipj 
icter,  died  suddenly  Feb.  ^  fi 
an  illness  of  several  weeks’  d 
His  wife  survives. 

EIlmer  E.  Evans,  59,  proof  readMif 
former  compositor  in  the  empliff 
the  Buffalo  (N.  Y.)  Evenit^  Ifeiiu 
years,  died  Feb.  14  in  his  hoOK^ 
heart  disease. 


Sam  Graves  Tucker,  33,  foi 
erator,  Birmingham  (Ala.) 
one-time  editor  of  the  Tarrant  9 
(Ala.)  Jefferson  County  HeraUtM 
Feb.  13  at  his  home  in  Birmi&cB| 


William  J.  Cotter,  82,  a  proof¬ 
reader  on  the  old  Buffalo  (N.  Y.) 
Courier  from  1906  until  the  merger  of 
the  Courier  and  the  Express  in  1926, 
died  Feb.  20  in  a  hospital  in  Em¬ 
porium,  Pa.  Before  going  to  Buffalo, 
Mr.  Cotter  had  been  head  of  the  ad 
alley  of  the  Bradford  (Pa.)  Era. 

Harvey  J.  Kainer,  29,  Dallas  News 
stereotyping  department  employe  and 


SUPERIORITY 


Stnoolh  Face 
Plastic 
Deep  Mold 
Quick  Scorching 
Uniform  Shrinkage 
Durability 
Better  Halftones 
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